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A man’s dress is right only when his face 
is clean-shaven. Whether in uniform or civil 
ian clothes, every man should have the shav- 
ing satisfaction the Penn Safety Razor gives. 
The Penn Razor is the last word in safety razor construction 
simple, durable and sanitary. The blade is brought to the face at the 
correct shaving angle. 


Penn Blades are laboratory-made—separately tempered, and tested 









to split a hair before leaving our laboratory. 


Good blades can be kept good with the Penn Honing Strop. A few 
strokes on each side keep the blade keen and clean. 


Penn Razor, Blades and Case, complete, $1.00 Penn Honing Strop with Handle, $1.00 
The Penn Plan of Guaranteed Profits is of interest 
to every hardware merchant. Write for particulars. 

A. C. PENN, INCORPORATED, 100 Lafayette St., 


Table of Contents, Page 147 Classified Index, Page 262 Index to Advertisers, Page 282 
Situation and Help Wanted and Business Opportunities, Pages 280-281 
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Thermoid—the highest grade gasoline hose made. 
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Testoid—a special gasoline hose, second only to Thermoid, 


The Safest Gasoline Hose 


A gasoline hose must be safe. A cheap 
hose that is apt to leak is a danger. 


The safest gasoline hose for public and 
private tanks is a hose built especially to 
convey gasoline—one that is tough, durable, 
and dependable. There is a big demand for 
such hose. 


We make two grades of special gasoline 
hose—Thermoid and Testoid. Both grades 
are unqualifiedly guaranteed. 
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The Steel Grip” outside wire winding of our 
e is done by a machi-e especially designed 
for the purpose. The wire is hard steel, will 


not unwind tf cut at any point nor flatten out 
even under extreme weight. Our “Steel Grip’ 
wire-wound hose is very flexible and will not 


kink 


THERMOID GASOLINE HOSE is the 
result of years of experimenting and testing 
in one of the best equipped factories and 
laboratories in the country. “THERMOID” 
has been tested and approved by the Under- 
writers’ Laboratories, Inc., and the quality 
and construction are examined and tested by 
them at regular intervals. NO BETTER 


GUARANTEE OF QUALITY CAN BE 
GIVEN. 


“THERMOID” is made with either three 
or four plies of first quality duck. The tube 
is lined with one additional ply of duck 
which is reinforced and held in place by a 
flat, coiled steel wire. This prevents the 
gasoline from coming in contact with the 
tube and insures the extreme length of life 
possible in any gasoline hose. The rubber 
compounds employed are all of the very 
highest quality and positively will not dry 
out or crack. 


“THERMOID” is regularly made in 8, 10, 
and 12-feet lengths with the ends capped. 


TESTOID GASOLINE HOSE is manufac- 
tured to meet the demand for a high quality, 
thoroughly good hose at a reasonable price. 


We consider it the equal of any other gasoline 
hose on the market and second only to our 
“THERMOID,” but it is not made with the rein- 
forcement of fabric and coiled steel wire inside 
the tube. The tube, fabric, friction and cover 
are identically the same in quality as “THER- 
MOID,” and the same care is exercised in its 
manufacture and inspection. 


“TESTOID” can be furnished in any length 
and can be cut to suit the requirements of the 
purchaser. 


Write today for full information. 


Guarantee—Our Gasoline Hose wilkmake good, or we will. 


hermoid Rubber Compa 


TRENTON, N. J. 
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A New Market for Winchester 


22 Rifles and Ammunition 


Vacation is near, and this year every boy in the 
country will have more than an ordinary interest in shooting. 
He will have the natural desire of every young American to be as 
much like a real soldier boy as possible, and one of the first 
steps is practice with a Winchester .22 rifle. 


The boys have read all about our Winchester Junior 
Rifle Corps medal contest plan, in the double page spread of the 
Saturday Evening Post as well as in the boys’ papers and 
magazines in general, and are eager to have a chance to become 
+¢Marksmen” or «‘Sharpshooters” by making high scores with a 
Winchester .22 rifle and cartridges. 


Do you realize what this big Winchester advertising 
campaign is going to mean to you? It will bring scores of boys 
into your store who are going to make other purchases besides a 
Winchester rifle and cartridges. It is going to mean that you 
will be able to build up a splendid trade in the gun and 
ammunition business among the coming generation of shooters. 


In order to get the full benefit of our advertising 
however, you must be posted on the situation and ready to give 
the young enthusiasts full information. If you are not thotoughly 
familiar with our medal contest plan, and would like to know 
more about it, we will be glad on receipt of your request, to send 
you full information, consisting of booklets, targets. ete. 


Look over your stock of Winchester .22 rifles and 
cartridges and see if you are ready to take advantage of our big 
Winchester advertising campaign. Have on hand a large enough 
supply of these popular little guns to meet the demand for .22’s 


which is bound to come. 


WINCHESTER 


REPEATING ARMS CO. NEW HAVEN, CONN. 
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THE GENUINE WALWORTH STILLSON WRENCH 


THE 


UNDISPUTED WORLD'S CHAMPION 


w——— 


THE 
PARMELEE BRASS 
PIPE WRENCH 





PERFECT FOR 


BRASS PIPE AND 
COIL WORK 


THE WALWORTH CRAFTSMAN 





WALCO ADJUSTABLE HEX WRENCH 


FOR 


HANDLING HEXS WITHOUT DAMAGE 


| 
| 


WALWORTH MAKES THEM ALL 


WALWORTH MFG. CO. 


BOSTON 


New York Branch: Chicago Branch: 
19-21 Cliff St. 218-220 No. Desplaines St. 
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Only 
Steel Handles 


Can Give 


Maximum Service 


When you consider the bruising, 
battering service through which a 
wrench must pass at the hands of a 
mechanic in the course of a year you 
can see that it must not only have 
strength as regards actual mechanical 
bending-moments, but it must have 
durability which will preserve it when 
used in damp places or when exposed 
to heat, water, insects or when misused 
in any of the many ways which ruin a 
wooden handle. 


By no means have we overlooked 
the fact that some mechanics still do 
-prefer a wooden handle, and for such 
men we have built a wooden handle 
wrench that is absolutely the strongest 
of its type on the market. 


But we still insist that to obtain 
maximum service it is necessary that a 
wrench have a steel handle, and we 
further say that the Coes steel handle 
wrench is 30% stronger than any other 
wrench made. 


COES WRENCH COMPANY 
WORCESTER, MASS. 


J. C. McCarty & Co., 29 Murray St., New York 
John H. Graham & Co., 113 Chambers St., New York 
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The Handiest and 
Most Practical Outfit 
Ever Sold 


There are lots of odd jobs about the 
home, farm or shop that can be done on 
the STEWART HANDY WORKER. No 
other tool on the market has so many 
practical uses. Can be used as a grinding 
machine, pipe vise, regular vise, as a drill, 
anvil, as a hardie, in fact there are a hun- 
dred and one useful things that can be 
done with this wonderfully convenient 
necessity. 

















This STEWART HANDY WORKER 
is made in the big factory where world- 
famous Stewart Sheep Shearing machin- 
ery, Horse-Clipping machinery, Gasoline 
Engines and Flexible Shafting are made. 


The same care marks its manufacture 


and it will give the same splendid service 
that all the products of this factory are 
guaranteed to give. 


You can push the STEWART HANDY 

_ WORKER with the assurance of it giving 

absolute satisfaction. Boxed, 90 pounds; 

list, $14.00 f. 0. b. Chicago. From your 

jobber or direct—a good profit to you in 
every sale. 


Chicago Flexible Shaft Co. 


606 N. La Salle Street, Chicago 
New York Branch: 16 and 18’ Reade Street 
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The Man 


on the 
“Buying Side” 


Usually Has a Preference for B & S Tools 


Even though he is just entering a machine shop he knows 
from the older men that 


Brown & Sharpe Tools are Highly Esteemed by all Machinists 


For this reason he often prefers B & S Tools even though he may not demand 
them. It’s easier to sell a man the tools he prefers and it pleases him and encour- 
ages faith in you and your store. 


Neat Wr Complete information concerning this sixty-six-year old line which affords Pro- 
_ eek—Part 3 tection to Customer and Dealer is contained in Catalog 27. Send for it TODAY. 
The Man on the ‘‘ Buying 


Side 7 froma Merchen- | BROWN & SHARPE MFG. CO., Providence, R. I, U.S. A. 


A stock of our tools is carried at our Chicago Office and Store, 626-630 Washington Boulevard, Chicago, I, 


Ce me mee 
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AN ENTIRELY NEW TOOL 


OF PARTICULAR INTEREST TO 
THE HARDWARE MERCHANT 








r 7 


T seems hardly possible in this mechanical age that a rea/ need 
| for a suitable tool could go entirely unanswered, and yet just 
this has been the case. 


Your customers have never had anything but makeshift tools for removing broken set 
screws, cap screws, etc. As a result it's been one of the nastiest jobs in the shop—requir- 
ing two or three hours’ work, fussy, mean work, with the real, profit-making work tied 
up in the meantime awaiting completion of repairs. 


That's why practically every garage man and machinist in your city will be glad to hear 


that you now have 


EZY-OUT SCREW EXTRACTORS 


EZY-OUT Screw Extractors remove all sorts of broken screws quickly and easily— 
EZY-OUT is the first tool expressly designed for this work, ithas a real need and a 
gripping selling talk behind it. 


A set of EZY-OUTS, sufficiently varied in size to care for the needs of almost every 
machine shop, comes packed in a neat wooden box to retail at $1.75' per set. 


A Splendid “Leader” 


If you want a splendid “‘leader,’’ the newness and effectiveness of EZY-OUT SETS fills 
the bill to perfection, and they will prove to be a steady 
seller and money maker for you into the bargain. 





; Look for a Big Demand 
Send for all the details, and please mention Hardware For EZY-OUT Sets from 

Age that we may immediately put you in touch with the A Mashinins 

full proposition and help you to get the cream of the early Garugee 


business on this set of tools. Railroad shops 
Blacksmiths 


Plumbers 


and mechanics of all types. 


EZY-OUT SETS WILL BE 


The Cleveland Twist Drill Co. ADVERTISED IN LEADING 


TRADE PAPERS. 
NEW YORK CLEVELAND CHICAGO 
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See RUSSWIN 
, | Cylinder Night Latches 


Guard the Doors 


Owners and builders specify this night 
latch because of its durable construction, 
strong and never-failing operation. Those 
who know ‘‘Russwin’’ quality prefer this 
night latch to any other. 











Are you prepared to meet this demand? 


RUSSELL & ERWIN MFG. CO. 


The American Hardware Corporation Successor 


New Britain, Conn. 
New York San Francisco Chicago London, Eng. 
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Sell Him Goodell-Pratt Tools 


YOUR business depends on the man who comes 


back to buy more. The man who comes 
back is a satisfied customer, and a satisfied customer 
is a good advertisement for you. 


A dealer recently wrote us: “ There 


is satisfaction in selling Goodell-Pratt 
goods, whether to friend or stranger, 
as he comes back 
for more tools, but 
never to complain. 


We thank him for 

this friendly ex- 

pression of his 

experience with 
Goodell-Pratt Tools. It will be 
your experience if you too would 
push this line. The line includes 
more than 1500 Good Tools for 
all trades, and we build each one 
with Good old fashioned honesty 
and care. 











CLele) ov IHE, 


and He will Come Back for More 


MORE dealers are making their stores the local 
headquarters for Goodell-Pratt Tools. They 
- taking advantage of the extensiveness and qual- 

y of the line and are making use of the effective- 
te of Goodell-Pratt advertising. 


To get the best. results from your tool 
department, it is best to concentrate on 
one line, to push that line, to make 
known to the buying public that you 
are the local headquarters for the line 
and then to have a large assortment of 
the tools in stock, ready for the buyer 
to choose from. To do this successfully, 
you need a large assortment, but not 
necessarily large quantities. 


Let us tell you how to make 
your store headquarters for 


Goodell-Pratt Tools. 
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Not Every Dealer Can Get the Grand 
Crossing Line of Wire Products 


A merchant who is just an or- 
dinary salesman can’t hold the 
Grand Crossing account, even if 
he does succeed in getting us to 
give him a try-out. 


This is because an ordinary 
salesman lets his customers hag- 
gle over prices. 


Now, Grand Crossing wire 
fencing, wire, nails, tacks and 
other products can’t be sold that 
way, any more than an ordinary 
department store clerk could sell 
Tiffany wares. 


We produce only a limited ton- 
nage, but what we do produce is 
so much better than ordinary 
that it requires salesmanship to 
introduce these better products 
to the well-to-do and well-posted 


buyers who want quality and are 
willing to pay for it. 


Able efforts are well repaid 
with permanent business from 
satisfied customers. 


In certain sections of the coun- 
try we are so well represented 
that it would be idle for any 
dealer to try to get our line. 


Other sections were neglected 
by the old management—and 
from such we invite correspond- 
ence. 


Quality considered, Grand 
Crossing Wire Products offer 
exceptional value — dollar for 
dollar, you will not find better 
value in any line of wire 
products. 


For particulars address 


INTERSTATE IRON & STEEL COMPANY 


Successor to Grand Crossing Tack Co. 


CRAND CROSSING WORKS CRAND CROSSING, ILLINOIS 
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The executive demands 
“ROYAL” Waste. Heknows 


it saves money and doubt. 


Standardized—Guaranteed 
for 

QUALITY—Uniform as per sample 

“TARE”’ (wrappings)—Only 6% 

WEIGHT—even—as ordered—to 

the ounce 


NOTE:—A remarkable new book—‘‘ Producing the Fittest in Waste” 
free by application on your business letterhead. Edition limited 
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The mechanic asks for 
“ROY AL” Waste. He knows 
it saves time and labor. 


Twelve Grades (six “coLorED) 


COLORED 


Order by King 
Marquis 


WHITE 
Baron 
Count name 
Czar Each gradé Mikado 
Duke serves a Prince 
Earl special use Rajah 
Emperor best Sultan 


may be had 
write for yours today. 


Ask your jobber or write for Royal Sam pling Catalogue showing these twelve 
grades of Royal Cotton Waste; or ask for samples of Royal Wool Waste. 


Address 


Dept. No. 22 


ROYAL MANUFACTURING Ce 


GENERAL SALES OFFICES AND PLANT 


New York Office—2 Rector Street 


St. Louis Office—Pontiac Bldg. 


RAHWAY, N. J. 


Chicago Office—People’s Gas Bldg. 


Pittsburgh Office-——Oliver Bldg 
Wells Fargo Bldg. 


San Francisco Office 
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WHEN ORDERING 


STILLSON WRENCHES 


Demand TRIMO With the 


Steel Frames and Nut Guards 


Of all Stillson Wrenches 
TRIMO is 
the Best 


Send for Catalog No. 133 


MADE BY 


TRIMONT MFG. CO. 


55-71 Amory Street Roxbury (Boston), Mass. 


























wee ee 


A 


s 


Le Ww SO 


FISKOALE MASS.¥ 


« BD DY A 
By DA |) 


ADD DL ALY, 


ie) 
O 
a 
ca) 
j= 
- 
= 
A 
om) 
< 
i 


Aa By BX A yy 
UG 
ADD AA 


June 21, 1917 























HARDWARE AGE June 21, 1917 


Build Your 
UNION 


Recently a nationally known advertiser 
drew a sharp distinction between a satis- 
fied and a pleased customer. So do we. 


A mechanic may buy a caliper and be 
satisfied with it, but you go a big step be- 
yond that when you sell him a caliper 
which thoroughly pleases him. 


Because, being so well pleased with the 
work that the tool actually does, he con- 
tinually praises it to others—and the first 
thing that every fellow mechanic does is 
—looks for the maker’s name on that tool. 


Right here is where the true story about 
‘Union Calipers and other Mechanics’ 
Tools begins. The first Union Tool we 


manufactured was good—so good that the 
user told others what an accurate, handy, 
well made tool it was. First one man, 
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Trade With 
OOLS 


then another went about shouting 


“UNION!” 


The demand spread—now Union Tools 
are as “staple as wheat,” but, unlike 
wheat, we don’t try to corner the market 
or charge a high price for our product. 


We put that same good, old Union 
Quality into every Mechanic’s Tool we 
make and with all tools where exact meas- 
urements count we verify their absolute 
accuracy before they are shipped out. 


We not only guarantee Union Tools to 
every jobber, dealer and user, but we make 
good without question when any Union 
Tool fails to perform its duty as it should. 


With these facts firmly in mind, we say 
to you—* Build your trade with Union 
Tools."’ We will gladly send Catalog and 
Prices. 
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Stanley Tools 





BAILEY IRON PLANES 


‘Bailey’ Iron Planes have been in use for nearly fifty 


years and are the recognized standard for Planes of this 


type. 


While retaining all the original features, many valu- 
able improvements in construction have been added from 
time to time. Only the finest materials and the best work- 


manship are used in their manufacture. 


Always insist that your order be filled with 
Planes made by THE STANLEY RULE & 
LEVEL CO., which carry with them a GUAR- 
ANTEE backed by a Company that has been 
manufacturing Carpenters’ and Mechanics’ 
tools for over half a century. 


STANLEY RuLE & LeEvet Co. 
New Britain, Conn. U.S.A. 
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Build Up 
Your Saw Trade 


A lot of people in your neighborhood are 
good judges of saws. They prefer 


because of their sturdy construction and general reliability. 
If you carry these saws in stock and let everybody know you have 
them you are bound to profit. Why not get their saw trade and 
their other trade also? 


When you sell Simonds Saws you know your customer will be satisfied, 
because Simonds Saws are designed right, made right and sold right, and 
our efficient sales organization and full line of ‘‘dealers’ helps” aid you 
in making permanent customers. 

Write us to day. 


SIMONDS MANUFACTURING COMPANY 


The Saw Makers. Established 1832. 
FITCHBURG, MASS. 


5 Factories 11 Branches 
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The “Feel” of a Good File 


Did you ever watch a really capable mechanic test a file> He has 
a way of passing a sensitive thumb over its jagged surface. Instinc- 
tively, unfailingly, he thereby determines whether it is fit for use. 


This man invariably chooses NICHOLSON FILES. He never buys 
blindly. He can “feel” that a NICHOLSON 
FILE is right. He can “feel” its sharp, keen- 
cutting teeth, arranged in rows of perfect 
uniformity. There is no doubt in his mind. 


He buys NICHOLSON. He makes sure 


of satisfaction. 


Our catalog and copy of “File Filosophy” 
will interest you. Write for them today. 
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ATKINS 
SERVICE 


you can double your SILVER 
STEEL SAW Sales by mak- 

ing use of our intensive aid, to bring 

carpenters into your store. 


We added the 


coupon to facili- 
tate matters and 
bring our plans 
before you. 


Let 
Us Show You 


How it can be done. It costs nothing to find out 








and we stand the expense of making Atkins Silver 
Steel Saws and Tools your “stand-by” for profit. 
A two cent stamp and the coupon will bring all the 


details. 











E. C. ATKINS & CO., Inc. 


Established 1857 
The Silver Steel Saw People 


Home Office and Factory, Indianapolis, Ind. p E.C. 
Canadian Factory, Hamilton, Ont. me Pos ATKINS & CO., 
Branches carrying complete stocks in all large distributing centers Pa adtomenatin, Seid. 
as follows: P 
e Gentlemen 
Atlanta Minneapolis Portland, Ore. Vancouver, B. C. , a ere 


Chicago New Orleans San Francisco Sydney, N. S. W. your Intensive Development 
Memphis New York City Seattle Paris, France Campaign without further ob 


ligation of any sort 


Messrs. John Shaw & Sons Wolverhampton Limited, Wolverhampton, 
England. Agents for Great Britain. 
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Carload after carload of lumber 
is required for 





Disston Hand-Saw Handles 





Portion of Apple Logs in the Disston 
yards ready to be sawn into boards 
from which saw handles will be made 





These logs will be sawed into boards in our own mill and stacked to season for three years before using. 


Lumber, almost by the trainload, is used in the manufacture of 
handles alone for Disston Hand Saws. Only a portion of the Disston 
lumber yard is shown in the illustration and only one kind of wood, 
apple. Carloads of this wood are coming in almost continuously. 
This gives some idea of the scale of production of Disston Hand Saws; 
and it pays to specialize in the popular brand. 





Henry Disston & Sons, Inc. 
Philadelphia, U.S. A. 


Canadian Works Toronto, Canada 
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Are YOU Putting the 
Hardware Into This House? 


With the building activities as 
great as they are and new resi- 
dences springing up in all sections 
of the country, this is the time for 
you to stock Sargent Hardware. 


Seize the opportunities in your 
locality to show the complete Sar- 
gent line to the architects when 
they are making the plans and to 
owners and builders when the 
building is started. 

The character of the hardware 
makes the house. 

Sargent Hardware is unequaled 
for service and design. 

As long as the building 
stands Sargent Hardware 
will continue to give satis- 
faction. 





Sargent & Company 


Manufacturers 


New Haven, Conn. New York 
Boston 
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When you need reliable wire 
products stick to Excelsior. The 
quality of Excelsior Wire Prod- 
ucts is always dependable. The 
big line itself is so complete that 
you are sure to find something 


that will meet the most exacting 


Poultry Netting 


requirements. 


And back of every article is 
more than a generation of the 
right kind of manufacturing ex- 


perience. 


~ Wright Wire Co. 


Branches at Boston New York 














Excelsior Flower Bed Guard Coal and Sand Screens 
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Think what it means to you to 
be able to buy Wire Cloth, Poul- 
try Netting, Fly Screening, Rust- 
proof Fencing, Wire Clothes 
Lines, Stove Pipe Wire, Picture 
Cord, Coal, Gravel and Sand 
Screens, etc., etc.—all from one 
concern and all right in every 
particular. Wire Cloth—All Varieties 

Send for our Catalog. It tells 
all about Excelsior Products and 
gives full information. Your Job- 
ber will be glad to supply you. 





Worcester, Mass. 


Philadelphia Chicago San Francisco 





Picture Cord Excelsior Rust Proof Fence 
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Wickwire Cortland 
Brothers New York 


Inc. 


There's more than one reason for the populari'y and selling strength of Wickwire product, but all 
of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, etc. 
In short, we control every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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WELLS warsncues | 


IF YOU WERE TO ™ 
MAKE YOUR OWN — 
WRENCHES 


you would know just what qualities 
should be embodied in the tool to 







HH 









minimize all complaints, to insure 






long service and satisfaction and 












to make your sales increase in 
dollars and cents at the same 
time bringing the customer 
back to your store when he 
needs more. If you were 

to make your own 

wrench you would 
































WELLS have a duplicate of 
PIPE Wells Pipe Wrenches. 
WRENCHES We take the same 





are made bv pride in selling to 
skilled labor. 
The best of steel 
is used in the mak- 
ing of every part— 

the wrench is entirely 
finished and each one is 
fully tested before leaving 
our factory. Each tool car- 
ries its guarantee; it means 
satisfaction to your customer; 
you need not hesitate in telling 
him that he cannot buy better. It’s 
a good tool and second to none. There 
is a place for these in your store. Send 

us a sample order and convince yourself 

if we haven’t the very wrench you would 
make if you were to make your own wrenches. 







our customers 






that you do 
to your 
customers. 



























Catalog H. A. No. 8. 


F. E. WELLS & 
SON CO. 


Greenfield, Massachusetts 
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CLINTON SILVER-FIN. 
ISH BRAND OF POUL. 

TRY NETTING has been 
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ee known as the standard 
werk y ° . 
See, of quality for over thirty 
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“x 4 years. We shall maintain 


its reputation regardless of 
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expense or competition. 


FR nes 4 “CLINTON BRAND OF GAL. 
oe PPI 5 yA VANIZED POULTRY NETTING 


yy 
Ale i 








\) 
YY 





Every hardware .dealer should have our big 
100-page Clinton catalog. Send for it to-day 


CLINTON WIRE CLOTH CO. 


CLINTON, MASS. 
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That’s why 








This file does twice the work of an ordinary file—in half the time. 
file users want it and buy it. 


Figure this out:—How much of a filer’s time is worth 25 cents? How long does 
it take him to file a saw with an ordinary file? By cutting his filing time in two, 
and still enabling him to file twice as many saws, the “Expert’s Choice” increases 
the value of his time by over 50%. By spending 25 cents he can get his money back 
on his first filing job, alone. You can readily see the sales possibilities that the 
“Expert's Choice” affords you. 


It’s in the Quality—In the Cut of theTooth 
and in the Length of Stroke 


Frank Luther, Chicago, says: 
“The Expert's Choice file files 18 hand saws and is cheaper 


at a cost of 50 cents than the ordinary file at any price.” 


What dealer couldn't sell a file that cuts metal and saves time and labor like 
that? Tell every customer he can have his money back if the “Expert’s Choice”’ 
does not prove to be the most economical file he ever used. 











DELTA SAW FILES 


are made for fine or coarse 


teeth, also for extra hard “THE HIGHEST GRADE FILE MADE” 
Hikes of Ong.” SO Poy Aas 


Display this Sign LASS SPECIAL LO cat 
at your ns —— 1/1 0 








Hardware Store MECHANIC'S FAVORITE 
co 
It is selling lots of files EXPERT'S CHOICE EACH 
for other dealers and it 
will do the same for you. DOES TWICE THE WORK IN HALF THE TIME C) 
A trial order will bring THe Fite You Witt Eventuatcy USE 
the files and the sign that 
sells them. Order to-day. 








DELTA FILE WORKS, Philadelphia, Pa. 
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HACK SAW FRAMES 
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Do You Cater to Your Customers? 


No doubt you do, and because of this you will at once 
become interested in this line of Hack Saw Frames. 


It is a line with attractive designs, made of the best cold 
drawn steel, nicely finished, in solid and adjustable pat- 
terns, and equipped with a variety of handles to fit every 
hand and suit every requirement; also solid frames made 
of cast iron. 


With these frames in stock every prospect becomes a 
purchaser; every purchaser a satisfied customer. 


We can make prompt deliveries. 


MANUFACTURED 


UNION HARDWARE CO. 


eg A ny TORRINGTON, CONN. 
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To Shorten the Bolt Rod To Shorten the Bar 
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OUR NEWEST EXIT FIXTURES 


are simple in construction, made to sell at popular prices, and thoroughly reliable. 


They can be carried 
in stock in regular sizes, and cut to desired lengths on the job, for special requirements. Easy to apply 


cannot get out of order, and fulfill the most strict legal requirements. Write for information. 


P. & F. CORBIN 
Lhe American Hardware Corporation, Successor 
NEW BRITAIN, CONN. 
NEW YORK CHICAGO 


PHILADELPHIA 
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GOOD SPECIALTIES AND GOOD PROFITS 
GO HAND IN HAND 


SEND FOR OUR CATALOG No. 19 


The Matchless Opener 


The Hustier Box Tool 
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Matchless Tire Tool 








No. 18 Autohammer 


Baby Terrier Crate Opener 


Unbreakable Naii Puller 


Perfection Scraper 


Red Bull Nail Puller 


No. 42 Assortment 
Little Wonder Screw Drivers 
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This Sells ‘‘On Sight’’ 


A high-grade little tool, suitable for all kinds of 
light work on Electric Fixtures, Machines, Mag- 
netos, Telephones, Typewriters, Fishing Reels, 
Clocks, Cabinets, Hardware, Locks, etc., etc. 


DESCRIPTION 


Tempered steel blade nicely polished, 4” in diam- 
eter; red, varnished hardwood handle; long steel 
ferrule; long end of blade fastened in handle so it 
cannot loosen or turn. 


| ne? MIDGET SCREW DRIVER ‘cee 


Reliance Screw Drivers 
No. 35 Assortment 


Here’s an outfit that will almost 


take the place of an 
extra clerk 


A dozen fine screw drivers—four 4-inch, four 5- 
inch, four 6-inch—in an attractive, well made, hard- 
wood display stand. This “Silent Salesman” is 
handsome enough to sell ordinary screwdrivers “on 
sight,” and the Reliance driver is far from ordinary 
—it is extra good. Rubberoid handle, nickel plated 
ferrule and a blade tempered like a sword. If your 
jobber does not handle them, write us. 


The Bridgeport Hardware Mfg. Corp. 
BRIDGEPORT, CONN. 
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CRESCENT 


(Cyaan 


QUALITY 









SERVICE 








We specialize in Hack Saws and Frames, 
Small Tools and Hardware Specialties. 


We take infinite pains to make every tool 
exactly right. If a saw, we see to it that the 
steel is well adapted for the work; it must be 
tempered to suit the material it is to cut; when 
the handle is secured that saw must hang cor- 
rectly and the balance must be perfect. 


This same careful attention to detail is given 


CRESCENT 
TOOLS 


We realize the importance of having all our 
tools reflect the kind of materials we use; the 
workmanship we employ and last but not least 
the finish and the care we use in packing and 
shipping. 














We are not satisfied merely to have Crescent 
Tools look right when we finally inspect them, 
we want you to receive them in the same good 
condition as when they left our hands. 


If you are about to order any tools of the 
kind here illustrated and described, remember 
this: You can always stake your last dollar on 
Crescent Tools for giving dependable service 
and satisfaction. 


Note the way we back up Dealers: “Each 
Crescent Tool is fully guaranteed and we 
authorize all Dealers to take back and replace 
any that are found defective in any particular.” 


With Crescent Tools and such a policy to 
support you—you cannot help but build up a 
very profitable trade. 


And when it comes to prompt shipments— 
we're right there on time with the goods. 





Write us direct. We'll send Catalog, Prices 
and Full Information about our line. 





The Crescent Company, Inc. 
Meriden Conn. U.S. A. 
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Hardware’ 
Age 
Business 
| Exchange 
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At Which Ihey All Meet 


You may be a hardware merchant or manufacturer and in need 
of aclerk or salesman. You may be a clerk or traveling salesman 
and want a better position or a new line of goods to sell. 

You feel that somewhere there is a firm or an individual able to 
supply that want. But the problem is how to locate the party. 


The Business Exchange 
—of Hardware Age is the One Point at Which they all meet. 


It offers you an inexpensive means of communicating your want 
to a great audience of over 17,000 dealers, jobbers and manufac- 
turers of hardware throughout the United States. 

Write for information and find out how moderate our prices are. 


Business Exchange 
Hardware Age 
239 West 39th St., New York 











June 21, 1917 HARDWARE AGE 


NN Tn io 


Hl 
4 


WHITLOCK 
MANILA ROPE 


is All-Manila 


We are not satisfied to use such worn-out and indefinite 
expressions as “Pure Manila,’ “Contains pure Manila 
Hemp,” “Made of highest (!) quality long fibre pure 
Manila,” etc., etc. 


WHITLOCK MANILA is guaranteed to contain high 
grade Manila hemp exclusively. Its superior strength and 
satisfactory service are due to the quality of fibre used 


and to the unusual care taken in every process of manu- 
facture. An exceptional rope for the Hardware trade. 





Write for interesting printed matter. 


DEPARTMENT C 


WHITLOCK CORDAGE (Co. 


46 South Street, New York 
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Note the 
advertising 
on our 
attractive 


packages 


Get This Extra Value— 
You Pay for It Anyway 


If you are not using ATLAS tacks and small nails, 
you are paying for something you do not receive: 


F ULL VALUE. 
ATLAS PRODUCTS cost no more than inferior 


goods, yet our packages do contain “The Greatest 
Quantity of Quality at the Price. 


We are the LARGEST and OLDEST manufac- 
turer of TACKS and SMALL NAILS in the world! 
Nearly TWENTY THOUSAND different kinds 


and sizes in iron, steel, copper, brass and zinc— 
’ electro-plated, galvanized, tinned, enameled and 
japanned. 


Our line includes copper rivets, copper burrs, staples, 
wire nail specialties and numerous other packaged 
products. We guarantee full NET weight. 


AN ATLAS TACK COMPANY AN 


FAIRHAVEN, MASSACHUSETTS, U. S. A. 
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Products 


always sell well and create further sales, be- 
cause they give satisfaction, are warranted, 
are scientifically made from best materials, 
and are well advertised. 


Morrill Saw Sets 


set saws according to the best standard saw 
practice, and are mechanically perfect 
“SPECIAL,” for hand saws not over 16 gauge, 
has indexed anvil and can be used with perfect 
results by any one; 

No. 1 for hand saws not over 16 gauge, has large 
latitude of set and is largely used by experienced 
carpenters; 

No. 3, for cross-cut and circular saws, single 
tooth, 14 to 20 gauge; 

No. 4, for cross-cut ‘‘Champion” and M toothed 
saws, 14 to 20 gauge; 


No. 5, for timber and board saws, 6 to 14 gauge 


Morrill Nail Puller 


pulls nails twice as easy because of straight arm 
pull and rolling sliding fulcrum. Pulls nails 
twice as fast because it grabs them on the first 
blow. Lasts twice as long because the jaws are 
mounted together in a box joint and cannot 
spread, and there is no spring to break. 


Morrill Box Opener 


is a combined box opener, claw bar, box chisel, 
strap cutter, nail puller and hammer, made in 
one piece of drop forged steel 


Morrill Hand Punches 


The simplest and most powerful on the market 


Morrill Lead Seal Presses 


largely used by public service corporations, 
freight and express companies, cigar manufac- 
turers, milk companies and inspectors. 


Morrill Soapurns 


A liquid soap dispenser made in five (5) sizes 
and styles for all kinds of uses. Is economical 
and sanitary. This is a new and profitable line 
for the progressive hardware dealer. 


All Morrill Specialties 


live up to the last letter of eVery claim made 
for them. 


Chas. Morrill 


102 Lafayette St. New York 
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Is “SAFETY FIRST” Your 
Buying Slogan? 


Can you afford to order “unknowns” that may be 
good quality when you can know that you are buying 
the BEST? Every one of our 400 Arcade Specialties 
is absolutely reliable. Try these three for a starter: 


No. 7 Holdback Spring—a good-looking screen 
door spring that is specially seasonable right now. 
Crystal Coffee Mill—something every household needs 

makes better coffee and more of it. Baltzly Stove 
T'ruck—indispensable in your own shop—saves time 
and labor in transporting bulky merchandise from 
truck to stock-room and from stock-room to store— 
handles stoves, kegs, coils of rope, tires—you'll dis- 
cover countless practical uses for yourself. 


Write today for the Arcade Index. 


Arcade Mfg. Co., Freeport, Ill. 


986 Arcade Avenue 
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A a Complete Line 
of Spring Hinges 


yi} With a Complete Variety of 
Finishes 






























There are so many places where spring hinges are 
useful that we know more sales can be created if the 
hardware dealer and his salesmen know the line we 
make. 


So we show here a few of our most used designs, call- 
ing attention to the great variety of finishes in which 
each may be obtained. 


Look them over—they include “Katz” Single Acting 
Hinges—Double Acting Hinges—Surface Floor Spring 
Hinges—Single Acting Hinges for Lavatories, Hinge 
Blanks—Door Strikes—Showcase Hinges—Screen Door 
Hinges—Door Springs, etc. 




















All of these are neat, well-made products, are profit- 
able to you and will be popular with your trade. 


To get the most out of this line you should have our 
catalog and literature. Send for it today. We want 
you to have it. 











Lawson Manufacturing Company 
Superior and Franklin Streets Chicago, U.S. A. 
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A simple, complete system for retail stores 


The Electrically The New National 
Operated Cash Register 
Cash Register Credit File 


Does fifteen necessary things Cuts out all bookkeeping of 
in three seconds. Customers’ accounts. 


Simple to operate—saves No_blotter—no daybook—no 
time. customers’ ledger. 


Forces accuracy—gives quick Every customers account bal- 
service. anced to the minute. 


Stops leaks—satisfies customers—increases profits in stores. 
Old cash registers taken in part payment. 
Every retail merchant should write us for particulars. 


The National Cash Register Company, Dayton, Ohio 


Cut out the coupon below and mail it to us today 








Dept. 141. National Cash Register Co., Dayton, Ohio. 
Please send me full particulars on Name 





C] latest model cash register. 


Cr new N. C. R. Credit File. Address 
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AUTOMATIC 
HARDWARE SCALE 


It Nails 


Your Profits by 
Saving Your Profit 





on Nails 





As well as upon all other goods 
weighed in the hardware 
store. It can be proven 


CAPACITY 110 LBS. 


Write for Information 


Detroit Automatic Scale Company 


DETROIT, MICHIGAN 
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Ding Goes thie” 
Cash Register 








 Carborundum — 
Razor Strops 


S* the profit bell jing- bn 

ling. All you need to | 
do is to tell your custo- 
mers about the Carbor- Es 
undum filled sharpening 
side that puts an edge on 
a razor ina twinkling—to 

tell him about the splendid quality 

of the soft. pliable, uniform, leather 

stock—to call his attention to the 

finish, the general Carborundum | 

quality of the strop and— 


Ding Goes the 
Cash Register 


Send for this 
Display Hanger 


THE CARBORUNDUM COMPANY 


NIAGARA FALLS, N. Y. 
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There’s Money in Brushes 


—for the dealer who carries and shows a good assort- 
ment. 

Every Store, Household, Garage, Public Building . 
and Factory in your community has some place where 
brushes could be used to good advantage. 


If you get the reputation of having the Right Brushes 
to meet the demands of this trade, you will have a 
profitable addition to your business the year ‘round. 


Osborn Brushes are Right Brushes 
Right in Design—Right in Quality—Right in Price 
A few of the items on which Dealers in every sec- 


tion of the country are enjoying steady and profitable 
business are shown in the lists and illustrations. 


Write our nearest office for full information. 


PUBLIC BUILDINGS 
Radiator Brushes 
Sanitary or Closet Brushes 
Cuspidor Brushes 
Bottle Brushes 
Wire Cleaning Brushes 
Scrubbing Brushes 
Dusting Brushes 


Floor Sweeping Brushes, éte. 


STORES 
Floor Sweeping Brushes 
Counter Dusters 
Window Brushes 
Window Cleaners 
Floor Scrubs 


Butcher Block Brushes, ete. 


THE Oseorn Manuracrurine Co. 


CLEVELAND 
5401 Hamilton Ave 
Detroit 
672 Atwater St. East. 


New York 
395 Broadway 
Milwaukee 
255 So. Water St. 


z La Le : 
oRctee Tyg Fy 


GARAGES 
Floor Sweeping Brushes 
Dusting Brushes 
Tire Roughing Brushes 
Wheel Cleaning Brushes 
Auto Washing Brushes 
Paint and Varnish Brushes 
Spark Plug Brushes 
Wire Cleaning Brushes, etc 


HOMES 


Floor Brushes 

Dusting Brushes 

Window Brushes 

Sanitary or Closet Brushes 
Bottle Brushes 

Sink or Kitchen Brushes 
Shoe Brushes, etc. 


Chicago 
155 No. Clark St 
San Francisco 
61 First St 
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BLUE STREAKS 


TRADE MARK REG. U. S. PAT. OFF. 


Why Some Dealers Don’t Handle 
Goodyear Blue Streak Bicycle Tires 


Bicycle riders have been pay- 
ing too much for their tires. 
And the tires have not been 
good enough. High profits 
have been to blame. And, too 
many brands of tires, too. 





But now Goodyear comes out 
with a really good tire—the 
Blue Streak—which costs the 
rider only $3.25 each. It is as 
good as some other tires that 
cost $5.00 each, and better than 
most that equal it in price. 


When a gypsy peddler sells 
you a horse, he probably does 
not plan on seeing you again. 
He wants to make one sale— 
and plenty of profit. Never 
mind about your satisfaction. 


It means big savings for the 
rider. 


Naturally some dealers refuse 
to handle Goodyear Blue 
Streaks. They want a higher 
profit on each tire. 


But those dealers who do sell 
you Blue Streaks—and there 
are many of them—place your 
satisfaction ahead of their own 
profit. 


The Goodyear dealer sells 
you better bicycle tires 
cheaper. He wants to see 
you again—often. He wants 
to keep you as a permanent 
customer. Good year Blue 
Streaks help him do this. 


Find the Goodyear dealer in 
your town. The fact that he 
has Blue Streaks for sale means 
he is a square deal merchant. 





Long Wear Pleases Dad 





You will find your Goodyear 
Blue Streaks wearing a good long 
time. There are many miles of 
happy travel in these tough, rug- 
ged tires, built with two stout 
reinforcing strips of fabric beneath 


the tread. The strong two- ly ¢ 


tire body has wonderful durabi 
ity. Such a long wearing tire is 
most economical. 


Springy Tires 
Make Pedaling Fun 


Non-Skid Treads 
Save Side-Slipping 


Handsome Tires 
—Show Your Friends 





No boy likes to push a bicycle 
with heavy, clumsy tires. So 
Good year Blue Streaks are made 
of fine two-ply fabric carried in 


lively rubber. That gives you 
strength and extreme lightness in 
your tire. Such a resilient tire 
makes pedaling easy. The tire 
shares the job with your legs. 


Good year Blue Streaks are made 
with sharp-edged blocks of rug- 
ged rubber that bite the ground 
like teeth, in travel. Side-slipping 
is prevented. Besides, these stout 
rubber blocks add to the life of 
the tire. Press your thumb on a 
Blue Streak tread. You can feel 
the “‘bite.”” 


Blue Streaks are good-looking 4s 
well as long-wearing and easy- 
riding. They put your bike on 
parade—make it look like new. 
You will know Goodyear Blue 
Streaks by the smart Blue Streak 
on each side of the tire. 


See your Good year Dealer or write The Goodyear Tire & Rubber Co., Akron, Ohio, for his address. 
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All Bicycle Riding America Is 
Following this Campaign 


Reproduced on the opposite page is another one of the 
Good year bicycle tire advertisements which are reach- 
ing into every corner of America and telling the bicy- 
cist the truth about the buying and selling of his tires. 


This particular advertisement appeared in The Saturday 
Evening Post of June 16 and in a generous list of other 
magazines. It is one ofa strong and frank series which will 
arouse bicycle riders every where to demand a square deal 
in getting the full value their tire money should bring. 


Heretofore the rider has been buy- 
ing more or less in the dark. He 
§ has taken what the dealer handed 
him. And, sometimes, his end of 
the bargain has made the rider feel 
that a square deal bicycle tire had 
gone completely out of fashion. 


Goodyear’s policy advertising has 
boldly pulled back the curtain and 
let in light on this whole situa- 
tion. And the rider is awakening 
to the truth about bicycle tire 
buying. 

Goodyear is telling him how 
bicycle tires are made—and how 
they are sold. The rider is glad 
to be told. It is human nature to 
welcome a square deal. 


Asa result, bicycle riders every- 
where are doing some serious 








thinking. And they are turning 
to Goodyear Blue Streaks in great 
numbers. They are not only 
coming to prefer Goody ear Blue 
Streaks. They aredemanding them. 


The Goodyear bicycle tire policy, 
as explained in this advertising, 
proves to them that the Goodyear 
dealer does business on a square 
deal basis—that he is the rider’s 
friend. 


Will you profit from this advertis- 


' ing campaign? You will if you 


stock Goody ear Blue Streaks. And 
move with the tide, in this new, 
square deal way of selling good 
bicycle tires. 


The Goodyear Tire & Rubber Company 
Akron, Ohio 


ODPYEAR 
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Dunbar) 
And Sell Your Goods 


Don’t push your agricultural tools, axes, brooms, 
etc., way to the rear of your store, but arrange 
them neatly and compactly on Herrick or Dunbar 
Racks where they are easily seen and take up little 
space. 


We make Racks for displaying many standard 
lines, including: 


Shovels 
Forks 


Hoes 

Axes 

Axe Handles 
Baseball Bats 
Scythes 

Brooms 

Lawn Mowers 
Horse Collars, etc. 


O-K 
Plumbs 


There is always 

a market for good 

plumbs and levels 

to carpenters, 

builders, masons, 

plumbers and 

other mechanics. Our line is complete, high grade and profit- 

able. We have fifteen styles, many sizes, but only one quality. 
Free catalog descfibes them all. 
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+! Racks Save Space 


by Display 


and Levels 








DIETSCH 
Lawn Sprayers 


The Dietsch Sprayer is mounted on 
an enameled standard about 3 in. high 
and is fed by the ordinary garden hose. 
It is made of brass, thereby preventing 
rust or corrosion. It fits into a square 
corner and will not make either walk im- 
passable. Will cover 25 feet square. The 
only spray that can be used successfully 
with the underground system. Ask us. 





The Toledo Rack and Level Co. 


Toledo, Ohio 














HARDWARE AGE 








Look for the Brake 


You will find it on the majority of 


brake-equipped bicycles, and _ it 
wouldn’t be there had it not proved 
its superiority time and time again 
for the past seventeen years. Look 


for the 





DUPLEX COASTER BRAKE 


Satisfy yourself as to its workman- 
ship, its power of grip, its ease of 
action and its remarkable 
qualities. It can stand up under all 
of these tests—stand up as no other 


brake on the market can. 


lasting 


Profit by the experience of hundreds 
of thousands of seasoned cyclists and 
equip the Corbin Duplex to your 
wheel. It is absolutely dependable; 
this is beyond question. 


“Corbin{Control Means Safety Assured.” 


Have your dealer equip it for 
you immediately. You will 
be surprised at the difference 
it makes. 








The Con- 
venience 
of Read- 
ing the 


<Grein: Brown SPEEDOMETER 


has been greatly increased by the perfection of the Maxi- 
mum Speed Hand Attachment. 





This device is an exclusive feature of the Corbin-Brown. 
With its addition to the other features of this instrument, 
the Corbin-Brown now leads in every department of speedo- 
meter service. 

The necessity of constantly referring to your speedo- 
meter in order to learn the highest rate of speed at which 
you are traveling is obviated by the Maximum Speed 
Hand device. This extra hand is red, and, as its name im- 
plies, registers and remains at the maximum speed attained, 
thus leaving the driver perfectly free to keep his eye on 
the road. The hand can be stripped back to zero at any 
time. This is a decided advance in speedometer construc- 
tion, and worth the extra two and a half dollars involved 
in equipping it to the standard Corbin-Brown Speedometer. 


Investigate this at once. You will find much 
use for it this summer. Catalog on request. 


The Corbin-Brown Ford Special 
Speedometer 


This speedometer has been built with the special require- 
ments of Ford in view. 

Every detail of construction has been carefully considered 
and developed to the end that this instrument is the most 
efficient and convenient for Ford service on the market 


The hanging bracket, 
for instance, is a de- 
cided improvement 
over other attaching 
brackets. It permits 
of an_ appreciable 
economy of room, at 
the same time mak- 
ing the instrument 
extremely convenient 
to read. 

The Swivel Gear Sec- 
tion is a point of 
great strength. The 
gears are made in 
one piece with the 
shafting to which the 
cable ends are at- 
tached and hardened 
thus insuring exact 
meshing. 





This is the logical instrument to equip 
to your Ford. It belongs there. It was 
built especivlly for Ford service and 
only for Ford service. Descriptive liter- 
ature on request. Visit your dealer at 
once. 


CORBIN SCREW CORPORATION 


The American Hardware Corporation Successor 


NEW BRITAIN, CONN. 


New York 


BRANCHES: 





Chicago Philadelphia 
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In itemizing a bill of goods bought by Mr. James, 
I purposely entered the item “Lantern $1.00” 
last. Having footed the bill and received the 
payment, I called his attention to his need for 
an Eveready DAYLO which, from former con- 
versations I knew he considered unnecessary. 
His objection was that the batteries were too 
expensive. 


Having carried an Eveready DAYLO No. 6961 
in my vest pocket for a period of two years and 
used it continually | was able to convince him 
of the inconsistency of his objection. 
2 “x X* 

I showed him the convenience and ease with 
which Eveready DAYLO can be carried. I 
then showed him the different models we had in 
stock, explaining the value of such a powerful, 
portable light. 


As it was now about time to turn on the store 
lights, I detained him a few minutes, for I had a 
plan in mind by which I knew I could hold his 
interest. 

* * * 


I brought a few spools of silk thread and asked 
him to tell the color of these, one at a time. 
Our store lights are excellent and Mr. James 
was confident that the first one he selected was 
brown. I then turned the white rays of an 
Eveready DAYLO on this spool and behold, the 
thread was not brown but purple! In this man- 
ner we examined every spool and we were unabie 


¢ 





A Series of Prize 
Stories by Men 
Behind the Counter 


In the space of a few minutes Mr. August Sjoquist, an enterpris 
ing druggist, of Dwight, N. D., succeeds in convincing a rather 
skeptic customer of his need for an Eveready DAYLO. The story 
is interesting because it illustrates how even the most unpromis 
ing prospect will yield to the pressure of good salesmanship. 


to tell the right shade until Eveready DAYLO 
proved our error. 
* * * 


I then reminded my customer of his neighbor, 
whose barn had recently been burned. The fire 
started from a spark caused by striking a match 
so that he might see to untie his horse. I pointed 
out to him that if he had an Eveready DAYLO 
this accident could not have occurred. Then I 
reminded my customer of the fact that his own 
son had had a narrow escape one morning when 
he struck a match in order that he might see 
what time it was. A spark from the match set 
the bedclothes afire and a catastrophe might easily 
have resulted. Here again I showed him how an 
Eveready beside the bed would have avoided this. 
* * * 
I took out the battery, reflector, lamp, lens and all, ex- 
plaining the superior make of switch which could be used 
to give either a flash or a steady light. I showed him the 


large, clear and perfectly ground lens; highly polished 
reflector with its large surface for diffusing light; the 


' Mazda lamp made from selected material; the Tungsten 


battery which is always long-lived, dependable and econ 
omical, demonstrating how easily an Eveready DAYLO 
can be taken apart and reassembled, emphasizing its safety 
and laying stress on the economy of its long-lived battery 
and sturdy lamp. : 

* * * 


Did I sell him an Eveready DAYLO? I sold him two! 
He told me that he would have owned them before if he 
had only known what he knew about them now. No sale 
gives greater personal satisfaction than the one which calls 
for the exercise of all your ingenuity, energy and enthus- 
iasm and when you know the goods and are able to size 
up your customer, it is not so hard after all. 


__ EVEREADY 


AMERICAN EVER READY WORKS 
of National Carbon Co., Inc. 


Long Island City New York 


CANADIAN NATIONAL CARBON 
Company, Limited 


Toronto Ontario 
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) Closing the Sale 


The high quality of Iver Johnson products and the punch in Iver 
Johnson advertising insure a sale three-quarters made before the customer 
enters your store. 

But it is up to you and your clerks to “put the sale over’’—and the 
remaining one-quarter of sales effort necessary to complete the sale is 
almost entirely a matter of “KNOW YOUR GOODS.” 

If your salesmen do not have the feature selling points of Iver Johnson 
Revolvers, Shotguns, Bicycles and Motorcycles on their tongue’s end they 
are not closing sales properly. There's more to selling than reading price 
tags. 

Indicate which books you want: A, “Arms”; B, ‘‘Bicycles’’; C, 
“Motorcycles.” 


Iver Johnson’s 


Armsand Cycle Works 


332 River Street 
Fitchburg, Mass. 


NEW YORK : 99 Chambers Street 
SAN FRANCISCO: 717 Market Street 
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404 Soldina Year 


by One Dealer 
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The Original Patented Pipeless Furnace 


Mahlon H. Rickert, of Sellersville, Pa., tells how he 
made this record in selling Caloric Pipeless Furnaces 


Sellersville, Pa., March 17, 1917. 
The Monitor Stove & Range Co., Cincinnati, Ohio 
Gentlemen: 

While in attendance at the Salesmen’s Conven- 
tion, January 2, 1916, at the Monitor plant in Cin- 
cinnati, | received the inspiration and help neces- 
sary to successfully sell the Caloric Furnace. At 
the time of the convention I had but two furnaces 
installed. However, | was so confident of its pos- 
sibilities that | assured them that I would return to 
Pennsylvania and sell fifty Calorics during 1916. 
After I had worked one year—in the busy season | 
was frequently on the job for eighteen hours—I took 
a stock account and found that I had sold 404 Cal- 
orics. 

I am certain that there is no furnace dealer, no 
matter whether he handles hot water, steam or any 
other system of heating, who can pride himself in 
handling so satisfactory an article as the Caloric. 
The Caloric is making good, and is in Pennsylvania 
to stay. Yours sincerely, MAHLON H. RICKERT 
Mahlon H. Rickert. 







































There are other Caloric Pipeless Furnace Dealers 
who have equalled or excelled Mr. Rickert's record. 
Very few articles on the market offer greater im- 
mediate profits and future possibilities. Every 
Caloric Pipeless Furnace installed in your territory 
will be a silent salesman for you. 


The ‘Monitor Iron-clad"’ guarantee protects the 
Caloric dealer and his customers. It is backed by 
our 98 years of manufacturing and business experi- 
ence. 





The Caloric Pipeless Furnace proposition is well 
worth the investigation of any hardware dealer. A 
postcard or letter will bring complete information 
without obligating you. Address your inquiry to 


The 
Monitor Stove & Range Co. 


600 Gest Street Cincinnati, Ohio 
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Variety is not only the spice of life, but 
it's the spice of the life of this business. We 
have been striving for many years to pro- 
duce casters to meet the varying de- 
mands of the great jobbing trade, and you 
will find the “UNIVERSAL” line the 


most complete on the market. 
No. I—"UNIVERSAL” Ball-Bearing Grip-Neck, complete 


with socket (7 sizes). 

No. 2—"UNIVERSAL” Plain Horn Grip-Neck, complete 
with socket (6 sizes). 

No. 3—‘“UNIVERSAL” Non-Ball-Bearing Grip Neck, com 
plete with socket (7 sizes). 

No. 4—"UNIVERSAL” Eclipse (Bell Shape) Grip-Neck. 
complete with socket (6 sizes). 


No. 5—‘“UNIVERSAL” Ball-Bearing Oblong Plate, (6 


sizes). 
No. 6—"‘UNIVERSAL” Slides, Nickel Plated. Made in 4 
distinct sizes—diameters 14”, %”, 13/16”, 1”. 
No. 7—‘“UNIVERSAL” Ball-Bearing Philadelphia, with 
Plain or Drive Stems (5 sizes). 
No. 8—‘“UNIVERSAL” Star Pattern Steel Philadelphia, 
with Plain or Drive Screws (6 sizes). 
No. 9—‘“UNIVERSAL” Steel Horn Toler Philadelphia, with 
Plain or Drive Stems (6 sizes). 
No. 10—*‘UNIVERSAL” Ball-Bearing Metallic Bedstead to 
fit any size tubing (12 sizes). 
No. 11—"‘UNIVERSAL” Plain Horn Metallic Bedstead to fit 
any size tubing (8 sizes). 
No. 12—"“UNIVERSAL” Ball-Bearing Stove Truck, packed 
in crates containing 6 sets each. 
The above patterns can be furnished with various kinds of 
wheels, ranging from 13/16” to 2” in diameter. 
“UNIVERSAL” Casters and Slides are packed in neat and 
durable boxes—packages that are a credit to shelf hard- 
“ware and a great stimulus to sales, and, with our superior 
manufacturing facilities, we are in a position to give good 
service. 
Samples and prices H.A. upon request. 
Gold Medal Award, Panama-Pacific International 
Exposition, 1915 


Universal 
Caster & Foundry Co. 


General Offices and Factories: 


574 Ferry Street, Newark, N. J. 
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44 NEW SIZES AND ITEMS 


Shown in SUPPLEMENT TO VOLLRATH CATALOG No. 47 


Ask for it 


AMERICA’S BEST PRODUCTS 


The kind that’s bought 
When the best is sought 





The Vollrath Co., Sheboygan, Wis. 


NEW YORK TORONTO CHICAGO 
121-3-5-7 W. 17thSt. (W. E. Bulmer) 32 Front St. W. 167-a W. Lake St. 
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Faultless Caster ies 


Evansville, Indiana 





Casters that Sell 


Twenty-five hundred different sizes and styles 
comprise our line. These won the Gold Medal, 
Highest Award, at the Pan-Pacific Exposition in 
1915 on their QUALITY. 


More than ordinary casters—great strength, ex- 
treme accuracy, simplicity and easy movement are 
features that combine to invite special consideration 


for FAULTLESS CASTERS. 





The respect and admiration that Hardware Men 
have for FAULTLESS CASTERS is a condition 
establishing their worth. 


Full Size. Plate 2-8 


Only ONE of the 2500 








the FAULTLESS way’’ 
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Noiseless! 


“Silence is golden.” That is the principle on 
which these casters work. They do not speak, pre- 
ferring to allow their good points and features to 
do it for them. 

Their frictionless bearings prevent noise. They 
cannot scratch or mar highly finished floors. The 
roller axle is three times the size of ordinary wire 
rivets used in other casters—built extra strong to 


stand a heavy strain. 


They Sellas Easily 
as They Roll 


And that is saying a whole lot. 
Tell your customers how easy- 
running and noiseless the Dia- 
mond Velvet Casters are, and 
they will be interested. Just 
examine a sample Diamond Vel- 
vet Caster. It will appeal to 
you. We will send that sample 
on request. 


MN 


M. B. Schenck 
. Vulcanized cotton bearing, weight 
Company eee 


metal against metal. 


Meriden, Conn. a shape bearing —-* friction. 
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UST AS 
PROFITABLE 
AS 


P<VARNISH 


That's how the John Hes- 


sel Hardware Company ex- 
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pressed themselves about the 





sales possibilities of 






Armstrong’s (A) Linoleum 


They are large and exclusive hardware retailers and do a flourishing business in 
and around Antigo, Wis. To prove that they consider linoleum a profitable line, 






they say: 





‘We came to the conclusion that linoleum ought to be as desirable and profit- 
able a line as floor paint or varnish, with everybody as a prospect. It is not a line 
for any one class of people, but for anybody that has a home.” 






As further proof of their belief in the profits to be derived from linoleum sales 
the Hessel Company have advertised it consistently. One of their advertisements is 
reproduced above. Exclusively hardware merchants, yet they sell linoleum. 





A constantly increasing number of progressive hardware concerns sell linoleum. 






Let us send you samples and prices; also information about free window dis- 
plays, lantern slides, newspaper cuts, car cards, hangers, etc.—all without obligation. 






Mail the coupon. 









Armstrong Cork Company Pa 


: Armstrong Cork Company, 
Linoleum Dept. Lancaster , Pa. Linoleum Dept. No. 93, Lancaster, Pa. 






Street 


George B Swayne You may send me, without cost or obli 
S Hi A | gation, your free books; also prices and 
e Ing gent \ samples 
212 Fifth Avenue Heyworth Building ' = Name . 
New York Chicago 





City.. 
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Chair Seat Business More 


Profitable For You Than Ever 


War times has caused everyone to be 
economical. Our ‘‘On in a Minute 
Seat’’ makes old chairs like new. 


Our seat is covering the country like a hurricane. It will 
bring a greater volume of business to your store. 


Don’t delay a moment, Mr. Dealer. Write to our nearest 
distributor today for prices, etc. 


The W. Bingham Co., Cleveland, O. Pieper Brothers, Lincoln, Neb. 

Butler Brothers, Chicago, Ill. F. A. Rauch & Co., Chicago, Ill. 

Carleton Drygoods Co., St. Louis, Mo. G. J. Reepen, 1154—19th Ave., 

Central Hardware Co., St. Louis, Mo. N. Seattle, Washington 
Curry Woodenware Co., Cincinnati, O. Pierre L. Russell, Inc., Dallas, Texas 

The Dearborn Co., Chicago, Ill. Spelger & Hurlbut, Seattle, Wash. 

Ralph C. Duncan, Winnipeg, Canada Van Camp Hardware & Iron Company, 

Marshall Field Co. (Wholesale), Chicago, Ill. Indianapolis, Ind. 
Harry Gabriel, 770 Mission St., San Francisco, Cal. Wm. Volker Co., Kansas City, Mo. 

L. Gould & Co., Chicago, Iil. : D. N. & E. Walter Company, San Francisco, Cal. 
The Helmers Mfg. Co., Kansas City, Mo. Isaac Walker Hardware Company, Peoria, Ill. 
Hibbard Spencer Bartlett Co., Chicago, Ill. Woodward Hardware Company, Cairo, Ill. 

Miller Sales Co., Albuquerque, N. M. Wright & Wilhelmy Co., Omaha, Neb. 


“ON IN A MINUTE SEAT” 


Seat can be securely attached in a minute to any chair having an open 
seat frame, such as cane, cobbler seat or Vienna Bentwood chair. A child 
can fasten it ‘‘on in a minute” and it is there to stay. Simply tighten 
bolts. Seats are upholstered in the best Morocco Grained imitation black 
or brown Spanish leather, in plain or tufted seat. A good quality of fill- 

ing is used, making a 

very neat and service- 

able seat. Bottom of 

three (3) ply wood, 
eneer. 





THESE SEATS GUARAN- 
TEED NOT TO SHIFT, 
SLIP OR MOVE WHEN 
ATTACHED. Made in 
Local Cobbler, Crown and 


Shewing manner of fastening seat to seat frame. Ball Top shapes A very neat appearing chair seat. Try a few 


Very simple; stays on. you will order more. 


If you want free sample write direct to 


ECONOMY SEAT COMPANY, Inc. 


MANUFACTURERS OF UPHOLSTERED CHAIR SEATS 
OFFICE AND FACTORY: 


911-913-915 West 31st Street - CHICAGO 
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ERE is a feature of the silver- 

ware business that is showing 

a very large increase—one 

that every dealer should push, es- 
pecially during the summer. 

Few people nowadays think of 

‘serving iced tea, iced coffee, grape 
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People want FOSTER’'S 
QUICK SERVICE 
RANGE as soon as they 
see it. It's in big demand 
right now, and because of 
its many advantages and 
conveniences is a steady 
seller every month in the 
year. 


It's a New Combination 
Coal and Gas Range of 
strikingly pleasing appear- 
ance and so handy no 
woman would be without 
it. 


Note these selling 
points of 


FOSTER’S 
Quick Service 


RANGE 


Can be used for coal only, gas only, or coal and gas both at the same time. Many people 
are moving to the country; they find it hard to get coal. This range just suits them because they 
can burn either gas or coal to suit conditions and burn both when they have to get up a big 
dinner quickly. It is then they appreciate what FOSTER'’S QUICK SERVICE really means. 


When desired in cold weather a coal fire can be started to warm the kitchen and the top 
burners can be used for quick service in preparing meals. They can also heat the baking oven 
with coal and at the same time use the top gas burners for cooking. 


The gas cocks are adjustable and can be regulated for perfect service with either natural or 
artificial gas. We use lever handle cocks because a glance will tell whether gas is on full, part 
way off or off altogether. 


Not necessary to remove gas burners when burning coal. 


The oven door drops down and is used as a shelf when open. We furnish the oven door either 
in plain black iron or nickel plated. 


When desired we furnish a high-grade Cooper oven ‘‘thermometer’’ at a slight additional cost. 


All gas burners can be removed for cleaning. 


With a FOSTER’S “QUICK SERVICE’? FEATURE RANGE on your floor and our helpful 


consumer s literature that we furnish free your sales will be increased and profits enlarged. 


Write at once for prices. 


MANUFACTURED BY 


The Foster Stove Company, Ironton, Ohio 
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t is EASY to wash PYREX 


Efficiency in the kitchen is as necessary as in the office, store or factory. Pyrex 


is the efficient ware for baking and serving food cooked in the oven. 
Pyrex saves time in the kitchen. Food bakes quicker and more thoroughly in 
Pyrex—thereby saving fuel also. ) . 
PYREX saves the dishes—for the housewife serves from the same dish in which 
the food is baked. It is sanitary, durable and easy to wash and keep clean. 


Transparent 


OVEN-WARE 


TRADE MARK REG Has the name on every piece 


Start your community on Pyrex by selling a Pyrex Pie Plate 
or Baking Dish to several housewives. They will take it up 
and rapidly spread the Pyrex idea to their friends and neigh- 
bors. That means not only new customers but repeat sales for 
every woman will want to Pyrex her kitchen. 

Our national advertising and special dealer’s service is rapidly 
educating women about Pyrex—the original transparent oven- 
ware, which is guaranteed against breakage in actual oven use. 


Pyrex Sales Division 


CORNING GLASS WORKS 
108 Tioga Avenue Corning, N. Y., U. S. A. 
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An Ideal 


HE Western Clock 
Company began 
with an ideal: togive the 
world better alarm 
clocks. The original 
community of clock- 
makers at La Salle, Illi- 
nois, was composed of 
a conscientious group 
of skilled craftsmen. 
They brought new ideals 
into the industry. Head, 
heart and hand joined in 


their work. They wrought 
with loving care and skill. 


So, this little band of clock- 
masters set out to dignify the 
alarm clock. Before a clock 


could bear the symbol, A 
Westclox Alarm, it had to 
meet certain exacting require- 
ments. 


For, is not an alarm clock 
designed to guard man’s 
hours; to measure sleep; to 
start the day? 


Accordingly, they built 
their clocks to be equal to 
the task—to be worthy of 


man’s trust. 


And, always, this ideal has re- 
mained the ideal of the Western 
Clock Company. 

Every Westclox Alarm, regard- 
less of its price, must be worthy. 


And loyalty to such an ideal has 
safeguarded Westclox quality. And 
always will. 


La Salle, Ill., U.S. A. Western Clock Co. Makers of Westclox 


Westclox: Big Ben, Baby Ben, Pocket Ben, America, Bingo and Sleep-Meter 
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The Live Dealer handles the VOSS LINE OF 
QUALITY WASHERS. Write for our 40 page 
catalog, showing our complete line of Hand, Power 
and Electric Washers in peg, disc or vacuum types. 








This COMPLETE MODERN WASHER 7 ¥\ Voss Oci0ck 
Should beinevery FARMHOME /- | ~\\ Nine Octock 
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Tilting wringer board made entirely from i 
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Special tub made from I'4-inch C Gran ¢ -_ j 
cypress staves 


| AskYour Dealer {o Show You This WASHER_ poe Wit | 


or write direct to us for Complete Information  ““"° ~*~ 
about Hand and Power Machiner 


‘Co y VOSS BROS.MFG.CO. second & Fillmore Sis. DAVENPORT-IOWA. % S| 





TO OUR DEALERS: 


The above is a fac-simile of the advertisement we are 
now running in a number of “Farm Papers” which will no doubt 
stimulate the demand for “Voss” Washers in your territory— 
BE PREPARED. 


VOSS DEALERS are assured of benefits from our direct 
advertising and if you are not one of us, why not ask for the 
agency in your territory? 

VOSS BROS. MFG. CO., 
DAVENPORT, IOWA. 
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Electrically~ 
Heated 
Household 


Appliances 
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We have a most complete 
assortment of these goods 
in stock at all times. They 
are now being sold very 
largely by the hardware 
dealers. 
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Write for our new cata- 
logue which describes the 
line in every detail. 


UIA 


THE GEO. WORTHINGTON CO. 


HARDWARE 
Established 1829 CLEVELAND 
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The evidence of the quality of the above 
well-known brands of roofing is shown by 
the increasing demand from year to year. 


The Geo. Worthington Co. 


Hardware 
Established 1829 CLEVELAND 
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ALL STEEL HAME CHAINS PATENTED ont che cuatry tne act 


MOST POPULAR, HANDSOMEST, MOST CONVENIENT AND BEST SELLING HAME CHAINS ON THE MARKET 


WM 
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PREMAX 5 DODSON ZENITH LOOPLEVER 


Simple Work Easily. ; Can be hitched Stronger Simple and rapid 


Practical : : : and in every in operation, the 
Never Yield, and unhitched in wae ane dation end wall 


Durable Slip or Break. much less time rior to any convenient lever 
Always Reli- j than a leather | leather hame fastener 
able. hame strap. éhame strap. made. 
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PSseZ25 ALL STEEL CHAINS, SNAPS AND OTHER SPECIALTIES = PREMAX 


Coil Chain Bit Chains Dog Leads be tee A Chains Steel Puzzle or Bolt Snaps 
Halter Chains Rein Chains Dog Chains Stallion Chains Rope Snaps and Chain Snaps 
Cow Tie Chains Hame Chains Dog Leashes Hammock Chains Wrought Steel Harness Snaps 
Tie-Out Chains Post Chains Dog Collars Spreader Chains Swivel Snaps and Lock Snaps 
Curry Combs Trace Chains Dog Couplers Cross Rein Chains Shoulder or Serrxg Chains 
Safety Hasps Tent Pins Rat Traps Harness Chain Sets Single and Double Rope Swivels 
Breast Chains Picket Pins Animal Traps Fish Stringer Chains Special Chains for Special Uses 


KEY CHAINS, FLEXIBLE AND STEEL SPLIT KEY RINGS, IN GREAT VARIETY 


Patented October 11, 1904 
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FEI AR ARAN Pisce 
Very practical, strong, unique and attractive. 
If caught by accident, it stretches, which prevents breakage 
and pulling off of buttons. 
If watch is dropped from the hand it catches it like a cushion 
and no damage is done. 


CinGeo-cene-> ol AAR FARRAR 
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Key chains in Steel, Plain and Nickel and Brass Plated, in Solid Brass, Plain and Nickel Plated, in Aluminum, German 
Silver, Oreide and Mixed Links, Expansion Link and E xpansion C oil Key Chains and Arm Bands, Expansion Watch Chains, 
Fob Chains and Scissors ¢ *hains, all made of Solid Nickel Silver and Best Plated Music Wire, Flexible Key Rings with 
Puzzle Snaps, Twenty different Steel Split Key Rings, Railroad Key Chains, Key Rings with Advertising Tags, Etc., Ete 


SHEET METAL LETTERS, FIGURES AND SIGNS, NUMBER AND NAME PLATES, ETC. 


ABC DEI 2345 f 


We make separate embossed letters and figures in seven sizes, % “7°, 2", 6" ent &. We 
make them all in polished aluminum and in brass ia six different A FBS We make to use with them 
hands pointing right and left, $ and c. signs, periods, commas, dashes, etc. We make embossed sheet metal 
signs, also embossed number plates, in both brass and aluminum, with characters from %” to 3%” high. We 
aiso make brass letters in any of our six finishes, flat only—not embossed—in sizes 8”, 10” and 12”. We 

make brass and aluminum number plates with numbers stamped in, numbers from 3/16” to 114” high. 


GOODS FOR CONTRACTORS AND BUILDERS nap Goods for Municipalities 


Niagara and Niagara Junior Wall Plugs ~~, Street Name Signs, 
Niagara Veneer Ties and 74%” Wall Ties SY h Ho use Numbers, 
12” Single Width and Double Width Wall Ties ‘eat i D} ags, Lic onme 
Niagara Major Veneer Ties 1 3/16” Wide E 2 8. I a gs, 
Sash Chain, Sash Pulleys, Sash Fixtures Signs, Badges, Etc., 
Brass Chain Window Shade Pulls with Rings Ete. 

Steel Chandelier Chain, Old Brass Finish 
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HARDWARE SPECIALTIES AND NOVELTIES FOR OTHERS 


We make Hardware Specialties for others, Stamped and Formed from Sheet and Plate Steel, Brass, Tin, Copper, 
Zine and Aluminum, and from Steel and other Rods, Bars and Wire. We do Drop Forging and Screw Machine Work. 
We do Wire Forming, and make Specialties to order in Wood. We do Buffing, Polishing, Enameling and Electroplating 
in Copper, Nickel, Brass and Zinc. We make Cutting, Punching and Embossing Dies, make Tools and Models to order, 
and do Die Sinking and Engraving. We make all the Dies we use in our own business, and all the Dies and Tools for 
the Specialties we make for others. We also make Dies for our customers to use in their own shops, in many cases 
fitting them up with Presses and other Tools complete to do their own manufacturing. 


Our General Catalog No. 25-HA Sent on Request 


NIAGARA FALLS METAL STAMPING WORKS 


Manufacturers of Hardware Specialties 
NIAGARA FALLS, N. Y., U. S. A. 
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Can Hardware Dealers 
Sell Water Systems? 


A Big Field is Opening Up for this Line. Summer 
Homes, Country Residences, Schools, Country Clubs, 
Factories, etc., offer a Promising Market. 











New 350- 

page Gen- 

eral Catalog 

No. 25. Con- 
tains details of 
more than athou- 
sand styles and 


© aS WR a oN ap a NESE. PO ae) ine eae 


sizes of pumps, cyl- 
inders and complete 
water systems. Illus- 
tration of mansion is 
taken from Catalogue 
No. 25, “Water Supply 
Section.” 


else pig 





A Deming Water Sy of large capacity is installed in this beautiful Long Island Mansion. On Long Island, 
residences of this type are in the majority, and many of them are equipped with Deming Water Systems 


Not long ago most of the hardware dealers said, "No, The Government after searching investigations, dis- 
we are not in shape to handle that business" But to- covered that the farmer's wife, without a kitchen sink 
day many dealers in hardware are making a splendid and with a pump out in the yard, lifts about a TON 
yearly —~ - cern | ing moni fpr a OF WATER PER DAY! 

asimple little plan which we have worked out espe- W : : 
lee dis tsntearein -You.adk “Wie fo hare hen being confronted with such facts, the American 


f is realizi hy his wife has been "feelin’ 
alarger market now and how do hardware dealers get some A ips ree h. Hone 
° ° ° - 8 ec: > poorly’ so much of the time. 
the profit without investing too heavily?" Simply this: 


2 In other words the live hardware store has the oppor- 
The great American farmer has recently awakened to tunity of a lifetime to sell water systems to the farmer 
the fact that it Js cheaper to buy water systems than and to institutions in which the farmer is concerned. 
to pay doctors’ bills. Part of this awakening is due 


The water supply business offers you a great big field, 
to the efforts of the U. S. Government and part of it and we are ready and willing to help you get this 
to ordinary common sense. 


profitable business in an easy way. 


Right now in your neighborhood, there are doubtless a dozen propects for 


TL, TIN: Hand and Power Pumps 


and Water Systems 


Simply send us information about the installation required and we will do the 
engineering work; ship direct to you or your customer; and you will be able 
to make a good dealer's profit on the entire job. 


We should be advised asto the source of the water supply ; distance from the 
surface of the ground to the water; about how many people will use the water 
each day; power available to drive the pump; height of highest building to 
which water is to be forced, etc. 


Have You Our New 360-Page General Catalogue No. 25? 


If you do not have this splendid pump book, write for it to-day. Give our 
idea "a tryout" and send along two or three " prospects," as above outlined, 
when you write for our new Catalogue. 


The Deming Company, Salem, Ohio 


Hand and Power Pumps for all uses. 


Whustrating the principle of our hydro-pnew: General Distributing Agencies : a 
matic water systems. ¢ water is pumpe * . * : om: 
Sis tanh, Gu aie ie compesneed, eventing Chicago: Henion & Hubbell Buffalo: Root, Nea pany 
song air pressure. Pittsburgh: Harris Pump & Supply Company New York: Ralph B. Carter Company 
We can supply systems with « 
100 gallons per hour to 60,000 

; the pump or deep well head, 

ine engine, electric motor or 





Agencies in the Principal Cities 


a 





See 
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A simple but effective This system : 1akes pos. 


water-system that will 
furnish an abundance 
of water for house, barn 
and lawn, and for irri- 
gation. Easy to install 
and operate. 


sible city conveniences 
in the country home; 
affords plenty of water 
for stock, and protects 
farm buildings in case 
cf fire. 


Ready for the Farm Engine! 


Your Farmer Friends Will Be Interested in These Pumps 
Operated by Hand, Windmill or Engine. 


A great many farmers are still using hand pumps, although they have 
gasoline engines. The scarcity of farm labor, however, is causing farm- 
‘i ers everywhere to make their gasoline engines do 
Pierre, work formerly done by hand. Such farmers are 
mighty good prospects for the line of pumps shown 
here, anyone of which can be “hooked up” to a 
gasoline engine by using our Figure 1560 Jack 
(shown in center). 
The installation cost is trifling and will soon be repaid in 
time and labor saved. Let your farmer friends realize this 
and sales will surely follow. We are helping you with 
national advertising which reaches over 4,C00,000 farm- 
ers — many, no doubt, in your territory. 


FOR EVERY SERVICE 


are positively guaranteed to perform satisfactorily 
the work for which recommended. Backed by 69 
years’ pump-making experience. Our Service 
Department shows every Goulds user how to 
get the best results. 

The farmer now has plenty of ready cash to 
buy equipment, and such a profitable in- 
vestment as an adequate water supply 

will interest him when he is speeding 
up production. 


‘ 
Our book, “Pumps for Every Service,” 
will give you many sales-making sug- 
gestions. And, our dealer agreement 
will please you. Send for both today. 


THE GOULDS MANUFACTURING CO. 


Main Office and Works: Seneca Falls, N. Y. 














Branch Offices: District Offices: 
Philadelphia Boston New York hanes Atlanta 
jousto 


icago n 


Fig. 1560 
Goulds Pump Jack 








Fig. 1575's - Fig. 553 
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AMERICAN BRAND 


QUALITY—SERVICE 


SCREEN WIRE CLOTH 


FIRM—DURABLE—ATTRACTIVE 














TRADE MARK 
REGISTERED 





MULTIPLE-ELECTRO-ZINCED AFTER WEAVING 


LASTS LONGER—LOOKS BETTER— 





R. Dealer:—GALVANOID is the BEST 
it Galvanized Screen Cloth made. It is 

quality goods and looks it. If your 
jobber doesn’t handle Galvanoid, write us 
and we will see that you are supplied. 


The Demand Still Grows 


We also manufacture 
PAINTED—GALVANIZED—GALVANOID—ENAMELED 
COPPER—-AMERICAN BRONZE—-SPECIALS 
ALL MESHES AND WIDTHS 































American Wire Fabrics Co. 
Chicago 


Factories: 
Mt. Wolf, Pa. 





Clinton, Ia. Niles, Mich. 
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&& \. SOLID 
SAMSON (&) S8aibep 


CORD 


Made inall sizes ial Vaaae 7 ___ Samson Cord is 
from 1/32 po aati the product of 


Damson Awning Line, Size No. 5 


14" diameter, over 40 years’ 
in all colors, for experience. All 


all purposes. Samson Spot Clothes Line cor d bearing 
the trademark 


of Samson and 
Sash Cord ———sssss ee We 
Samson Sash Cord, Size No. 8 the 10n 18 


Clothes Lines pry made of extra 
Solid Braided SSX) quality stock, 

Rope RRS er carefully in- 
Awning Lines See spected and 
Shade Cord Se = guaranteed free 


Garden Lines “(ae : — from all imper- 
. se Mel t . 
Chalk Lines Ska Rope, Size No. 20. fections' of 


Cotton Twines a braid or finish. 


SAMSON SPOT SASH CORD 
ese ees 


TRADE MARK REG. U.S. PATENT OFFICE 


Known to Architects, Builders and all users of sash 
cord as the most durable and economical material 
for hanging windows. The extra quality yarn used 
and the smooth even braid and finish prevent abras- 
ion and prolong wear. 


All our cord, including our low-priced PHOENIX 
SASH CORD, is guaranteed full length and net 
weight. 

SEND FOR CATALOGUE AND SAMPLES 








Samson Cordage Works, Boston, Mass. 











Crm: 
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A Trade Builder 


“We are mailing under separate cover a picture of our Rope 
Window, being our first display of this kind. We wish to 
state that we are well pleased with the results; also, we wish 
to say that Plymouth Rope is well worth displaying. We 
emphasized in our display the high grade Manila fiber used 
in Plymouth Rope, and the most important part is that this 
exhibit gave the people an idea of the kind of Rope we sell.” 















Wholesale and retail distributors of Plymouth Rope recog- 
nize their possession of a strong leader in sales and display 
possibilities. Retailers, strengthen your local sales by fre- 
quent Plymouth window displays—-permanent customers for 
Rope and other goods as well will be your reward. 






Jobbers, a Plymouth Rope account will give you additional 
prestige with the trade. You can capitalize the good will 
which has carefully been built up by quality goods and edu- 
cational advertising. Your travelers will delight in the sale 
of Plymouth Rope and will be enabled thereby to develop 
many new and profitable accounts. 














PLYMOUTH CORDAGE COMPANY 
North Plymouth, Mass. Welland, Canada 


DISTRIBUTORS IN ALL LARGE CITIES 
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To All 


Manufacturers 
Agents 


For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 


Hardware Age 


239 West 39th Street 
New York 
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First Buy 
“Liberty Bonds” 


Then Investigate 
the Stock of 


e Pittsburgh Idea 


A NAME 450752, Dany 
The American Hardware & Supply 
Company was organized Nov. 11, 1910 


It is your duty to the country to buy your quota of Liberty Bonds. Nothing could be safer, because 
Uncle Sam is back of them. Go out and buy YOUR share to-day before it is too late—then look into 
American Beauty Stock. 








There are many reasons why progressive retail hardware merchants should be purchasing stockholders 
in this company. 

The first reason is that we are no longer an experiment. Our records beat the accomplishments of any 
wholesale hardware concern in the United States. Every statement made in this advertisement can be 
verified fully. Our books are open to interested prospective subscribers. 

We now have an accumulated surplus equal to 36% of our paid-in capital. New stockholders share the 
advantages of this surplus. Any reputable Banker in Pittsburgh will advise you that our stock is more than 
a good buy. 

Ten of our retail hardware merchant stockholders (and we have no other class of stockholders) bought 
$125,000.00 worth of goods from us last year. Some of these ten top notchers live over five hundred miles 
from Pittsburgh. 


On Dec. Ist we increased our warehouse facilities by adding 20% to our space. The main lines of 
Pennsylvania, Wabash, B. & O. and New York Central Railroads run right into our building. That is one 
of the reasons that all our orders are shipped within 48 hours of the time they are received. Most of them 


go out within ten hours. 


We have been doing business for over six years and have never failed to take advantage of a cash dis- 
count. The manufacturers like this because it is so different and they have responded with prices, cour- 
tesies, and compliments, 


Now get this. It cost the average jobber 18% to do business last year. Our cost was just 534 %. This 
is a record. The difference between our expenses and those of the average hardware jobber is a big profit 


in itself. e 
Our business for 1916 was 50% greater than our business in 1915. We are growing rapidly and our 
increased volume of business is decreasing the percentage of our expense just as our larger buying power is 
securing for us bed-rock prices. 
We want every live wire hardware merchant within five hundred miles of Pittsburgh; the dead ones we 
don't want, . 


If you are looking for an investment that will bring cash returns plus an elimination of most of the 
trials and worries which beset a buyer make a little journey to Pittsburgh. 


For New Stockholders Only 


The present book value of American Beauty Stock is 136. 
We have a limited amount of stock for sale to new stockholders 


at 100 (par), which is the same as selling $1.00 for $.74. 


Better get in touch with us to-day. 


The American Hardware 
& Supply Company 


43 Terminal Way Pittsburgh, Pa. Registered Apeil 6. 1915 
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Cyclone Ornamental Fence 


° is characterized by original 

AKE this your banner year. Cyclone — tewigns**even®’pither in 
uniform spacing, deep- 

crimped, full No. 9 wire 


Products have the sales-compelling attrac- —_fickets and! tiie tovere 
sures stability. More of this 


tiveness and established reputation which make _ ire: ‘is 'sotd’ man “ot' an 
them winners. 


Because of distinctive design: 
manufacture and quality, HH 
discriminating buyers choose 


Cyclone Products over all 


competitors. 
















































































Cyclone Ornamental Walk 


Cyclone Dealer service is thor- 
Cycl “Uni "' Walk ° ° Gate sui h articu- 
Gate_Fvery home owner in OUgh and comprehensive in__ iar buyer both in appearance 
your town can use one or and durability. Frame ot 


4 : heavy tubular steel, fabric 
more of these gates. Strongly scope and puts you in touch with of large heavily galvanized 
built, heavily galvanized, with ° ° wire, cl ose ly and firmly 
fittings for any style post a big established demand. woven. Strong fittings for 


any style post. 


This demand has 
been created by the 
Cyclone national ad- 
vertising campaign 


Cyclone Products 
will “bring home the 
bacon” for you — 
write for free illus- 
Cyclone Double or Single Drive Gate combines strength trated catalog and 


home with Cyclone and beauty. Frame of heavy high-grade tubular steel, = ‘ 
with center-bar support. Heavy wire fabric closely woven. full information. 


Quality. ; 








acquainting every 
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Cyclone Flower Bed and Lawn Border is very popular 
for both public and private grounds. Strongly built; easy 
Cyclone ‘‘National”’ Farm Gate is the low-priced ‘‘com- to set up around any shape or size of flower bed or lawn. 
mon sense’ farm gate which every farmer will buy on 
sight. Simple, light and strong. Frame of high-carbon 
tubular steel; heavy wire fabric. 





CYCLONE FENCE CO., Waukegan, Illinois 
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No. 651—Covered Cannon Ball Door Track 


The Cannon Ball Line 


The simple con- 
struction and the 
wonderful dura- 
bility of the Can- 
non Ball Hang- 


ers, plus their 
established repu- 
tation, make 


them an almost 
self-selling line. 


You do not have to 
do service work 
after installing 
Cannon Ball goods 
—once up, they are 
there to stay and 
satisfy. 


No. 384—Cannon Ball Barn Door Hanger 





Our booklet—Better Barn Doors’’-— 
tells an interesting story—send for it. 
It shows the complete line with 
description and full information. If 
vou are interested in garage door 
hanging's, mention it and we will send 


No. 387—Cannon Ball Track 








Hunt, Helm, 
63 Hunt Street $s 
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No. 647—Weatherproof Cannon Ball Door Track 


CL pe RTS. 
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Time, 


= 

weather 
and wear have 
little effect on a 
Cannon Ball 
Hanger. 
In the Cannon 
Ball Line there 


are Hangers and 
Track which will 
fit every conceiv- 
able need, so far 
as is concerned 
the hanging of 
doors for house. 
barn or garages. 





you details of Cannon Ball Hangers 


for that purpose. 


If you want profits, plus satisfied cus- 
tomers, send for a catalog of the 
easiest selling line of Door Hangers 
in America—Cannon Ball. 


Ferris & Co. 


$3 Harvard, avers f 
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Uncle Sam 
All Will 


When the call went forth for a big harvest this year 
everyone got busy. The demands of a nation are for 
increased production in crops of every kind, and every- 
one is doing his bit from the garden in the back lot to 
planting largely increased acreage on the farms. 

This means that more water will be needed for every 
farming activity—for home use—for watering stock—for 
irrigation and sprinkling—for creamery and dairy pur- 
poses—for greenhouses and nursery use. Some will use 
Power Pumps, some Hand or Windmill Pumps, while 
others will require Pumps to be operated by a Pumping 
Jack. 

Another angle to this situation will be the increased 
housing facilities which will be required for the over-pro- 
duction. New barns and buildings will be necessary. 
They will require hay and grain unloading machinery of 
the latest construction. Then thousands of other barns 
will be equipped with larger capacity Outfits so that the 
unloading work can be accomplished in less time than 
heretofore. Many extra hay forks, slings, pulleys, tracks, 
hooks; brackets and fixtures will also be needed to replace 
worn out or broken units. 

These barns and sheds together with countless new 
garages, warehouses and similar buildings which will be 


F. E. MYERS & BRO. 


PUMPS—HAY TOOLS—DOOR HANGERS 
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built to meet the extra ordinary conditions now prevail- 
ing will use many sets of door hangers for the sliding 
doors with which they are regularly equipped. 


Fruits, Berries and Garden Truck of all kinds will be 
watched closer than ever before and spraying will be in- 
dulged in to protect these crops from any possible damage 
through insects and other plant and tree enemies. 








If you stop and consider these things, you will realize 
that there will be ‘““More Than an Ordinary’’ demand for 
Myers Pumps for Every Purpose, Myers Hay Unloading 
Tools and Hay Rack Brackets, and Myers Stayon and 
Tubular Door Hangers. 


Then it will also be well to remember that Myers 
QUALITY has always met every situation fairly and 
squarely, and satisfied both the dealer as to his profits 
and the consumer as to service. For these reasons it will 
pay to stick to the MYERS—reliable through and 
through, widely advertised, favorably known, profitable 
and easy to sell. , 

Send for Catalog and prices on the complete line, or 
on the lines you are interested in—Pumps for Every Pur- 
pose—Hay Unloading Tools and Hay Rack Brackets— 
Stayon and Tubular Door Hangers and Tracks. 


ASHLAND, OHIO 


ASHLAND PUMP AND HAY TOOL WORKS 
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A Back Breaking Job 


FOR A STRONG MAN 


IS CHILD’S PLAY 


WITH A ROSE TIRE PUMP 
‘It’s The Patent Valve’’ 
















ON THE MARKET THREE YEARS AND NOW 
THE BIGGEST SELLER IN ITS LINE. 


For Sale By Most Jobbers 


TO SHOW YOU we will send you a sample Rose Pump 
direct from the factory at the regular dealer's price, 
transportation charges prepaid, providing you will send 
us the name of your jobber. 


J. H. Haney & Co., Hastings, Neb. 

















Manufacturers 


Rose Tire Pumps, Rose Grease Guns, Rose Fan Belts, and All 
Automobile Leather Accessories 



























We Give You Exclusive Rights 


to the sale of the Ironton Bunsen Gas 
Heater. That means exclusive profits 
on the only scientifically built gas 
stove on the market. 


It saves half the gas, burns cleanly 
and without odor. It pays for itself 
with the gas it saves. 


The rapid circulation of air through 
the heater insures quick heating of the 
room. 





These are some of the reasons why 
you can sell models Nos. 5 and 7. Get 
the agency in your territory and push! 


Ironton Incandescent Light © Supply Co. 
IRONTON, OHIO 
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Built to Sell Easily and to Stay Sold 


Successful business on any products depends on three require- 
ments: enough talking points to permit easy selling; real —- 
to insure satisfaction to every customer and enough profit to 
make selling worth while. 

Here’s what Anchor Brand Wringers offer you: 

1.—A complete line of over 1,000 styles and sizes to permit the 
proper selection for every possible requirement; made with rolls that 
stand hard use and even abuse because they are built up for per- 
manence; Ball Bearings constructed to prevent water harming them 
and metal parts galvanized to prevent corrosion. 

2.—Everything that makes for quality is built into these wringers 
so that every sale means a satisfied customer. 

—There is a good margin of profit in Anchor Brand Wringers and 
the dealer who sel!s them will find it pays well, 

Write for complete catalog handsomely illustrated in colors. Your 
jobber can furnish you with complete stock. 


LOVELL MFG. COMPANY, Erie, Pa. 




























Food Choppers Will Be 
In Big Demand This Year oases 


. MOPPER 
In countless homes throughout the country the people "%@ = 
are practising rigid economy in food. Meat is higher, 
farm products have gone skyward; anything that will help $3 .50° 
keep down the high living cost will be eagerly purchased 
by the people. 
That’s why you should be sure to stock sufficient 


“ENTERPRISE” 


FOOD CHOPPERS 
TO MEET THE INCREASING DEMAND 


4% Ibs. 


Chops 3 Ibs. of meat 
Explain to your customers how left-overs or the cheap- ee 


est and toughest cuts of meat can be made into delicious, 

juicy meat balls, or prepared in a variety of other econom- 

ical ways. 

But be sure the choppers you stock are “Enterprise.” The name “Enterprise” is well 31.50 
known to most women; they have confidence in it. The superior workmanship on all 
“Enterprise” specialties ensures satisfaction. The price is so reasonable that everyone 
prefers the reliable “Enterprise” Brand. 

The “ENTERPRISE” LINE will yield you a good profit, and enable you to meet all competition. 





THE FOUR CUTTERS Cite, 2 te ee 
per minute Weight, 
’ (1) For Chopping Sausage and Mince Meat, ‘ 4 Ibs 
Horse Radish, Hamburger Steak, Croquettes, (3) For Chopping Hash, Hog’s Head Cheese 
Cocoanut Stale Bread and Crackers for Crumbs, Chicken and Lobster for Salads, Tripe. Veg 
ete. tables of all kinds for Soups, et: 








(2) For Chopping Scrap Meat for Poultry, (4). For making Butter from Nuts of an olly 
Scrapple, Codfish, Corn for Fritters, ete. nature 


Medium Nut Butter Cutter 


The Enterprise Mfg. Co. of Pa., Philadelphia, U. S. A. 


29 Murray Street, New York 530 Golden Gate Ave., San Francisco 





Chops 2% Ibs. of meat 
per minate Weight, 
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he know what the name AMERICAN on a 
gasoline lighting or heating appliance stands 
for. One naturally associates the name AMERI- 
CAN with best material, superior workmanship, 
better service. 


AMERICAN 


SELF HEATING FLAT IRONS 


are no exception. They are the most profitable 
for you to handle—the irons you can safely 
recommend to particular customers. Ask for 
further particulars and prices—a postal will do. 


AMERICAN GAS MACHINE CO. 


695 CLARK ST., ALBERT LEA, MINN. 











Manufacturing Slackers? 
No Indeed! 


We will continue to make 


Black Silk Stove Polish 


of the same high grade materials even though the prices are almost prohibitive. 
This is a time when co-operation is most necessary to keep business normal and 
products of good quality. We will do our share and know we can depend on our 


friends and customers. 


Our Products: 


BLACK SILK STOVE POLISH does not waste by dusting off in using. It makes 
a black, silky, hard, glassy shine that stays. 


BLACK SILK METAL POLISH cleans and polishes nickel, brass, silver and tin- 


ware. It is dustless and will not injure the most delicate surface. 


BLACK SILK IRON ENAMEL has no equal for use on gas stove bodies, radiators, 
stove pipes, in fact, wherever a black, permanent gloss is required where article 
is not brought in direct contact with flame heat. Prevents rust in storage. 


‘“‘A SHINE IN EVERY DROP’’ 
Black Silk Stove Polish Works Sterling, Ill., U. S.A. 
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Self-Riveting VERYONE who sells to the building 


trades should know something 


But Adjustable about the materials that are used in the 


construction of buildings. That is espe- 
cially true of the fixtures, which are al- 
ways the most vulnerable parts of a 


building. 


When fastened in the ordinary way, fixtures 
are prone to loosen easily, or if they have to 
be removed for any reason it is difficult to 
put them back in the same place and have 
them stay tight permanently—unless they 
are fastened with 


Ankyra Ankor Bolts 


They are self-riveting, but so adjustable that 
the fixture may be removed and replaced at 
will with the assurance that it will remain 
tight until deliberately removed. 


In recommending them to your customers 
you may be sure the first sale will develop re- 
peat orders. Ankyras save time; they fit 
equally well in solid masonry, lath and plas- 
ter, hollow tile or any other wall. 


As a part of our co-operation with the deal- 
er, Ankyra advertising to the building trades 
is referring prospects to the dealers. 


ANKYRA MANUFACTURING CO. 


150 Berkley Street, Wayne Junction 
PHILADELPHIA, PA. 











GET OUR 240 PAGE CATALOG OF 


BATH ROOM FIXTURES 


OUR LINE includes every known fixture for furnishing the bath room 
—the largest line made by any one manufacturer. 


WE USE only the best quality of ma- 
terial. Every article is made of brass 
and is highly polished before being 
nickel plated. . 








WE SELL to dealers only. From the 
large variety in our line, every dealer’s 
want can be satisfied, and from our large 
stock carried at all times, prompt ship- 
ments are assured. 


OUR PRICES are moderate, making the 
line a popular seller to the consumer and 
attractive to dealers. 








Ask for Catalog F 


AMERICAN RING CO. 


Established 1810 Incorporated 1852 
Waterbury, Conn. 


Sales Offices: 
2 Hudson St., New York 170 Summer St., Bostea 
116 New Montgomery St., San Francisco 
1611 Heyworth Bidg., Chicago 
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Cash In onthe Warm Weather 


Some people just won’t prepare for hot weather until 
after it comes. But now that they have felt the first 
pang of summer thirst, folks who turned a deaf ear 
to you a month ago are now ready to listen to reason 


about 


‘*XXth CENTURY” Water Coolers 


There are good reasons why they are the best; why the U. S. Govern- 
ment has used them exclusively for the past 7 years; and why you should 
sell them. 


They are very “sightly,” to use an old-fashioned word; they are healthful 
because no impure ice can come in contact with the water; they are per- 
fectly sanitary as every part is easily kept clean; they are durably made; 
they are economical of ice because the “Fibrotta” ice container is a non- 
conductor of heat and cold, so doesn’t let the coolness of the ice escape 


into the air. 





Style No. 560 


Th's is one of the 


RO a ‘on CORDLEY AYES 

a water capacity of 3 

lly nae gn ye Boe OOLER & H EADQUARTERS 
une anne i 17 Leonard Street New York City 


use in offices, hotel 
corridors, etc 


Our catalog tells the whole story. Write for it today. 














AH LM RMR 





Before placing your Fall order 
be sure to send for our Catalog 


Showing the Largest and Best Line of 


Cobbler Outfits, Lasts and Stands 


Riveting Machines, Corn Shellers, Grist Mills, Etc. 
IN THE WORLD 





>coxoMY 
E PORDMEY 
‘‘Buckeye’’ Lasts and Stands 


‘*‘Economy'’ Cobbler 


“‘Ideal’’ Riveter 


“Universal’’ Shoe Cleaner “Little Giant’ Corn Sheller “R & HH" Corn Sheller “Rapid” ‘Grist Mill 


THE ROOT-HEATH MANUFACTURING CO.,. PLYMOUTH, OHIO 


New York Office: 90-92 West Broadway. D. N. Winner, Manager 
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GET BUSY! 


—<— STOCK OUR LINE 


Heel Plates, Shoe Lasts and Stands 
AND 
COBBLER SETS 


Family 


Combination No. 1 


am bse 
we 

ilk tae. ol ree = 
68 


Economical Guaranteed 


A POSTAL WILL BRING OUR CATALOG No. 15 


STAR HEEL PLATE CO. Hamburg Place, near Avenue L 


LOUIS SACKS, Proprietor NEWARK, N. J., U. S. A. 














Keeps Odors In 
~and Dogs Out 


The can that sells J 


UAL eeoeent FERLOORE EEE OREREOEEERRGLEREREREDTOORDEDEOOEEETED TORR RHETEERDORELEROREONEER ODER TRO RE RO et Te eeeeetreeeecerneoetToeeeeeneete male 








Favorite in apartments and small homes. No burden to carry it. When filled YX 


and left in the kitchen, no odors can escape from it—out in the yard, no dogs 
can get into the 


CORCO NESTABLE GARBAGE CAN 


Take one of these cans to your own home, friend dealer, and see why it sells and note 
it’s convenient lightness, and yet how stout it is! Examine the dog-proof cover 
that fits down deep over the rim. It’s the promise of unusual service standing out 
all over this can that makes the retail price so amazingly 
reasonable —that makes it a ready seller; a good buy. 
Four handy sizes— Stocks at all branches — Write. 

Whitaker-Glessner Company 


WHEELING CORRUGATING DEPT. 


Wheeling, W. Va. 
BRANCH OFFICES AND STORES 





NEW YORK ST. LOUIS PHILADELPHIA KANSAS CITY 
CHICAGO RICHMOND CHATTANOOGA 





% 
ne PYTTITITINTUITTINITITINTIITIIILININTIIT LITTLE > 


CITILINITITYTITINININIIINITITINITITII IIIT 











HARDWARE AGE June 21, 1917 





DO YOUR PART 


Prepare for over-sized 1917 corn crop to be husked 


( SELL HUSKERS 


they want— 


“CLARK’S” 





Sold through all leading jobbers. If you are unable to stock up now, ORDER SAMPLE LINE 
FOR SHOW CASE at once. @ Corn Huskers do not cost a farmer much, but he likes to look 
at them and try them on his hand before he buys. 


Our aim is to please the FARMER 
Our friends are the DEALERS 
Our customers are the JOBBERS 


WHEN YOU BUY CORN HUSKERS ask your jobbing salesman for CLARK’S. 
If he hasn’t CLARK’S line, write direct to factory. 


ESTATE OF BR. FP. CLARK, 54 W. Lake Street, Chicago, III. 








We Make Scythes for the Whole World 


No. 11 —_ 
French Pattern 


No. 1 


American Pattern 


English Pattern, Rivet Back 


Bartlett All Steel Scythe Company 


SALEM, N. Y., U.S. A. 
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The Goods With the Name—The Kind it Pays to Sell 





Cary’s Embossed “Universal” Box Strapping 


put up in handy form—300 feet wound on a reel. 
Each reel equipped with metal hanger—20 reels 
packed in a case. 


Made in widths of $, 3, 3, { and | inch. 
Made from an extra quality steel of great ten- 


sile strength, uniformly annealed, all hard spots 
being thereby removed. 





Guaranteed to run true to width and gauge and 
full measure in every reel. 





Cary’s “Superior” Corrugated Joint Fasteners 


Our new saw tooth fastener with the double keen edge should 
interest every user of corrugated fasteners—to try them is to be 
convinced of their superior quality. Manufactured by special 
machinery under patents controlled solely by this company. It 
costs you nothing to inquire for prices and samples and prompt 
execution of all orders. 


CARY MANUFACTURING CO., 130 Manhattan Bridge Plaza, Brooklyn, N. Y. 
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POPULAR Ammunition is PROFITABLE Ammunition 
SOUTHERN HANDICAP WINNERS 


Used =, ‘‘Steel where Steel bel. ” 
-! Deters “se 


Interstate Association’s Twelfth Southern Handicap Tournament, Roanoke, Va., May 8-10: 


The SOUTHERN INTRODUCTORY, won by Mr. Fred. Plum, 100 Straight 
The SOUTHERN OVERTURE, tie for First, Mr. E. W. Ford, 98 ex 100 

tie for Second, Mr. Fred. Plum, 97 ex 100 
DOUBLE TARGET EVENT, won by C. O. Carothers, - - 24 ex 15 pairs 
SOUTHERN HANDICAP, tie for First, Mr. F. P. Williams (20 yds.), 92 ex 100 


COLUMBUS, GA., CUP, won by Mr. Fred. Plum, - - - 538 ex 580 
(Including 200 from 23 yards and 30 double targets) 

23-YARD TROPHY, won by Mr. Fred. Plum, - - - - 109 ex 120 

LONGEST AMATEUR RUN, by Mr. Fred. Plum, - - - 119 Straight 

and HIGH AMATEUR AVERAGE, by Mr. Fred. Plum, - - 338 ex 350 


See that your Stock bears the (P) brand 
THE PETERS CARTRIDGE COMPANY, Cincinnati, 0. 


BRANCHES—NEW YORK: 60-62 Warren St.} NEW ORLEANS: 321 Magazine St. SAN FRANCISCO: 585-587 Howard St° 
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“Scales Made On a Big Scale” 


Announcing 
the com- 
pletion of our 
new factory 
at 223 to 231 
Wallabout 
 St., Brook- 

ak lyn, N. Y., 

~, comprising 
50,000 
square feet 
of space. 


The rapid growth of our business made it necessary to have larger and better quarters, 
enabling us to have greater facilities, thus greatly increasing our output of scales and kindred 
lines. With this in view, our present and future products will even surpass the merits in the 
past and with gratifying service. 

Realizing that without your co-operation we could not have made such remarkable head- 
way, we thank you most heartily and solicit a continuation of same. 

Our No. 118 catalogue is at your disposal. 


The Jacobs Bros. Co., Inc., 78 Warren Street, New York City 























SINGLE DRIVE 
ROUND 


DOUBLE DRIVE 
ROUND 












Er cron | 


GALVANIZED 


The Leading Conductor Hook 


Better and Cheaper than Malleable. 


As easy to drive as an ordinary nail. 
Woed The only “Direct Drive’’ hook on the market. 


Brick 








Makes a clean, neat job. Holds pipe in place — 
with a firm, sure grip. Strong and dependable. 
The kind of a hook you have always wanted 

Double Drive Square Single Drive Square 


= Ask us for —— 
wooD samples and woop 
prices. 


MILWAUKEE CORRUGATING COMPANY 


MILWAUKEE, WISCONSIN 


Branch at Kansas City, Mo. 
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~ AMERICAN 


ScrREw 


Largest 
Stock 


WOOD SCREWS 


MACHINE SCREWS 


69 East Lake Street, Chicago, Illinois 


TIRE BOLTS 


WESTERN DEPOT: 


CompPANyY 


STOVE BOLTS 
PROVIDENCE, RHODE ISLAND 












































A Time Saving 
Money-Making 
Grindstone 


Guarantee 


Cleveland Grindstones 


Grinding Satisfaction 


A good grindstone is a great time saver and there- 


fore quickly pays for itself. 
slow work and loss of time. 


Dull tools .mean 


There is no other tool about the farm or work- 
shop more useful and necessary than a grind- 


stone. 


The Harvest King has a frame of angle steel. 
The stone is the very best quality, and this outfit 


will prove _ strong 
knocked down, stone crated. 


and_ durable. 


We are the largest producers of grindstones 


Shipped 









THE CLEVELAND STONE CO. 


CLEVELAND, OHIO 
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Extruded Metal Padlocks 





NOT A 
CASTING 
BUT MADE 
FROM A 
SOLID BAR 
OF 
“EXTRUDED 
METAL” 
AND 
GUARANTEED 
TO BE 
WITHOUT 
BLOW OR 
SAND HOLES 


CORBIN 


NEW YORK 


THE LOCK WITHOUT WEAK SPOTS 


CORBIN CABINET LOCK CO. 


THE AMERICAN HARDWARE CORPORATION, Successor 


NEW BRITAIN, CONN., U. S. A. 
CHICAGO 


PHILADELPHIA 
Australian Representative: W. Hermon Slade & Co., Camden Bulidings, 418 George St., Sydney, Australia. 


THE 
MECHANISM 
IS THE 
CORBIN 
BALL-BEAR- 
ING PIN 
TUMBLER 
TYPE AND 
ADMITS OF 
UNLIMITED 
CHANGES OF 
MASTER AND 
GRAND 
MASTER 
KEYS 


CORBIN 








No. 5 Ball Bearing 
No. 105 Cone Bearing 





520 Eleventh Street, 


Grand Rapids All Steel 
Sash Pulleys 


Recognized as the standard steel 
sash pulley of the world. 


Unbreakable 


Everlasting 


Used by ninety per cent of all 
window frame makers. Order 


now from your jobber and get 


your share of this profitable business. 


Made in a large variety of styles. Axle, cone and 


ball bearing. Any finish. 


Catalogue and Samples Sent Free on Request 


vals 


GRAND RAPIDS 


No. 17 Axle Bearing 
2-Inch Wheel 
No. 16 Axle Bearing 
1%-Inch Wheel 


GRAND RAPIDS HARDWARE COMPANY 


GRAND RAPIDS, MICHIGAN 
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Bishop’s 
“Greyhound” 
Overleaps All 


Competition 












“TRADE MARS 























The “Greyhound” 
—a saw with a 
thousand endorse- 
ments—made of the 
finest steel. It has fast, easy-cutting 
qualities. Its hang and balance suit 
the most exacting. See one—examine 
it. You'll want it in your stock. 
Hardware Dealers are the only firms 
with which we trade. 


GEO. H. BISHOP & CO. 


LAWRENCEBURG, IND. 









































Se ne ae en 


Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpen- 
ter and woodworking customers can see 
it, then sit back, or rather, stand alive 
and watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a 
center level to guide them. They cut 
from the outer rim, the entire surface is 
at work all the time; no jagged ends. 
You can use them as gouges or chisels; 
you can do scalloping, fancy scroll twist 
columns, newels, rib- 
bon moulding, etc. 

Let us send you de- 
tails on this free display 
cabinet. 
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The Progressive Manufacturing Co. — 
Torrington, Conn., U. S.A. i 
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What Will Drop-Forged Tools Cost 
In 1918? 


Will you be able to get them at all? 

Will your present stocks carry you over till such time as drop-forging 
equipment can dispose of the great volume of special work it will shortly be 
called upon to perform? 

Will it carry you enough longer to permit the steel makers to replenish 
the drop-forgers’ stocks? 


A decreasing supply and an increasing demand with unprecedented shortage 
of raw material and a growing scarcity of men can hardly be expected to pro- 
duce low prices for drop-forged products. 


Analyze—Answer—<Act ! 


All types of Williams’ “AGRIPPA” Tool Holders and many other classes 
of tools can be shipped promptly from stock if ordered now! 


J. H. WILLIAMS & CO., 59 Richard St., Brooklyn, N. Y. 











You Can Depend on the 


ERICAN 


ELF~OILING 


GRINDER 


Made in Milwaukee U S.A 


Protect yourself and your customers by the 
most rigid guarantee given by any grinder 
manufacturer, against breakage or defect. The 
American Self-Oiling Grinder has the best sell- 
ing features, stays sold, and helps sell others. 
You can build business and please your trade 
by pushing the best grinder made. 


Order From Your Jobber 


AMERICAN GRINDER MFG. CO. 


Milwaukee, Wis. 





™~ 
POSITIVE GUARANTEE Selling Agents 
We positively guarantee the American Grinder to be ab- J 
pon ie ps ~— — in material or Woskbinwshin, JOHN H. GRAHAM & co. 
and should any breakage result from defective material, 
we will replace broken parts free of charge at any time 113 Chambers Street 7 re New York City 


within one year from date of purchase. 
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Lveryone now wants 
the Separator that 
“skims clean atany 
speed— 


Ree SSB RES RERPemRBeweeReRaARS 


Talking Points 


A line that has good talking 
points—that you can talk is easy 
to sell. You don't have to be a 
technical graduate or an automo- 


bile engineer to talk about 


Real Solid 


Aluminum Ware 


All you have to do to sell ‘Real 
Solid’’ ware is act natural and talk 
common sense—the talking points 
come naturally—here are a few— 


One piece construcéon—no seams 
or joints to leak. 


Cleanliness and so—Healthfulness. 
Food acids have no effect on it. 
Economical—takes less fuel to* heat. 


Simple aren't they>?—but mighty 
effective. 


May we send you our catalog >— it's 
a beauty. 


The Sharples Separator Company 
West Chester, Pa. 


The Buckeye Aluminum Co. 
Wooster, O. 
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TROUBLE- SAVERS 
BELONG in your store 


If you want turn-over, create it with 
this bracket. Every man who takes 
part in building operations is a 
likely buyer. 


Why fill your shelves with goods 
also represented in the 5 & 10's 
and "basements?" At least pick 
some non-competitive lines. 


Let’s Get Together 
For THIS Season 


You don’t commit yourself by 
asking about our quick-moving 
lines for modern hardware stores. 


Do it. 


With possible sales all about you we are 
both losing money when you can’t furnish 


" Trouble-Savers." _ 


Our dealer-help plan is a business-maker. 
Let’s make it work for us both. Write. 
Let’s boost June sales. 


The Steel Scaffolding Co. 
114-118 Governor St., Evansville, Ind. 


You can make sales of Trouble-savers to 
Plasterers Stuccoers 


Bricklayers 


Contractors 


Carpenters Painters 


























The Market for 
Sash Chains 


Every new building offers a 
chance for the sale of sash chains 
for the windows. Wherever re- 
pairs are necessary due to broken 
cords or worn-out equipment 
you have chain for that purpose. 


MONARCH 
Sash Chains 


Carpenters, builders and home owners 
all should be cultivated for this line. 


Monarch Chain is a superior product — 
it is made from a special bronze metal, 
rolled very hard and is blanked with 


the grain to insure all possible strength. 


Better look around a little and see if 
there isn’t more sash chain business 
to be had. Write to your jobber or 
to us for catalog prices. 


Bridgeport Chain Company 


| Bridgeport, Connecticut 


June 21, 1917 
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have not yet 
been sur- 
passed in their 
uniformly 





00d qualities 


INLAND 
STEEL COMPANY 


First National Bank Bld¢., Chicago 


Works: Indiana Harbor, Ind., and Chicago Heights, Il. 


Branch Offices: St. Louis, St. Paul 
Milwaukee, Denver, Dallas 











Maximum 
Service Tools 


HE tools illustrated below are only 

a few of the many manufactured by 
the Billings & Spencer Company. They 
are dropforged throughout from se- 
lected steel scientifically treated with 
the most scrupulous care. In workman- 
ship, material and design they represent 
the highest development of tool con- 
struction. They are strong, dependable, 
susceptible of accurate adjustment and 
are convenient to handle. Each tool is a 
leader in its particular line for each tool 
bears the famous triangle trademark of 
the pioneer dropforgers of America. 


Model G. The jaws of this wrench are 
unusually thin, adapted for use in nar- 
row spaces. They are made according 
to an exclusive Billings & Spencer 
process and unlike other wrenches 
they are dropforged. 


Model I. An adjustable end wrench 
designed for extra heavy duty; con- 
venient, powerful. . 


Model M. This company were the 
original manufacturers of this type of 
plier. It has always been the recog- 
nized standard of quality and is uni- 
versally used. 


These tools are unconditionally guar- 
anteed and can be purchased from 
hardware and motor accessory stores 
everywhere. 


he BILLINGS i) 
& SPENCER CO 
HART FORD:CONN. U.S.A. 














HARDWARE AGE June 21, 1937 





Revolving Cases 


\t your fingers’ end. Time saver and system pro- 
moter. Every Hardware Store should have one 
or more of our Cases with sizes of bolts or 
screws printed on the front of the drawers, and 
for Auto, Bicycle and Motorcycle parts, our cases 
with blank drawer fronts provided with label 
holders. We make these cases square with square 
drawers as well as octagonal. Sold by leading 
jobbers. Catalog on application. 


Manufactured by 


American Bolt and Screw Case 
Company 
Dayton, $3 Ohio 
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War conditions have brought about a great shortage of 
paper-making materials. Paper makers, deprived o< their 
usual source of raw material, are paying high prices for 
every pound of waste paper they can get. Prospects are 
that even higher prices will be offered. Everybody—business 
men and householders—should take advantage of this 
opportunity to convert all waste paper into profit. 

To save and handle waste paper safely and advantageously 
you need the 


elascb PAPER 
FIRE PROOF BALER 


Helps convert waste into cash—protects against fire risk. 
Does away with the most potent source of fire—trash piled 
in the corner. 

The Schick is strong, simple, easy to operate and most 
compact baler on the market. Boy can operate. Takes up 
less room than a pile of waste on floor. Helps keep your 
establishment clean too. Really costs you nothing be- 
cause it 





Pays for itself and earns money for you. 
Many of our customers say that the Schick Bailer pays 


e 
We are selling goods for others ah Sy Oy 


waste you have. Made in five sizes. 

Write Tod f Thi 
Are we selling them for you? vite, Tony. fer Fate 
*‘How to Make Money in Waste 


Paper’’ will reveal startling facts 
to you. Shows enormous loss in 


We are sending hundreds of customers 
to dealers. Why not let us send 
some to you? 

Why not make the added profits ? . d ae ests aa 00 
Mechanics in all parts of the country S turned into cash 
are demanding Klein Tools—are you Wa oe ‘ Send for your 
cashing in? ~ “oe . copy now. 
Thousands of dollars are being spent ‘ = 
4 belp you—are you getting the bene- Jobbers and 


ted 
Write today and get your name on BSalesmen Wante 


our Distributor List for free service ’ 
and sales helps. 2 Davenport 


Mathias Klein & Sons A bleed 


Mfrs. of High Grade Tools & enport, lowa 


HELLER’S 


PIVOT DOOR 


CABINETS 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 
the United States. 


DISPLAY ALWAYS IN SIGHT Send for Catalog No. 24. 


W. C. HELLER & CO., Montpelier, Ohio 
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Since 1915, and still going strong— 


40 and 60 watt 
LUX NITROS 
















LEVELAND & 
“Shia 






Flashlights and 
Flashlight Batteries 


MAZDA Flashlight 
and Automobile Lamps 


rere arr, 







The Great Ship“: “SEEANDBEE” 


The and most costly steamer on inland water of 
the wor! Sleeping accommodations for r 1500 


passengers 
“CITY OF ERIE” “CITY OF BUFFALO” 
——3 Magnificent Steamers—— 


DAILY BETWEEN— 
CLEVELAND AND BUFFAL 


MAY 1st TO NOV. 15th. 


Leaves Cleveland - 8:00P.M, Leaves Buffalo - 8:00 P. 
Arrive Buffalo “an M. Arrive Cleveland - 6:30 A. 


| 
Connections at Buffalo for Niagara Palle sod all 
S 
Te 
: 








Write for our interesting propo- 
sition for jobbers and dealers 


°) 


IPI ROTI LE, MTEL ORE ATE, 





M. 
M. 


Eastern and 

Canadian misend at Cleveland fe for Cedar Point, Put-in-Bay 

Toledo, Detroit and all Paste West and Southwest. Railroad 

tickets read reading be between Cleveland and Pa Ry . oe jd 

transportation on our steamers, Ask your et agent for 
tickets via C. & B. Line 

‘ourist Automobile Rate—$5.00 Round Trip, with 2 days 


New Tourist 
return limit, for cars no’ 








sectional puzzle chart of The Great 
Sip USEEANDBEE™ * sent on Foemsiot of five cents. Also 
ask for our 24-page pictorial and descriptive booklet free, 














a Beacon Electric Works 
RANA Gh ES of National Carbon Co., Inc. 


Factory and Main Office 
182 King Street, New York City 


) 





Warehouse and Branch Office . 
11 South Desplaines Street, Chicago, III. 
































This customer is all equipped for his trip- —fishing, hunting, camping. canoe- 
ing, motorboating, automobiling, etc-—But he forgot to buy a 


American C 
Taylor (“Suse”) Compass 
Can you supply him? If you don’t somebody will. He knows he can’t read his 
map without a Compass. He simply “must have one. 
Order a Sample Assortment 
The assortment consists of eight different compasses selling from $1.00 to $3.00 each, 
fitted in velvet-lined, easel-back tray, 8” x 74%” for either showcase, counter or window 
display, The selling price of the compasses is $16.00. 
Write for Trade Discounts 


Taylor Instrument Companies Rochester, N. Y. 


Makers of Scientific Instruments of Superiority 
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HATILLON'’S 


SCALES 
AND 


FOSTER 
BROS. 
KNIVES 
AND 
CLEAVERS 
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QUALITY er SERVICE 


MARTIN-SENOUR PAINTS 


MONARCH PAINT 100% PURE is made from pure 
lead, zinc and linseed oil, same as it was made thirty years 
ago. It is the‘‘PIONEER PURE PAINT.”’ A stock of 
Monarch is a pretty good foundation for a profitable and 
satisfactory paint business. 


SENOUR’S FLOOR PAINT is sold with a money- 
back guarantee if it does not satisfy. It is the “PIONEER 
FLOOR PAINT, ’’and we are specialists in the manufac- 


ture of Floor Paint. 


NEU-TONE FLAT WALL PAINT has all those char- 
acteristics which define a flat interior paint of the high- 
est grade. It spreads well and dries with the soft, velvety 


effect so desired by architects and home builders of the 
present day. 


If you are interested in learning more about the exclu- 
sive agency proposition for the highest grade line of paints 
on the market drop us a line. We will tell you. 


THE MARTIN-SENOUR CO. 


PIONEERS OF PURE PAINT 
CHICAGO MONTREAL WINNIPEG LINCOLN 
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Starrett Tools 


Tell the Truth 


After all, the principle of microme- 
ters and other fine measuring tools 
is quite simple. The only require- 
ment is that they tell the truth. 


This test indicator for example has 
done its full duty when it has regis- 
tered its story in thousandths. 


Starrett Tools have a reputation for 
truth telling. Their character is well 
established. That’s why it pays to 
carry the line of 2100 styles and sizes 
of micrometers, calipers, gages, 
squares, height and depth gages, and 
other precision tools described in 


Catalog No. 21 A. 


The L:S-Starrett Co’Athol’ Mass: 
“Worlds Greatest “Toolmakers 


June 21, 19 
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SAINT Louis 
The Hardware Center 
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Starrett Tools 


Tell the Truth 


After all, the principle of microme- Starrett Tools have a reputation for 
ters and other fine measuring tools truth telling. Their character is well 
is quite simple. The only require- established. That’s why it pays to 
ment is that they tell the truth. carry the line of 2100 styles and sizes 

of micrometers, calipers, gages, 
This test indicator for example has squares, height and depth gages, and 
done its full duty when it has regis- other precision tools described in 
tered its story in thousandths. Catalog No. 21 A. 


The L’S: Starrett Co’Athol’ Mass: 
“World's Greatest “Toolmakers 
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| UDLOwW- 
Petting - Wire Gilelaa 





The manufacturing of good screen cloth, hard- 
ware cloth and poultry netting is a business requiring 
abundant experience, a large plant, expensive ma- 
chinery, but, above all, knowledge and experience 
in the doing of it. 


Because so many other wire products such as ours 
may be similar in appearance to our own, yet widely 
vary in actual quality, it is necessary that the dealer 
have complete confidence in the in- 
tegrity of the manufacturer. 


‘Derfe ext 


Such confidence may be placed in 
any and all of our products, because 
we have, not only a modern and com- 
plete plant, with full equipment, but our 
chief aim is to see to it that every- 


ore 





to your customers. 





thing going out from our factory bears the stamp, a after ft 
rigid inspection, of quality. Thus our trade mark means | 
a guarantee to you, the dealer, and through you, in turn, § 

| 





~Veriee’ 


HEXAGON NETTING 
Galvanized before woven, 







































Put up in roils of 150 lineal feet. 


Our goods are distributed through the Jobbers, and you 
have only to specify the “Perfect” brands to get them. § 


| udlow-Saylor Wire Co. 
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SAYLOR 


Fly Screen and Traps 


Perfor” The season for window screen cloth and poultry netting 
en falls mostly during the quiet summer months, and by push- 
we Cbth. Gal- ing the saleof these goods you can materially boost business. 


— Into all of our products goes only the best and most dura- 
ble material that can be obtained. [he dealer can guarantee 
them absolutely. A\ll rolls are full length, full width and of 
standard size wire. Ihere is no “skimping’ in either 
quality or quantity. 


Another line for which there is a growing demand is the 
Ludlow- Saylor F ly Traps. These are the most effective 
means toward fly extermination. Every progressive city 
has its yearly fly campaign, which is doing so much to re- 
duce, and—we even hope—to entirely exterminate the 
pest at no far distant date. 


The Infantile Paralysis P lague of 
last year was traced to disease- 
carrying flies. This season will see 
an even more strenuous fight against 
them. You can co-operate with 
rat up in rolls of — your local authorities in getting the 

public interested, and not only be 
doing good work, but have it rebound to your own 
practical benefit and profits. Write us and we will 
give you the entire plan for boosting fly trap sales 
In your vicinity. 


Hundreds of dealers used it successfully in 1916,—you No. 1 
Heavy Galvanized 


can be one of the increased number in 1917. ether eines anid qredes 


St. Lams Mie) 
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BACTERIA 











BEFORE FILTRATION AFTER FILTRATION 


PHOTOS OF PLATE CULTURES OF BACTERIA IN ONE-QUARTER TEASPOONFUL 
OF MISSISSIPPI RIVER WATER. REDUCED ON2-HALF. 


DO YOU DRINK THEM 


Do you and your children 
suffer from 


TYPHOID, DYSENTERY, 
SUMMER COMPLAINT, 


‘““SENECA STANDARD” 


Tripoli Filter Stones 


remove all dirt and over 99% 
of all bacteria from bad water 


Filters with perfect “‘SENECA STANDARD” Tripoli stones are less expensive than bottled 
water, and make the doctor’s services unnecessary. 


BE. SURE TO. ASK FOR “SENECA STANDARD” STONES IN YOUR 
FILTERS. THEY ARE A GUARANTEED ARTICLE 


(ay SENECA TRIPOLI CO. 


- 4 ' .. PIERCE BLDG., ST. LOUIS, MO. 
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SHAPZS OF WHITZ LITTLE PRAIRIZ ROCK 


The following manufacturers of approved types of 
water filters equipped with “SENECA STANDARD” 
stones, and the wholesale houses shown, will be glad 


to supply you. 


CONSOLIDATED FILTERS 
CO., “Consol” & “Squier” Fil- 
ters, 136 West 65th Street, New 
York City. 

ALLEN FILTER SERVICE, 39 
East 8th Street, New York City. 


SHAPLEIGH HARDWARE CO., 
St. Louis, Missouri. 

RED WING UNION STONE- 
WARE CO., Mfrs. “Success” 
Filters, Red Wing, Minnesota. 
ROBINSON CLAY PRODUCT 
CO., toro E. Market Street, 
Akron, Ohio. 


AQUAPURA FILTER MFG. CO., 
406 Market Street, St. Louis, 
Mo. 


HYGEIA FILTER CO., “Mon- 
arch” & “Eclipse” Filters, 338- 
348 Denton Ave., Detroit, Michi- 
gan. 


ZANESVILLE STONEWARE 
CO., Zanesville Water Filters, 
Zanesville, Ohio. 


KLEMM & CO., Patentees, “Na- 
tional” Filters, 1364 West Grand 
Ave., Chicago, Illinois. 


JOHN BREUNER CO. The 
Champion Filter, Sacramento, 
California. 


MULCH FILTER-REFRIGERA- 
TOR CO., 763 Ninth Avenue, 
New York City. 


SIMMONS HARDWARE CO., 
St. Louis, Missouri. 


UNION STONEWARE CO., 400 
W. Kinzie St., Chicago, Illinois. 


NASHVILLE POTTERY CO., 
Tripoli Stone Filters, Nashville, 
Tennessee. 


ADVANCE MFG. CO., “Tripoli” 
Water Filters, Erie, Pennsyl- 
vania. 


STANDARD FILTER CO., “Stan- 
dard” Tripoli Filters, 12 East 17th 
Street, Kansas City, Mo. 


BOHNER MFG. CO., 1009 S. 
Wabash Ave., Chicago, Illinois. 


Filters are a NECESSITY, not a LUXURY. They 
make a most convincing window display. 

They sell themselves. 
A cheap, poor filter stone makes the best designed filter in the world 


worthless. 


inspected and guaranteed stones. 


The above manufacturers all use “SENECA STANDARD” 
Ask for them. 


SENECA TRIPOLI CO 


PIERCE BLDG., ST. LOUIS, MO. 
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ST. LOUIS-the Hardware 


LE LEE ES LO A CE ES 







‘MMOLE 2a iS 


T. LOUIS is a city of progress. Its history is a 
record of growth and development. From the 
time of its inception it has been a consistent 

leader. In the spring of 1764, Pierre Lacléde- 
Liguese and his stepson, Auguste Chouteau, landed 
with a large expedition at the foot of what is now 
Market Street, with the avowed intention of estab- 
lishing a great fur trading station. How well 


their ambitions were fulfilled is best illustrated by 
the fact that even at this late date the city of 
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“Ny BEAUTY SPOTS OF ST. LOUIS 


St. Louis is so often spoken of as 
a great business city that stran- 
gers within the confines of the 
business district may lose sight 
of the fact that it is also a city 
of great beauty. Note the 
three views, one of a lagoon 
and rest house in a public 
park, another the entrance to 
a residence boulevard, and the 
third a fine shaded street typical 
of St. Louis residence sections. 


| 4 
bo 


their dreams is still the largest pri- 
mary fur market of the new world. 

Laclede had builded better than he knew. 
To-day his little fur trading station has 
grown to be the largest city on the banks of 
the river he loved, a leader in a myriad of 
industries of which he had no conception. 
Last but not least, it has developed into the 
greatest hardware distributing center of the 
richest country on the globe—a country that 
in Laclede’s time did not even exist. 

St. Louis is primarily a city of romance. 
The narrow streets and quaint architecture 
of its old French section give it a romantic 
setting that the hum of its industries and 
the smoke of its factories can never obscure. 
Its present is always lighted by the glamor 
of its past, which conjures up visions of 
Spanish grandees, of intrepid explorers, and 
of high-spirited French hunters and trap- 
pers, whose spirits rebelled at the plow or 
the furrow, as they sought wealth and ad- 
venture in the wilderness of the West. 

The atmosphere of romance clung to the city 
throughout the brave old antebellum days, when 
the aristocrats of the sunny South made St. 
Louis a queen among summer resorts, and the 
owners of vast cotton and tobacco plantations 
strolled through the grove that surrounded the 
old Southern Hotel, or lolled in the spacious 
lobby of the Planters. Fiery-tempered individuals 
filled the theater of Den De Bar, and fought 
romantic love duels on Bloody Island, across 
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GLIMPSES OF ST. LOUIS 


Upper picture shows a beautiful 
botanical garden in Forest Park. 
Entrance to Washington Ter- 
race, in center picture, and 
below a view of the Meramec 


River, a favorite spot for 
canoeists. These and the pic- 
tures on the opposite page 


are but a few of St. Louis’ 
beauty spots well worth a visit 
from the stranger within her 
gates. 


from the old Levee. As you look 
from that same levee to-day, you see 
the same broad-beamed stern wheelers on 
which Mark Twain once acted as pilot, in 
those wonderful days that foretold “Huckle- 
berry Finn” and “Tom Sawyer.” St. Louis 
romance still lives along its picturesque 
river front. 

Back of this haze of romance is a history 
which rivals that of historic Boston. What 
other city can boast an existence under the 
flags of three great nations in a single day? 
Yet that is but an incident in the glories of 
St. Louis’ past. At the time of the Louisi- 
ana Purchase, the proud flag of Spain gave 
way to the tricolor of France, and a few brief 
hours later the Stars and Stripes floated 
over Laclede’s fur city, never again to give 
way to the flag of any nation. 

At the old Court House, with its won- 
derful Greek architecture, there is still to 
be seen the stone block from which hun- 
dreds of slaves were auctioned; in the 
same building is located the room made famous 
by the Dred Scott fight for freedom, and in its 
shadow is a granite column which marks the start- 
ing point of the first great trail that penetrated the 
unknown West. The early history of St. Louis 
teems with the names of such heroes as Daniel 
Boone, Pontiac, Old Tippecanoe Harrison and Gen- 
eral Fremont. Through its streets General U. S. 
Grant drove with loads of cordwood, before he had 
ever dreamed of a Civil War or of the Presidency. 
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His log cabin, said to be the only home he ever 
owned, still stands in the city’s suburbs, while an 
ancient brick house in the factory district bears a 
copper plate on which is inscribed: “In this house 
General Grant was married to Miss Julia Dent.” 
General Robert E. Lee superintended improve- 
ments to the St. Louis Levee just after his gradua- 
tion from West Point, and out on the river bluffs in 
Calvary Cemetery the remains of General Sherman 
are buried. Even the cobble stones of the city’s 
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water front district are saturated with history. 
Yet out of this maze of romance and history has 
developed a wonderful spirit of progress. To-day 
the smoke of 3200 factories floats over the erst- 
while trading post, and 40,000,000 contented and 
prosperous people live within its immediate trade 
territory. 

In the old days St. Louis was known as Pain 
Court, a nickname given it in derision because of 
its scarcity of bread, due to the fur trader’s con- 
tempt for agriculture. How it would surprise the 
hardy trappers of “Pain Court” to know that St. 
Louis to-day ranks as one of the largest distribut- 
ing points for agricultural implements in the world; 
that as a city it spreads beyond the range of any 
vision, over an area of 62'2 square miles, with 50 
parks and public play grounds, and 657 miles of 
paved streets. The chalk cliffs that lined the 
water front in the days of Laclede, shutting 
off all view of the city from the East, have 
been wiped out, and now the passengers on the 
river boats are greeted with a sky line of 
factories and office buildings, the peer of any 
in the world. 

Hardware in St. Louis dates back to the time 
of Ferdinand Kennet’s shot tower, erected in 
1844. At a height of 170 feet the tower fell, 
destroying several buildings, but it was im- 
mediately rebuilt to a height of 176 feet, and 
for many years formed the basis for a highly 
profitable business. Next same the stove in- 
dustries, which have spread to East St. Louis 
and Belleville, Ill., and which now turn out 
a million stoves and ranges annually. St. 


nS NP jah 4 ok nS opt ens eine Ae) 
es ea aa SL se Aa 


June 21, 1937 


Louis was the cradle of the malleable range, ang 
is still rocking that cradle to a lullaby of profits 

With its wonderful facilities for both rail aad 

water transportation, it became a mecca for those 
interested in the jobbing of merchandise, and at 
this writing St. Louis stands as the acknowledged 
hardware distributing center of the Unite States 
Its four immense jobbing houses supply hardware 
merchants from New York to San Francisco, and 
from Canada to the Gulf of Mexico. Their floor 
space is figured in acres, their capital in millions 
their employees in thousands, and their shipments 
in tons. The names of Shapleigh, Simmons, Gel- 
ler and Witte are as common to the men behind the 
hardware counters as are the names of the 
merchandise they sell. 

But hardware is not St. Louis’ only claim to in- 
dustrial progress. The manufactured 
products of the city are valued at more 
than $500,000,000 yearly. Its postal 
receipts for 1915 amounted to over 
$5,000,000. As a shoe market it is 
known as the greatest in the world 
and as a dry goods market it is the 
largest west of New York City. It 
manufactures more stoves than are 
turned out in the entire State of 
Michigan, and makes more steam and 
electric railroad cars than any city in 
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HISTORICAL SIGHTS AND MONUMENTS OF ST. LOUIS 


Above, in center, is shown the monument erected to Laclede, the founder of St. Louis in 1764; the 

monument at the left is a statue of Saint Louis in Forest Park; the church at the right is a famous 

old cathedral. Below, in the oval, is shown the U. S. Grant cabin on Grant Farm, Gravois Road, 

said to be the only home ever owned by General Grant, and just above is the house, at Cerre and Fourth 
Streets, in which General Grant was married 
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PROMINENT 
BUILDINGS OF 
ST. LOUIS 

















the country. In 1809, a single skyscraper similar to 
the Railway Exchange building, would have housed 
the entire population of St. Louis. At that time 
all of the city’s business, public and private, could 
easily have been handled in a building the size of 
any one of its present hardware jobbing houses. 
To-day its Coliseum seats 13,000 people, or more 
than the entire population of Missouri and the 
“County of Arkansas” in 1809. Its cathedrals, 
churches and assembly halls would house more peo- 
ple than the total white population west of the 
Mississippi at that date. 

But St. Louis progress has not always traveled 
a path of roses. The moral fiber of her citizens has 
been called upon to withstand many severe tests. 
In a single twelve months, within the last century, 
the city suffered from fire, pestilence and flood. 
Its business section was burned to the ground, 
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Above is the art building in 
Forest Park; in center the Central 
Library Building, and below the 
St. Louis City Hall 






with a loss of thou- 
sands of dollars; 
5000 of its citizens 
died of a mysterious 
plague that baffled 
the efforts of physi- 
cians to conquer it, 
and the river took 
a gruesome toll of 
+ life and _ property. 
St. Louis took the 
burden of reconstructfon upon itself, and 
not a dollar was asked or received from any 
outside municipality. 

Then came the Civil War, bringing havoc to its 
factories and industries. For a time St. Louis 
became a veritable hotbed of internal strife, and 
the blood of its citizens spattered its pavements. 
Ignoring its business interests and the friendly 
bonds that united it te the South, St. Louis stood 
firmly for the Union, and carved for itself a Civil 
War record of which it is justly proud. 

As a distributing city, St. Louis had grown 
wealthy on the business transacted over its water- 
ways before the great war paralyzed its business, 
and when peace was again declared, there was an 
earnest effort put forth to recover what had been 
lost. Its citizens invested millions of dollars in 
what was without doubt the finest fleet of freight 
steamers ever seen on a Western river, but the die 
had been cast against that method of freight 
transportation. The age of the railway was at 
hand, and the millions behind the river fleet melted 
away by 1890. The river had given way to the steel 
rail. Naturally it meant a radical chenge in the 
commercial and industrial life of St. Louis, yet in 
the rapid change from boat to freight car, her 
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citizens caught the broad spirit 
of the times and moved steadily 
forward, losing but a single place 
in the advancing procession of 
American cities. 

In 1896, just as the city was 
recovering from a period of financial depression, a 
cyclone swept through it, leaving a broad path of 
desolation and distress. Six hundred citizens were 
killed, hundreds more were injured, and property 
was damaged to the extent of $100,000,000. Again 
the moral fiber of St. Louis citizens stood the strain 
of misfortune without faltering. Within a few 
hours after the storm had passed, this message 
had been flashed out to the world: “St. Louis 
can and will care for her own stricken.” 

If the impression had gone out at this time 
that St. Louis was in the least weak financially, 
it might have crippled the city’s business and 
seriously injured its credit. The prompt action 
of its business men saved the day and paved the 
way for greater progress. Business went on as 
before the storm. The city was rebuilt and all 
obligations were met. The wheels of municipal 
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DOWNTOWN BUSINESS STREETS 

St. Louis has many fine shops which attract 
people from long distances. Its many fine office 
buildings in the downtown district bear evidence 
of the great commerce of the city. Its bank 
buildings are the finest in the country, and have 
$350,000,000 of deposits. 
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In eight decades the 
population of St. Louis has increased beyond that 
of forty other growing cities, and has been exceeded 
by but one—Chicago. 

The St. Louis of the present is one of the most 
Its gain in native- 


advancement never stopped. 


American of American cities. 
















THE ST. LOUIS 
WATER FRONT 
A Mississippi 
River steamboat 
and a_ section 
of the water- 
front showing 
the famous Eads 
Bridge across the 
. Mississippi River, 
which, when it was built, 
was considered a great engi- 
neering feat. 
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Hardware Cutlery 
Guns Revolvers 
Fishing Tackle 
Peerless Refrigerators 

Lawn Mowers 


Mill Supplies 
Machinists’ Supplies 
Contractors’ Supplies 

Cleveland Drills 




















Rubber Hose Brown-Sharpe Tools 
Lawn Swings Starrett’s Tools 
Hammocks Jewell Leather Belting 

Garden Tools Wiley-Russell 






Coal and Gas Ranges 
Dangler Oil and Gasoline 
oves 
E-Z Washers 
One Minuit Wash. Machines 
Tinware 
Galvanized Ware 
Copper Nickel-Plated Ware 
Bathroom Fixtures 
Builders’ Hardware 


Wells Bros. & Armstrong 





Taps and Dies 
Buffalo Forges 
Yale & Towne 
Pulley Blocks 
Peck-Stow & Wilcox 
Tinners’ Tools 
Black Diamond Files 
Cap and Set Screws 
Machine Screws 






















Fastest Growing Hardware House in the West 
AND HOME OF 


ZO 


CUTLERY AND TOOLS 


The Best Goods that Money Can Buy 
A Business Builder and a Profit Maker for the Dealer 





















DISTRIBUTERS OF THE WONDERFUL 


HOOD AND PURITAN TIRES 


EVERYTHING IN 
Hardware, Cutlery and Sporting Goods 
Automobile Accessories 


GELLER, WARD AND HASNER HARDWARE CO. 


412-414 NORTH 4th STREET 
ST. LOUIS 
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born population, in proportion to the whole, 
has been greater than that of any other 

large city in the United States. The past 

thirty years records almost no increase in 

the number of its foreign-born inhabitants. 

The growth has been almost entirely Amer- 

ican. This is very clearly illustrated by 

the fact that 38 out of 40 of its mayors have 

been of American birth. 

Judged from a financial and industrial, 
standpoint, St. Louis is far greater as a 
community than its corporate limits would show. Its 
business influence is so strongly felt in its immedi- 
ate vicinity that the smaller cities in close proximity 
seem an integral part of itself. This fact has been 
officially recognized by the United States Govern- 
ment, which has in effect trebled the 62'2 square 
miles of the city proper, by giving to a well-defined 
territory the title of “The St. Louis District.’”? With- 
in that district are the counties of Madison and St. 
Clair, Illinois, which front on the Mississippi River 
just opposite the city. To the average business 
man, the St. Louis district includes East St. Louis, 
Granite City, Madison, Venice, the National Stock 
Yards, and Belleville. The interests of these cities 
are common. They supply the same trade and 
distribute through the same channels. To be 
sure, they hold their own identities as mu- 
nicipalities, but they add to the greatness of 
greater St. Louis, and share in the benefits that 
greatness produces. A few years ago, East St. 
Louis was regarded merely as a railway terminal. 
Its growth has been almost phenomenal. It is in- 
teresting to note, that at the present time there are 
more people who live in St. Louis and work in East 
St. Louis, than there are living in East St. Louis 
and working in St. Louis proper. Many large in- 
dustries are housed in East St. Louis, and the fa- 
mous Eads Bridge, as well as the new Municipal 
Free Bridge, is constantly filled with streams of 
people, traveling between the two cities. 

It is to be regretted that lack of space will not 
permit us to tell you more about the scenic beau- 
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ST. LOUIS HOTELS 
St. Louis has many famous hotels. 


Perhaps the 
best known are the Planters and the Jefferson, 
which are shown herewith, the Planters at the left. 


The beauties of Creve Coeur 
Lake and the Meramec Highlands are known to 


ties of St. Louis. 


travelers the world over. The view of the Father 
of Waters, from the heights above the city, is one 
never to be forgotten. Forest Park, Tower Grove 
Park and O’Fallon Park are striking examples of 
what sunshine, water and fertile land can add to 
the beauties of a city, when backed by splendid 
municipal efforts. The 2700 acres of public parks 
and playgrounds in St. Louis must be seen to be 
appreciated. Shaw’s Botanical Gardens, at Flora 
and Tower Grove Avenues, comprising 100 acres, 
is one of the show places of the world. In this con- 
nection, it is interesting to note that Henry Shaw, 
who dedicated the gardens to the city, was a suc- 
cessful pioneer hardware man of St. Louis. 

St. Louis is famous for its beautiful homes, 
schools and churches. Its private residences are 
among the finest in America. Its hotels and stores 
rank with those of any city in the country, and at- 
tract yearly hundreds of thousands of visitors from 
all parts of the Middle West. 

St. Louis is a financial Gibraltar. Its bank build- 
ings are among the finest in the country, and its 
bank clearings for the past twelve months range 
well around the $5,000,000,000 mark. It is a Fed- 
eral Reserve city, and has more than $350,000,000 
of bank deposits. It is a wealthy city, a city beau- 
tiful and a city worth while. What more can be 


said? 
All Hail to St. Louvis—THE HARDWARE 
CENTER. 








CO. 


~ 
2 
SS) 
= 
A 
si 
3 
= 
on) 
3 
= 
~ 
= 
ii 
<>) 


Send for new Catalog 
ST. LOUIS, MO. 


DAZEY CHURN & MFG 


HARDWARE AG 


























ey 


Por nehse ale: ea eae ae ete eee eee 
























wee OY et ee ees 














Shapleigh Hardware Co., St. Louis 


AuGusTus F. SHAPLEIGH, FOUNDER, 1843 


IFTY years ago, Col. J. B. Eads accom- 
KF plished a feat of engineering and con- 

struction which attracted the attention 
of the whole world. Until that time, the Mis- 
sissippi River divided the North American 
continent into the East and the West. The 
traveler to and fro was compelled to take a 
brief voyage by water in passing from one 
great domain to 
the other. The 
Eads Bridge, then 
an unrivalled 
achievement, for- 
ever conquered the 
barrier which the 
Father of Waters 
had hitherto inter- 





posed. 
Standing on the 
western end of 


Eads Bridge on a summer afternoon, one 
sees the sun descend behind the western hori 
zon at the end of a long canyon of huge busi- 
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ness buildings. The canyon is Washington 
Avenue, the principal wholesale street of the 
city of St. Louis. 

The first and most conspicuous of. these 
buildings is the main store of the Shapleigh 
Hardware Company, a massive structure, 
occupying the entire block bounded by Wash- 
ington Avenue, Fourth Street, Lucas Avenue 
and Third Street. It is just across the street 
from the end of Eads Bridge. To one some- 
what acquainted with the earlier history of 
St. Louis it is a matter of more than passing 
interest to realize that standing at this spot, 
he needs but face toward the south and within 
equally short distance is the site of the orig- 
inal Shapleigh House, now 414 N. Main Street. 

Seventy-four years ago the founder, Mr. 
Augustus F. Shapleigh, came to St. Louis from 
Philadelphia and in the face of transportation 
facilities, or rather the lack of them, which in 
these days seem almost incredible, assembled 
the first important wholesale hardware stock 
to be located west of the Mississippi River. 
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Efficiency in Your Store 


To give your customers prompt, intelligent service, and 
to handle your sales from the standpoint of greatest effi- 
ciency, your stock must be quickly available. By adopting 
a system of 


MILBRADT 
Rolling Step Ladders 


you can have everything within easy reach and still utilize 
every inch of wall space. 


We make the most complete line of Rolling Step Ladders 
on the market. Every possible requirement in a retail store 
has been carefully thought out and we make Ladders to 
suit. All of our Ladders are well made, handsomely fin- 
ished and shipped complete. There are over 100, 600 of 
them in use in the best stores all over the wor 


We here show our Trolley or Ceiling abies No. 15, 
especially adaptable for hardware stores or where heavy 
goods are to be handled. If Ladder here shown does not 
meet your requirements, we show fifteen other styles in our 
catalog, which we will be pleased to mail you upon request. 


MILBRADT MANUFACTURING — 
ST. LOUIS, ote 










































This Year—Try Selling 


“That good little Universal Fan with the guarantee.” 


Perhaps you sold Northwinds last season. They 
are better than ever this year. No advance in price. 


Northwind 8” size is a 2-speed fan with swivel-trunnion adjustment, switch in base, complete with 
plug and cord, ready to run—convertible from desk to bracket fan without extra parts. Finished in 
light mat brass. Weight net 4 lbs., packed for posting 514 Ibs. Each fan in individual carton. 


Its performance is surprisingly satisfactory for such a low-priced fan. Runs on 25 to 60 cycles 
alternating current or direct current of 100 to 120 volts. Guaranteed for one year by an old established 
fan manufacturer. 


We sell these fans only in case lots, 12 to a case, but will send single 
samples before July Ist, postpaid, at case lot price. Numerous jobbers 
sell broken case lots. 


Prompt shipments from large stocks. If you do not know North- 
winds get a sample quick. You will like this fan—it is a money maker. 


The Emerson Electric Mfg. Co. 


2024-2032 Washington Ave., St. Louis, Mo. 
50 Church Street, New York City 
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Mr. Shapleigh was the junior partner of the 
firm of Rogers Brothers & Company of Philadel- 
phia, which was at that time probably the most 
prominent hardware house in America. Mr. 
Shapleigh was thirty-three years of age and had 
been connected with the firm for a little more than 
thirteen years, winning a junior partnership by 
virtue of his indefatigable energy and unswerving 
loyalty. 

The development of the West was progressing 
at a marvelous rate. Rogers Brothers & Company 
found their business in the Mississippi Valley and 
beyond steadily increasing. The uncertainties of 
river transportation and the hardships and ex- 
cessive cost of overland freighting on such long 
hauls as were involved in reaching this rich Western 
country, forced upon them the alternative of either 
establishing a branch house on the Mississippi 
River or abandoning the tremendous opportunities 
that the development of the West had opened to 
them. 
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Hardware men, then as now, were not the sort 
who let big opportunities slip; hence they did the 
logical thing—went ahead with the branch house 
project. They were amply supplied with capital, 
but realized that the successful issue of such an 
enterprise required the active personal supervision 
of a member of the firm. 

Mr. Shapleigh, young, vigorous, resourceful and 
ambitious, was naturally chosen for this important 
undertaking, and so it came to pass in the spring 
of 1843 that he arrived in St. Louis and set about 
finding a suitable location. 

In those days the river front was the real center 
of all business activity. It was his good fortune to 
be able to secure a substantial building on the east 
side of Main Street, between Locust and Vine, 
convenient alike for handling incoming and out- 
going shipments and for the trade visiting this 
young metropolis. 

This location, enlarged from time to time by the 
annexation of adjoining buildings, was occupied 
until 1886, when the business was removed about 
one block north on the same side of Main Street, 
between Vine and Wash- 
ington. Four years later 
these quarters became so 
inadequate that a large 
building was erected on 
the northwest corner of 
Fourth and Washington, 
where the Missouri 
? Athletic Association 
‘ building now _ stands, 
and this became the 
home of the Shapleigh 
firm until the building it now occupies was con- 
structed in 1902. 

The first house was established under the name 
Rogers, Shapleigh & Company. Under Mr. Shap- 
leigh’s skillful management the firm soon became a 
prominent factor in the thriving business com- 
munity of St. Louis, then a city of less than twenty 
thousand inhabitants. 
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All wholesale business in those days was trans- 
acted by personal contact of buyer and seller. The 
retail merchant was a pioneer, in many instances a 
farmer, a lumberman, a hunter and a trapper as 
well as a trader. In his estimation, writing mail 
orders was a bothersome nuisance. Catalogs were 
not even dreamed of; prices were uncertain in their 
fluctuations; trade numbers had not been adopted 
for even the more staple hardware items. It was 
such a formidable task to describe his wants in a 
letter that the average merchant followed the 
simple plan of buying what he considered to be a 
six months’ supply when he went to buy spring 
and fall, and if for any reason this was not suffi- 
cient, his patrons waited with him until it was time 
for him to make another trip. 

Mr. Shapleigh soon acquired a wide acquaintance 
among these visiting buyers and formed friendships 
that continued throughout his long business career. 
It is a matter of no small pride to the present house 
that many of its most highly prized accounts are 
with the descendants of the senior Shapleigh’s warm 
personal friends. 

The need of more frequent contact, often dis- 
cussed between Mr. Shapleigh and his customers, 
resulted in the adoption of the plan of sending out 
traveling salesmen, and in 1848, five years after the 
establishment of the business, the first hardware 
drummer to travel west of the Mississippi River 
started on his initial trip, repre- 
senting the Shapleigh House. He 
traveled on horseback and by 
boat. He carried a pocket price 
book, and in his saddlebags 
along with his personal effects 
were a few samples. This man 
represented the house continu- 
ously until his death in 1900. 

Rogers, Shapleigh & Company prospered from the 
beginning and continued to develop in magnitude 
and influence. When the senior partner, Mr. 
Rogers of Philadelphia, passed away in 1847, Mr. 
Thomas D. Day was admitted to the firm and the 
business proceeded under the name Shapleigh, Day 
& Company. 

Mr. Shapleigh’s methods and policies, having 
demonstrated their wisdom in the prosperity which 
had attended the business, were strictly adhered to. 
Shapleigh, Day & Company enjoyed a steadily in- 
creasing volume of trade for sixteen years, at the 
end of which time Mr. Day retired. This was in 
1863. The firm name was changed to A. F. Shap- 
leigh & Company and so remained until the year 
1880, when Mr. John Cantwell, a well-known St. 
Louis hardware man, became a partner, and the 
firm was incorporated under the laws of Missouri as 
the A. F. Shapleigh & Cantwell Hardware Company. 

Mr. Cantwell retired in 1886 and the firm name 
was changed to the A. F. Shapleigh Hardware 
Company, under which style it continued until the 
reorganization which followed the retirement of 
the founder, Mr. A. F. Shapleigh, in 1901. 

Meanwhile the business had kept pace in growth 
with the city. It had important trade connections 
throughout a large part of the United States and 
was handling a volume of business doubtless far in 
excess of the earlier expectations of the founder. 
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Service 
to the Jobber 
—the Dealer 
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—the Consumer 


Every step of the way down to the engine or the motor—and 
there the greatest service of all. 

First, there’s our Dimension Book that enables dealers to fit 
every customer’s engine or motor with exact size rings. 

Then there are 300 jobbers and supply houses all over the coun- 
try carrying complete service stocks of all standard size and 
over size rings. 

Back of them is our factory stock of over 2000 different sizes 
subject to mail or telegraphic order. Every size and over size 
for every purpose. , 


Standardized by national advertising. Everybody knows them. 
Sold only through the trade—not to manufacturers. 


That’s McQuay-Norris \eaxfReor Piston Ring sales service— 
every link complete. No other piston ring maker can offer it. 


Then comes service in the engine. Due to the special design that 
gives this ring the power of equal and sustained tension, it 
means new life and power for the engine—saves gas and oil— 
reduces carbon. Service that makes the owner glad he bought 
Genuine McQuay-Norris (saxRour Piston Rings. 


This is service that will hold customers and extend your busi- 
ness. 
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GET THIS BOOKLET—IT’S FREE ° 
*“*To Have and to Hold Power’’—the standard handbook 
on gas engine compression. Every garage and repair 
man ought to read it. Write Dept. x. 


Manufactured by 


McQuay-Norris Manufacturing Co. St. Louis, U.S. A. 


BRANCH OFFICES 


New York Chicago Philadelphia 
Pittsburgh San Francisco Los Angeles 
Cincinnati Seattle Kansas City 
St. Paul Atlanta Denver 
Dallas 
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After Mr. Shapleigh’s retirement, the manage- 
ment devolved upon his sons. They had grown up 
with the business and to them it was clearly ap- 
parent that the time had arrived for a vigorous ex- 
pansion of the activities of the company. The op- 
portunity was so obvious that when the time came 
for reorganization it was perfectly natural that the 
new board of directors should comprise a group of 
the best equipped hardware men in the United 
States. 

In the year 1901 the old firm reorganized under 
the name Norvell-Shapleigh Hardware Company, 
began operations, inaugurating immediately what 
proved to be the most radical and complete renova- 
tion ever accomplished in any wholesale hardware 
house. 

The Diamond Edge trade mark, registered in 
May, 1864, had gained a most enviable reputation. 
The old firm had always been exceedingly careful 
that the brand should only be applied to tools and 
cutlery of the most superior quality, a fact generally 
recognized by the trade. Realizing the tremendous 
value of such an asset as this, the new organization 
proceeded immediately to assemble under this one 
trade marked brand the most complete line of 
strictly high grade tools and cutlery which had ever 
been thus marketed. A distinctive package was 
adopted; a label uniform in design attached to each 
tool and package; every tool was 
wrapped in rustproof paper and 
in each package was included a 
Hint Slip briefly calling attention 
to the superior features and advan- 
tages of the contents. 

The practical value of such a line 
as this was recognized instantly 
by retailers all over the country. 
Every article sold under the 
brand became a recommendation 
and advertisement for every other 
article in the line. ; 

The task of selling at retail was simplified to a 
truly wonderful degree. Instead of being compelled 
to educate his clerks concerning the relative merits 
of a long list of different brands, the retailer who 
handled Diamond Edge goods had but to teach the 
quality of one brand consistently excellent through- 
out. His customers, convinced by the actual test in 
service, of the satisfactory character of one article 
bearing the trade mark, readily accepted other ar- 
ticles of the same brand as of equal quality, thereby 
economizing time both for themselves and for the 
clerks. 

The policy of establishing exclusive agencies 
whereby the retailer was given control of the line 
in his town served to completely eliminate the con- 
stantly growing tendency toward unwise and in- 
discriminate price cutting. 

The whole idea was so favorable to the best 
interests of the retail merchant that it is small 
wonder that the firm found 
itself forced to the most 
strenuous endeavor to keep 
up with the enormous in- 
crease in its volume of busi- 
ness. 

The popularity of the 
trade marked line of tools 
and cutlery naturally led to 
a similar standardization of 
the Sporting Goods depart- 
ment, the Builders Hardware 
department, the Housefurnishing goods department, 
and so on throughout the entire line, with equally 
large results. 

The consistency and completeness resultant in 




















HARDWARE AGE—St. Louis Supplement 








19 





each line made possible a remarkably simple and 
comprehensive system of advertising. Electrotyped 
Ad Units, prepared by the best advertising experts, 
were freely supplied to all local agents who used the 
columns of their newspapers for publicity. 
Responsive to the needs of their trade, the firm at 
great expense published a catalog embodying many 
new and valuable features, among which were 
Selling Descriptions, comprising full detailed 
information and Approximate Prices, enabling 
the retail clerk to sell intelligently and satis- 
factorily any article it listed. 
tained something like eighty 
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items the advantage of a help of this sort cannot 
be overestimated and its use became quite general. 

The policy of considering every phase of the 
business from the standpoint of the retail merchant, 
naturally gave rise to many important improvements 
in keeping with the wishes of the trade. A long list 
of original ideas and features have resulted, some of 
which have actually brought about a permanent 
change in the manufacture of even ordinary hard- 
ware items. For _ instance, 
from the time when mowing 
machine and other oilers were 
first made for the market, every 
last one of them was made with 
an opening so small that even 
with the aid of a funnel, filling 
without spilling was impossible. 
The Shapleigh House originated 
the idea of making the opening 
sufficiently large to pour in the 
oil without a funnel. The Shap- 
leigh Patent Axe Wedge, infinitely simpler and bet- 
ter than any other, was the invention of one of 
their axe handlers. The idea of decorating enam- 
eled ware by the blending 6f harmonious colors was 
originated by the Shapleigh House. The idea of 
making a Kitchen Knife with a high grade pocket 


knife blade was originated by the Shapleigh House. 
The Redstrong Step Ladder, with features which 
make it the best selling and most profitable ladder 
on the market, was originated by the Shapleigh 
House. These are but a few of the numerous orig- 
inal ideas brought out by this firm, but they con- 
vey some indication of the constant and habitual 
study of the wishes and needs of the trade to which 
every employee is schooled. 

In the spring of 1913 the firm name was changed 
back to the Shapleigh Hardware Company and since 
that time the business of the concern has more than 
doubled. Its trade has been extended throughout 





all of the United States, excepting New England 
and has been firmly established in many foreign 
countries. 

The success of this concern may be said to be due 
in large measure to the emphasis which has always 
Abun- 


been put upon the quality of its personnel. 
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dantly supplied with capital, the firm has constantly 
laid great stress upon personal efficiency. Every 
possible means has been used to recognize and en- 
courage initiative and thorough co-operation upon 
the part of all persons connected with it. Officers, 
department managers, salesmen, 
clerks, all have been made to feel a 
vk sense of personal responsibility for 
‘ the success of the business. The 
new boy will not have been at work 
= past his second pay day until he 
says “WE” in referring to the 
affairs of the house as naturally as 
the duckling takes to water. 

There is a vast difference between the wholesale 
hardware business of seventy-four years ago and 
the wholesale hardware business of to-day. 

The Shapleigh inventory taken January First, 
1844, after a partial year in business, showed the 
total value of stock and fixtures to be $23,529.55. 
It comprised the actual necessities of pioneer life. 

There were axes, saws and hatches, nails, 
wrought iron hinges and clumsy door locks. There 
were woodworking tools, shoemakers’ tools, tan- 
ners’ tools and perhaps a few machinists’ tools, but 
these were crude. There were harness trimmings, 
firearms and ammunition, though the latter was 
only powder and ball. There was cutlery, a few 
patterns of foreign pocket knives and razors, a very 
limited variety of table cutlery and plated ware. 
There were hunters’ knives and a slender assort- 
ment of simple household necessities. They carried 
violins, banjos, harmonicas and jews harps, for no 
camping or prospecting outfit was complete without 
a fiddler or other musician. 
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There was sheet metal in a very limited range of 
gauges, bar iron and steel in a few sizes. The stock 
included a meager list of ordinary farming tools 
such as scythes, grain sickles, shovels and spades. 
The blacksmith was expected to make all needed 
field hoes, pitch forks and the like. The wagon 
maker made cradles to fit the grain blades brought 
from the old country. 

Probably such a stock of hardware as is carried 
to-day would seem as curious to the eyes of a man 
of 1843 as theirs would to us. The hardware busi- 
ness has broadened its lines until at present it has 
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Key to the first Shapleigh Store. 
Length Nine Inches, Weight a Pound and a Quarter. 
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no fixed limits. A large proportion of the tools 
now regarded as absolute necessities would have 
been almost useless then. A modern line of build- 
ers’ hardware with its wide ramification would 
have been utterly superfluous in those days. 

The common conveniences to be found in any 
modern house furnishing goods department would 
have been only nuisances to our forefathers. The 
American home is complex with the luxuries that 
have become necessities to it. In those days, fur- 
nishing a kitchen consisted chiefly of the hanging 
of the crane, suspending 
from it a heavy cast-iron ket- 
tle and setting a Dutch oven 
in the ashes of the hearth. 
These, supplemented by the 
polished blade of the hand- 
made hoe, were ample facili- 
ties for cooking the simple 
meals of our ancestors. 

Life then was full of stern realities. 
no playthings. 
handle firearms. 





There were 
Boys of ten or even less learned to 
They played at fighting Indians 


= te Sy , 


ee 


" WS 





and too often their play was but practice for the 
actual experience. Gocarts and baby carriages were 
unknown and unneeded luxuries to the pioneer 
mothers; a simple home-made crib was all that any 
youngster ever got. 

The lanterns of to-day would have been merely 
ornamental then, as there was no kerosene with 
which they might be 
filled. The tallow dip, 
the candle, the pine knot 
and the glowing open 
fireplace provided plenty 
of light for all after-dark 
occupations. 

These comparisons are 





only useful in that they ° 
bring home to us most forcibly the truth that the 
world moves and that we must move with it. 

It is not unreasonable to assume that seventy-four 
years hence the changes and improvements will be 
just as radical and startling as those which have 
marked the long history of this good old house. 
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Buy a 


“Pig’n Mule} 
Strop 


RAZOR TROUBLES 
WILL STOP 


THIS STROP 
Is One Good Retailer 


LL double leather strops, one strop made of pig 
skin, its mate out of mule hide. 
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OFT and pliable, and good edge makers. Finished 
ready to use. Finest tannage known, made by 
expert workmen in the largest strop 
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tion that can't be beat. Razor troubles Will Stop 
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- HEY repeat ‘“‘because’’ they 
satisfy your customer and show 


{3 you a fine profit. 


THE IDEAL LINE FOR THE 
RETAIL TRADE 
YOUR JOBBER WILL SUPPLY YOU 


Koken Barbers’ Supply Co. 
. ST. LOUIS 
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The Simmons Hardware Company 





The Simmons Hardware Company's big St. Louis office and warehouse. 


T. LOUIS is noted for many things—not the 

least of which is that it is the “Home of Keen 

Kutter.” All this country over, the mere men- 
tion of “Keen Kutter’ tools or cutlery instantly 
brings to mind “Simmons Hardware Company,” 
and vice versa. 

Now, just what is this great 
house? Emerson says that an in- 
stitution is “only the lengthened 
shadow of a man,” and his state- 
ment is well exemplified in this 
case. Great institutions never 
“just grow,” like Topsy; and 
when you think of one of them 
you may well ask, “Who made 
it?” If you ask that question 
about the Great Northern Rail- 
way System, the answer is, “Jim 
Hill.” The shadow of Andrew 
Carnegie flashes on the mental 
screen whenever you think of 
United States Steel; your mind 
couples up such names as “Rocke- 
feller—Standard Oil”; Edison— 
Electric Light;” “McCormick— 
International Harvester;” 
“Woolworth—Five and Ten Cent 
Stores;”—and hundreds of sim- 
ilar instances. In the same way 
“Keen Kutter” means “Simmons,” 
and “Simmons” means “Keen 
Kutter.” 

Before the Civil War, E. C. Simmons (whose 
parents had “trekked” to St. Louis from Maryland) 
got a three-dollar-a-week job dusting off the shelves 
in a hardware store. His habits of industry later 
resulted in a partnership. He used his brains on 
the job, lived and “had his being” with it. It 
prospered, because he made it prosper. Eventually, 
he went into the wholesale line, and that busi- 





Wallace D. Simmons 





ness has prospered for the same very good reason. 

Becoming disgusted at the lack of dependable- 
ness of ordinary hardware, Mr. Simmons determined 
to make a brand of his own, and to permit no tool 
to wear that brand unless it could stand every acid 
test; so half a century ago he 
evolved the name “Keen Kutter,” 
and to this day no tool is permitted 
to go into that line if any one of 
the several members of the “Keen 
Kutter Kouncil” can discover any- 
thing lacking in its quality. 

The original Simmons house is 
still at St. Louis, near the United 
States center of population, and 
additional houses have been estab- 
lished at Wichita, Sioux City, 
Minneapolis, Toledo, Philadelphia, 
New York and Boston, each one 
located strategically for the best 
distribution—each carrying a 
complete stock of everything sold 
by the merchants of that section 
of the country. 

There is an army of over five 
hundred traveling salesmen, 40 
per cent of whom send their or- 
ders to St. Louis, and the balance 
to the various other houses. But 
each salesman lives and has his 
headquarters in the territory in 
which he travels, and is never 
away from his home base more than a few days at 
atime. He is personally well known to every hard- 
ware dealer in his district. 

Within recent years it has been no trouble at all 
for this organization to make monthly sales of over 
$3,000,000, and each salesman knows that he is a 
partner in the business; that his “velvet” at the 
end of the year will be based strictly on the quan- 
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Cathedral School Pomeroy Apartments 


U. 8. Custom House 
Cathedral Apartments 


Certain-teed 


Roofing 














Annex Hotel 
Children’s Hospital 
Barnes Hospital Group 


Franklin Bank 


The Buildings Shown Above are a few of the 5000 or more Structures in St. Louis alone 


Covered with our Roofing Materials 


There is a form of Certain-teed Roofing for every type of building from the 
largest skyscraper to the smallest outhouse or garage. All forms represent a real 


economy over other roofing materials. 


The roll and shingle form of Certain-teed 


offer a particularly advantageous proposition for jobbers and dealers to handle. 
Our system of distribution through warehouses, which is supplementary to jobbing 
distribution, insures at all times the best attention and quickest service. 


In Roll Form 


Certain-teed Roofing in Smooth Surfaced 
Roll Form is being used more and more 
every year and is gradually supplementing 
many other forms of more expensive though 
less serviceable roofing materials. Certain- 
teed Roofing is efficient for all purposes, and 
it is guaranteed 5, 10 or 15 years, according 
to whether the thickness is 1, 2 or 3-ply re- 
spectively. You take no chance when rec- 
ommending this material to your mos? 
ticular architect, builder or contractor. 


Slate Surfaced-Rolls 


This is made of the same materials as are 
used in the manufacture of Certain-teed 
Roofing, except that it is heavily surfaced 
with genuine crushed slate in natural red or 
green colors. This is a good selling item in 
the roofing line, and its use and popularity 
are continually increasing. 








Construction Roofs 


Certain-teed Construction Roofs consist of 
alternate layers of Certain-teed Roofing and 
Certain-teed Asphalt Cement built up on the 
job in accordance with printed specifications. 
The buildings shown in the illustrations above 
are covered with this type of Certain-teed 
Roofing. A Certain-teed Construction Roof 
may be had in two types—Type A, guaran- 
teed 15 years, or Type B, guaranteed 10 
years. It is the modern, scientific and effi- 
cient roof for high class buildings having flat 
or partly inclined roofs. 


Slate Surfaced-Shingles 


These are Asphalt Shingles consisting of 
the same materials as are used in the manu- 
facture of Slate Surfaced Roll Roofing. The 
shingles are machine cut, 12” x 834”, every 
shingle being perfect and uniform. The de- 
mand for a shingle of this kind is growing by 
leaps and bounds, and thousands of dealers 
throughout the country are selling them by 
the carloads and are rapidly building up a 
large and profitable business on these goods. 








Certain-teed Products 


New York Chicago 
Milwaukee Cincinnati 
Richmond Grand Rapids 
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Certain-teed 


Paints and Varnishes 








Our Policy 


Any responsible dealer can handle 
our complete line of Certain-teed Paints 
and Varnishes, or any part thereof. As 
we will carry a complete stock at all our 
warehouse points, it will be of great ad- 
vantage to dealers who want immediate 
delivery on short notice without the 
necessity of harnessing up to a complete 









Our Quality 


Every item of raw material entering 
into the manufacture of Certain-teed 





Paints and Varnishes is carefully ana- 
lyzed and passed upon by our board of 
expert paint chemists, whose experience 
in the paint business, either with this 
company or with our associated com- 
















stock. 

Our paints and varnishes include the 
most representative lines, and we do not 
advocate your stocking up on goods that 
are not recognized as good sellers. 
Whenever you have demand for slow 
sellers you can always rely on us for 
service on these lines, as well as on other 
items through our system of warehouses 
which are located in the principal distrib- 
uting centers of the United States. 





panies, has covered a long period of 
years. One look at the formula on any 
one of our lines will convince you that 
QUALITY is there. The pigments and 
liquids in our paint products are thor- 
oughly mixed, finely ground, and prop- 
erly combined, which is recognized as 
one of the greatest essentials in the 
manufacture of good paints. 
















Our Advertising 









The name—Certain-teed—is well and favorably known throughout the entire 
world. For many years it has been extensively advertised in magazines and news- 
papers of every description, and it has justly created a feeling of entire confidence on 
the part of the purchaser; it has been a business-builder for all dealers who have 
handled our lines; and it will carry the same good results to those who join us in 
the merchandising of Certain-teed Paint Products. This name, furthermore, stands 
for 100 per cent honesty, 100 per cent quality, and as near 100 per cent service as 
is possible for a great national organization to offer. , 
Among other forms of publicity, we are using this year full page advertise- 
ments in the Saturday Evening Post, Collier's, Literary Digest and Leslie's Weekly, 
and large space at frequent intervals in over 3,000 newspapers, thus producing both 
national and local effect. In addition to this we will add newspaper advertising at any 
point not at present on our schedule whee distribution or business arrangements 
indicate that such additions of advertising are in line with good business. This is all 
for the benefit of dealers handling Certain-teed Paint Products, and it will make these 


lines step rather lively. 
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‘‘We sold more Copper-Clads in our 
sixth year than in the previous five 
years.”’ 

















We felt pretty good at the end of our second year when 


we doubled our first year. Then we doubled the third, 
fourth and fifth years, and swelled with pride. 







But here comes the sixth year with more shipments 
than in the first five years combined. 





Copper-Clads Make Women 
“Range Happy” 







Study the Copper-Clad Principle illustrated below and 
you will understand our success. 


(or Uh a a ~~ 1°) ©) aan oe ie | a nd Me 98 Dd ed ee 


The. sheet of copper and the dry air space assure a dry 
body on the inside. It Can’t Rust Out. 


Our new factory on Franklin Avenue, Second to Collins 
Streets, raises our capacity from a complete copper-clad 
range every 8 minutes to one every 4 minutes. 


The Copper-Clad Malleable Range Co. 
St. Louis, Mo. 
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tity and quality of the merchandise he has sold. 

If all the buildings to-day occupied by the Sim- 
mons Hardware Company were in one building, it 
would be 190 feet x 225 feet, and 70 stories high, 
giving it a total area of almost 70 acres. 

There are about 80,000 articles pictured, illus- 
trated and priced in the big catalog, which is sent 
yearly to the retail trade, and which contains about 
3500 pages. 

In each of this chain of houses there are two or 
more sales managers, each of whom has charge of 
a certain section of the country (and this is a sec- 
tion in which he himself has traveled for years). 
His section is divided into sub-sections or districts, 
each under the charge of a salesman. This system 
enables the firm to keep in close touch with its cus- 
tomers in every county in the United States, and to 
distribute its merchandise in the most efficient way. 
Being so well acquainted with his district, each 
salesman can easily get accurate information for 
the house on any general subject. At certain peri- 
ods, each salesman sends in a report on the con- 
dition of the crops; all of these reports are tab- 
ulated; and then analyzed by experts; and it is 
surprising what an effect this analysis has on the 
purchase of certain kinds of goods. This analysis, 
alone, saves the company thousands of dollars, by 
enabling it to buy advantageously because of ad- 
vance knowledge of business conditions. 

For the past twenty years, the business has been 
in the entire charge of the second generation, E. C. 
Simmons’ oldest son, Wallace D. Simmons, having 
been elected president of the company in 1897. To 


Geller, Ward & Hasner Hardware Co. 


ROMINENT 
among the 
rapidly grow- 

ing hardware con- 
cerns of St. Louis 
is the Geller, Ward 
& Hasner Hard- 
ware Company, 
which in a compar- 
atively short time 
has developed into 
one of the leading 


jobbing houses of * number of direc- 
that great hard- tors. 

ware center. This Back in the early 
company is a re- days of 1902, the 
markable example name of _ Geller, 
of what can be ac- Ward “& Hasner 
complished ina bus- a_i meant very little to 
iness way through : the man behind the 
team work. Or- ~ ee hardware counter. 
ganized April 1, = One lonely travel- 
1902, its business ing salesman, cov- 
policies have since ering a decidedly 
then been continu- small local terri- 
ously controlled by tory, was the firm’s 
the same ten men sole outside repre- 
who were responsi- sentative. In the 
ble for its organi- — home office, how- 
zation, and who Offices and warehouses of the Geller, Ward & Hasner ever, there was a 
still constitute its Hardware Co. group of sound- 


board of directors. 

The growth of this great jobbing house is hardly 
to be wondered at. Success is but the logical out- 
come where each member of an organization places 
absolute confidence in his fellow members, and 
works whole-heartedly for a common purpose. 
Starting fifteen years ago, with a capital of only 
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him is largely due the credit for the immense de- 
velopment since the time when all of the country 
could be profitably reached from St. Louis. He it 
was who foresaw the trend of events, which made it 
necessary to place complete stocks at strategic dis- 
tribution points, close to the trade of the sections 
far away from St. Louis. In spite of much ad- 
verse criticism when this step was taken, the im- 
mense success of all of these houses has demon- 
strated that the Simmons’ people have accomplished 
a great deal in solving the problem of distribution 
of hardware and similar merchandise in this coun- 
try. In addition to building up business at these 
various other points throughout the United States, 
the St. Louis business has maintained about the 
same volume in the territory tributary to St. Louis 
as it formerly enjoyed from the whole country, 
and thus the total volume of the company’s business 
has more than doubled. 

The other two sons, Edward H. Simmons and 
George W. Simmons, are active vice-presidents, in 
charge of certain important divisions of the busi- 
ness. 

Every one is acquainted with the motto, “The 
Recollection of Quality Remains Long After the 
Price is Forgotten,” but there is another Simmons 
saying of many years’ standing, which has done 
much to contribute to the success of the organiza- 
tion—“A Jobber’s First Duty is to Help His Cus- 
tomer to Prosper.” 

The first is a trite method of stating an obvious 
fact, but in the second is declared the Golden Rule 
of business. 

























$50,000, the Geller, 
Ward & Hasner 
Hardware Com- 
pany has steadily 
increased its cap- 
ital, until at the 
present time it 
amounts to more 
than $500,000 — 
just the amount of 
its former capital 
multiplied by the 




















headed, practical 
business men, who realized the possibilities of the 
jobbing business and the importance of St. Louis 
as a hardware distributing center. They went vig- 
orously after the business, increasing their facili- 
ties as occasion demanded, and losing no oppor- 
tunity to be of service to the trade. To-day the 
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Established 1849 Incorporated 1880 













A Business Built On Service! 


In the States for which St. Louis is the logical distributing center, the Hardware trade 
knows and respects the name “WITTE.” 


Year after year we have sold to the retail merchants, exclusively,—we never sell to con- 
sumers. Our service to our customers is complete and effective. We maintain a most compre- 
hensive stock covering a wide range of hardware. Our complete catalogue includes all these 
lines. 

Our salesmen make frequent calls on the trade so that we can give a dealer prompt delivery 
at any time. This permits a frequent turn-over on a minimum investment. It means sound 
business for the dealer. Our salesmen are experienced men and can assist and advise intelli- 
gently on hardware problems. 


Our name is a guarantee of the quality of each individual article purchased. We stand 
back of our trade. 


























I X L Tools 


Our guaranteed goods bear our 
IXL trade-mark—look for it on 
hardware,—show it to customers. 


It is an assurance of quality, 
wherever found. We want every 
dealer in our territory to have our 
latest 1300 page catalogue. 











WITTE HARDWARE COMPANY 


SAINT LOUIS, U. S. A. 
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company employs 43 salesmen, 
traveling in the States of Illi- 
nois, Missouri, Indiana, Kansas, 
Arkansas, Oklahoma, Kentucky, 
Tennessee, Mississippi and Ala- 
bama, and it is constantly adding 
to ita trade territory. 

From the time the Geller, 
Ward & Hasner Hardware Com- 
pany was organized, its officials 
have consistently followed a pol- 
icy which has fostered loyalty on 
the part of the employees. At 
the same time, the methods em- 
ployed in dealing with the trade 
have resulted in the constant ac- 
quisition of new customers and 
the retention of the old ones. 
Every man who is employed in 
any capacity, from the warehouse 
truckman to the manager of a 
department, has been given a 
chance to use his head as well as 
his hands, and in ninety-nine 
cases out of a hundred he has 
made good. The invariable in- 
struction to each employee is: “Treat every cus- 
tomer as a friend of the house, entitled to the same 
courtesies and honest treatment as that accorded 
to a guest in your own home.” Close adherence 
to this rule could not fail to win business returns. 

The motto of this progressive firm is along sim- 
ilar lines: “What you get of us is good.” Fre- 
quently the guarantee of the company is added to 
that of the manufacturer of goods sold, simply be- 
cause it knows that the retailer has faith in its 
pledges. Throughout its business life the com- 
pany has always maintained the most cordial rela- 
tions with manufacturers of the various hardware 
items, and has benefited by hearty co-operation. 
It is a part of the policy that has built its suc- 
cess. 

The stock of the Geller, Ward & Hasner Hard- 
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H. W. GELLER, 
President of the Geller, Ward & 
Hasner Hardware Co. 
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fare Company is complete and 
up-to-date. Full lines of shelf 
and heavy hardware, builders’ 
hardware, machine supplies, and 
sporting goods, are to be found 
in the spacious warerooms. It 
has also, during the past few 
years, developed a rapidly in- 
creasing business in automobile 
accessories, and has been ap- 
pointed exclusive distributor for 
the Southwest of some of the 
best known auto specialties, in- 
cluding the Hood and Puritan 
tires. 

Much of the prestige of this 
jobbing concern has been at- 
tained through the use of the 
various trade marks which it 
has established and popularized. 
Cutlery and tools are marketed 
under the name of “E. Z. Cut- 
ter,” a trade mark that is well 
and favorably known throughout 
the South and Middle West. “Ten 
Star’ is used on goods other 
than cutlery and tools, while “Hercules” and “Fa- 
vorite” are trade marks for shovels, spades, scoops, 
etc. 

The plant of the Geller, Ward & Hasner Hard- 
ware Company is located at 414 North Fourth 
Street, in the business district of St. Louis, and in 
close proximity to the various shipping depots and 
wharves. The building is a thoroughly modern 
structure, well equipped to handle the company’s 
rapidly increasing trade. The directors of the or- 
ganization, all of whom have been with the firm 
since its inception, are: H. W. Geller, president; 
D. F. Kingsland, first vice-president; Emil Homer, 
second vice-president; Ira Love, secretary; E. F. 
Partenheimer, treasurer; L. T. Ward, C. H. Has- 
ner, H. J. Hopkins, A. J. Austin and F. J. Reppen- 
hagen. 


The Witte Hardware Company 


FYFNHE origin of the Witte Hardware Company 
dates back to the palmy days of ’49—to the 
California gold rush, and the great St. Louis 

fire. Its history embraces the enviable record of 

68 years of faithful and satisfactory hardware serv- 

ice. Like many other large joobing concerns, its 

start was not along wholesale lines. During the 
first few years of its existence, this big St. Louis 
jobbing house was conducted as a retail store un- 
der the firm name of Schmieding & Wulfing, and 
was located at 712 North Third Street. When Mr. 

Wulfing withdrew from the business, F. A. Witte, 

one of the clerks in the store, and the father of the 

two present vice-presidents of the company, was ad- 
mitted to partnership, and the firm name became 

F. E. Schmieding & Co. The Schmieding interests 

were sold in 1873 to F. A. Witte, who, with his 

brother, Otto H. Witte, began a strictly jobbing 
business as F. A. Witte & Co. 

The venture proved a success from the very start, 
and the rapid growth of the business soon forced 
the company to erect a larger plant at 706 North 
Third Street. Two years later, in 1878, still 
further additions were made to the working space. 
In 1880, at the death of F. A. Witte, the present 
Witte Hardware Company was incorporated, and 
Otto H. Witte was elected its first president, a 
position which he still occupies. 





The expansion of trade again outgrew the hous- 
ing facilities, and lots were pyrchased immediately 
behind the old building. Here a magnificent six- 
story warehouse and shipping department was 
erected, facing on North Second Street. The orig- 
inal building was then entirely remodelled to ac- 
commodate modern o:txe and salesrooms, while the 
bulk of the enormous stock was transferred to the 
new structure, from which all shipments are now 
made. The transfer of this stock is said to have 
been a record-breaking achievement in hardware 
annals. One hundred men were employed in the 
work, and in the brief space of four days the en- 
tire stock was placed in its new quarters, without 
disturbing the regular routine of the business. 

The warehouse of the company is a well-con- 
structed brick building, extending for 150 feet on 
Second Street, between Lucas and Morgan, and 110 


feet back to Collins Street. It is six stories in 
height, strictly modern in all its details, and con- 
tains about 100,000 square feet of floor space. 


The entire plant of the Witte Hardware Company 
now has an aggregate floor space of 150,000 square 
feet, and the two buildings are connected by a 
bridge which extends from the third floor of the 
original building to the fourth floor of the ware- 
house proper. 

The shipping facilities of the firm are excellent. 
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BUTLER BROTHERS 


INVITE YOU 


While you are in St. Louis for the Hard- 
ware Convention we trust you will permit 
us to extend to you the courtesies of our 
St. Louis distributing house—the home of 
the net guaranteed price system. Such a 
visit can be profitable and instructive for 
you. We believe our prices on a host of 
things you need in your store represent a 
more substantial saving over ruling market 
rates than you can get elsewhere. More- 
over, WE HAVE THE GOODS. You can 
order from us with the assurance that you 
are going to get what you ordered rather 
than excuses for non-shipment. We invite 
you to call on us and see at first hand how 
pre-eminent is the service we render the 
hardware dealers of America. 


BUTLER BROTHERS 


BUTLER BLOCK 


Other distributing houses: 
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ST. LOUIS. 


New York, Chicago, Minneapolis, Dallas 
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Below is a portratt 
of Otto H. Witte, 
president of 


The plant of the 
Witte Hardware 
Co. has all 
















modern fa- the Witte 
cilities for Hardware 
the rapid Co., who 
shipment has been 
of goods. promi- 
The build- nent in 
ings hardware 
shown in circles for 
the picture 55 =- years, 





and who 
still main- 
tains an active 
interest in the busi- 
ness which bears his name. 





have been 
erected at in- 
tervals to keep 
pace with the com- 
pany’s growth. 











¢ The Witte Hardware Company 
4% maintains a business that is built on 
mn service. In the States for which St. 
d Louis is the logical distributing cen- 
nd ter, its name is well and favorably 
known to every hardware dealer. 
The trade mark of the Witte 
Hardware Company is the well- 
known “I.X.L.,” which the firm in- 
terprets as “best to sell,” and which 
is only allowed to be placed on goods 
increased the amount from time to of the highest quality. The company 
time, until the present capital and 3 publishes a 1300-page catalog. 
surplus is around $600,000. The officers are: Otto H. Witte, 
At the time it embarked in the jobbing business, president and treasurer; F. A. Witte, vice-president 
the company employed only two salesmen. At the and secretary; O. W. Witte, second vice-president; 
present time there are more than 50 Witte sales- 0. A. Staude, assistant secretary; Walter Schulz, as- 
men, calling regularly on the retail trade. sistant treasurer. 


Butler Brothers 


HE St. Louis house of Butler Brothers was es-_firm’s new building in Chicago. The St. Louis plant 

tablished in its present quarters in the year has more than 800,000 square feet of floor space. 
1898, and is the third in the chain of five Butler It is located within three blocks of the Union 
distributing houses. Its history, however, dates Station, and is thoroughly equipped with private 
back much farther than that. The Butler firm switch tracks and with modern methods for the 
had its inception in Boston, Mass., in the year 1877, handling of merchandise in an efficient and 
and its first economical way. 

In this house 
is exemplified 
what Butler 
Brothers declare 
to be one of the 
best buying sys- 
tems. There is 
a vast expanse 
of sample room 
space, in which 
the goods are 
displayed in 
unique and orig- 
inal ways. 

All samples 





The new Wabash terminals are only 
a block to the north, while the tracks 
of the Burlington, Terminal, M., K. 
& T., Missouri Pacific, Rock Island 
and other roads are in close proxim- 
ity and easy of access. 

The growth of the company is 
evidenced not alone by its buildings, 
but also by the frequent increases in 
its capital stock. Starting with a 
modest capital of $110,000, it has 















quarters consist- jee : ; , 
ed of a _ small . 
20 x 40 store- 
room. That lit- 
tle business in 
Boston featured 
what Butler 
Brothers called 
“small wares,” 
including house- 
hold hardware, 
and it was one of 
the first houses 
in the country 
to feature goods 
to be sold at are plainly 
popular prices. marked with net 
The growth of The St. Louis House of Butler Brothers prices, which are 
the business was changed monthly 
exceptionally rapid, and in 1878 the firm moved to to correspond with current quotations in the firm’s 
Chicago, where it established its first distributing catalog. The sample room contains samples of every 
house. The next house was established in New article in the firm’s vast stock. Butler Brothers 
York City, and then came the one in St. Louis. deal very extensively in hardware. 
Others followed in Minneapolis and Dallas. Butler Brothers, as is probably well known, em- 
The St. Louis house of Butler Brothers is the ploy no traveling salesmen, but “Our Drummer,” 
second largest building in the world devoted exclu- a monthly priced catalog brings in all of the busi- 
sively to wholesaling purposes, the largest being the _ness the firm does. 


Meee 
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Three Points That Win for 
American Dealers 
pA who handle AMERICAN DRY CELLS have in them the 
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| product of uncommon and dependable merit: tnade to serve faithfully and 
certain to satisfy. 

Unlimited sales possibilities: sO IN\ anably satisfactory that re peat orders are auto- 
matic and sure---and its “repeats — that multi lv your profits ar d cut dowr your 
selling cost. 

A real dealer's Yosulacn Our central location and eXce I] nt [re nt fac ilities In 
sure prompt deliveries. The sales support we give cur dealers 1s broad, generous 
and well organized. 


Specify AMERICAN Dry Cells on your next order. 
if your jobber can’t supply you, order from us direct. 


AMERICAN CARBON & BATTERY CO. 
EAST ST. LOUIS, ILL. 
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EMPIRE SIMPLEX 
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1837-1917 


Ean superior quality of Bridge 

Beach Stoves and Ranges is the 
result of 80 years’ successful experi- 
ence in manufacturing. 


“SUPERIOR” 


Stoves and Ranges 


For Coal, Wood or Gas cannot be excelled and 
have a world-wide reputation for Quality, Finish 
and Durability. 


BRIDGE & BEACH MFG. CO. 


503 South First Street 
ST. LOUIS 


22nd & Indiana Sts. 17th & Upshur Sts. 
SAN FRANCISCO PORTLAND, ORE. 


Stove and Hardware Merchants are cordially invited to visit our extensive factory when in St. Louis 
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American Carbon & Battery Company, East St. Louis, IIl. 








The plant of the American Carbon & Battery Company, and Henry Wrape, president of the concern 


HE American Carbon & Battery Company was 

organized in 1908 to take over the business of 
the old St. Louis firm known as the Booker Carbon 
& Battery Company. For some years thereafter the 
new firm continued to manufacture wet batteries, 
known as the New Phoenix, and also a line of carbon 
cylinders, for which at that time there was a good 
demand. In addition to these products a limited 
line of carbon and graphite brushes for motors and 
generators was also turned out. 

Owing to the fact that large amounts of coal are 
necessary for the firing of kilns, used in the manu- 
facture of carbon products, the company moved its 
plant in 1902 to a location at Signal Hill, East St. 
Louis, in the heart of one of the best coal belts in 
Illinois. Here it continued to manufacture carbon 
products, increasing the scope of its business from 
time to time, until the compariy now makes a practi- 
cally complete line, including electrodes, welding 
carbons, battery plates, carbon flour, lightning ar- 
rester carbons, as well as carbon and graphite motor 
and generator brushes. A well equipped laboratory 
with trained engineers and research men is one 
of the important features of their plant. 

The manufacture of carbon flour and battery 
plates brought the firm in close touch with the man- 
ufacturers of dry batteries and eventually led to 
its embarking in that line. In 1910 the company 
took over the plant and business of the Doe Battery 
& Manufacturing Company, Kent, Ohio. The fac- 
tory at Kent was operated for a few months, while 
the new plant at East St. Louis was being completed, 
after which the business was transferred to that 
place. The name of the product was changed from 
“Victor” to “American” dry cells, of which the com- 
pany now manufactures a complete line. The car- 
bon plates and carbon flour used in the manufacture 


of the cells are all made in the company’s own plant. 
The batteries are distributed largely through the 
hardware trade. 

The short step from batteries to flashlights nat- 
urally followed, and in 1912 after several years of 
study and experiment the company took up the man- 
ufacture of flashlights and flashlight batteries in a 
commercial way. In order to extend the flashlight 
battery business it was found necessary to supply 
the trade with flashlight cases, and up until the pres- 
ent year the firm handled these cases on what was 
virtually a jobbing basis, merely as a supplement to 
their main line-batteries. Now, however, the com- 
pany owns the patents and designs on a complete 
line of fiber and nickel flashlight cases, in which are 
incorporated many new features and refinements. 
One of these improvements is a dual contact in fiber 
cases which permits either a permanent or a flash 
light, the two contacts being entirely independent 
of each other. Another feature is an arrangement 
in the case whereby the battery and lamp are not 
brought into direct contact. 

The company was also one of the first to bring 
out a battery designed especially for illuminating 
purposes, and which is used in the various types 
of electric hand lanterns and lighting systems now 
on the market. , 

The plant of the American Carbon & Battery 
Company is thoroughly up-to-date in all particulars, 
and is equipped to easily meet the demands placed 
upon it by the trade. Its location is such that it can 
be readily reached through a short car-ride from 
St. Louis. 

The officers of the American Carbon & Battery 
Company are: Henry Wrape, president; Harold J. 
Wrape, vice-president and general manager; Carl 
Hambuechen, secretary. 


The Certain-Teed Products Corporation 


HE greatest organizations in the industrial world 

are often the outgrowth of a comparatively small 
beginning, and the Certain-teed Products Company 
of St. Louis is no exception to the rule. In April, 
1904, George M. Brown organized what was known 
as the General Roofing Manufacturing Company, 
with a capital of $20,000. A small factory was 
erected in East St. Louis, and although many diffi 
culties were encountered in launching the new com- 
pany the sales from 1905 have shown a continuous 
growth every year. The second plant was acquired 





in 1908 at Marseilles, Ill, the third in 1909 at 
York, Pa., and the fourth was built in 1916 at Rich- 
mond, Cal., about 15 miles from San Francisco. 
In the early part of 1917 the Certain-teed Prod- 
ucts Company was formed with an authorized capi- 
tal stock of 100,000 shares first preferred, 50,000 
shares second preferred and 100,000 shares of com- 
mon stock. The new corporation then acquired the 
properties and business of the General Roofing Man- 
ufacturing Company, the Mound City Paint & 
Color Company, St. Louis, the Gregg Varnish Com- 
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pany, St. Louis, 
and the Felt Mill of 
the Lockport Paper 
Company, Niagara 
Falls. Extra cap- 
ital was used to im- 
prove the mills in 
East St. Louis, 
Marseilles and 
York, and a mod- 
ern plant is now 
being constructed 
at Niagara Falls, 
where roofing, etc., 
can be made in one 
continuous process 
from the raw mate- 
rial to the finished _ 

product. The company has also ag- 
gressively entered the paint and 
varnish field, and is now making a 
complete line of those products, 
which are marketed through jobbers 
and dealers under the “Certainteed” 
name. 

For several years the company has 
ranked as one of the world’s largest 
manufacturers of prepared roofings 
and building papers, and at the pres- 
ent time it operates sales offices in 
26 of the principal cities of the 
United States, as well as in Austra- 
lia, Cuba and several European coun- 
tries. 








The Certain-teed plant 
and George M. Brown, 
president 


It has also estab- 
lished warehouses 
in 36 important 
distributing cep. 
ters, where stocks 
of “Certain-teed” 
products are car- 
ried for the pur- 
pose of rendering 
quick service to 
customers. 

George MM. 
Brown, president 
of the company, is 
a graduate of West 
Point, and much of 
the success of the 
organization is due 
to his practical adaption of military 
training to business. He is chair- 
man of the St. Louis branch of the 
National Security League and a 
strong advocate of preparedness. 

The officers of the Certain-teed 
Products Corporation are: George 
M. Brown, president; Audenried 
Whittemore, St. Louis, Smith E. 
Allison, New York, and J. S. Porter, 
St. Louis, vice-presidents; J. C. Col- 
lins, St. Louis, secretary and treas- 
urer; Clinton C. Brown, St. Louis, 
assistant secretary and treasurer; 
George W. Watson, assistant secre- 
tary at New York. 











The Copper-Clad Malleable Range Company 


HE history of the Copper-Clad Malleable Range 
Company, St. Louis, is closely interwoven with 
that of its president, Loyd Scruggs. At the age 
of 17 Mr. Scruggs qualified as a demonstrator of 
malleable ranges and at 25 he was one of the big 
range men of Nebraska and the Dakotas. He was 
a dominating figure in the range world for 17 years 
before he finally decided to put over the Copper-Clad 
idea. 
In June, 1911, the first shipment of Copper-Clad 
ranges left the factory, and their almost severe 


plainness made an immediate impression on all who’ 


“What holds the doors on?” and “How is 
the nickel held 
in place?” were 
the first ques- 
tions asked. Mr. 
Scruggs had put 
all the hinges, 


saw them. 


catches and latches on the inside, out of sight and 
out of the way. ‘“Where’s the copper?” was the next 
question. It was between the sweaty asbestos and 
the outer casing. Mr. Scruggs had conceived the 
idea of placing it between the asbestos and the body 
of the stove, to prevent rusting. 

The second year’s business was double that of the 
first, and the third doubled that of the second. 
The fourth again doubled that of the third, and the 
fifth was twice that of the fourth. Then came the 
sixth year with more business than all of the first 
five years combined. That is the concern’s history 
in a nutshell. An idea, a man who knew the 
malleable range game, and success. 

The new factory on Franklin avenue turns out a 
complete Copper-Clad range every four minutes. 

The officers are: Loyd Scruggs, president; E. L. 
McBride, vice-president; E. A. Smith, vice-presi- 
dent; C. R. Binns, secretary and treasurer. 
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Loyd Scruggs and the plant of the Copper-Clad Malleable Range Company, a stove business backed by an idea 
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Bridge & Beach Manufacturing Company 





pows near the river front, where the 
great city of St. Louis first started, 
the great factory of the Bridge & Beach 
Manufacturing Company still occupies 
the ground on which the original plant 
was located in 1837. Hudson E. Bridge, 
Sr., founder of the firm, was born at 
Walpole, N. H., in 1810. He left his 
home in 1831, stopping a short time in 
Troy, N. Y., then locating in Columbus, 
Ohio. 

In 1835 he moved to Springfield, IIl., 
where he became connected with a firm 
manufacturing plows, and two years later 
went to St. Louis, where he joined Hale 
& Reyburn in a similar work, and also 
began producing the first stoves made 
west of the Mississippi River. 

In 1857, John H. Beach, who had been 
associated with Mr. Bridge since 1849, was admitted 
as a partner, and Bridge, Beach & Co. were incor- 
porated. Mr. Beach died Sept. 28, 1893. 

Until 1890, the firm was known as one of the 
largest western importers of tin plate, metals and 
tinners stock. The production of tin plate in St. 
Louis and the unusual growth of the St. Louis 
stamping companies later caused the abandonment 
of this branch of the business. 

The present factory is located on city blocks 2, 3 
and 39, and the separate buildings are connected 
by bridges over two streets. The floor space of the 
plant is over 300,000 square feet, and the capacity 
is 6000 tons, or 60,000 stoves and ranges per year. 
Their principal output is the “Superior” line of 
stoves and ranges for wood, coal or gas, and a line 
of gas water heaters. 








The great factory 
of the Bridge & 
Beach Mfg. Co. 
and Hudson E. 
Bridge, S r., 
founder of the 
business 


The officers of the company are: Hudson E. 
Bridge, president and treasurer; Leo. H. Booch, 
vice-president and manager; H. C. Hoener, vice- 
president; L. D. Bridge, assistant treasurer; L. H. 
Rieke, secretary; G. L. Bridge, assistant secretary ; 
Robert Metcalf, advertising manager. 


The Brokaw-Eden Company 


THE Brokaw-Eden Company, Alton, IIL, is one of 

the few concerns in the St. Louis district that 
owes its origin to a selling campaign. In January, 
1912, Harry G. Seaber and 
Paul V. D. Brokaw became 
convinced that there was a 
large but undeveloped field 
for the sale of electric 
washing machines for use 
in the home. They imme- 
diately formed a partner- 
ship, under the name of the 








Paul Brokaw Company and put their theory to the 
test. 

After examining various makes of washing ma- 
chines they selected one manufactured by the Darche 
Manufacturing Company of Chicago as best fitted 
to their needs, and placed an initial order for 1200 
machines. Mr. Seaber then started out to sell them, 
and to establish agencies in the various cities, etc. 
He succeeded so well that six weeks later Mr. 
Brokaw went to Chicago and placed an additional 
order for 1300 more machines, making a total of 
2500 for the year 1912. This amount was the entire 
estimated output of the Darche 














Manufacturing Company for that 
year. 

The new firm experienced consid- 
erable difficulty in getting the addi- 
tional order for the 1300 machines 
accepted, and after several confer- 
ences with Mr. Eden, who at that 
time had charge of the washing 
machine business of the Darche 
Manufacturing Company, and who 
had developed and perfected the 
machine in question, it was decided 
to buy out the washing machine 
business of the Darche company. 
Mr. Seaber, Mr. Brokaw and Mr. 
Eden therefore formed a partner- 
ship and carried out the plant, and 








the Brokaw-Eden Mfg. Co. was 


A washing machine plant that was the outgrowth of a selling cam- formed and began business March 


paign, and Paul V. D. Brokaw, of the Brokaw-Eden Co. 1, 1912. 
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It was the original intention to move the factory 
from Chicago to St. Louis, and the new company 
was incorporated under the laws of Missouri. It 
was found advisable, however, to keep the factory 
in Chicago until September of 1915, at which time 
it was moved to its present location in Alton, III., 
where a thriving business is being done. 
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The development of the company during the first 
three years was retarded by patent litigation, but 
when the patent question was settled the growth 
became very rapid, and the firm has been compelled 
to increase its plant three times in the two short 
years since it moved to Alton and into the greater 
St. Louis district. 





HE Milbradt Manu- pe, 

facturing Company, 
whose up-to-date factory 
is located at 2410 North 
Tenth Street, St. Louis, 
is one of the pioneer 
manufacturing concerns 
of the great St. Louis 
district. G. A. Milbradt, 
president of the com- 
pany, began his career 
as a manufacturer in St. 
Paul, Minn., over thirty 
years ago. 

Eight years later he 
became convinced that 
St. Louis was destined 
to be the great distribut- 
ing center for his mer- 
chandise, and despite the fact that 
the country was in the midst of a 
period of financial depression, he 
risked his all by moving his plant 
to that city. His first St. Louis fac- 
tory was located at Monroe and president of 
Ninth Streets, where it remained Mfg. 
until 1914, when the present wood- 
en factory building was constructed. 

At present the concern occupies a modern two- 
story brick and concrete factory building, 55 feet 
by 142 feet, thoroughly equipped with high-grade 
machinery. Although the business of the firm is 
international in its scope, a large per cent of the 





N 1848, 69 years ago, G. F. Filley made the first’ 

Charter Oak stove. A few years later the Ex- 
celsior Manufacturing Company was formed to take 
over the line and this company was afterward suc- 
ceeded by the Charter Oak Stove & Range Com- 
pany. Thus, for nearly 70 years, Charter Oak 
stoves have, without interruption, been manufac- 
tured and sold. It is interesting to note that the 
present company is still furnishing repair parts for 
Charter Oak stoves made by G. F. Filley and the 
Excelsior Manufacturing Company. 

The officers of the present company are: 
iam Duncan, presi- 
dent; Leslie Dana, 
vice-president; L. 
D. Vogel, vice- | 
president and sec- 
retary; Theo. 
Hammond, treas- | 
urer. The com- 
pany’s plant, with 
the necessary stor- 
age yards for pig 
iron, coke and coal, 
with the company’s 
own railroad 


Will- 


The Charter Oak stove plant. 
for 70 years 









Rolling ladders are made in 
this factory. borg Milbradt, 
the 
Co. tions for the manufacture of a new 


The Charter Oak Stove and Range Company 





Charter Oak stoves have been made 


output consists of roll- 
ing, step and extension 
ladders, which are mar- 
keted through the regu- 
lar distributing chan- 
nels. The company also 
makes a gasoline power 
lawn mower of an im- 
proved type. 

The first floor of the 
factory is utilized for 
the metal work of ladder 
construction, while the 
machines for woodwork- 
ing are located on the 
second floor. Electricity 
furnishes the motive 
power, and there are ten 
large electric motors in 
the wood-working department 
alone. 

Between three and four thousand 
rolling ladders are turned out of 
this factory yearly and Mr. Mil- 
bradt has just completed prepara- 





Milbradt 


type of rolling ladder for use on a 
curved track. The advantages of this new lad- 
der will be readily appreciated by users of store 
ladders. 

Mr. Milbradt is 58 years of age, but he is hale 
and hearty and ready to do a full day’s work with 
any man of his force. 


tracks, etc., covers an area of 16142 acres within the 
city limits of St. Louis. The main building is 846 
feet long and contains 187,000 square feet, or about 
four acres of granitoid floor. The cupola is located 
in the center of the big molding room and has a 
capacity of 20,000 tons per hour. 

In this thoroughly modern plant are manufac- 
tured stoves, ranges, heaters and furnaces for wood, 
coal or gas. The line embraces everything from 
the cheapest heaters and cook stoves to the finest 
base burners and porcelain blue enameled steel 
ranges. The company has also been experimenting 
for several years 
with an_ electric 
range and expects 
to begin its manu- 
facture in a com- 
mercial way in the 
near future. 

The plant and 
offices are located 
at Antelope and 
Conduit Streets, 
and are within a 
short distance of the 
business district. 
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Guilford Duncan and the plant of the Ludlow-Saylor Wire Co., of which he is 
president 


THE history of the Ludlow-Saylor Wire Company 

dates back to the year 1856, at which time R. 
C. Ludlow started what was known as Ludlow’s 
Wire Works, on lower Market street. It was in 
the days before the war when the old Southern Hotel 
had its grove of shade trees, and much of Mr. 
Ludlow’s stock was displayed daily on the sidewalk 
in front of the store. 

In the early ’60’s the business was combined with 
that of the Saylor Wire Works, and for some fifteen 
years thereafter the firm was known as the Ludlow- 
Saylor Wire Works. 

The present Ludlow-Saylor Wire Company was 
incorporated in 1875, and both Mr. Ludlow and Mr. 
Saylor were actively engaged in the business until 
their death in the early ’80’s. Since that time the 
business has been managed by the following offi- 


HE Majestic Manufacturing Company, St. Louis, 
to which the origin of the malleable iron range 
is attributed, came into existence in the year 1889, 
and during the first three years of its business life 
encountered a myriad of difficulties. 
The malleable iron range was an entirely new 
article of mer- 
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The Ludlow-Saylor Wire Company 


The Majestic Manufacturing Company 





cers: William Duncan, 
chairman of the board; 
Guilford Duncan, presi- 
dent; Frank Low, vice- 
president and sales man- 
ager; E. J. Gould, vice- 
president and _ general 
superintendent; D. I. 
Meier, secretary and 
treasurer. The present 
board of directors in- 
cludes in addition to the 
above, H. M. Meier, for- 
merly with the Simmons 
Hardware Company, and 
L. D. Dana, vice-presi- 
dent of the Charter Oak 
Stove & Range Company. 
The company is incor- 
porated at $600,000. 

The plant and general offices are located at New- 
stead avenue and the Wabash railroad, in a build- 
ing that covers several acres and contains 200,000 
square feet of floor space. It is equipped with 
modern machinery and has an output of 20,000,000 
square feet of screen cloth, 120,000 bales of Hex 
Netting, and 12,000,000 square feet of special wire 
cloth, for mines and concentrating plants, per 
annum. 

The company enjoys an international trade, ship- 
ping wire goods to all parts of this country, Mexico, 
South America, England, South Africa and Russia. 
Agencies and permanent representatives are main- 
tained at Chicago, Salt Lake City and El Paso. The 
output, including the well-known “Perfect” brand, 
is sold entirely through the jobbers and dealers to 
the retail trade. 





to get the business properly started on the 
upgrade. Mr. Stockton found it necessary, not only to 
sell the retailer, but to teach him how to sell the con- 
sumer. This necessitated a great deal of mission- 
ary work, and in hundreds’of cases the company’s 
salesmen went with the merchant to the homes of 





chandise to the 
retail dealer, and 
both he and his 
selling force had 
to be carefully 
and thoroughly 
educated as to 
its advantages 
over the old cast- 
iron types. Sales 
during that pe- 
riod were so slow that the operating 
expenses of the factory absorbed all 
the profits. 

At the close of the three-year period 
the capital was increased, and Robert 
H. Stockton was placed in charge of 
the company’s affairs. New life was 
immediately apparent in the business 
and from that time on the Majestic 
range began taking its place among 
the leaders of the stove world. 

Beginning with three salesmen, and 
confining the sales to four states, it 
took five years of extremely hard work 



















Plant of the Majestic Manufacturing Co., which originated the Mal- 
leable range, and Robert H. Stockton, head of the company 
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Is “Good Will’ Your Best Asset? 


A MERCHANT who has the “good will’’ 
of the majority of people in his community 
positively gets the majority of the business. 


That “good will’’ is obtained only by giving 
your customers QUALITY—full value for 
their money. Not by selling them a “highly 
decorated,” ‘‘good looking’’ cheap article. 


Looks never did a baking, and the range that 
goes to pieces before it is expected to takes 
with it the “good will’’ of that particular cus- 
tomer—and his friends. 


Why partially satisfy your customer with an 
imitation of the MAJESTIC when you can 
fully satisfy them with the original? 


It's much easier to say, “Yes, that’s the 
MAJESTIC” than to say, “It’s just as good 


as the Majestic” —and it’s good business. 


BECAUSE — national advertising, better 
goods and satisfied customers have made the 
MAJESTIC RANGE (in the minds of every 
housewife) the STANDARD—from which 


all other ranges are judged. 


THE GREAT MAJESTIC RANGE, MADE OF NON-BREAKABLE 
MALLEABLE IRON AND RUST RESISTING CHARCOAL IRON, 
IS THE RANGE THAT MERCHANTS SHOULD SELL WHERE 
“GOOD WILL” IS CONSCIENTIOUSLY INVITED. 


Majestic Manufacturing Co., St. Louis, 
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his customers in order to demonstrate the efficiency 
of the new range. 

Up to the year 1906 all Majestic ranges were 
sold in the plain black finish only. No parts of the 
stove were nickel-plated, and no nickel trimmings 
were used. Sales were made on the basis of quality 
only, and the business grew like a weed. 

The bulk of the credit for the company’s wonder- 
ful development is due to the marketing experience 
and remarkable selling ability of Mr. Stockton, who 
is still president of the organization. He had sold 
articles of a hardware nature since 1865, had trav- 
eled as a salesman in nearly every state west of 
Ohio, and knew the conditions under which ranges 
could be sold. It is a great source of satisfaction 
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to him to realize that his company now has an estab- 
lished business in 42 different states, and is doing 
what is in all probability the largest strictly range 
business in the country. 

In 1908 Frank R. Henry joined the company and 
was placed in charge of a large part of the work, 
no further changes being made in the official force 
until 1915, at which time Carl Sommer was given 
charge of the reselling force, and the order depart- 
ment was turned over to A. A. Phillips. 

The Majestic Manufacturing Company is one of 
the large institutions of St. Louis. The plant itself 
includes 155.000 square feet of floor space, and is 
up-to-date in all its appointments. Its product is 
now sold all over the country. 


The Broderick & Bascom Rope Company 


F OR more than a 
third of a cen- 
tury the Broderick 
& Bascom’ Rope 
Company, S8&t. 
Louis, Mo., has 
been manufactur- 
ing wire ropes of 
all kinds and de- 
scriptions. 

In the early 
'70’s, when the 
famous Eads' 
Bridge was con- 
structed across the 





building is 725 feet. 
The office and ware- 
rooms have grown 
from a small one- 
story building at 
800 North Main 
_~ Street to the pres- 
===. ent four-story 
building at 805-807 
809 Main Street 
<The company also 
maintains a mod- 
ern factory at Seat- 
tle, Wash. 
In the factory at 


Mississippi River The Broderick & Bascom Rope Company's Immense Factory St. Louis the com- 


at St. Louis, wire 

rope was extensively employed in handling the im- 
mense granite stones for the great piers and the 
heavy girders for the superstructure. This rope 
was furnished through the St. Louis Railway Sup- 
ply Company, with which Mr. Broderick and Mr. 
Bascom were both connected at that time. They 
were struck with the manufacturing possibilities 
afforded by this type of rope and decided to get 
into the wire rope field. 

Their first factory was constructed in 1876, just 
opposite the old St. Louis Fair Grounds, and their 
first wire rope was made by hand. Later they built 
their own machines, and the firm was one of the 
first west of the Allegheny Mountains to manufac- 
ture wire rope by machinery. 

In 1884 a fire destroyed the plant and the Brod- 
erick & Bascom Company constructed the present 
factory at Main, Douglas and May streets, covering 
two entire city blocks. The total length of the 


pany builds wire 
rope of its own designing and manufactures 
Yellow Strand Powersteel and other grades of wire 
rope under the supervision of Frederick Bascom, 
general superintendent and mechanical engineer. 
3roderick & Bascom ropes have always been 
identified with important construction work in this 
country, Canada and Mexico. The Hudson river 
tunnels, New York State Barge Canal, the Michigan 
Central tunnel at Detroit, the Panama Canal, Wool- 
worth building and the St. Louis Railway Exchange 
buildings are a few of the large undertakings in 
which Yellow Strand has been employed. The firm 
has also made large shipments to India, Rumania, 
South America and other foreign countries. 

In addition to the staple, line of wire rope, this 
company also manufactures two types of automo- 
bile accessories, the Basline Autowline, a compact 
towline, and a locking device called the Powersteel 
Autowlock. 


The Carter Carburetor Company 


A LTHOUGH the Car- 
~” ter Carburetor Com- 
pany has been in exis- 
tence but eight years, it 
is. a lusty youngster, 
ranking to-day with the 
foremost manufacturers 
of carburetors in the 
United States. Itsgrowth 
has been phenomenal 
even for a city famous 
for rapid business devel- 
opment. 

The Carter Carburetor 
Company was_ incorpo- 
rated October 9, 1909, 
just as the automobile 
was beginning to gain 





recognition as a practical 
vehicle, and at a time 
when the carburetor bus- 
iness was in its infancy. 
The first factory was lo- 
cated in a small building 
at 912-18 North Market 
Street, but by the fall 
of 1914 it had outgrown 
its limited quarters and 
the business was trans- 
ferred to the present 
commodious factory at 
2830-40-42 Spring Ave- 
nue. 

Since that time the 
volume of business has 


Plant of the Carter Carburetor Company grown by leaps and 
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bounds, until it has surpassed the firm’s most san- 
guine expectations. At the present time over 5000 
Carter carburetors are shipped from the plant every 
month, and the company expects to double its ship- 
ments before the end of the present fiscal year. 
Much of the success of the Carter Carburetor 
Company is attributed to the fact that its car- 
buretors are designed for use with a low-grade 
fuel. William C. Carter, chief engineer of the com- 
pany, is the designer of Carter carburetors. Years 


ago, before automobile engineers had thought of 
anything but a plain gasoline jet and an air intake 
for a carburetor, Mr. Carter foresaw the necessity 
for a carburetor that would vaporize a lower grade 
of fuel. 


The results of his experiments, with a few 









The 


THE growth of 

the St. Louis 
Brass Manufac- 
turing Company 
furnishes an in- 
teresting page in 
the history of the 
commercial devel- € 





opment of the 7 
city of St. Louis, a 
and also in the 4 m xc 


development of 
artificial illumina- 
tion throughout 
the entire country 
and the world as 
well. The company, whose officers are E. F. Guth, 
president; Charles M. Wemper, secretary; George 
S. Watts, vice-president, and O. D. Guth, treasurer, 
was organized in 1902 to carry on a general brass 
manufacturing business. From the very beginning 
the bulk of the business was along the lines of high- 
class lighting equipment, which at that time was 
composed chiefly of gas fixtures. As the art of 
electric lamp making advanced, a change took place 
in the lighting industry, from straight gas fixtures 
to the combination type, and finally to the straight 
electric. The St. Louis Brass Manufacturing Com- 
pany was constantly abreast of the times during 
this transition period, and was instrumental in 
creating equipment of new and novel design, based 
upon the fundamental consideration of obtaining 
the maximum efficiency from the lamps in use at any 
one time. With the development of this equipment 
the company’s sales increased rapidly, and it came 


THE plant of 

the Koken 
Barbers’ Supply 
Company, cover- 
ing nearly two 
blocks and con- 
taining eight 
acres of floor 
space, is one of 
the industrial 
show places of 
St. Louis, 21t 
presents material 
proof of the com- 
pany’s right to 
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Plant of the St. Lowis Brass Manufacturing Company 


Koken Barbers’ Supply Company 


DIE i 0 EERIE. 


Barbers’ supplies are made in this big factory 
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minor changes, are shown in the finished product 
of his company to-day. As the grade of gasoline 
has seemed to deteriorate in the past few years, the 
demand for this type of carburetor has yvreatly 
increased. 

Carter carburetors are now used as standard 
equipment on many well-known makes of automo- 
biles, including the Briscoe, Crow-Elkhart, Wort, 
Elear, Regal, Hackett, Olympian, Partin-Palmer 
and others. 

The officers of the company are: Charles 0. 
Baxter, president; Hugh E. Weed, first vice-presi- 
dent and general manager; W. F. Kingston, second 
vice-president; Alden H. Little, secretary and 
treasurer. 


St. Louis Brass Manufacturing Company 





to occupy a lead- 
ing position in the 
lighting equip- 
ment field. 

In 1912 the 
company took a 
step far in ad- 
vance of the prac- 
tice of the times 
by producing an 
entirely new type 
of semi-direct 
lighting fixture 
which retained the 
desirable features 
of the older forms 
and added a substantial increase in efficiency over 
previous models. This result was accomplished by 
assembling in a unique way the various elements 
which made possible the efficient transmission of 
light, the fixture taking a simple and practical form, 
which provided for ease of installation and mainte- 
nance, as well as for all around economy of opera- 
tion. This new development in the illuminating 
field was called “Brascolite,” a name which has in 
the short space of time since its invention become 
known throughout the world as a synonym for good 
lighting. 

The company’s factory is modern in every way 
and is located at Jefferson and Washington avenues, 
St. Louis. “Brascolite” fixtures are sold by the 
Luminous Unit Company, a sales organization rep- 
resenting the St. Louis Brass Manufacturing 
Company. They have been extensively advertised 
in magazines of national prestige. 


the claim of be- 
ing the largest 
manufacturing 
concern in the 
world, specializing 
in supplies for 
barbers, manicur- 
ists, hair dressers 
and chiropodists. 
The plant is real- 
ly a city of fac- 
tories, each com- 
plete in itself, 
requiring nearly 
500 employees 
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and $1,000,000 paid-up capital to operate. 

More than 100,000 Koken barber chairs are now 
in daily use in various parts of the world. They 
were distributed by 250 exclusive dealers, located 
in the leading cities. In 1913 the Koken chair fac- 
tory produced a modern barber chair every fifteen 
minutes, supplying more than 700 carloads in twelve 
months. In connection with the furniture plant 
there are three large lumber yards, stocked with 
never less than 1,500,000 feet of choice quarter- 
sawn white oak lumber. 

The Koken leather goods and razor strop factory, 
manufactured and marketed in 1913 enough razor 
strops, if laid end to end, to reach from Washington, 
D. C., to New York City, 14,400 animals being re- 
quired to furnish the hides used to produce this 
volume of business. 

The Koken laboratories are unsurpassed in point 
of equipment, and specialize in the production of 


The Star Bucket Pump 
Company 


A BOUT twenty years ago C. A. Bartliff, Memphis, 
*™ Tenn., decided to move the location of his pump 
works to a point more centrally located, where he 
would be better able to handle the increasing de- 







D. J. Dowling, 
President 
of the 
Star Bucket 
Pump Co., 
and 
His 
Factory 


mand for the Star purifying pump. He studied the 
matter carefully, and finally decided upon St. Louis 
as best suited to his business, because of its central 
location, its splendid shipping facilities and its 
unique position as a hardware jobbing center. 

The move was made, and the factory and offices 
of the concern were located at Walnut street and 
the Levee, with a full equipment for the manufac- 
ture of the Star line of pumps, which at that time 
consisted only of the wood curbs. The first year was 
an eventful one, as on May 27, 1896, the city was 
visited by a cyclone, and the buildings were dam- 
aged to such an extent that the firm was compelled 
to seek new quarters. 
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professional toilet aids. It would require 185 horses, 
pulling one ton each, to move the firm's last year’s 
output of one special toilet preparation. The com- 
pany’s taleum powder factory ranks as one of the 
largest in the country and the total output for 1913 
was sufficient to have supplied every person in the 
United States with a large sample can. The Koken 
cutlery shops and china decorating plants are equally 
efficient and interesting. 

The plant also contains a modern restaurant, and 
other general welfare arrangements for the benefit 
of the Koken employees, and the general offices 
are among the finest in the West. 

Much of the Koken line is marketed through the 
hardware dealer, barber supplies being generally 
recognized as a legitimate hardware line. 

The officers of the company are: G. W. Suther- 
land, president and treasurer, and W. F. Koken, 
vice-president and secretary. 


A new location was obtained at 115-19 South Main 
street, and in a short time the business was again 
well under way. The following year a full assort 
ment of galvanized curbs and galvanized chain pump 
tubing was added to the Star line, and additional 
space was added to the plant. 

In 1898 Mr. Bartliff and his partner, Mr. Dowling, 
decided to incorporate, and adopted the name of 
Star Bucket Pump Company, under which it still 
operates. The first officers were: C. A. Bartliff, 
president; D. J. Dowling, vice-president, and P. J. 
Dowling, secretary and treasurer. In 1900 Mr. 
Bartliff withdrew from the company and his inter- 
ests were purchased by P. M. Dowling, who was 
elected vice-president, D. J. Dowling becoming the 
president. In 1910 the growth of the business neces- 
sitated still larger quarters, and a site was bought 
at 1218-24 North Fifteenth street, where the present 
modern factory building was erected. The offices 
are in the same building and may be reached by 
either the Lee avenue, or the Natural Bridge car 
lines, and it is but a short distance from the down- 
town business district. 

The company does both a national and interna- 
tional business, and the output is marketed princi- 
pally through hardware jobbers. 


The A. G. Brauer Supply 
Company 


jX 1884 A. G. Brauer became interested in the pos- 

sibilities of the stove repair business, and decided 
to make it his life work. With a limited capital he 
started in business under his own name at 316 
Locust street, moving to the present location, 316- 
318 North Third street, in 1900. The business grew 
rapidly, and on March 1, 1909, several of the men 
who had been in his employ were taken into the 
firm, and the business was incorporated as the 
A. G. Brauer Supply Company. Mr. Brauer still 
points with pride to a beautiful watch, presented 
to him by his former employees at the time of their 
advent into the firm. 

The Brauer Supply Company handles its business 
in a somewhat different manner from that of the 
ordinary stove repair concern. Mr. Brauer does 
not believe in the policy of keeping an assortment of 
patterns and casting the repairs as the orders come 
in. The company carries an immense stock of re- 
pairs, purchased direct from the stove manufactur- 
ers themselves, in this manner assuring original 
repairs that are sure to fit and give satisfaction. 
In busy times there is a stock of approximately 
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1000 tons of repairs in the firm’s stock rooms. The 
arrangements for carrying so large a stock are ex- 
traordinary, when the great variety of stove re- 
pairs is considered, but the fact that it is carried, 
makes possible the prompt shipments that are so 
essential to the success of the stove repair business. 
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The House of the A. G. 

Brauer Supply Co., and 

Mr. Brauer, President 
of the Company 


The firm occupies a five-story building, 48 feet by 
140 feet in length, with a basement and a sub- 
basement. Two large basements on adjacent prop- 
erty are also used for the storing of stock. 

The officers of the company are: A. G. Brauer, 
president; Julius Hartig, manager; Edward Schu- 
richt, secretary. 


The Twinplex Sales Company 


HE Twinplex Sales Company of St. Louis was 

organized in May, 1910, for the purpose of 
manufacturing and marketing the Twinplex strop- 
per for Gillette razor blades. 
From the very beginning its 
efforts have been successful. 
Each year the sales have shown 
a material increase over those of 
the preceding year. Many im- 
provements have also been made 
over the original stropper put 
out in 1910. The last of these 
improvements is the Twinplex de 
luxe, a completely enclosed ma- 
chine with a disappearing handle 
and sliding blade holder. The 
company also manufactures and 
markets a Twinplex stropper for 
use with Durham Duplex blades, 
which is operated on a similar 





H. S. Gardner, 


President principle. 
Twinplex Sales The product of the firm has 
Company found a ready market in all parts 


of the world, and shipments have 

been made to every civilized country on the globe. 
In spite of war conditions, which might reason- 
ably be expected to interfere with export sales, 
large quantities of stroppers have been sent to 
Europe each month. Being small, compact and 
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efficient, they have achieved great popularity in the 
trenches, and orders from England and France for 
use by soldiers have been unusually heavy. 

The officers of the company are: H. S. Gardner, 
president; J. B. Reinhart, vice-president, and J. F. 
Brockland, secretary. 


John Damm & Sons Brush 
Manufacturing Company 


FOR more than 50 years the John Damm & Sons 
Brush Manufacturing Company has be2n sup- 
plying the hardware trade with paint, paper- 
hangers’ and floor brushes. John Damm first 
started in the brush manufacturing business in 
St. Louis in 1866, just after the close of the Civil] 
War, the factory being located at Carondelet ave- 
nue, now known as South Broadway. There he 
conducted the business under his own name until 
1884, at which time three sons, George, Otto and 
Oscar, were taken into the firm and the factory was 
moved to a rented building on Pine street. 

In 1912 the growth of the business demanded 
larger quarters, and the present factory at 1215 
Pine street was erected. The new plant was es- 
pecially designed for the manufacture of brushes 
and was equipped with the very latest improve- 
ments in brush-making machinery. The building is 
substantially constructed of brick, and contains 
10,000 square feet of floor space, all of which is 
utilized. It is centrally located, on two of the 
principal car lines of the city, and at the present 
time the firm is turning out about 600 styles of 
brushes. 


The McQuay-Norris Manu- 


facturing Company 


A BONG other prominent industries in the hard- 
ware and allied lines in St. Louis the manufac- 
ture of piston rings for use in connection with 
gasoline engines, motor cars, etc., has increased in 
the past few years to a degree of which the city is 
justly proud. Among the chief producers of this 
line of merchandise is_ the 
McQuay-Norris Manufacturing 
Company, whose Leak-Proof pis- 
ton rings are known throughout 
the United States and in many 
foreign countries. 

The McQuay-Norris Manufac- 
turing Company was organized 
in 1910 and began business that 
same year at 1311 Chestnut 
Street, St. Louis, in a factory 
that boasted only 2000 square 
feet of floor space. The expan- 
sion of the business soon proved 
the need of more commodious 
quarters, and in September, 1914, 





W. K. Norris, the present home of Leak-Proof 
President products was erected at 2806-08- 
McQuay-Norris 10-12 Locust Street. This new 
Mfg. Co. factory has an area of 15,000 sq. 


ft. and is completely equipped 
with modern machinery. Until 1916 the entire pro- 
duction of the company consisted of Leak-Proof pis- 
ton rings. In that year, however, the firm began 
the production and marketing of Lynite aluminum 
pistons for Ford cars, equipped with Leak-Proof 
piston rings. 

The officers of the McQuay-Norris Manufactur- 
ing Company are: W. K. Norris, president; L. E. 
McQuay, vice-president; L. A. Safford, second vice- 
president; E. H. Hill, secretary and treasurer. 
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The Buck’s Stove & Range 


Company 
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The B. L. Fry Manufacturing 
Company 


4 The Plant of the Buck’s Stove & Range Company, and Lee 
\ Van Cleave, President of the Company 


[% 1846, fourteen years before the first gun was 

fired in our great Civil War, the Buck’s Stove 
& Range Company came into existence in historic 
old St. Louis, with Charles H. Buck as the founder 
and general manager. In the beginning the com- 
pany was known merely as Buck & Wright, stove 
manufacturers, the firm name being changed later 
to its present form. 

Business was good from the beginning, and the 
company prospered, the greatest developments, how- 
ever, being made after James W. Van Cleave as- 
sumed charge of affairs in 1887. At that time the 
standard of the manufactured product was raised 
and many new policies inaugurated, with the result 
that in the early ’90’s new buildings were added to 
the plant and the capacity was increased many 
times. The company’s markets were also greatly 
extended. For some years the greater part of the 
product had found a market in the South, 


THE B. L. Fry Manufacturing Company is known 

as the fastest growing concern in St. Louis. 
It is also known as the only grinder manufacturing 
concern west of the Mississippi River. 

B. L. Fry, president of the company, started in 
the grinder game as a salesman for a large grinder 
company of Milwaukee, Wis., selling grinders direct 
to the consumer. Several years later the policy 
of the company was changed and Mr. Fry directed 
his selling efforts to placing the goods with the 
retail dealer. His ability was such that in a very 
short time he was made general representative, 
controlling the company’s sales to the jobbing trade. 

In 1913, realizing the possibilities of the grinder 
manufacturing business, he went to St. Louis and 
organized the firm known as the B. L. Fry Manu- 
facturing Company, and on March 28, 1915, the firm 
was incorporated. The first plant was at 1110-12 





but as the company grew the trade terri- 
tory expanded, until to-day Buck’s stoves 
and ranges are sold from the Canadian 
border to.the Gulf of Mexico, and from 
the Pacific Coast to the State of New 
York. Export business has not been 
sought, owing to the fact that there was 
still territory in the United States which 
was not thoroughly covered. 

The company was originally organized 
to manufacture cook stoves, and from 
this humble beginning its line has grown 
until it now includes a complete assort- 
ment of stoves and ranges for gas, coal 
or wood. The company was also the first 
to use enameling in connection with the 
manufacture of stoves and ranges, and 
the latest addition to its line is a com- 
plete assortment of stoves and ranges 
for any fuel, in white, blue and black 
enamel. 

Practically everything used in the con- 
struction of a stove is made in the com- 
pany’s own plant. This includes cast- 
ings, nickeling, patterns, cores, japan- 
ning, enameling on cast iron and steel, 
electro-galvanizing, etc. 

The employees of the company num- 
ber 650 to 700, and the immense plant 
covers six acres of ground, with approxi- 
mately 25 acres of floor space. The president of 
the firm is Lee Van Cleave, who closely follows the 
policies of his father. An attractive sample floor is 
maintained at the factory. 















Plant of the B. L. Fry Manu- 
facturing Co., and B. L. Fry, 
President of the Company 


North Broadway, and in its in- 
ception was mainly a knife and 
shear grinding establishment. 
The business soon began to 
grow, however, and the manu- 
facture of grinders was taken up 
seriously, the plant being moved 
to 919-21 North Market Street. 
Like its predecessor, this factory 
was soon outgrown and Mr. Fry 
was forced to make other arrangements. Ground 
was purchased and the present factory at Ninth 
and Monroe Streets was erected. Since that time 
the growth of the business has been nothing less 
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than remarkable. 

The factory is an up-to-date brick structure, 126 
feet by 148 feet, thoroughly equipped with modern 
machinery, and the business is so systematized that 
the maximum output is attained at all times. The 
daily capacity is from 1000 to 1200 grinders, and 
covers all grinder lines. Shipments are made by 
both rail and water, the plant being within three 
blocks of the municipal docks and close to all out- 
bound freight depots. In addition to its domestic 
business the company does a large foreign business, 
principally, however, with Canada. 

The officers of the company are: B. L. Fry, 
president, and F. A. Kamp, secretary. Branches 
are maintained in the Woolworth Building, New 
York, and at 132 Pearl street, Boston. 


The Dazey Churn and Manu- 
facturing Company 


HE Dazey Churn & Manufacturing Company 
was not the outgrowth of mere chance. N. P. 
Dazey, president of the company, was a practical 
butter maker of Dallas, Tex., 
whose experiments led to the 
perfection of the Dazey churn, 
which he manufactured in a 
small way for several years. 
Hundreds of the new type of 
churns were sent out to butter 
makers of the Lone Star State, 
who were given a chance to test 
them in their homes and prove 
their merits. The test was suc- 
cessful, and the demand grew 
so rapidly that it was decided to 
move to St. Louis and establish 
a factory in the hardware center. 
In September, 1906, the move 
was made, and a small factory 
Churn & Mfs. erected. Since that time the 
Co. growing demand for Dazey 
churns has forced the company 
to enlarge its plant four times, culminating 
finally in the erection of the present factory at 
Warne and Carter avenues, with a strictly modern 
equipment and a capacity adequate to the demand. 
At the present time the company does not only a 
large domestic business, but its product is known 
in practically every foreign country where butter 
is made. Their churns are manufactured in sizes 
from one quart to twenty-eight gallons, the larger 
sizes being adapted for driving by electricity, gaso- 
line or water motor power. 

The officers of the company are: N. P. Dazey, 
president, and J. P. Dazey, secretary and treasurer. 
The output is marketed through the jobbers and 
retail dealers. 





N. P. Dazey, pres- 
ident Dazey 


The Perfect Stove and Manu- 
facturing Company, 


Belleville, Il. 


O history of St. Louis industries would be com- 
plete without some mention of the great stove 
manufacturing plants of Belleville, Ill., which is 
recognized as a part of the St. Louis district. 
The Perfect Stove & Manufacturing Company is 
one of the newer concerns of that stove-making 
center. 


Its history dates back only to 1912, yet in 
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these five years it has grown from comparatively 
small company to one of the largest and best 
equipped in the city. 

Since the advent of the enameled range, the com- 
pany has specialized on that type, and at the pres- 
ent time is manufacturing a complete assortment 
of enameled ranges, adapted to the use of coal or 
gas. It also turns out the combination type of 
range as an enameled product. The “Perfect 
Beauty” is one of the firm’s leading ranges, and 
is one of the pioneers in the enameled range field, 

The factory of the Perfect Stove & Manufactur- 
ing Company is located on South Lincoln street 
near the Illinois Central tracks, and is conveniently 
arranged to handle both manufacturing and ship- 
ping. The officers of the firm are: Emil Geil, 
president; G. D. Klemme, vice-president; A. E. 
Krebs, secretary and general manager. 

The company’s product is marketed through the 
regular trade channels. 





FACTS CONCERNING THE ST. LOUIS STOVE 
INDUSTRY 


In the St. Louis district, which includes the city of Belle- 
ville Ill., there are a greater number of manufacturers of 
stoves, ranges and accessories than in any other district of 
similar size in the world. 

The capital employed in the manufacture of stoves, ranges, 
stovepipe, elbows, etc., in this district is nearly $10,000,000. 

The total number of men employed is in excess of 6000. 

The total product of the combined factories is more than 
$12,000,000 in value per annum. 

The amount paid annually in wages to mechanics and others 
employed in the production of stoves, ranges and accessories 
in the St. Louis district very closely approximates $6,000,000. 

Over one million stoves and ranges are made annually in the 
district. 

Every known type of stove or range is made in the St. Louis 
district. 

No other city equals St. Louis either in the number of stoves 
and ranges produced or in the volume of stove business in 
dollars and cents. 

Twenty-two stove manufacturers have their factories within 
fifteen miles of the St. Louis court house. 
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The Seneca Tripoli Company 





Above is the Tripoli 
flour mill at Seneca, 
Mo. 


The business man and manufacturer knows com- 
paratively little of tripoli except that tripoli flour is 
a very good abrasive produced in numerous grades 
of fineness, and that it is used in considerable quan- 
tities for cleaners, scouring compounds, metal pol- 
ish bricks and compositions, foundry facings or 
partings, as a body for paints, filler for mechanical 
rubber goods, as a fireproofing compound, etc. Trip- 
oli rock, which is a solid but porous material, is 
also turned and bored into cylinders, blocks and 
disks, and used as a water-filter medium. 

Bacteriological tests have. proven that tripoli fil- 
ter stones not only remove the dirt and slime from 
the water but also remove practically 100 per cent 
of the germs and bacteria which are the cause of 
most of our typhoid, summer complaint, etc. 

The Seneca Tripoli Company, 658-659 Pierce 
Building, St. Louis, Mo., has recently published a 


The National Knameling 





The Tripoli stove fac- 
tory at Racine, Mo., 
and (below) a group 
of Tripoli filter stoves 
such as filter manu- 
facturers use 


very interesting booklet, under the title of ‘Tripoli 
Products,” in which is fully described the character 
of the rock, geology, manufacturing processes, and 
all the commercial uses of tripoli flour and filter 
stones. This booklet is copiously illustrated, and is 
sent free by the company to all who are interested. 
It is a very complete little encyclopedia on tripoli, of 
which little has been published heretofore. It is 
valuable to those manufacturers who use tripoli and 
who like to know something about their materials. 

The Seneca Tripoli Company operates a number 
of quarries and a very modern mill for the manu- 
facture of “Seneca Standard” tripoli flour at Sen- 
eca, Mo. The company also operates filter rock 
quarries and a filter stone factory at Racine, Mo. 
This factory has an output of about 10,000 filter 
stones per month, and is claimed to be the largest 
filter stone factory in operation. 


and Stamping Company 


















The National Enameling and Stamp- 
ing Company operates several large 
manufacturing plants in different sec- 
tions of the United States, but two of 
the most important are located within 
the St. Louis district, one factory being 
in St. Louis proper and the other at 
Granite City, IIl. 

The St. Louis plant manufactures 
galvanized sheets, and the Granite City 
plant houses the steel works, rolling 
mills and tin plate mills. 

From these plants come the semi- 


finisned materials which go into 
Royal graniteware, Nescoware, and 
other products of the company, 
which are largely sold through 
hardware and_ houstfurnishing 
stores. 

























St. Louis and Granite City, Iil., 
plants of National Enameling & 
Stamping Co., and F. A. W. 
Kieckhefer, president of com- 
pany 
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This Latch is Fit For the 
Doors of Any Garage 


People who own a modern garage 
don’t want to mar the appearance of 
the entrance—the swinging doors 


with a commonplace latch. 


Note the class to this one—observe 
the long, graceful lines of the handles, 
one on either side of the door; note 
also the roomy space for the hand— 
no cramping. This latch truly resem- 
bles the higher grade door locks. It 
will positively improve the appear- 


ance of any garage doors. 


That is just why it sells. And it 
sells to the better class of trade— 
people who don’t mind paying a litle 
more for something made a good deal 
better than ordinary garage door 
latches. It brings more money for 


you. 


Made reversible for right or left 
hand doors with no complicated parts 
to go wrong and cause trouble. 


Packed one complete latch, with 
screws, in a neat strong box. One 


dozen in a case. Any finish desired. 


You'll find it fully described in our 
1917 catalog, also many other high- 
grade articles in Builders’ Hardware. 


Send for a copy. 


National Manufacturing Co. 


Sterling, Illinois | 
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HE eighteenth annual convention of the Na- 

tional Retail Hardware Association, which 

convened at St. Louis, Mo., June 12, 13 and 
14 will go down in hardware history as the most 
instructive and practical meetings the association 
has ever held. President Charles G. Woodward 
lived fully up to the expectations of his friends 
and adherents, and kept the meetings on the go 
from start to finish. There were no long-drawn- 
out sessions, no dry rehashes of past events, no 
periods of inaction. It was a live session of the 
country’s most alive retail organization. 

All the old war horses of hardware were there, 
even to Stebbins of Minnesota, who even deserted 
his bride of a few days to bask in the sunshine of 
his first love—the National Association. Tom Wall 
of the Canadian Pacific Railroad Company, who so 
successfully piloted the excursion from Chicago to 
Boston last year, closed up his roll-top and followed 
the crowd. Henry Squibbs was there with a brand- 
new yell on “Oysters” and some new variations of 
hardware fox trot. 

Fayette R. Plumb and N. A. Gladding of the 
American Hardware Manufacturers’ Association 
were on deck with the glad hand and a bunch of 
greetings, and Tom Witten was loaded with a cargo 
of new Trenton Ideas. Secretary Corey wore the 
same smile that has won him friends in the past, 
and exercised the same efficient methods that have 
helped so greatly to build up the National Asso- 
ciation. Z 

It just couldn’t help but be a big convention. 
The records showed a new membership of 1049, 
and there was an accredited list of delegates 175 
strong from 40 States and 29 different organiza- 
tions. They had met in St. Louis—the hardware 
distributing center—with its four big jobbing 
houses, its numerous hardware manufacturers and 
its 800,000 hospitable citizens. The cards were dealt 
for a winning game. Even old Sol came out and 
gave the visitors a warm welcome. Headquarters 
were established in the commodious Hotel Jefferson, 
and the sessions were held in the Auditorium of 
Schuyler Memorial at 1230 Locust Street. 
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Members and guests of the National Retail Hardwar, 


National Retail Hardware }! 


President Woodward Proves Most Efficient Ex 


Tuesday Morning 


The early morning was given over to the regis- 
tration of the delegates and to the usual get-to- 
gether meeting. The crowd in front of the regis- 
trar’s desk reminded us of the old circus days or 
a rush on a bargain counter. No bunch of men 
ever passed out more badges and free tickets in 
shorter space of time than the men behind that 
registration counter. It was “all over and done 
before the big show began.” 

Promptly at 10 a. m. President Woodward called 
the opening session to order in a fitting manner by 
asking all to join in the singing of ‘America,” 
after which W. P. Bogardus of Mount Vernon, 
Ohio, delivered an impressive invocation. Mrs. H. 
W. Geller, wife of President Geller of the Geller, 
Ward & Hasner Hardware Company then treated 
the delegates to several delightful vocal selections, 
which were heartily applauded. Evidently Mrs. 
Geller is as proficient in music as her better half is 
in the distribution of hardware products. 

At the close of the musical program, Acting 
Mayor L. P. Aloe of St. Louis welcomed the hard- 
ware delegation to the city and turned over the keys 
without a single instruction as to how they might 
be used. 

He was followed by Colin M. Selph, postmaster 
of St. Louis, who acted as a representative of Gov- 
ernor Gardner of Missouri, and who welcomed the 
hardware family in the name of every prominent 
man who ever saw St. Louis, with the possible ex- 
ception of Teddy Roosevelt. His address was re- 
sponded to by R. W. Hattcher of Georgia in a very 
fitting and impressive manner. His reference to 
the undoubted loyalty of the Sunny South, and to 
the part the United States must play in the great 
war was warmly applauded. 


Veteran Jobber Addresses Convention 


E. C. Simmons, the veteran jobber of St. Louis, 
was then introduced and the entire convention rose 
in a body to give him a welcome. Mr. Simmons 
disclaimed anything in the nature of an address. 
“I just want to give you a friendly talk,” he said, 


ee 











at the St. Louis Convention 


Association Meets in St. Louis 


ecutive—H. E. Stebbins Honored with Life Membership 





but no friendly talk ever held more solid meat and 
practical advice. Mr. Simmons referred to the 
women as “the multipliers of your joys and the 
dividers of your sorrows.” 

“We are all in business to make money,” he said, 
and illustrated how the spending of money with a 
hardware man was in reality a benefit to the 
spender. He classed the hardware dealer as a “walk- 
ing benevolent association.” Mr. Simmons empha- 
sized the importance of good salesmanship, and de- 
clared that every man was in some capacity a sales- 
man. He advised every dealer to be a good collector, 
to discount his bills, to keep up his prices and to 
be friendly with his competitor. 

Mr. Simmons was followed by Henry A. Squibbs 
of the American Steel & Wire Company, whose goat 
story was only the humorous beginning of a really 
serious talk on business conditions. Mr. Squibbs 
declared that the steel industry to-day faced a de- 
mand of 150 per cent with only a 100 per cent pro- 
duction. Users of steel, he said, could only expect 
to get their fair share, as the production could be 
no greater than the capacity of the blast furnaces. 
Steel prices he declared to be lower in proportion 
than those of other commodities on the market. He 
closed with an appeal for every man to be a patriot 
and a booster for Uncle Sam. 

R. W. Shapleigh of the Shapleigh Hardware Com- 
pany, was then called, and expressed the fraternal 
greetings from the National Jobbers Association, 
which he declared was in complete harmony with 
the retail organizations. Mr. Shapleigh expressed 
the wish that all the jobbers might have an oppor- 
tunity to meet the dealers personally. His closing 
remarks were on the rehabilitation of the rural 
communities, and the part the dealer and jobber 
should play in the move to build up the rural popu- 
lation. 

Mr. Geller, president of the Geller, Ward & Has- 
ner Hardware Company, ably seconded Mr. Shap- 
leigh’s welcome as to the delegates, and expressed 
himself as a firm believer in conventions. His ad- 
vice was “meet and greet your competitor—it will 
mean dollars in your pocket.” 
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Others called on for short talks were Mr. Ken- 


nedy of the Hardware Dealers’ Magazine, L. S. 
Soule of HARDWARE AGE and Mr. Sherman of the 
Jardware World. 

' President Woodward then appointed A. J. Hoff- 
man of Murray, lowa, sergeant-at-arms, and dele- 
gated W. L. Hubbard of Scottsburg, Ind., to act as 
his assistant. . 

Hamp Williams of Arkansas made a motion that 
H. E. Stebbins of Rochester, Minn., be made a 
life member of the association, and it was carried 
unanimously. Two life memberships in a week is 
some record, even for a man like Stebbins, but he 
carried his honors gracefully as becomes a real hard- 
ware man. 

Mr. Abbott then took occasion to congratulate 
President Woodward on his record as an associa- 
tion officer, and in behalf of the members presented 
him with a beautiful ivory and gold gavel. 

President Woodward then read a telegram from 
ex-President D. F. Barber, and the convention voted 
to send its best wishes to Mr. Barber, together with 
hopes for his speedy return to perfect health. 

At this time the roll of delegates was called by 
Secretary Corey, and when there were no responses 
from certain quarters the following telegram was 
read: “The Minnesota, North and South Dakota 
and part of Iowa delegation, including Mr. Casey, 
are on the steamer Quincy, and are now 23 hours 
late on account of a strong wind. Cannot answer 
roll call until Wednesday morning. Signed, H. O. 


Roberts.” : 
Casey and the strong wind were given due rec- 
ognition and the roll call went on to a finish. 
The next item on the program was the annual 
address of President Woodward. Mr. Woodward 


said: 


F you will look at your programs you will see the 
what is commonly 


time has now arrived for 
It seems to me that 


called the president’s address. : t 
it had better be named the president’s report of 
his stewardship of the National Association for 
the past year, and I can assure you that, so tar as 
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I am concerned, it has been rather a busy, though 
exceedingly pleasant, one. 

There has never been a time during the life of 
any of us when our Government and President 
needed the hearty co-operation and assistance of the 
business interests of these United States as they do 
now. Iam sure there is no more loyal citizens than 
the retailers. They are giving their sons, and 
trusted clerks, to be used as our Government may 
see fit. And they will do their part in financing 
this terrible war. On my last trip to Argos it was 
my pleasure to endorse Secretary Corey’s sugges- 
tion that our National Association subscribe $5,000 
for Liberty Bonds, which has been done. We as 
loyal citizens and business men must see to it that 
there is never a call made on us by our Government 
that is not quickly fulfilled. 

During the year just passed I have made about 
twelve trips to Argos. In October, with Secretary 
Corey, I attended the meeting in Atlanta City of 
the Jobbers and Manufacturers’ Associations, and 
while there was treated with every courtesy and 
given an opportunity to appear before both organ- 
izations in executive session. 

In talking to the manufacturers Mr. Corey and 
I both expressed the thought that the average retail 
hardware man is overburdened with traveling sales- 
men, and that we had been told time and time again 
it is absolutely necessary to have the larger number 
of representatives call on us. We have always found 
them the finest of fellows, and apparently desirous 
of working for the best interests of the retailer. 
Such being the case, we felt these salesmen should 
be educated along lines other than simply being 
order takers, and suggested that they were in a 
position to be of greater assistance and benefit to 
the retailer. 

They could make suggestions whereby the re- 
tailer might perhaps make slight re-arrangement of 
his stock, so that he would be able to display his 
goods to a better advantage; that he might sug- 
gest different sales plans that had been carried out 
successfully by other retailers, and, in fact, there 
are any number of ways that he could make him- 
self useful to the retailer, besides selling him goods. 

Fayette R. Plumb, president of the American 
Hardware Manufacturers’ Association, at once took 





Sharon E. Jones, Indianapolis; Mrs. M. 
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L. Corey, Argos, Ind., and other visitors 


the matter up with the executive committee, which 
requested its secretary, Mr. Mitchell, to send out 
a letter to the different members of this associa- 
tion, requesting that their traveling salesmen be on 
the alert and in every way endeavor to assist the 
retailer. 

There was also a committee appointed with N. A. 
Gladding as chairman to confer with our national 
organization to arrange for the best plans possible 
to work along these lines. There have been two or 
three meetings, but as it is an undertaking of large 
scope and great importance, no definite policies or 
plans have as yet been decided. However, I feel 
sure that before long a working arrangement will 
be reached whereby traveling salesmen will be able 
to carry a fund of information as they go from 
place to place over this great country. 

It will be necessary for the retailers to remember 
that if they expect to derive any benefit along these 





H. F. Krueger, Neenah, Wis., telling how it should be 
done 
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Left to right: F. B. Boyce, Wellsville, N. Y.; J. M. Campbell, Bowling Green, Ky.; Mrs. C. 
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Springfield, Ill.; Mrs. J. M. Campbell, Bowling Green, Ky.; Hugh C. Ross, Jackson, Tenn.; Curtis Morgan, 
Columbia, Miss. 


lines, from the salesmen that call upon them, they 
wiil have to be in a receptive mood, to at least listen, 
and where possible accept the suggestions made to 
them. They must not get it into their heads, as so 
many retailers have, that they know all about their 
own business, and do not need the suggestions of 
others. Even if a merchant is only able to make 
use of one or two good points suggested during the 
year, he will certainly have derived benefit enough 
from them to have justified. listening to those that 
he could not use. 

The traveling men could be of great help to the 
retail clerks, educating them to be better salesmen, 
assisting them in making outsides sales on specialty 
lines. 

At this same meeting the advisability of reduc- 
ing or doing away altogether with cash discounts 
was discussed. This is a matter that every dealer 





Left to right: Fred Ruhling, Chicago; W. L. Gunim, 
Remington, Ind.; Secretary Corey, Argos, Ind. 


should be vitally interested in and should never miss 
a chance to put in a protest against such business 
ruling. I think it would be far better to make the 
cash discount larger, rather than reduce it. 

The latter part of January, I went to Dallas, Tex., 
attending their State association; from there to 
Washington with Assistant Secretary Sheets and 
D. Fletcher Barber to attend the regular annual 
meeting of the Chamber of Commerce of the United 
States, and I might say at this point that the 
Chamber of Commerce of the United States is do- 
ing a great work, assisting the Government in any 
and every way that it possibly can. So far as any 
direct benefit to the retailers of the United States, 
very little has been done, but I was given the assur- 
ance that just as soon as conditions are such as to 
make it possible a retail department will be added 
to this chamber. It seems that the results derived 
from special committees on work of this kind have 
not been satisfactory, and that they do not care to 
undertake any special work for retailers until they 
are in a position to carry it to such an extent that 
all will be satisfied with the results, and I believe 
that we should continue our membership in this 
organization. 

During the year I have written about 1700 let- 
ters, and as you will remember when I was elected 
president of this association I requested that the 
names of all new members be sent to me, and that 
I would write them a personal letter. Quite a num- 
ber of the secretaries took advantage of this, with 
the result that I have written to about 600 new 
members. Several of the secretaries did not see fit 
to send in the names, so that I cannot tell just how 
many there might have been written if all the 
names of new members had been sent to me. 

I also suggested that as near as possible a uni- 
form program be used at the different State con- 
ventions, and this plan was adopted by several 
States as an experiment. In the Middle West we 
made use of certain speakers along certain lines, 
and from the reports that I received I think our 
uniform program idea is very satisfactory, and 
believe that it should be continued from year to 
year, so that all the different State associations 
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will be working and thinking along the same lines. 

For some two or three years past there has been 
more or less talk of the National Association get- 
ting into field work. As it was a problem that was 
rather difficult to handle, and not knowing just the 
best way to figure it out so that we would be justi- 
fied in employing a field man, it has been put off 
from time to time until we finally decided to make 
a definite start on this new venture. I am pleased 
and gratified to say that we have secured the serv- 
ices of S. R. Miles, who needs no introduction to 
this assembly, and he is now a member of our 
National Family. 

Just at the time he reported for work our editor, 
A. E. Towne, and Associate Editor, Lawrence Corey, 
enlisted in the Officers’ Reserve Corps, so that we 
have not been able to go any further with our field 
work plans, as we have had to use Mr. Miles in an 
editorial capacity; but we feel sure that in the near 
future we will get started out on this work, and 
that the results will prove satisfactory to all. 

The work of our Price and Service Bureau has 
been badly handicapped the past year so far as 
price information is concerned. As you all know 
a price to-day is not any good to-morrow. But this 
branch of our work is of great importance and 
should be continued. 

I wish to put forth a suggestion to the hardware 
manufacturers of this country: The time will come 
in the future when there will be a reconstruction 
of prices, and while I do not believe they will ever 
reach the low level of the past, they will be much 
lower than at present. When this time arrives let 
me ask in the name of the hardware retailers of 
the United States that we receive fair considera- 
tion. Do not give one retailer 50 per cent off and 
another 30 per cent off, and then expect us to thrive 
and meet the competition of the giant stores of the 
large cities. 

We know that we are the trade arteries through 
which 95 per cent of your products pass to the ulti- 
mate consumer. In all fairness should we not re- 
ceive fair consideration? 

As retailers we have found that our business the 
past year has been one of many complex situation; 
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with the manufacturer and jobber asking prices 
much higher than those published by the catalog 
houses, and which in most instances they filled at 
their published price, it has been impossible for 
the retailer to get a price that the cost would de- 
mand and still meet competition. It often occurs 
to me that the hardware jobbers have not done their 
part in assisting the retailer as they should during 
these abnormal times. Many retailers have been 
asleep, and did not use good judgment in the pric- 
ing of their goods, often paying more for replacing 
their goods than they received for them. 

There have been many other matters of more or 
less importance that have come up in the past year 
that if I were to undertake to go into the details 
of all of them I am very much afraid you would 
become wearied. 

It does seem to me that we should receive the 
same co-operation from the jobbers that we do from 
the manufacturers, especially along the line of work 
that their salesmen might be of more benefit to the 
retailer. 

I cannot see where there is any danger of prose- 
cution under the Sherman law by a close under- 
standing between manufacturer, jobber and retailer 
when their sole endeavor is to make better business 
men, and place the goods into the hands of the con- 
sumer at the lowest possible prices. Under condi- 
tions that we are now working, it seems to me every 
branch of the trade should heartily co-operate in 
work along this line, and it should be our endeavor 
to maintain as low a price as the present conditions 
will allow, and that all useless or needless expense 
be obliterated, so that we, as business men, can do 
our part in this great undertaking, that our Gov- 
ernment is now pushing to the utmost. While it 
may not be possible for us to shoulder guns and 
go to the front, we can at least do our little part 
at home by seeing that every leak that adds one 
penny to the cost of merchandise is so tightly 
stopped that there can be no complaint in any way 
against our business administration. 

We have been quite active the past year on re- 
search and efficiency work, more especially on the 
research end of it, as we felt that there were certain 
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statistics that we should have before we were in a 
position to offer any suggestions that would make 
the retailer more efficient. This work will be thor- 
oughly gone into by Mr. Sheets, who has charts 
that will demonstrate the need of greater efficiency, 
or rather good, sound business principles that should 
be injected in every retail hardware store. 

I regret to say that there has been some unfa- 
yorable comment on the tendency of some of our 
insurance companies to overstep the lines that have 
been followed in the past and they are inclined to 
write insurance for those who are not members of 
some State association. It seems to me that we 
have a field large enough whereby they could con- 
fine their business to members of State associations, 
as they have in the past, and I am sure that the 
results will be much more satisfactory than if they 
break over the boundaries. 

I believe all of you here will realize that 1 have 
no axe to grind so far as official position is con- 
cerned in the National Association. I have had 
every honor paid me that is possible for our Na- 
tional Association to give to any one, and I assure 
you that it is very much appreciated on my part. 
And the things that I say, as I read further, I 
trust will be taken kindly, as they are only meant 
for the best interests of our National and State As- 
sociations. 

There seems to me to be a growing tendency in 
our National Association of working politics in to 
get certain people as members of our National Ex- 
ecutive Committee, and officers of our association, 
and I believe that in an organization of this kind 
the association should seek the man, and not the 
man the position. 

There is also some tendency to endeavor to place 
men in Official positions owing to their respective 
locations. This should not be, as it is absolutely 
necessary that any one accepting a position in the 
National Association should have his business so 
arranged that he can give whatever time and at- 
tention is needed for the best interests to the 


association. 

In other words, the association is bigger than 
any one man’s ambition, and it should not be highly 
important that a man is from the East, the West, 
the North or the South, when he is made a member 
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of the official family of the National organization; 
the big thing to take into consideration is his fit- 
ness to fill the position. 

I have also noticed that in several States there 
is a tendency to publish what are termed official 
organs of that particular State, while other States 
have tied up with some independent publication, 


and name it as their particular official organ. That 
should not be. There should be only one official 
association organ, and that should be the National 
Retail Hardware Butletin! ‘There were never truer 
sayings than these two: “In Unity There Is 
Strength,” and “United, We Stand; Divided, We 
Fall.” Our National Association, being comprised 
of the different State associations, is in the same 
position as our Government was in ’61. So that 
I trust that in the future that the different States 
will lose sight of their ambition to become in a sense 
a world power within themselves, and give their 
strength and co-operation to the National Associa- 
tion. I am not giving this as a criticism, but more 
as a warning, because I believe you fully realize 
that if our different States go into competition with 
themselves (the National Association) none of us 
will be able to reach the goal that we are all after. 
It is only through the closest co-operation that we 
can hope to accomplish most for the trade. 

The past year has been one of the most pleasant 
and profitable of my lifetime. The friendships I 
have made, the people I have met all over the United 
States, have brought more into my life than I ever 
expected to receive. The most friendly relations 
have existed between Secretary Corey, Assistant 
Secretary Sheets, Editor Towne, and, in fact, the 
entire office ferce at Argos, and myself. The same 
is true of the entire executive committee. I have 
not endeavored to regulate or run the office of the 
National Association by letter writing, but have 
given my time and spent your money in going to 
Argos and there talking over matters and adjust- 
ing or deciding on whatever might be done to ad- 
vantage, and the results have been very gratifying 
and satisfactory. I would advise any National 
president in the future to make his arrangements 
to meet with the office force in Argos as often as 
he possibly can. 

I assure you, gentlemen, I have given you the 
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Left to right: Forrest Secrest; Tom Wall, Canadian 
Pacific R. R. Company; Henry A. Squibbs, American 
Steel & Wire Company; C. H. Casey, Jordan, Minn. 


very best administration that I possibly could, and 
if any mistakes have been made, or things left un- 
done, it is the mistake of the head and not the heart. 
If, in the future, at any time I can be of service 
to our organization it will be my pleasure to do so, 
no matter in what capacity, and I wish to thank all 
of the hardware dealers of the different States for 
the kindly words and letters I have received from 
them, and bespeak for my successor the same hearty 
co-operation that you have given me. 


The report of the secretary was given as follows: 


W ITH thousands of our best young men leaving 

their working positions and joining the colors, 
with the press and public speakers continually 
sounding the alarm and impressing the necessity of 
strictest economy and food conservation, business 
is in continual danger of becoming panicky and 
disorganized. 

Our retail hardware members located in thou- 
sands of towns, coming in daily contact with all the 
people, can and should direct sentiment and in- 
spire loyal, rational thought and action, uphold 
the arms of Government and at the same time 
guide business in accustomed channels. 

Waste and extravagance certainly should be cur- 
tailed, and if need be suppressed, but thrift and 
enterprise that keep the wheels of industry and im- 
provement turning and influence the nation’s money 
into natural business channels must be encouraged 
if prosperity is to continue with us. 

The era of high prices that has swept over the 
land brings new merchandise problems for us to 
meet and solve. 

The future is uncertain and calls for a still 
higher standard of business management. 

The National Retail Hardware Association has 
been working along edutational lines for years. It 
has built up a splendid service that will prove of 
ever-increasing value and advantage to our mem- 
bers if freely used. 

The past year should have been the most profit- 
able in our history, but many retail merchants 
failed to keep pace with the market and only ad- 
vanced prices when compelled to replenish stock. 
Thus it required the original purchase price plus 
the profit and in some cases even extra capital to 
hold the stock up to the usual standard. 

The result has been that many stores are to-day 
short on items that their community needs, and 
should this condition grow, especially in country 
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stores, it will have the effect of increasing maij- 
order buying. 

The past year has been a good time to clean 
house, get rid of slow-moving goods and establish 
a safe and sensible credit system. We have urged 
members to mark the cash price on merchandise 
and then make the man that buys on credit pay for 
the privilege. One price for both cash and credit 
is unfair to the cash buyer, and the ever-increasing 
catalog house business is largely due to the fact 
that the man that planks down his money realizes 
he is not getting a square deal. 

Unreasonable local competition has prevented 
many dealers from reaping proper advantage from 
early and fortunate buying contracts, and there has 
been and is to-day a wide difference in the retail 
price in different stores on the same goods. 

Many of our members are selling at less than 
mail-order prices, but they are not impressing this 
fact upon the minds of the customer. 

There are many more hardware stores for sale 
than there are buyers, and the proposition is likely 
to largely increase. 

We have mentioned a few of the disagreeable 








Left to right: Leon D. Nish, secretary, Illinois Retail 
Hardware Association, Elgin, Ill.; C. N. Barnes, secre- 
‘tary, North Dakota Hardware Association, Grand 
Forks, N. D.; R. H. Ogle, sales manager, Shapleigh 
Hardware Company, St. Louis, Mo. 


facts; on the whole the past year has probably 
been a most satisfactory one to the delegates here 
assembled. 

Our relations with all classes interested in the 
making and selling of hardware are particularly 
friendly and there is a growing disposition to join 
us in considering and treating trade questions. 

We have met and discussed community and coun 
try town problems with representatives of the farm 
press and newspapers of wide circulation, and are 
pleased to report that with few exceptions their 
powerful influence is now allied with us in combat- 
ing the destructive forces of the mail-order 
system. 

Representatives of several national organizations 
recently met in Chicago and formed the National 
Mercantile Educational Association with B. P. Neff 
of Duluth as chairman. 

The main purpose of this body is to investi- 
gate the different business record systems and 
unite on one which might receive the indorsement 
of the various retail associations. It was recog- 
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nized that a multitude of accounting systems, each 
being recommended and pushed by individuals, 
would create confusion and doubt in the minds of 
retailers and prevent all action toward improved 
methods. It was the general opinion that this situ- 
ation to some extent already existed. Our last 
meeting was held June 8, and propositions were 
made by the McKeand Service Company of Indian- 
apolis, the World’s Salesmanship Congress and the 
Associated Advertising Clubs of the World to take 
over this educational campaign and carry it for- 
ward. 

We also had considerable correspondence with 
the Federal Trade Commission regarding the im- 
portance of this work and best way to handle same. 

It is too early to predict results, but we have 
reason to believe that this move will eventually 
bring substantial benefits to the retail merchants 
in all lines of trade. 

The Price and Service Bureau has been estab- 
lished and conducted along broad and efficient lines, 
such as no single State association can ever hope 
to equal or maintain. The expense and effort are 
justified only by the most extended use of the ma- 
chinery that now exists. 





Left to right: Gus Albrecht, Louisville, Ky., and J. J. 
Fischer, Newport, Ky., with a background of elephants 


We strongly advise and recommend that this de- 
partment be further developed and strengthened 
in every possible way. 

It furnishes the base upon which is built the 
articles in The Bulletin on the price ana competi- 
tive problems. 

Through it our field men can secure reliable and 
up-to-date information and develop a most prac- 
ticable and helpful service. 

Few men without previous hardware experience 
could have developed and handled this service so 
well and successfully as Mr. Sheets. It requires 
much time and investigation to answer some of the 
questions that reach us. 

The Price and Service Bureau more than any 
other department of our work can render valuable 
and efficient assistance to the individual member. 

The high standard of the National Hardware 
Bulletin has been maintained, notwithstanding the 
cost to produce has about doubled. 

Mr. Towne prepared a sixty-four page hand- 
book, naming it “Snap Shots,” which has been well 
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received. Several thousand have been distributed. 

He has also devoted considerable time and study 
toward completing a hardware accounting system. 

We have watched with interest the effort to in- 
troduce improved bookkeeping by associations in 
other lines, but results seem somewhat discourag- 
ing. Nevertheless we cannot question the impor- 
tance nor the great and urgent need of some simple, 
practical, efficient accounting system. 

These are only steps in the direction of building 
a more practical service for association followers. 

To win the greatest measure of success we desire 
and should have the full and complete confidence 
and co-operation of all State secretaries and State 
officials. This spirit generally exists, but in the 
linking up of national with State work the closer 
and more active co-operation that prevails, the 
greater the mutual benefit. 

With a few exceptions it has always been the 
custom to have some national officer attend each 
State convention. This draws heavily on our treas- 
ury, and unless our representative 1s given a fair 
hearing the expense is not always justified. Na- 
tional officers as a rule are not orators, but they are 
sincere and earnest men and nearly always bring an 
important message. 

The Question Box continues to be the most prac 
tical and interesting part of our State conventions, 
and in developing this feature the national repre 
sentative can usually give valuable assistance 

As a rule conventions this year were more largely 
attended and increased interest shown by mem 
bers. The exhibits were fully up to past standards. 
New York and Pennsylvania attracted much atten 
tion by combining and holding a joint convention 
and exhibit. There were fifteen State conventions 
held in February, six in one week, which brought 
more complaints from our convention followers and 
trade papers. 

We have no solution for this conflict of dates to 
offer. The combination of several States in one 
central convention, which has been suggested by 
a trade paper, would in our opinion be a serious 
mistake. 

The best we can do is to arrange two or more 
chain schedules for our’ January and February 
States for the convenience of speaking talent and 
exhibitors. We find members as a rule are inter- 
ested only in their own State convention. 

Last year we selected three men from each State, 
noted for their influence and interest in associa- 
tion work, and named them “the committee of one 
hundred.” 





Left to right: Gus Albrecht, Louisville, Ky. and J. J. 
Knutson, Clear Lake, lowa; Mrs. C. A. Knutson, Clear 
Lake, lowa; Mrs. F. B. Lomas, Cresco, lowa 
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Four referendums issued by the National Cham- 
ber of Commerce, two questionnaires, prepared by 
Assistant Secretary Sheets and several legislative 
letters have been sent them. 

The response, while not unanimous, has been very 
gratifying. 

This committee can be and should be the strong- 
est influence ever wielded by any retail organiza- 
tion. Its success naturally depends upon a prompt 
and general response whenever requests may come. 

We strongly urge that this committee be re- 
tained and strengthened whenever possible. That 
its sphere of usefulness be enlarged whenever occa- 
sion may present. 

The following cities have extended invitations 
for our 1918 convention: Cedar Point on Lake 
Erie, Ohio; Columbus, Ohio; Washington, D. C.; 
New Haven, Conn.; Memphis, Tenn.; San Fran- 
cisco, Cal.; New York City, N. Y.; Springfield, 
Mass.; Charleston, S. C. 

Other cities have indicated that they may pre- 
sent their claims before the Place of Meeting Com- 
mittee. 

The tendency among State associations is to be 
come more and more liberal in defining who shall 
be accepted as members, referring questions of 
doubt to their executive committees. 

Hardware is sold in combination with many 
other lines and investigation convinces us that some 
of our best and most loyal members could properly 
be classed as department or general stores. 

We believe it to be of the highest importance 
that our mutual insurance companies confine their 
business strictly to members; at the same time 
safety and prudence demand that the character 
of each risk be closely investigated by the insur- 
ance secretaries and protection extended only when 
conditions warrant. If this policy is well under- 
stood by members it will prevent further com- 
plaint, some having already reached our office. 

In a number of our larger States special field 
men are now working. 

These men to great extent now limit their efforts 
to talking and writing insurance and depend almost 
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wholly on this argument to secure new members 
and increase the interest of old members. 

In Indiana we have gone further and results 
have reached beyond our highest expectations. Mr. 
Jones will be glad to explain his methods to this 
convention, if time and opportunity are given. 

We use the questionnaire and have already 475 
individual firm reports in our Indiana files. We 
notify our members that Mr. Jones will call and 
the valuable personal service he can render, that his 
time is limited; therefore, to give him a prompt 
hearing and that their fullest confidence will be 
respected. 

As a result of the work of Mr. Jones, Indiana 
members are more active and loyal than ever be- 
fore. More new members have been received than 
in any other State. They understand the Price and 
Service Bureau, read The Bulletin, and will attend 
our future State conventions. 

There is no good reason why every insurance man 
should not follow the same line of work, except the 
one fact that they are not educated in that direc- 
tion. Anything that makes better and more pro- 
gressive merchants will benefit our mutual insur- 
ance companies. The association can and should 
bear a portion of the expense. 

They should be consulted as to the field man 
that calls on their members and a closer co-opera- 
tion between State and insurance secretaries should 
be cultivated. 

My idea is that all these men should come to- 
gether at least twice a year, have a program and 
school for instruction. 

State secretaries, who call on members person- 
ally, should attend, also our insurance secretaries, 
when insurance matters are considered. 

There is in our opinion no more important sub- 
ject before this convention. The plan is practical 
and within our reach. We have the money to de- 
velop it. Several State associations voted this vear 
to increase their dues because they wanted it. 

A national field man can do much to make it a 
success. 

Each State can direct and control the work in its 


Left to right: R. H. Ogle, Shapleigh Hardware Company, St. Louis, Mo.; E. E. Mitchell, Morrillton, Ark.; 
W. J. Deering, Atlantic, Iowa; M. J. O’Neil, Henderson, N. C.; George Woolley, Shapleigh Hardware Company 
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own territory, but in developing plans and methods 
every successful feature should be combined and 
used to the general advantage under the guidance 
of the National Association. 

Much credit should be given our State secretaries 
for the able and efficient way they are conducting 
their work. Our increase in membership and finan- 
cia] standing is but the reflection of their combined 
efforts and success. The annual secretaries’ con- 
ference has standardized the conduct of associa- 
tion activity to a great extent and every associa- 
tion should encourage its secretary to attend. 

During my service as national secretary I have 
helped organize and have welcomed into your ranks 
nineteen different State organizations. 

There is very little territory left. Utah and 
Kansas have manifested interest, but not enough to 
warrant calling a meeting. 

On May 7 and 8 Louisiana hardware men met 
at Alexandria and we organized the Louisiana Re- 
tail Hardware Association with thirty-five good, live 
charter members. 

J. A. R. Peart of the Central Hardware Com- 
pany, Alexandria, was elected president, and R. D. 
Nibert of Bunkie, secretary-treasurer. 

Both were selected as delegates to this conven- 
tion and we are sure you will be pleased to extend 
them a most cordial welcome. 

This association starts off with bright prospects, 
and as proof of their being in earnest, made their 
annual dues $10. In this connection it might be 
well to mention the fact that several of our oldest 
and largest States voted to increase their dues at 
their last convention. 

We are fortunate in having our headquarters 
located in almost the exact center of our member- 
ship; especially will this show to advantage if sec- 
ond-class rates should be based on the zone 
system. 

We are fortunate in being located in a small 
town where our men can own their own homes, are 
not interrupted by too numerous callers, nor dis- 
turbed by frequent outside attractions. 

We are fortunate in having such men as Sheely, 
Riner, Edman and Sheets, who by years of splendid 
service have demonstrated their faithfulness to the 
trust you impose upon them. 





Left to right: Mr. and Mrs. R. L. Sweetnam, Armington, Ill.; Mr. and Mrs. P. T. Lambert, Kankakee, 
Ruhling, Chicago, IIl. 
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Few active business men are so situated that they 
could give to the office of president the time and 
attention that has been devoted by Charles T. 
Woodward during the past year. 

We have frequently consulted him over long-dis- 
tance telephone and he has made a dozen trips to 
Argos. He has kept in close touch with the busi- 
ness end of our office and often assisted by advice 
and counsel. 

His monthly letters in The Bulletin have at- 
tracted wide attention and his suggestions to the 
Price and Service Bureau helped them to add new 
lines to their activities. He has been a source of 
strength and encouragement—a president whose 
footsteps will be rather difficult to follow. 

Your whole official board has been harmonious.,, 
active and willing to work. 

They deserve and merit your hearty commenda~ 
tion. 


The secretary’s report was followed by the re- 
port of the treasurer and,of the auditing com- 
mittee, and all reports were received and placed 
on file. 

Tuesday Evening 

At 7.30 Tuesday evening the delegates and 
visitors assembled at the Jefferson Hotel and went 
in a body to the theater as guests of the Missouri 
hardware dealers. 

The Wednesday morning program started with 
“The Beginning of a Trade Survey,” by Herbert 
P. Sheets, assistant secretary. Mr. Sheets said in 
part: 

THE work of the Price and Service Bureau for 

the year has probably covered a wider field than 
ever before, even though the inquiries did not in- 
crease in number. 

This latter doubtless resulted from the unprece- 
dented price conditions. Dealers have realized that 
with jobbers quoting widely varying figures, and 
manufacturers quoting, if at all, largely on an 
over-night basis for immediate acceptance, it has 
been practically impossible for us or any one else 
to know where best prices might be obtained for 
many lines of merchandise at any particular time. 

While we have usually been able to give helpful 
information as to prices and price tendencies, we 
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Left to right: Sharon E, Jones, Indianapolis, Ind.; J. H. 
Dickbrader, Washington, Mo.; J. G. Weber, Clayton, Mo. 


have at the same time made it plain that in most 
instances our suggestions should be used as a guide 
to buying rather than as indicating the prices at 
which any and all merchants might reasonably ex- 
pect to buy. 

Of course, everyone present is familiar with the 
sweeping changes which have come during the past 
couple of years, but concrete figures always have 
interest, and a comparison of some of the basic 
prices ruling al the time of our St. Paul and Bos- 
ton conventions and the present should be timely. 

Two years ago when we met in St. Paul, basic 
pig iron was quoted at $12.75; at the time of our 
Boston convention it was just a little under $20; 
now it is around $46, an advance for the two years 
of 260 per cent. 

In June, 1915, copper was selling at 20c. a lb., 
having shortly risen from 14c.; in June, 1916, at 
30c.; in June, 1917, 32%c. 

Lead, which averaged $5.75 two years ago, was 
quoted at $7 one year ago, and is now $10.50 to 
$12. 

Tin advanced from $40.37 to $50, and then to 
$61, with tinplate so scarce that it is now classed 
among the modern luxuries. 

Wire rods, which started the two-year period 
under consideration at $25, went to $50 and then to 
$90, while common iron bars advanced from $1.20 
to $2.50, and are now priced at above $4. 

Black sheets moved up from $1.76 to $3 and 
thence to $7. Galvanized sheets have fluctuated 
more or less with the spelter markets, but have now 
reached a high point of $9.25. 

Wire nails advanced from $1.55 to $2.50, now be- 
ing quoted at $3.50, but with the markets so de- 
pleted that it is said to be almost impossible to make 
purchases at any price, and the output of the largest 
producer is claimed to be sold for the remainder of 
the year. 

And so we might go on through the list of hard- 
ware manufactures, but it will probably serve our 
purpose to call attention to the fact that a recent 
tabulation of 31 staple hardware items shows an 
average advance of 102 per cent between April 1, 
1915, and April 1, 1917. 
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In the face of such conditions, and with many 
of our usual channels of price information closed, 
or at least greatly restricted, you will easily under- 
stand the difficulty of gathering accurate data of 
this character for the most effective service of the 
membership. 


The Competitive Situation 


Meanwhile competitive conditions have, in some 
instances, become more critical than ever. 

With the steadily increasing demand, the manu- 
facturer’s problem has been to fill the orders urged 
upon him rather than to seek outlets for his prod- 
ucts. 

Prices have advanced by leaps and bounds. Re- 
tailers have been forced to buy as best they might 
and from whatever sources available. 

Yet catalog house prices to consumers have not 
gone up in equal ratio, and in the face of his own 
constantly rising costs the local merchant has 
found great difficulty in maintaining his supremacy. 

A comparison of these price tendencies may not 
be amiss and will indicate to some entent the bur- 
den under which the local merchant has been and - 
is working. 

The following figures show the advances, by per- 
centages, to the retailer on 24 staple items for the 
two-year period ending April 1, 1917, as compared 
with the advances made by the two principal catalog 
houses on similar goods during the same interval: 


Advance 
to Ward's’ Sear’s 
Dealer, Advance, Advance, 
Article Per Cent Per Cent Per Cent 

a en!) ere 90 62% 
EN SANE Si bum acd'6-& Sub cect) tm ee 80 87% 95 
Screws, f.h.b...... ta ately SA wie ace 156 77 115 
Rivets and burrs, copper.......... 130 81 87% 
Hinges, light strap..............6- 107 52 166% 
CS RNS TO bie US 0d be ewe ke 107 44 166% 
EE I iiss ccbie'st baw eee 120 9814 28% 
PO IE 6 e CN ere a 0s v2 be ewe 88 47 75 
I EE 5 Ss a eee Uke sede ee en 62 35 60 
Ee er eee ee ee 35 20 35% 
Palla, gmivnmine€ «2. csicccccccces 135 ts 115 
ay IE Nai vik b aki arg b uareieness 109 42 80 
I oo isin hs Cas cecbicne eve 131 59 118 
Se No ac eed cecnsaneaet 5 22 34 
PU oo cee Siete 80 16 201, 
Pe SIN. ki. asd ereccci ewes sxe 105 6 85% 
ID 64515 hv toed a ck orb ee 60 41 43% 
NE 5 i ce cae KN s gees neh 66 41 25 
Bay Tork, BAFPOON.. 6.02 ccc cs vws 71 35 35 
PPO, BR oir ives Ves veeccaa 75 7 15 
PD ME Dive éccev nhc tnakhecdd 40 0 5% 
ee ee re ee ee en 331% 0 5% 
I SE a's 5 acpin's b/cis wis bole Nee 60 38% 46% 
CE TENN bcc cccccenes exo scien 40 65 66% 
CAWE MOWONE osc eK iccie i vessine 48 12 12 
SRR: DEE oiled is ca wenkiiews id 50 76 3614 
err rre re Pee ae 132 49 85 


Rising Costs Agitation 


Manufacturers and jobbers have united in urging 
retailers tq join in the price uplift movement, and 
have been somewhat critical of the failure of some 
to follow such advice. 

Yet in the light of the figures just presented the 
thoughtful retailer is wise enough to know that his 
selling prices cannot always be gaged wholly by 
his buying prices. 

He knows that he must consider competition, 
which is a vital fact to the local merchant, regard- 
less of all the efforts which may be made by those 
who would belittle its importance. 

The mere fact that there will eventually come 
a period of declining prices is not in itself sufficient 
justification for the retailer’s attempting to “go the 
limit.” He must think of the future, and not of 
the present only. He knows it is wise to pause and 
ponder when tempted to take advantage of what 
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may seem to be a good opportunity to increase 
margins. 

True, the retailer’s replacement costs would fully 
justify many of the advances proposed, but so long 
as there are those who make it possible, through 
preferential prices, for certain channels of distri- 
bution to undersell, just so long will the local. mer- 
chant find himself unable to expand his margins 
sufficiently to cover business costs and a fair profit. 

It cannot be conclusively argued that advances 

can be made because the consumer is expecting 
them. The constant agitation of rising costs has 
already done much, and will probably do still more, 
to cause consumers generally to seek other than 
regular markets. This is conclusively shown by a 
46 per cent increase of the business of one catalog 
house last year and a still further increase of more 
than 30 per cent for the first five months of this 
year. 
. However it may be with manufacturers and job- 
bers, retailers find it vitally necessary to consider 
the interests of their customers in fixing selling 
prices, and in large measure their action must be 
gaged by the quotations of other retailers seeking 
the same patronage. 

To be sure, prices should be advanced wherever 
it is legitimately feasible, in order that retailers 
may receive fair compensation for their service, but 
such advances should be made only after most care- 
ful study of markets and competition. 

He would be a courageous retailer indeed who 
would attempt to put a profitable margin on pipe 
wrenches and other goods which are now costing 
him a great deal more than the mail-order people 
are quoting them to the consumer. 


Retailer Carries Burden 


To the student of distribution, it seems apparent 
that both manufacturers and jobbers show far too 
little understanding of the retailer’s problems. Ad- 
vice is never lacking, to be sure, but advice based 
on assumption rather than positive knowledge is of 
little value in solving trade problems. 

For the producer and intermediate distributor to 
assume greater knowledge of the consumer’s de- 
mands and the competitive conditions which influ- 
ence the placing of his orders than is possessed by 
the retailer who, of the three, is the only one to 
come in constant personal contact with the con- 
sumer, may be self-satisfying, but it does not lead 
to constructive accomplishment. 

The sooner these branches of the trade permit 
themselves to realize that price is a dominant fac- 
tor in retail selling; that the consumer has just as 
much right to buy in his lowest market as has the 
manufacturer or jobber; that quality emphasis has 
no merit when applied to merchandise in which there 
is no quality difference; that there are certain limits 
beyond which the average consumer will not go in 
paying for the better service of the local merchant; 
and that successful distribution is very largely de- 
pendent upon his ability to serve his customers as 
economically as any competitor; the sooner will 
greater progress be made in the solution of the 
troublesome competitive problem. 

It is not evidence of a progressive attitude for 
manufacturers to content themselves with apologies 
for preferential prices to catalog houses because 
they must fix their prices for six months and there- 
fore cannot be held to the same rules as local mer- 
chants, or subjected to advances whenever the man- 
ufacturer sees fit to make them. 

Nor is it any the less reactionary for jobbers to 
content themselves by insisting they are serving 
their retail customers in the best manner possible, 
when in many casés it is a demonstrable fact that 
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they themselves are not buying as cheaply as mail- 
order houses. 
Hardware Survey 


Shortly after the Boston convention plans were 
started for an extensive study of the retail hard- 
ware trade as evidenced by the business of associa- 
tion members. 

Since that time a great deal has been accom- 
plished along this line. After careful stuly of the 
data gathered in the earlier part of the research, 
followed by a number of revisions of the question- 
naire used for our purpose, the survey got its great- 
est impetus during the winter convention period, 
when several hundred dealers gave us detailed in- 
formation about their business. 

The data thus acquired, as well as that procured 
through field work in some of the States, have been 
carefully tabulated and will be presented to you in 
summarized form to-morrow morning. Its analy- 
tical study should prove of vital interest to every 
merchant present. 


Other Investigations 


A number of additional studies of prices and other 
trade problems were made during the year, some of 
the results of which have been published in the 
National Hardware Bulletin. 


P. A. S. B. Is for All Members 


There seems to be a strange conflict of opinion 
among the members not now using the Price and 
Service Bureau as to its ability to serve their special 
needs. 

One merchant says: “I can easily see how you 
can assist the large dealer who is able to buy in 
quantities, but it is impossible for you to be of any 
special service to me, as my purchases are small and 
must be made through the jobbers.” 

Another says: “The Price and Service Bureau 
should be of great help to the small merchant, but 
of course it can be of little assistance to a dealer of 
my size. 


” 





H. W. Geller, president of the Geller, Ward & Hasner 

Hardware Company, and his charming -wife. Mrs. 

Geller is carrying the bouquet presented to her in recog- 

nition of her ability as a singer displayed at the opening 
session 
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And these erroneous notions seem hard to dispel— 
possibly on the basis of the old theory that “the 
man convinced against his will is of the same opinion 
still.” 

Those who think its price information is for the 
quantity buyer only, or applies particularly to direct 
dealings between manufacturers and retailers, have 
little conception of the true scope of the depart- 
ment’s activities. 

The cumulative experience of more than three 
years proves that the information which the Price 
and Service Bureau places at the command of asso- 
ciation members can in the great majority of in- 
stances be profitably utilized by both large and small 
dealers. 

Possibly too much emphasis has been placed upon 
“price” as the dominating feature of the information 
service, which is far broader in its scope, covering 
practically every subject in which the hardware 
retailer is likely to be interested. 

The point of this suggestion can possibly be best 
illustrated by citing the record of inquiries from a 
large retailer who, by reason of his city location, is 
doubtless in as good a position to gather direct trade 
information as any dealer anywhere. 

Yet from December, 1916, to June, 1917, this 
firm found it advisable to inquire of the Price and 
Service Bureau for sources of supply for not less 
than eighteen items, as follows: Time stamp to be 
used on piece work; pot cleaning bag similar to pot 
chains; artificial eyes for birds and animals; French 
sad irons; lag hangers, similar to lag screws with 
heads cut off, ends flattened, with holes drilled 
through which strap hangers can be bolted; Dit- 
man’s Ever Ready cement; stapling machine for 
fastening shipping tags to boxes; pleater, in two 
pieces, about 6 in. wide and 2 or 3 ft. long, nickel- 
plated; wire frames for work bags; panel points, 
veneer points; floor slickers; scrubbing platforms 
(knee rest for scrub women) ; Bissel vacuum cleaner 
(not Grand Rapids) ; steel plate mirrors; maker of 
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nail packing machines; couplings for train bell cord: 
rubber soap dishes; sash cord maul (mouse). . 

Of course these inquiries .were about unusual 
items, but they were none the less important for 
that reason. In these days when demands are con. 
stantly changing it is an essential part of wisdom 
for the merchant, in the performance of his proper 
function, to use every reasonable effort to supply 
such demands. 

And it may be suggested also that notwithstand- 
ing the unusual character of the items asked about, 
we were able to give the desired information about 
all but four. 

Little further comment should be required to im- 
press the moral. If a large merchant has a demand 
for merchandise of an unusual character, the small 
merchant must likewise have similar demand; and 
if the large merchant finds it wise to utilize the in- 
formation gathering service which his association 
has placed at his command, surely the same channel 
can be drawn upon by the small merchant with equal 
profit. 

Community Editorials 


Among business men everywhere there is a broad- 
ening spirit of co-operation; a better understanding 
of how they can work together to mutual advantage; 
a clearer conception of how community prosperity 
can be developed through constructive team-work in 
the community service. 

For a long time the National Retail Hardware 
Association has been an ardent advocate of this 
movement and has fostered the growth of the com- 
munity idea around which the business of the future 
must be so largely built. 

Many times during the year the Price and Service 
Bureau has transmitted ideas and plans (drawn 
from the experience of others) for the cultivation 
of this fertile field whose crop should be increased 
confidence and good-will between merchant and con- 
sumer. 

It is our profound conviction that as the years go 
by merchants will find that the spirit of get-to- 
gether-ness must dominate all local activities, and 
that only as we get a better understanding of each 
other’s problems and cultivate community pride and 
the desire to see all home enterprise flourish, will 
we be able to make the most of our opportunities. 

For more than eighteen months editorials fea- 
turing the various phases of community building and 
the necessity of local co-operation were prepared and 
furnished interested members for reproduction in 
their local newspapers. 

The editorials were intended to assist in building 
up the prestige of the local merchant by throwing 
new light upon some of the fallacies existing in the 
minds of many people with respect to the usefulness 
of distributors. 

A definite effort was made to emphasize the 
greater convenience and desirability of home trading 
and to impress the idea that community progress 
and individual prosperity can only be experienced in 
the best sense through the hearty team-work of all 
community interests. 

Recently it seemed wise to discontinue these 
editorials for a while, but if at any time there is 
reason to believe they can be further utilized to good 
purpose we shall be glad to start another series. 

It has been suggested that somewhat similar ar- 
ticles be prepared for publication in the agricultural 
papers, and it is possible this plan might prove more 
effective than the other. 


“Padlox” Advertising Service 


Reference was made in last year’s report to the 
“Padlox” advertising service, then in contemplation. 
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Since that time this service has been worked out 
in some detail and is now in use by a goodly number 
of subseribers, most of whom report highly satis- 
factory results. 

This advertising is built around a unique char- 
acter, called “Padlox,” so named because his struc- 
ture consists of fhe association emblem, fitted with 
arms, legs and head of somewhat original conception. 

Of a happy disposition, always smiling, his pres- 
ence brings to the local merchant’s advertising such 
a degree of distinctiveness as cannot be obtained 
by ordinary methods. 

The service consists of a continuing series of 
illustrations, each of which shows “Padlox” in char- 
acteristic pose, while in the suggestive introductory 
copy he offers timely comment and emphasizes the 
merits of the merchandise advertised. 

Early experience has convinced us there is room 
for the expansion of this service, as the advertising 
of the average dealer is not nearly as effective as it 
should be; and “Padlox” can undoubtedly do much 
to enhance the value of this form of business pro- 
motion. 

The charge for the service is merely nominal— 
50 cents per cut, postpaid—just enough to cover 
actual cost to the association. 





Co-operation of Members 


Members can greatly assist in increasing the 
effectiveness of the Price and Service Bureau. Out 
of their daily experience they should be able to sug- 
gst many ways in which added value can be given 
the service. 

Such suggestions are always timely, and members 
are urged to co-operate with us in this manner. The 
better we know their needs the better we can serve 
those needs. 

It sometimes happens, however, that a plan is 
suggested which cannot be adopted because of the 

. restricted field within which the Price and Service 
Bureau must of necessity work. One such case will 
suffice for illustration. 

Some months ago one of our good western friends 
urged the issuing of a semi-weekly price current, to 
keep members advised of price changes. It was also 
his idea that we should search out all the overstocks 
held by members throughout association territory 
and give them publicity through the medium of this 
price current. 

But while this plan doubtless seemed wholly 
feasible to the member, to have carried it out as 
suggested would have entailed a postage cost of 
$300 per week, if sent unsealed, or $600 if mailed 
under sealed label, resulting in an annual expense 
for this item alone of $15,000 or $31,000, as the case 
might be. 

To this must have been added not only the cost 
of printing, but the far greater cost of providing an 
organization for the gathering of all this data and 
its preparation for distribution in such shape as to 
prove of equal value to members in all sections of 
the country. It is perhaps needless to say we did 
not adopt this suggestion. 


Association Team Work 


The effectiveness of association work rests largely 
in the co-operation of all those engaged in these 
activities. Team-work between national and State 
offices is absolutely essential that members may be 
best served. 

In line with this policy the Price and Service 
Bureau has at all times been glad to lend every 
feasible assistance to every department of State 
organization work, and I am sure the co-operation 
which has been manifest between organization 











J. G. Weber, Clayton, Mo., at left. A rear view and 
the front “porch” 


workers has been the basis of all that has been 
accomplished. 

This department, as every other branch of the 
National Association, is always at the command of 
secretaries, and State officers may be assured we 
are more than glad to work hand in hand with them 
for the welfare of the trade. 

Service to the membership is the primary func- 
tion of each organization, and this function can be 
properly performed only as we all work together for 
the common good. 


The Need of Efficiency 


Numberless problems confront the retail trade at 
this time. Right in the midst of an era of greatly 
inflated prices, it takes no seer to know that a period 
of reconstruction must come. 

What its effect will be depends very- largely upon 
the preparations which merchants make to meet the 
changing conditions which will follow declining mar- 
kets, and how well their financial resources are 
conserved. 

The thoughtful student will at once recognize the 
necessity of using all reasonable means to eliminate 
waste and stop business leaks; to search out all 
forms of unproductive service and reduce expense 
wherever this may be possible without otherwise 
harmful effect. 

Competition cannot be ignored; it must be met 
through more intensive study of trade demands and 
trade possibilities; more careful buying; more con- 
sistent and better training of sales people, and the 
more careful regulation of credits and collections. 

Steadily rising costs must be met by the speeding 
of turn-over, through the discovery and elimination 
of dead stock and slow sellers. 

The necessities of war are calling for greater 
efficiency in all lines; the hardware merchant cannot 
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lag behind. Better methods of business conduct are 
absolutely necessary ; knowledge must take the place 
of guesswork. 

Above all must the merchant keep in mind the 
rights of his customers; his business can prosper 
only as he serves them efficiently. The desire for 
immediate profit cannot always be permitted to 
dominate individual transactions; the good-will of 
the customer—his friendship based on confidence— 
is worth many times the small margin which may 
accrue from a single sale. 

In considering all these matters and deciding 
upon plans for business betterment it should not be 
forgotten that the Price and Service Bureau, as a 
clearing house of trade information, is at the com- 
mand of every association member who may wish to 
utilize its assistance. 

This was followed by short talks and open dis- 
cussions on various important trade problems. 

“The Intensive Study of Trade Territory” was 
ably handled by Charles H. Robinson of Spring- 
field Ill., who was followed by Secretary Corey. 
Mr. Corey used a chart and outlined a plan for 
the use of a card index system, devised to assist 
merchants in mapping out trade territories. 

The next topic was “Training of Salesmen,” and 
was introduced by J. H. Lee, Muskegon, Mich., 
E. C. Haas, Le Mars, Iowa, and W. F. Mueller, 
Fort Dodge, Iowa. 

The main features brought out were the use of 
store meetings, the teaching of sincerity and the 
recognition of ability. Mr. Mueller advised deal- 
ers to educate their own salesmen, rather than to 
hire them from other merchants, and to get away 
from the one main idea in the store. Mr. Haas 
said “Put your heart into every sale and teach 
your salesmen to do likewise. Big men are always 
sincere. If you want to be big, be sincere.” 

“Speeding Turnover” was then taken up under 
the directon of E. B. Baldwin, Sparta, Wis., M. J. 
O’Neil, Henderson, N. C., and H. B. McGrath, Cleve- 
land, Ohio. Maurice O’Neil’s emphatic declaration 
that “turnover without profit isn’t worth a damn” 
was the keynote of the discussion. The advan- 
tages of turnover were stated as less stock to 
carry, lighter investment, fresher goods. Dealers 
were advised by Mr. O’Neil to get loyalty from 
their salesmen, and also to help the trade papers 
educate competitive dealers. Contracts should be 
carefully watched, he said, as dealers seemed to 
be hypnotized by a dotted line at the base of a 
contract. 

An open forum discussion closed the session. 

In the afternoon session Mr. McGrath again 
took up the question of stock turnover and a gen- 
eral discussion followed. 

Mr. Bogardus of Mount Vernon, Ohio, then 
moved that the office of second vice-president be 
abolished, and that the by-laws be changed to that 

effect. The motion was carried by unanimous 
vote. 

The open forum program then continued, “Or- 
ganization Opportunities” being the first subject 
considered; it was introduced by J. P. Brown, Hills- 
boro, Ill., Otto Sougstad, Northwood, N. D., S. H. 
Sullivan, Sullivan, Mo., and T. J. McCarthy, Fort 
Branch, Ind. Their discussions brought out for- 
cibly the advantages of organization and what the 
National Association is doing for its members. 

“Convention Programs” were given 10-minute 
talks by H. M. Kirk, New Castle, Pa., W. B. Mills, 
McCook, Neb., and George Leedle, Marshall, Mich. 

“City Trade Problems” received attention from 
Gus Albrecht, Louisville, Ky., and H. A. Cornell, 
Brooklyn, N. Y. 

“Changing Merchandise Demands” were ex- 
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plained by W. H. Funk, Bowling: Green, Ky., and 
C. B. Diehl, Stratton, Neb., in a very acceptable 
manner, after which S. R. Miles of the Research 
Department of the National Association went into 
detail in regard to “Field Work Possibilities.” 

An open discussion closed the session. 

Thursday’s morning meeting began promptly at 
9.30, at which time Fayette R. Plumb, presi- 
dent American Hardware Manufacturers’ Associ- 
ation, delivered the following address on “War 
and After the War Problems.” 


PRESENT conditions are such as to destroy all 

business precedents. Ordinarily I would ex- 
pect to come to a gathering such as this to ask 
you for your opinions about business conditions 
and the prospects for the future. 

Conditions brought about by the war, however, 
are such that the manufacturer sees what is going 
on before the retailer. The demand from abroad 
fbr the raw materials entering into the manufac 
ture of hardware and for the products of many of 
the factories is creating a scarcity and is bringing 
about price advances with which the manufacturei 
comes into touch long before they reach the retail 
trade. We know that prosperity in this country 
springs generally from abundant crops sold at 
fair prices. This creates a demand which spreads 
through the retailer and the jobber to the factory. 
The demand from Europe during the last two 
years has, however, been just the reverse. It has 
been upon the manufacturer direct. Instead of 
the manufacturer getting the prosperity which 
overflowed from the top of the barrel after the 
retailer and jobber had been filled up, he has 
drawn his from the bung hole. The necessity of 
Europe has brought about our prosperity. The 
condition which has prevailed within the last two 
years is intensified by our own entry into war. 
This is my excuse for presuming to accept the in- 
vitation of your secretary to address you on “War 
and After the War Problems.” 

I cannot tell you much about after the war 
problems. If the war should cease soon there is 
no doubt that there would be a temporary finan- 
cial hesitation, but believe this would be followed 
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by an even increased activity, because, in spite of 
all that we hear about the great efficiency of the 
nations at war, their industrial organization for 
peace is entirely disorganized and we ourselves 
know too much about the difficulty there is in 
starting a new factory even under normal condi- 
tions to believe that the European nations could 
turn their productions back into the ordinary com- 
mercial channels for a considerable period, which 
probably would be years, instead of months. The 
June issue of System has an article by Lord Air- 
dale, the great ironmaster of England, in which 
he says: 

“It is essential for you to have your productive 
capacity screwed up to the limit. For I believe 
that your greatest service will be given after the 
declaration of peace. I should say you ought to 
prepare yourselves, to the best of your ability, 
for the task of recreating Europe. 

“You are not harassed to the same extent by 
our labor conditions; you will be in a very good 
position to take advantage of the big opportuni- 
ties that will naturally arise for the work of re- 
construction in France, Belgium, Russia (includ- 
ing Poland), Serbia and Roumania. 

“It is a mistake to imagine that Great Britain 
and the other belligerents will be in a position to 
do enormous work of this sort. In the first place, 
it is likely we shall all be retaining very large stand- 
ing armies which will deplete our man power. In 
the second place, we shall still be suffering from 
the immense numbers of men lost, maimed or 
otherwise incapacitated for full activity. In the 
third place, we shall be taken up, every one of us, 
for years, with getting even with the necessary 
maintenance work, which we have shelved for three 
years.” 

The immediate necessity for rebuilding Europe 
and for satisfying the urgent peace necessities 
of the millions of men released from the armies 
would create a tremendous demand. We must 
realize that these millions of men who have been 
supported during the war by the Government 
would be returning to such homes as were left and 
starting up housekeeping anew. 





C. B. Thomas, Griffin, Ga., and Milo J. Thomas, Corunna, 
Ind. They deny any relationship except that of hard- 
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During the war we can, of course, export only 
to the allied and neutral countries and our ex- 
ports are limited by the carrying capacity of such 
vessels as can dodge the submarines. If the war 
should cease soon the world could use to carry our 
exports not only the present carrying capacity— 
unmolested by the submarines—but also the large 
amount of German and Austrian carrying capacity 
now locked up in their own harbors, or interned 
in neutral harbors. In a word, therefore, I be- 
lieve that if the war should stop within a few 
months we would see a temporary financial hesi- 
tation such as occurred at the outbreak of the 
European war, while people were waiting to see 
what was going to happen; but that this hesita- 
tion would not last long and that it would be fol- 
lowed by a period of exports even greater than 
those we have had in the last two years. Of 
course, in the end the war will have to be paid 
for, but the day of reckoning must be postponed 
till the necessities of the world are supplied. You 
know that the depression after the Civil War did 
not come till 1873. 


As a matter of fact, however, I do not believe 
it is worth while to talk about what is going to 
happen after the war, because I do not believe 
there is any advantage in looking that far ahead. 
If anyone is laying his course on the assumption 
that the war will last only a few months, he had 
better change it. My own personal opinion is that 
the war will last for at least two years, and I 
should be less surprised to see it last four years 
than to be over in less than two. There is no use 
giving the reasons why I think this, because you 
have all discussed the duration of the war so fre- 
quently that nothing I say is likely to alter your 
opinion, but, nevertheless, you might be interested 
in the following extracts from a report issued 
by the Executive Committee of the Chamber of 
Commerce of the United States. It says: 

“There is the strongest of reasons for believing 
that the United States will prove to be the decisive 
factor in the great war. The best judges are of 
the opinion that the submarines will not end the 
war; that the food shortage will not end the 
war; that the present colossal conflict on the 
western front may not end the war. With France 
past her maximum of men, with England rapidly 
approaching her maximum and with Germany per- 
haps still some distance to,go before her maxi- 
mum is reached, it stands to reason that this coun- 
try must prepare quickly to supply not only food, 
ships, and munitions, and materials of war, but 
trained effectives in huge numbers, perhaps in 
millions. ; . 

“Aside from the question of shortening the war, 
there are life-and-death reasons why the United 
States should speed preparations for the great 
conflict. There are possible and even probable 
contingencies which must cause the United States 
to bear the brunt of the fighting on her own 
shores: 

“If Russia should collapse. 

“If the British fleet should be overcome. 

“If the food situation should bring our Allies 
to their knees. 

‘If great reversals should be met on the western 
front. 

“If the submarine menace be not checked. 

“The impossible has happened so often in this 
war that any one of these contingencies is not 
impossible. 

“Present conditions indicate clearly that a great 
crisis is approaching in the war situation and 
that it is probable the united efforts of America 






























eSrieaee ee ror eae! 


chcmacsarer 


he 










































































































































“ a t, sf 
a gah ee aye rae ger Oi ie a et 





igh” Be ". 


Mrs. and Mr. Bert Shanklin, Frankfort, Ind. 


on a prodigious scale will be called for in the 
very near future.” 

“The failure of the people to realize the gravity 
of the situation amazed me,” said an English pub- 
licist, “until I remembered how slowly our own 
people came to realization.” 

These are weighty utterances spoken by the 
body which represents more truly than any other 
body the opinions of the united business men of 
America. 





L. E. Crandall, sales manager and J. A. Carroll, ad- 
vertising and catalog manager, Simmons Hardware 
Company 
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It is a fact that almost nobody in this country 
realizes what this war does mean. You do not 
realize it and I do not realize it. Even when | 
think what it means for this country to send one 
million men to France and to have as many more 
in training at home ready to take their places as 
they become killed or wounded, and when | think 
that to keep these men in the field means that at 
least half the men in the United States wil! either 
be in the war or working directly to supply the 
men who are doing the fighting, I cannot realize 
what it means. I can figure it out pretty well, but 
I cannot believe it. It means too great an up- 
heaval in our ordinary life and ordinary way of 
looking at things. 

I presume you all know that the plans of the 
army are laid for three years at war, and an ulti- 
mate army of three million men. It is variously 
estimated in the different countries at war that it 
requires the entire work of from five to seven 
men to keep one man in the field. This means that 
in addition to the three million men in the fighting 
force, we would require the work of fifteen million 
men to keep them supplied and this is nearly 
three-fourths of all the working men of all ages 
and kinds in the United States. 

Of course, long before we get to this stage, we 
shall have to call upon the women to help. There 
is no use shutting our eyes to the fact that within 
a very short time (which may be within less than 
a year) every kind of labor which does not help 
toward winning the war will be cut out, and that 
we shall have a large number of women replacing 
men in every industry into which they can be in- 
troduced, just as has been the case in each of the 
European countries at war. 

The price of everything is sure to continue to 
go up. I will not attempt to explain the effect of 
the inflation caused by the bond issues, of which 
the present Liberty Loan of two billions of dollars 
is only the first, except to point out that in addi- 
tion to spending all the money we can make our- 
selves, we are spending our children’s money. We 
shall spend not only our income, but we shall 
mortgage our future. 

The Government estimated at the start that the 
requirements of the first year would be seven 
billion dollars—approximately two billions to be 
raised by taxation on the “pay as you go” prin- 
ciple, two billions to be raised by the issues of 
‘bonds, which will form a tax on our descendants, 
and three billions to be loaned to the Allies, but 
with the provision that the money is to be spent 
in this country. I see in the papers that they are 
already talking of making loans to the Allies on a 
basis of about five billions instead of three bil- 
lions per year. The army and navy bill passed in 
May carrying appropriations of over $3,300,000,000 
is the largest appropriation bill passed by any 
legislative body in the history of the world, and 
carries more money than the entire cost of the 
Civil War. All the money in all the savings banks 
of the country is $5,000,000,000. It looks as if 
we and our Allies were going to spend in the 
United States in the first year for war over $7,000,- 
000,000—seven thousand million dollars—twice as 
much as was spent for war by the European coun- 
tries in the United States during the year 1916, 
and we all know the change from a condition of 
financial depression to one of the great over-de- 
mand and high prices which the European demand 
brought about. 

When we consider that this demand is to be at 
least doubled by the entry of the United States 
into the war and that the ability to supply the 
demand is to be lessened by the withdrawal of 
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millions of men for the army, we can have some 
faint conception of the conditions from the indus- 
tria! standpoint which confront us. 

Certainly there will be no possibility whatever 
of supplying the demand. This will be especially 
true in hardware. I think a man could shut his 
eyes to-day and order anything made from steel 
by skilled labor and be sure that it would prove 
a very profitable investment. 

We have only to look at the recent advances in 
all the factors of cost entering into the manufac- 
ture of hardware to realize that these advances 
must be reflected in selling prices which will spread 
from the manufacturer through the jobber, to the 
retailer, over a period of a good many months. 

Do you know, for instance, that the advances in 
stee| in the last ten months have been mure than 
the entire advance from the outbreak of the Euro- 
pean war up to last August? Steel billets which 
sold a year and a half ago at about $20 a ton can- 
not be bought now for $100 a ton. High-speed 
steel which we used to buy for 50c. a pound now 
costs $2.50 a pound. The market price of coal 
which we used to buy at $1.50 a ton is now $6 per 
ton at the mines. It is impossible to get Turkish 
emery which is used in all grinding operations. 
A poor substitute for Turkish emery can be bought 
for about twice the price we used to pay for the 
real article. The paper which we used to wrap 
around our tools costs us just about three times 
what it used to cost. Glue has ad-anced from 15c. 
to 50c. per pound. 

Any of you who do not come from the indus- 
trial centers have no knowledge of the scarcity of 
labor and the prices which have to be paid for it. 
Cheap, unskilled labor which used to be plentiful 
at $1.50 a day costs now $3 per day. A manufac- 
turing friend of mine recently saw the pay envel- 
opes of a rivetor who had been working in one of 
the munitions plants, showing that he had been 
making $27 per week. Two years ago such a man 
would make about $18 to $20 per week. Advances 
such as these represent have been coming faster 
during the last six months than at any time be- 
fore. It is just as certain that they will result 
in higher prices for the retailer as that high-water 
comes down stream. 

It is also just as certain that when the million 
men who will be under arms by the early fall are 
withdrawn from industry and when the Govern- 
ment and the Allies’ orders are placed at a rate 
calling for the expenditure of $7,000,000,000 a year, 
that the factories in many lines will be entirely 
unable to supply the ordinary demands of their 
trade. This means that the wise retail hardware 
dealer will keep his orders in ahead and will carry 
as large a supply of the staple, quick-moving lines 
of hardware as he is able to pay for. This is, of 
course, provided he has the money to pay for it. 
It is hardly the time to strain your credit, because 
the war demands may make it necessary for the 
banks to tighten up on any loans not necessary for 
the conduct of the war. Still, if you have the 
money, I should say there is no safer investment 
than good staple hardware. 

I fully realize how hard it is to carry a sufficient 
stock now. That even though you are making good 
money, the increased cost of your stock makes a 
heavy demand on your capital and that many a 
prosperous retailer is worse in debt than ever. But 
the jobber and the manufacturer are in the same 
boat. So when I say carry a large supply of the 
staple, quick-moving lines of hardware, I do not 
mean the odds and ends. On the contrary, this is 
a time for each merchant to carefully watch his 
stock to get rid of the head stock and the slow- 












E. C. Haas, Le Mare and E. H. Schilling, State Center, 
lowa 

selling items, and to concentrate his stock into the 
leading items of each line which command a steady 
sale. Most especially it is the time to give prefer- 
ence to those lines of hardware where the money 
has been spent to improve the quality, increase the 
efficiency, or prolong the life of the article instead 
of on fancy finishes, which are simply to catch 
sales, or to please the eye. Of course, this applies to 
articles of utility, not to objects which might be 
classed as possessing an artistic value, such as sil- 
verware, various forms of builders’ hardware, etc. 

The point I wart to make is that this is no time 
to waste labor and money on fancy finishes which 
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Left to right: M. D. Hussie, Life-member Stebbins and 
Lew Abbott 


are not worth anything; and that the retailer who 
will be in a safe position and who will stand the 
best chance of making money will be the one who 
watches his stock very carefully, prunes out all 
the slow-selling items and carries a good sufficient 
supply of the leading staple articles for which there 
is a steady demand. 

In doing this, you will eliminate a large part of 
the detail of your business. You will reduce your 
overhead and be able to spare some of the clerks that 
you will surely have to spare for the war. Don’t 
do what we, as a nation, have done. Don’t wait for 
the hour to strike before you get ready. The wisc 
man watches the march of coming events. 

If a retailer will get his stock into such shape, | 
do not think he need worry over any difficulty in 
selling it at a good profit. We all know that the 
factories are going to be run at absolutely top 
speed, so that any hardware needed for industrial 
plants will have to be bought regardless of the high 
prices which must be asked for it. 

We also know that the farmers are going to be 
the favored class of the nation. I have been told 
that the average price the Kansas farmer, for in- 
stance, received for wheat from 1906 to 1915 was 
84c. per bushel. I understand that they recently 
have been agitating a proposition from the Gov- 
ernment to guarantee them a minimum price of 
$2.50 per bushel, and unless the Government sets a 
maximum price, I should not be surprised to see 
the farmer get more than this for his wheat. 

Of course, the wheat crop promises to be short 
in spite of the good condition of spring wheat. I 
notice, however, from the report of the Crop Re- 
porting Board of the Department of Agriculture, 
that it forecasts an increase in the number of 
bushels of oats which is equal to the shortage in 
the wheat crop, and that the outlook for the other 
grain crops is at least good. 

Mr. Hoover, the man who is proposed for the 
position of food administrator, estimates that we 
will have to supply 1,000,000,000 bu. of cereals dur- 
ing the next year to our allies. We have never 
exported more than 500,000,000 bu. With such a 
demand, I do not think the farmer need fear that he 
will not get a good, liberal profit on his crops, and 
he certainly will have money to spend. 

It will take 600,000,000 ft. of lumber, costing 
$18,000,000, just to build the quarters and camp 
buildings for the troops in the country. 





Hardware Age 


Business is not going along as usual, but is going 
to be carried on with an activity greater than we 
have ever experienced. Mr. Vanderlip, president 
of the National City Bank, recently said: “We are 
going to see the most intense period of industrial] 
activity which was ever known. It will not be 100 
per cent. It will be 125 per cent.” 

J. Ogden Armour recently said: “I consider the 
present the most auspicious period from the stand- 
point of national prosperity in my memory. There 
is not one good reason why the business of this 
country should not proceed in its normal course 
and on ever-increasing lines. There is not one rea- 
son why people should fear for the future or should 
permit themselves to be swayed from the certainty 
that they are on a sound financial basis. The per 
capita wealth of America to-day is greater than 
ever before—greater than that of the people of any 
nation at any time in the past or in the present. 
Our national wealth is past the wildest dreams of 
a few years back.” 

Those of us who stay at home and benefit by this 
prosperity must contribute in the only way that 
we can. The Government is going to require un- 
heard of sums of money. We must not complain 
if our taxes are heavy and we must do at least 
our little bit by loaning every penny we can to the 
Government when it asks for it as it is now doing 
in subscriptions for the Liberty loan. This war 
cannot be carried on by a few. It will require the 
full effort of every one of us—it will requixe great 
sacrifices, but there will be boundless business op- 
portunities for the man with the energy, the cour 
age and the foresight to take advantage of them. 
With a brave heart, a high resolve and a keen mind 
we can hand down to our children a heritage not 
only of glory and honor but of comfort. 

N. A. Gladding, chairman of the Sales Promo- 
tion Committee of the American Hardware Manu- 
facturers’ Association, spoke on the “Elimination 
of Waste.” Mr. Gladding’s address was in part as 
follows: 

“The United States is the greatest waster the 
world has ever known. Because of our wonderful 
resources, which seem endless, we have never been 
brought face to face with the real necessity of 
acute economy. Secretary Redfield has called us 
the industrial wasters of the world, and he is 
right. Statistics show that we waste $700,000,000 
worth of food a year. In five years this would 
take care of our first big war appropriation, which 
was about $3,500,000,000. It is estimated that in 
our timber camps we waste in refuse material 





Left to right: R. D. Nibert, Bunkie, La., and Walter 
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Fred Sturner, Port Huron, Mich., the only boy delegate; 
H. J. Bostwick, St. Louis, and Maurice J. O’Neil, Hen- 
derson, fe 


61,000,000 cords of wood every year. A garbage 
wagon from a small town in Chicago was recently 
examined and found to contain 60 whole loaves of 
bread, besides innumerable pieces of loaves. The 
American garbage pail is the richest in the world. 
In the United States it averages 3 per cent food. 
It is estimated that in the first day of July last 
year the flies in this country destroyed $10,000,000 
worth of food. The loss through the entire season 
from this source is appalling. We are facing a 
great awakening. It is a shame that we had to be 
plunged into war to be brought to our senses. 
Iron and steel rust, silver tarnishes, wood rots, 
and man just naturally goes to the devil unless 
we do something to prevent it. Life is a continual 
fight. We are in a big fight now, and we will win 
it if we can cut out the waste in this country. It 
may seem natural that we should waste from an 
overflow of materials which the world cannot use, 
but this is a mighty poor time to be wasting at 
the bung hole. 

“The farmers of this country are terrible wast- 
ers. Just drive through any farming community 
and you will see vehicles out in the weather, farm 
implements out gathering dust and rust. Some 
merchants work on the idea that this is good 
business because it helps sell more implements 
and vehicles to the farmers, but it is miserably 
poor business because it is wasting the wealth of 
the nation. Your association is doing great work 
and deserves the confidence and hearty support 
of every one in the trade.” 

S. S. Reed of Pauls Valley, Okla., then spoke on 
“Co-operation and Distribution”; T. N. Witten of 
Trenton, Mo., on “Community Co-operation and 
Prosperity.” and J. A. Monson and Henry Bork- 
lund on “Canvassing and Business Building.” 

At the afternoon session several minor changes 
were made in the by-laws and the place of the 
next meeting was decided upon. Cedar Point, 
Ohio, will be the place, and the time will be de- 
cided later. 

The following officers were elected for the en- 
suing year: President, J. R. Gamble, Montgomery, 
Ala.; vice-president, M. D. Hussie, Omaha, Neb.; 
treasurer, M. J. Thomas, Corunna, Ind. 

Executive Committee, E. C. Secrest, Chillicothe, 
Ohio; H. F. Krueger, Neenah, Wis.; F. B. Boyce, 
Wellsville, N. Y.; T. M. Campbell, Bowling Green, 
Mo.; E. M. Healey, Dubuque, Iowa; Mathias Lud- 
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low, Newark, N. J., and C. H. Casey, Jordan, Minn. 
After a speech by Mr. Martin on trade accept- 
ance, the Association voted to subscribe for $25,000 
worth of Liberty Bonds. 
The following resolutions were unanimously 
adopted: 
Resolutions 


“Whereas, The Butterick Publishing Company, 
publisher of the Delineator, and other reputable and 
influential home journals, has announced that its 
business policy shall in future close its columns to 
advertisements of mail-order houses; and 

“Whereas, This action is in effect an indorsement 
of the principle for which the National Retail Hard- 
ware Association has always contended, namely, 
‘That the interests of communities and individuals 
are best served by the distribution of merchandise 
through local merchants’; and 

“Whereas, The publishers, by reason of their 
courageous action and the influence of their care- 
fully prepared editorials, have performed a distinct 
service to all branches of retail trade; therefore, 
be it 

“Resolved, That the National Retail Hardware 
Association, by the adoption of this resolution ex- 
presses its gratification at the action of the Butter- 
ick Publishing Company, and recommends to its 
several constituent bodies that similar action be 
taken by them at the earliest opportunity. 

“Resolved, That this resolution be placed upon 
the minutes of this convention and a copy thereof 
be sent to the Butterick Publishing Company and 
all other publishers who by their actions are to-day 
using the same methods in building up home buying 
and developing local community spirit. 

“Therefore, be it Resolved, That with a patri- 
otic desire to assist our Government in the present 
conflict, this association purchase twenty-five thou- 
sand dollars ($25,000.00) worth of Liberty Bonds, 
and Secretary Corey is hereby requested to wire 
Secretary McAdoo at once advising him of this. 

“Whereas, There is an increasing use, by manu- 
facturers and jobbers, of the so-called trade ac- 
ceptance, which is in the form of an acknowledg- 
ment by the buyer of a purchase and the terms of 
payment, coupled with a promise to pay as agreed, 
at a certain bank, to the seller or other party speci- 
fied; the effect of which, so it is claimed, is to com- 
plete each transaction at the time of sale, to elimi- 





Left to right: J. R. Gamble, Montgomery, Ala., elected 
president National Retail Hardware Association; H. E. 
Stebbins of Rochester, Minn., was made a life member; 
Fayette Plumb, president, American Hardware 
Manufacturers’ Association made a great talk 
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A bunch of Hoosier lilies under Mrs. Corey’s leadership 


nate open book accounts, to make possible the doing 
of a given amount of business on less capital, to 
lower interest and collection expense, to lessen 
credit risks, to insure prompt payment, etc. 

“Be it Resolved, That we recommend to the ex- 
ecutive committee the advisability of making care- 
ful study with a view of determining whether the 
trade acceptance can be advantageously used as a 
form of settlement between retailers and their cus- 
tomers. 


Patriotic 


“Whereas, In view of the unsettled conditions in 
the business world, and the great importance that 
the business activities of this nation do not slow 
up, that we may nobly meet the responsibilities 
that will come in the near future, 

“Be it Resolved, That we use all honorable means 
at our command to continue business in the normal 
way, as far as it is possible to do so. 

“Whereas, The infamous acts of the autocratic 
governments of the Central Powers of Europe in 
ignoring the rights of neutral powers, the ruthless 
destruction of non-combatants’ property on land 
and sea, the cruel treatments of civilians in con- 
quered territory, have jeopardized the civilization 
of the world; and 

“Whereas, After patient effort to avoid the crisis, 
a heroic presentation of the facts by President Wil- 
son, the Congress of the United States has declared 
war on the Imperial German Government; be it 

“Resolved, That the National Retail Hardware 
Association, in convention assembled, pledge col- 
lectively and individually our unswerving loyalty to 
our Government and its executives. 

“Conservation of our foodstuff is a problem to- 
day most vital to the interests of the commoh- 
wealth. And we indorse the movements of the 
Government in its efforts to prevent waste and ex- 
travagance in food supply. 

“We believe in strict economy on the part of the 
producer in the marketing of such products, and 
that he should develop for production foodstuffs of 
necessity. Which, fully explained, signifies more 
bread and less alcohol. 


Legislation 


“We are to-day face to face with the greatest 
problem this country ever had to solve. It is not 
a question to discuss as to cause or responsibility, 
but is one of action, support and loyalty. There 
are only two factors in this land of ours to-day— 
Americans and aliens. The former through birth 


or adoption, the latter through distress or disloy- 
alty. 

“To those who cannot actively engage in this 
struggle they can stand back of the President by 
action, money and loyalty. The support of the 
Liberty Loan, Red Cross and Army, Y. M. C. A., 
are our responsibilities, and the following resolu- 
tion is presented to this body for adoption: 

“Be it Resolved, That we, representing 16,000 
hardware dealers from 38 States in this Union, 
pledge ourselves collectively and individually to the 
support of President Wilson and the nation, to bring 
to a victorious end the present crisis. 

“That we offer to the President, at his command, 
the State and National Organization of this asso- 
ciation, and pledge ourselves to promptly respond 
to any and all requests that we are called on to 
execute. 

“This association has been expressly blessed with 
an unusual prosperity. Our finances will justify 
this action. 

“We strongly urge the co-operation of this associ- 
ation in support of the honest advertisement move- 
ment so thoroughly presented by the National Ad- 
vertising Clubs of the country and urge the pas- 
sage by both State and National legislative bodies a 
bill strongly advocating the support of this move- 
ment. 

“We reaffirm our position previously taken on the 
following measures and hope the delegates present 
will take back to their State association their earnest 
support in advocating the following measures: 

“1. Providing for price maintenance on trade- 
marked and patented goods (Stephens Bill, H. R. 
9671). 

“2. Providing a tax on the issuance of coupons, 
prize tickets, stamps and other devices accompany- 
ing goods shipped in interstate commerce (Austin 
Bill, H.R. 11077). 

“3. Providing for preventing and regulating the 
manufacture, sale and transportation of misbranded 
articles (Rogers Bill, H.R. 13049). 

“4. A carefully prepared honest advertising 
measure (Kreider Bill, H.R. 282). 

“5. Providing for the restriction of Government 
printing and franking privileges and to prevent 
their misuse (Kenyon Bill). 


Postage Rates 
“BE IT RESOLVED, That we oppose any ad- 
vance in second-class mail matter or the ‘zone sys- 
tem’ as we believe it will work hardship on legiti- 
mate publications. An advance commensurate with 
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present needs eliminating the zone system meets 
with our approval. 

“WHEREAS, The Congress, in keeping with a 
comprehensive plan to increase the extraordinary 
Government revenues, made necessary by a state of 
war, is considering an increase of first and second- 
class postage rates of from 50 per cent on the for- 
mer to several hundred per cent on the latter; 

“BE IT RESOLVED, That the National Retail 
Hardware Association, in convention assembled, 
representing more than 16,000 retail hardware mer- 
chants, do hereby enter our earnest protest against 
the proposed increase in first and second-class post- 
age rates, unless a similar increase be made in par- 
cel post rates, and the fourth-class rates denied to 
catalogs and other books issued solely for adver- 
tising and commercial purposes. 


Trading Stamps 


“WHEREAS, The trading stamp and profit-shar- 
ing coupon octopus is still in our midst, seeking to 
perpetuate its existence by a plea of being a trade 
builder and means to ‘sensible conservation and 
practical thrift,’ 

“BE IT RESOLVED, That we urge our members 
individually and through their several State asso- 
ciations to do everything in their power to wipe out 
this great predatory evil which draws its susten- 
ance from merchants and consumers alike. 


Special Committee 


“WHEREAS, Following the recommendations of 
President Woodward and Secretary Corey, at the 
Atlantic City Convention in October, 1916, Presi- 
dent Fayette R. Plumb of the American Hardware 
Manufacturers’ Association appointed a Sales Pro- 
motion Committee, of which N. A. Gladding is 
chairman, for the purpose of developing plans for 
greater co-operation between manufacturers and re- 
tailers and the rendering of more constructive serv- 
ice to the latter tendencies,.etc.; not alone for the 
purpose of enlarging sales through a better under- 
standing of trade requirements and the possibilities 
for the introduction of new goods, but for the better 
service of customers and to make their business in- 
dispensable to their communities. 


Committee of One Hundred 


“WHEREAS, The Committee of One Hundred 
has been several times called upon during the year 
to express the collective membership opinion upon 
matters presented by the National Chamber of 
Commerce referenda and otherwise; 

“BE IT RESOLVED, That we confirm the vote 
of this committee, favoring the passage of certain 
proposed legislation for the conservation of natural 
resources, an amendment to the Federal constitu- 
tion to permit the President to veto separate items 
in appropriation bills, the enactment of laws to pre- 
vent strikes and lockouts during a period of inves- 
tigation and report, and the approval of the report 
of a special committee with reference to the financ- 
ing of the war. 
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“AND BE IT FURTHER RESOLVED, That we 
express our appreciation for the co-operation of this 
committee in connection with legislative and other 
national problems of broad common interest and 
urge its continued service in such manner as shall 
be deemed most effective for the interests of the 
trade. 


Distribution 


“WHEREAS, The retail hardware merchants of 
the United States, upon whose service agricultural 
progress and local prosperity are so dependent, in 
their capacity as community servants, are the dis- 
tributors of approximately 95 per cent of the coun- 
try’s hardware manufactures, and as such should be 
placed in a position to most efficiently and eco- 
nomically serve their customers in competition with 
any other method of distribution; 

“BE IT RESOLVED, That in behalf of the 16,000 
members of this organization we most strongly pro- 
test the action of those manufacturers and others 
who discriminate against local merchants by grant- 
ing preferential prices and terms to other retailers 
whose business methods are destructive rather than 
constructive of community development and civic 
progress. 


Discount 


“BE IT RESOLVED, That we as an association 
object to the producer and jobber considering the 
move to discontinue the 10 days discount on in- 
voices. 

“We believe the merchant is entitled to a fair 
compensation for prompt settlement of his pur- 
chases in 10 days from date of invoice. To elimi- 
nate this privilege is wrong. We believe an increase 
to 3 per cent cash discount promptly in 10 days 
from date of invoice will go further toward pro- 
ducing the results required. 


Advertising 


“We go on record as ardently advocating the 
spirit of co-operation, a better understanding of 
business conditions, and a clearer conception of 
community interest by our support to the move- 
ment of our universities and schools in advocating 
short courses in business training. 

“We also wish to express our appreciation of the 
stand taken by many magazines and periodicals in 
eliminating all classes of advertising that prove 
detrimental to local community interests and we 
wish to express our approval and support in trying 
to eliminate that unjust competition. 

The manufacturers and jobbers of St. Louis 
proved to be exceptional hosts. On Tuesday eve- 
ning the delegates were treated to a theater party 
at the Park Theater, and on Wednesday evening 
to a special boat excursion on the Mississippi. On 
Thursday evening a banquet and frolic was given 
at the Planters’ Hotel. On Wednesday afternoon 


the ladies were taken on an automobile ride over 
the city and through the entire week were shown 
exceptional courtesies by St. Louis citizens. 
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Importation of Alien Labor 


HE recent movement inaugurated in the 
East by some of the commercial organ- 
izations to suspend the operation of alien 
labor laws, so as to permit the importation 
of Asiatic laborers, is so short-sighted and 
unwise that it seems impossible that it should 
have a moment’s standing among thinking 
men. 
The shortage of labor in this country, 


largely because of the European war, is so 
acute that this mistaken policy is advocated 
as a last resort. So far as furnishing farm 
labor for this season’s planting and harvest, 
it has not even the merit of practicality. 

Owing to the difficulty of transportation 
and the lack of sea-going bottoms, it is not 
possible to import any material number of 
Japanese, Chinese or Hindus in time even 
for the gathering of the crops. Even if it 
were possible to get a measure of this nature 
through Congress promptly, which it is not, 
the time then would be far too short to be 
of any benefit to this season’s harvest. More- 
over, no one has questioned the American 
farmer whether he would accept such labor 
if it were offered him, for inevitably it would 
be ignorant, without knowledge of the Ameri- 
can ways of farming, and not even speaking 
the English language. There would then 
only remain the lowest labor positions in 
factories, and an attempt of that nature 
under present conditions would be nothing 
short of criminal folly. 

Inevitably such an attempt will be bitterly 
resented and resisted by labor organizations, 
and create a class feeling, which would be 
a calamity in itself. We have had one lesson 
in this respect, which should last us for all 
time. The bringing of negro slaves from 
Africa to fill the supposed want of laborers 
to cultivate the cotton fields of the South was 
probably the greatest mistake and blunder 
in our national life. It brought with it a heri- 
tage of woe and misfortune, such as nothing 
else in our history can match. To-day it pre- 
sents the greatest problem in our civilization, 
and one whose solution we cannot even now 
dimly discern. We have enough racial prob- 
lems, without adding another in the con- 
templated action of importing coolie laborers 
from the East. Any justification that their 
residence would be but temporary is a blind 
delusion, for once here they would never 
leave. The attempt is bound to fail, and the 
only result will be to breed the deepest bit- 
terness between those who favor it and the 
great mass of the laboring classes. 


Comment _ 
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The Failing Natural Gas 
Supply 


HIO industrial companies as well as 

others in the adjoining States are deep- 
ly concerned over the outlook for the natural 
gas supply. Recently a natural gas survey was 
made under the direction of the Public Utili- 
ties Commission of Ohio, but the report of it 
just published gives manufacturers little in- 
formation as to the extent to which they can 
depend on natural gas for fuel next winter. 
Some light has been shed on the subject by 
G. L. McKibben, gas and water engineer of 
the Ohio Utilities Commission, in a paper 
read before the Cleveland Engineering So- 
ciety last week. In his opinion unless some- 
thing is done to conserve the supply and pre- 
vent waste, the end of the use of natural gas 
for industrial purposes in Ohio is in sight. 
The report of the survey states that as the 
outlook for an increased supply is not flatter- 
ing, with the prospect that the demand is 
likely to increase, it is necessary to take im- 
mediate steps not only to conserve the nat- 
ural gas supply, but to use every means to 
stop the waste. 

The dependence of Ohio manufacturers on 
natural gas, which comes largely from the 
West Virginia fields, is indicated by the fact 
that 2499 industrial consumers in the State 
in 1915 used 146,724,989,000 cu. ft. of gas. 
The shortage last winter was much more se- 
vere than in any previous winter, what with 
the increased demand resulting from the re- 
markably severe weather, the unusual sca'c 
,on which manufacturing plants were being 
operated and the high price and shortage of 
coal. Many industries were badly crippled 
for weeks because of the lack of fuel. 

The Ohio gas survey has been made, it is 
announced, with a view to organizing the 
various industrial consumers so that the 
Utilities Commission may control the gas 
consumption in a way that will best serve the 
interests of all. The States gas engineer has 
suggested a conference on the subject be- 
tween the Utilities Commission, the gas com- 
panies and civic bodies. While something 
may be done to conserve the supply and pre- 
vent waste, such efforts will not go far 
toward supplying a demand that is increas- 
ing every year. The policy of the State is 
to cut off or reduce the supply to industrial 
users when there is not sufficient gas for these 
and domestic consumers. This has led many 
industrial concerns to substitute oil or other 
fuel or to put in equipment that will relieve 
them of entire dependence on gas when there 
is a shortage. 













Why the Red Cross Needs 
$100,000,000° 


Proclamation of Red Cross Week 


Cc co ee Badatiy neta WU Miaeis 


INASMUCH as our thoughts as a nation are now turned in united purpose towards 
the performance to the utmost of the services and duties which we have assumed in 


the cause of justice and liberty. 


INASMUCH as but a small proportion of our people can have the opportunity to 
serve upon the actual field of battle, but all men, women and children alike may serve 
and serve effectively by making it possible to care properly for those who do serve 


under arms at home and abroad. 


AND INASMUCH as the American Red Cross is the official recognized agency for 
= voluntary effort in behalf of the armed forces of the nation and for the administration 


E of relief. 


= Now, therefore, by virtue of my authority as President of the United States and 
3 President of the American Red Cross, I, Woodrow Wilson, do hereby proclaim the week 
ending June 25, 1917, as Red Cross Week during which the people of the United States 


WU 


Washington, D. C., May 25, 1917. 
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HE most stupendous and appealing call in the 
history of the world to aid suffering humanity 
confronts our Red Cross. Millions of men 

who have been fighting for liberty lie dead or 
wounded; millions of women and children are 
homeless and helpless; hundreds of towns and vil- 
lages have been destroyed: disease and distress are 
rampant. 

Up to now, our own people have not suffered. 
While Europe has been pouring out her lifeblood, 
America has experienced a prosperity she had never 
known before. 

But now we ourselves are in this gigantic war. 
We now see that the struggle against autocracy 
and tyranny which our Allies have been making is 
and has from the first been, in reality, no less our 
struggle than theirs. We ourselves must now share 
the suffering which they have endured; we, too, 
must bear the burdens and we must do our part in 
a real way. 


The Red Cross a Vital Factor in the War 


Our Red Cross is a vital factor in the struggle. 
To promote efficiency in administering its great re- 
sponsibilities, the President of the United States 
has created a Red Cross War Council. We of the 
Council know now only what the minimum require- 
ments are. But we know already that the needs 
which our Red Cross can alone supply are at pres- 
ent beyond computation. 

I would like to call your attention to the particu- 
lar difficulty there is in explaining with any definite- 
ness a program or outlining a budget for the ex- 
penditure of money. The field is so broad, the de- 
mands so great, that we can not form a campaign 
or form a budget until we know in which direction 
we are to move. 

Of course, our first obligation is to our people at 
home. It is very difficult to estimate the require- 
ments here. As to other parts of the world, it is 
absolutely impossible. That estimate can only be 


*Remarks on behalf of the War Council of the Amer- 
ican Red Cross made by the chairman, Henry P. Davi- 
son, to delegates from American Red Cross Chapters 
assembled in Washington, D. C., May 24 and 25, 1917. 
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will be called upon to give generously and in a spirit of patriotic sacrifice for the sup- 
port and maintenance of this work of national need. 


Wooprow WILSON. 


definitely made and presented when we know the 
amount of money we have to expend. 

The vision that the War Council has of the Red 
Cross is a very great one. The Red Cross is a rec- 
ognized official organization to carry on a humani- 
tarian work. It is the recognized international or- 
ganization in all the civilized countries of the world 
—and I might also add, in Germany. 

We are now facing a situation the like of which 
has never before existed. It is most important 
that every man and every woman in this room carry 
back from Washington some sense of that obliga- 
tion, some idea of what the people of this country 
are looked to to supply if we are going to begin 
our work. 


We Shall Need $100,000,000—and More! 


We ask for $100,000,000. It is a large sum of 
money, but, believe me, the people of this country 
are not only going to supply that one hundred mil- 
lion but a very great deal more! 

There has been some question about the obliga- 
tions of the Red Cross and its particular field of 
work. If the Red Cross is to be the recognized or- 
ganization through which this work must be carried 
on, it must work in many new fields, in many new 
ways. 

Our great trouble to-day is that our people do 
not realize the situation throughout the countries 
now at war. They must be made to realize them, 
and the obligation upon us is to see that it is done 
as soon as possible. 

The Red Cross is doing a noble work. And it is 
an obligation upon every man, woman and child in 
this country. I hope that it will be sufficiently 
realized that we shall not only enjoy the satisfac- 
tion of contributing our energies and our money, 
but we will also have thereby received a very great 
benefit. 


We Need a Sense of Sacrifice 


Certainly there is nothing that this people need 
more than a sense of sacrifice. This is no time to 
listen to the man who says, “I am contributing so 
much here and so much there, taxes are very high, 
and the cost of living is growing.” 
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The question of opportunity comes up—whether 
we shall do it at this time or another time. There 
is no calendar on the battlefield. There is no wait- 
ing for conditions there, and we cannot wait for 
conditions here. 

There are many very fine activities through other 
organizations throughout all parts of this country, 
born of the very best spirit, based on patriotism, on 
something of appreciation of the needs. In our 
campaign we can have but one thing in mind, and 
that is the Red Cross. It must be the Red Cross 
first, last and all the time, because if we begin to 
recognize this agency or that agency, we will lessen 
our effectiveness, and no one will succeed. 

Appreciating the importance of that, and recog- 
nizing the fine work these fine organizations are do- 
ing, a committee has been appointed by the War 
Council, with Judge Robert S. Lovett, Chairman of 
the Board of the Union Pacific Railroad, at its 
head, to co-ordinate the work of these organizations 
with the Red Cross. Where there is duplication, 
where there is waste of effort that committee will 
recommend to this activity or that activity that it 
bring its influence in through the Red Cross. Their 
character, fine personnel, fine pride, and that 
proper esprit de corps, which makes them feel that 
they want to live in history, should be recognized. 
We should say to such an organization, “You are 
doing a fine work. We need your organization. We 
ask you to continue, and we would like you to con- 
tinue under your own name, but in co-operation 
with our organization.” 

The great patriotic movements throughout the 
country should be driven in a way which will be 
the most effective; and as the Red Cross is the rec- 
ognized official organization, there seemed but one 
thing to do, and that was to co-ordinate them 
through our Red Cross. 


Our First Duty Is at Home 


First, our duty is at home. We hope never to be 
found wanting here. We hope, and we have every 
reason to hope, that through an organization to be 
effected by Mr. Hurley, there will be no camp, after 
mobilization in this country, which will not be sup- 
plemented by the Red Cross. Of course, the posi- 
tion of the Red Cross relative to our own army is 
that purely of supplementing our medical depart- 
ment. 

Something of what we must expect to do and 
something of the sacrifices which we must expect to 
make will be indicated by the following summary 
of the very present situation: 


Work to Be Done Abroad 


Hundreds of American doctors and nurses are al- 
ready at the front. A force of 12,000 American en- 
gineers will soon be rebuilding the railroads of 
France. Upwards of 25,000 American men are now 
on the battlefields of Europe, fighting as volun- 
teers in the Allied armies; soon, 25,000 American 
regulars will be added to their number. All our Na- 
tional Guard is to be mobilized; our regular army 
is to be recruited to full strength, and 500,000 other 
men shortly to be called to the colors. Within a 
few months we should and will have in service an 
army of 1,000,000 and a navy of 150,000 men. 

These men must have of our best. To prepare 
against their needs in advance will be a stupendous 
task which the Red Cross must undertake. Doc- 
tors, nurses, ambulances, must be made ready. 
Vast quantities of hospital stores, linen bandages 
and supplies of every kind must be prepared and at 
once. If we wait, it may be too late. When we ask 
our own sons and brothers to fight for our liberty 
3000 miles from home in a country already sore and 
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afflicted, surely we cannot do less than prepare to 
take care of them in their day of suffering. 


What Canada and England Have Done 


Gallant Canada from 8,000,000 population raised 
an army of 450,000 men. Eighty thousand are 
dead or injured, and Canada has raised in value 
$16,000,000 for the Red Cross to relieve her sick 
and wounded. Her Red Cross, thus vitalized by 
the sacrifice of those at home, has been able to save 
thousands from death or misery. 

Immediately our soldiers go into camp, their de- 
pendent familes will become a problem. Obviously, 
in a country the size of our own, the proper and 
practical way to distribute both the burdens and 
the benefits fairly and uniformly will be through 
the Government itself. This is especially fitting 
when voluntary contributions must meet such enor- 
mous requirements in other fields. There will un- 
doubtedly arise a large number of special cases re- 
quiring additional or unusual assistance. Such as- 
sistance should be made systematic largely through 
local chapters of the Red Cross. 


Needs Greater than Ever Known 


Indeed, the duties and the opportunities which 
confront our Red Cross have no precedent in his- 
tory, and are not within human estimate to-day. 
The War Council, however, can make definite plans 
and budgets only to the extent to which it is sup- 
ported by the generosity of the American people. 

At the moment, the real question is not so much 
how much money we need, but rather how much 
can be spent wisely and made effective in the im- 
mediate future. The War Council, therefore, after 
carefully considering the matter, is certain that 
even to approach compliance with the most press- 
ing needs will require at least $100,000,000. 

It is an enormous problem; it must be handled 
with a big heart, with a broad vision, and with the 
highest business ability. The War Council regards 
its task as a very sacred trust, and it. will give to 
this labor of humanity the best ability at its com- 
mand. 

All Helping, America Will Not Fail 


If each individual American now contributes his 
“bit” there can be no failure. America will, we feel 
sure, in this again demonstrate her ability to han- 

,dle a big task in a big way. That we may be able 

to perform this great task we shall appeal to the 
generosity and for the hearty co-operation of the 
whole American people. 

Are the people of this country going to be con- 
tent with a Red Cross organization which will take 
care of only our own army here and abroad? Is 
that our mission? If it is, then we need no such 
campaign. Rather, are we going to stamp the rest 
of the world with patriotism and an appreciation on 
the part of one hundred and four million American 
people. It remains for each and all of you to so 
imbue the rest of the people in your various and 
respective localities that we will respond in a way 
which will electrify the world! 

If, in making a survey of the obligations and 
opportunities of our Red Cross, a gloomy picture 
is drawn, we must not be discouraged, but rather 
rejoice in this undertaking and in the confidence 
that we can by our voluntary action render a serv- 
ice to our afflicted allies which will for all time 
be a source of pride and satisfaction in a good deed 
well done. As President Wilson has said: “But 
a small proportion of our people can have the oppor- 
tunity to serve upon the actual field of battle, but 
all men, women and children alike may serve, and 

serve effectively.” 






















WASHINGTON, D. C., June 18, 1917. 
HE Webb export combination bill vaulted lightly 
over another hurdle during the past week. By 
a vote of 241 to 29, the House of Representa- 
tives reaffirmed its confidence in the principles upon 
which this measure is based and sent it to the Sen- 
ate without a solitary amendment of any kind. 

The splendid organization behind this bill is 
working like a well-oiled machine, although the 
pace is a trifle slow. Somebody recently remarked 
that the Congressional mill is evidently geared to 
the “mills of the gods,” judging by the number of 
revolutions to the minute; but, granting this, there 
is some reason to believe that both machines occa- 
sionally grind with equal fineness. 


Good Work for Webb Bill 


The managers of the Webb bill had the foresight 
to perfect its provisions before it was introduced 
in the new Congress and to secure a practical agree- 
ment among the members of both House and Senate 
committees which resulted in simultaneous favor- 
able reports on an identical text. The action of the 
House, therefore, in passing the bill without amend- 
ment makes it unnecessary to send the House meas- 
ure to the Senate Committee on Interstate Com- 
merce, for the reason that that committee has al- 
ready reported the bill and placed it on the Senate 
calendar. When next this measure is called up in 
the Senate it will be but a moment’s work to sub- 
stitute the House bill for the Senate draft, and its 
passage by the Senate will then complete the Con- 
gressional work, and permit the measure to be sent 
to the President for signature. 

But the Webb bill didn’t pass the House without 
a protest. No big measure designed to reform 
abuses or to straighten out vexatious business tan- 
gles ever gets through either house without a fight. 

La Follette and Norris and Cummins in the Sen- 
ate have their prototypes in the House in such men 
as Volstead of Minnesota, Morgan of Oklahoma, and 
Juul of Illinois. Like the little Senate group, how- 
ever, they are in a small minority, and it is only at 
the end of a Congress that a “handful of willful 
men” can block a worthy measure. 


What the Export Bill Means 


When the export bill was called up in the House, 
Chairman Webb of the Judiciary Committee, who 
introduced the original bill as drafted by the Fed- 
eral Trade Commission, made a short speech, in 
which he set forth the objects of the measure in 
clean-cut terms. In admirable presentation of the 
purposes of the bill, he said: 

“It has been a matter of serious doubt whether 
our exporters are permitted, under our existing 
anti-trust laws, to form a joint selling agency in 
the export trade. Many eminent lawyers are of 


the opinion that such a combination for export 
trade is not prohibited by these laws, but the doubt 
that exists has been sufficient to restrain any such 
effort. 

“This bill seeks to make it legal, if it is not al- 
ready so, to organize co-operative selling agencies 
or associations among American exporters. 


These 
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common selling agencies or associations among 
American exporters would be separate and distinct 
organizations for the sole purpose of engaging in 
export trade, and wouid be made up of stockholders 
from the various exporting companies or individu- 
als interested in this trade. 

“There are many advantages which could be had 
by them. Chief among these advantages is the 
saving in cost to the exporting members of the as- 
sociation. 


Experts Needed for Export Trade 


“In order to build up an export trade it is neces- 
sary to have the most expert representatives in the 
foreign fields to introduce and thoroughly advertise 
our American goods. This involves a large expen- 
diture of money before the trade can be estab- 
lished. 

“A number of our large enterprises are able to 
do this alone, and for this reason the proposed law 
would not greatly benefit these large enterprises, 
but our smaller manufacturers and merchants would 
be prohibited from undertaking such an enterprise 
because of the tremendous costs that it would in- 
volve. By this method of organizing these co-oper- 
ative agencies the smaller exporters would be en- 
abled to combine and share this expense among a 
number of them. After a foreign business has been 
established it could be continued at a great saving 
to the trade, which would help our exporters to 
successfully meet the foreign competition. 

“As pointed out by the Federal Trade Commis- 
sion, the other great commercial nations permit, 
and in some instances encourage, similar organiza- 
tions for export trade to those authorized by this 
bill. It is pointed out that in Germany, prior to 
the war, there were 600 important combinations to 
control the market, embracing practically every in- 
dustry in the empire. These carried on vigorous 
campaigns to extend their foreign business, to pre- 
vent competition among German producers in for- 
eign markets, and to secure profitable prices. 

“In France and Belgium, syndicates of iron and 
steel, coal, glass, and other industries were strong 
factors in handling their foreign trade. In Japan, 
attention is called to their strong export organiza- 
tion of textile manufacturers which is rapidly cap- 
turing the cotton goods trade of northern China, 
and to their nation-wide “tea council,” which con- 
trols its tea trade. In England, their associations 
of merchants and manufacturers dominate the for- 
eign business.” 

_ Critics Begin Their Work 

Then the House critics got out their magnifying 
glasses and began to examine the bill in detail. 
This is a familiar process of which certain Con- 
gressmen, notable for nothing else, make a specialty. 

Representative Wingo of Arkansas wanted to 
know whether the bill safeguarded domestic com- 
merce by prohibiting export combinations from 
selling for consumption within the United States. 
Mr. Webb replied that a Senate amendment, which 
had been incorporated in the pending draft of the 
bill, fully took care of this matter. 

Uncle Joe Cannon then wanted to know whether 
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there was anything in the bill to prohibit a stock- 
holder in an export corporation from being a stock- 
holder in a corporation interested in home trade. 
Mr. Webb replied in the negative. 

“That would be unwise,” he said. ‘We have set 
a parallel case in our effort to capture foreign trade 
by passing another law for which the gentleman 
asking this question voted when it went through 
this House. We allow the national banks of the 
United States to combine if they want to and to have 
a common stock ownership in foreign banks, and 
by that means we are establishing financial insti- 
tutions in all the foreign countries that will greatly 
help the trade that I hope will be built up under this 
bill.” 

Slugger Volstead Strikes Out 


The next batsman to tackle Mr. Webb’s curves 
was Volstead of Minnesota, who has been hitting 
.400 for the “Trust-busters,” and hopes to partici- 
pate in the world’s series. Mr. Volstead declared, 
in the first place, that the Webb bill was not a war 
measure, and therefore ought not to be taken up at 
this session. 

In the second place, he asserted that it was a 
“physical impossibility” to authorize export com- 
binations that would not affect the domestic trade. 
Both these points were convincingly met by Mr. 
Webb. 

In the third place, Mr. Volstead said the bill would 
weaken the law against combinations instead of 
strengthening it, and, in point of fact, was ‘“noth- 
ing but a covert attack upon the Sherman anti-trust 
act.” This was Mr. Volstead’s third strike, and, 
having missed the ball every time, he retired in 
confusion to the bench. 

Mr. Morgan of Oklahoma is second on the bat- 
ting list of the “Trust-busters.” When it comes to 
tackling corporations he is more than a pinch hitter. 


Opposes Competition for Trade 


Mr. Morgan put forward the altruistic proposi- 
tion that it is very inconsistent for the United 
States to help the Allies in their war with Ger- 
many and at the same time to pass legislation that 
may enable us to get some of their trade when the 
war is over. 

“This bill,” he declared, “is not drawn on the 
lines of peace. It is along the line of conflict, the 
conflict for trade and commerce, the conflict for 
wealth! I hope this bill will not pass.” 

Representative Caraway of Arkansas, who him- 
self hails from a State where the pounding of 
trusts and combinations is a favorite indoor sport, 
declared that Mr. Morgan’s position was so ex- 
treme as to arouse his curiosity as to “just what it 
is that excites the gentleman from Oklahoma. 

“In one breath,” said he, “the gentleman declares 
that this is an authorization for a combination that 
is going to raise the price of commodities to the 
American people and in a beautiful peroration he 
says his real concern is that the price will be en- 
hanced to foreign peoples.” ‘ 

“He has been bitten by the octopus!” declared 
Representative Johnson of Washington. Roars of 
laughter followed this sally and were renewed when 
Representative Caraway added: 

“They have been having a good many cyclones in 
Oklahoma lately and the gentleman’s talk may be 
but a reflex action.” 


Morgan Amendment Beaten 


Mr. Morgan insisted, however, that the bill ought 
to be safeguarded by a proviso that “before any as- 
sociation shall engage in business under this act it 
shall secure from the Federal Trade Commission a 
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permit to engage in such business and the said com- 
mission is authorized to issue such permits and may 
in its discretion refuse a permit to any association 
and may, after hearing, cancel any permit issued,” 

The effect of this amendment would be to place 
the export business of the country entirely in the 
hands of the Federal Trade Commission and a dozen 
members sought to catch the Speaker’s eye to say so, 
Johnson of Washington succeeded. 

“Let us suppose,” said he, “that certain manu- 
facturers go into a combination for the export busi- 
ness in China; that they induce the Chinese people 
to wear shirts, thereby causing an increase in the 
price of shirts in the United States. There would 
immediately be a great hue and cry among the 
muck-rakers that the price of shirts had gone up 
and that we were robbing the Chinese, so petitions 
would come flooding in upon us and members of 
Congress would go to the Federal Trade Commis- 
sion and demand that the permit of this combina- 
tion be canceled; otherwise the shirts in China 
would be cut off at the pocket instead of at the tail. 
How long would business last under such condi- 
tions?” 

After half an hour of facetious debate on the Mor- 
gan amendment, it was beaten by a vote of 131 to 
11. One or two dilatory motions followed but when 
the question was finally taken and a roll call de- 
manded, 241 members voted in favor of the bill to 
29 against it. 

Four members who apparently could not make up 
their minds voted “present.” There were 156 ab- 
sentees, which wasn’t bad for a sweltering June 
afternoon. With big electric fans buzzing in cool 
committee rooms and an unlimited supply of Con- 
gressional lemonade on tap, it’s no easy task to keep 
Congress on the job when old Hi Temperature is 
crowding General Humidity for a record. 


Kitchin Defies Senate Committee 


Chairman Kitchin of the Ways and Means Com- 
mittee has issued’ a challenge to Chairman Simmons 
of the Senate Finance Committee and has shied his 
castor into the ring. He declares he will never 
agree to the war revenue bill as drafted by the Sen- 
ate Committee and that he is especially opposed to 
the tax on parcel post packages and will stay in 
Washington until he beats it, even if the session is 
prolonged until he has to take his fur coat out of 


: cold storage. 


Mr. Kitchin’s defi comes in on schedule time. Vet- 
eran observers in this interesting field only smile. 

It is the regular thing, about one week before a 
revenue bill drafted by the Ways and Means Com- 
mittee is reported by the Finance Committee, for 
the leader of the House to get up on his hind legs 
and tell about the awful things he will do if the 
Senate refuses to swallow the House bill whole. The 
Senate Committee, however, goes on Fletcherizing 
and rejects a lot of the choicest House titbits, sub- 
stituting others of its own production. 

By and by the Senate takes up the Finance Com- 
mittee bill, adopts its chief provisions with a few 
modifications and after a fortnight of wind-jam- 
ming the measure goes to a conference committee 
of ten members composed of five Senate lions and an 
equal number of House lambs who, after a few 
days of more or less acrimonious debate, lie down 
together in perfect harmony—with the lambs inside 
the lions. 

Stick a pin in here. The war revenue bill as 
finally agreed to will be a Senate measure. 


Some Solid Facts About the U-Boats 


If we were to believe all the hysterical reports 
we've read in the daily press during the past month 
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we would be justified in assuming that the German 
submarines had knocked the bottom out of our com- 
merce with the Allies, if not with the other nations 
of the earth. It is true the reports have been less 
depressing during the past ten days than they were 
throughout the month of May but they are still cal- 
culated to scare the farmer into believing that his 
food products will never get to Europe and to cause 
the average manufacturer to doubt whether his 
goods will ever see the other side of the Atlantic. 

A few cold figures may help to reassure the busi- 
ness men of the country and to offset an interna- 
tional publicity campaign that has been waged for a 
perfectly legitimate object, which, however, has 
now been aceomplished, leaving it unnecessary to 
keep up the agitation. A few facts won’t hurt the 
preparedness campaign and may help a little in 
steadying the public pulse. 

There is no doubt that during April and May the 
German Government made a tremendous effort to 
cut England off from all supplies through the use 
of the undersea boats. It is equally true that the 
submarines sank a lot of ships, although we have 
never had what even purported to be a detailed 
statement showing the size of these vessels or their 
aggregate tonnage. 


Putting On the Loud Pedal 


About the time the German pirates were doing 
their worst the English and French missions came 
to the United States in the hope of securing the 
broadest measure of co-operation from our Govern- 
ment and especially the speedy dispatch of a large 
armed force. Every argument was brought to bear 
by the foreign delegates and the submarine story 
lost nothing in the telling. 

This was legitimate work and no doubt helped in 
the final result which was the landing of General 
Pershing and staff on the other side to be speedily 
followed by a substantial military force. The Ameri- 
can flag will soon be flying at the head of a big 
American column on the soil of sunny France and 
Kaiser Bill will “get his” just so much the sooner. 

But to get down to brass tacks on what the sub- 
marines have done to our foreign trade we must 
consult figures and forget all about the press agent 
work of our good friends from across the seas. The 
exhibit is a cheering one. 

Our total imports in April, 1917, amounted to 
$253,916,000 as compared with $218,236,000 during 
the corresponding month of 1916. Here, then, was 
a snug little gain of $35,000,000, or about 16 per 
cent, which is going some. 

For the ten months ending April, 1917, our total 
imports were $2,072,000,000 as compared with $1,- 
722,000,000 for the same period of 1916, a gain of 
$350,000,000, or more than 20 per cent. This was 
a fine showing for ten months and will be just as 
good, if not better, for the full fiscal year. 


Swelling Our Business with the Allies 


But now let us look at our trade with France and 
Great Britain. This is the business that the under- 
sea boats are attacking with all the resourcefulness 
at their command. 

Our imports from France in April, 1917, were 
valued at $10,460,000 as compared with $9,804,000 
for the same month of 1916, a gain of $656,000. 
For the ten months our total imports from France 
rose from $83,773,000 to $91,817,000, a very sub- 
stantial increase. 

Imports from Great Britain made a less satisfac- 
tory showing but for a reason with which the sub- 
marine campaign has nothing to do. Our total re- 
ceipts of British goods for April, 1917, were valued 
at $26,552,000 as compared with $25,031,000 for the 
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same month a year ago, a gain of $1,521,000. For 
the ten months there was a slight falling off in our 
direct imports of British goods, the decline being 
from $245,194,000 in 1916 to $244,446,000 in 1917. 

I have used the expression “direct” receipts ad- 
visedly, for a glance at our imports from Can.da 
shows that in April of this year they aggregated 
$27,734,000 as compared with $15,913,000. for the 
same month a year ago, while for the ten months 
the total rose from $165,224,000 to $236,829,009. 
In a word, our imports from Canada have risen 
enormously because we are now bringing in through 
Canadian ports, and especially through Halifax, 
large quantities of goods which heretofore we have 
brought direct from the British Isles. 

But the gain in our import trade fades into in- 
significance when compared with the record of our 
exports. If it is more blessed to give than to re- 
ceive we are certainly “in it” up to our chins. 

Our total exports in April, 1917, aggregated 
$530,252,000 as compared with $398,568,000 for the 
same month of 1916, a gain of 33 per cent. For 
the ten months our shipments rose from $3,393,993,- 
000 to $5,167,222,000, an increase of nearly 50 per 
cent. 

Trade with France Booming 


Coming now to our trade with France, the fig- 
ures show that while in April, 1916, we shipped 
$55,822,000 worth of merchandise, for the same 
month in 1917 we exported $95,683,000, a gain of 
no less than 70 per cent. For the ten months our 
shipments to France rose from $475,944,000 to 
$827,023,000, a gain of nearly 75 per cent. 

Our exports to Great Britain show similar actual 
gains although they have not risen proportionately 
for the reason that our commerce with the United 
Kingdom is so large that a percentage gain equal to 
that recorded in the case of France would tax our 
productive resources. In April, 1917, however, we 
exported to Great Britain goods to the value of 
$173,361,000 as compared with $139,771,000 in 
April, 1916, a gain of about 24 per cent. For the 
ten months the increase was from $1,191,311,000 to 
$1,707,641,000, a gain of $516,000,000, or more than 
43 per cent. 

It really looks as though the Germans would have 
to dig up something better than a submarine to 
smash our commerce with the Allies, doesn’t it? 


Coming Conventions 


CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Wrightsville Beach, N. C., June 19, 20, 21, 
1917. T. W. Dixon, secretary, Charlotte, N. C. 

MISSISSIPPI RETAIL HARDWARE ASSOCIATION CON- 
VENTION, New Orleans, La., July 17, 18, 1917. Wal- 
ter Harlan, secretary, 44 Boulevard Circle, Atlanta, 
Ga. 

TENNESSEE RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Chattanooga, Aug. 7, 8, 9, 1917. Walter 
Harlan, secretary, 44 Boulevard Circle, Atlanta, Ga. 





‘THOMAS L. BricGcs, who has long been advertis- 
ing manager of the Remington Arms Union Metal- 
lic Cartridge Company, Woolworth Building, New 
York, has recently been made assistant to the vice- 
president of the company. This assignment is in 
addition to his other duties as chief of advertis- 
ing. 

WILLIAM T. GORMLEY, formerly of the Bullard & 
Gormley Company, Chicago, IIll., is now representing 
the Miller Lock Company, Philadelphia, Pa., in the 
Central West and Missouri Valley district, with 
headquarters in Chicago. 
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Tools in the Picture Theater 
Hardware Used by the Up-to-Date Movie Operator 


By E. T. KEYSER 





A big field for hardware where the pictures come from 


YHNHE unknown and unseen individual who pro- 
jects the winning sweetness of Mary Pick- 
ford, the damfoolishness of Charlie Chaplin 

and the unobscured graceful symmetry of An- 

nette Kellerman on the screen is a combination of 
optician, wire chief and machinist. He chauffeurs 
one or two projection machines whose value and 

delicacy would make a six-cylinder car appear a 

toy by comparison. In his lighter moments, he is 

the Red Cross of a collection of rheostats, recti-’ 
fiers, switchboards, ammeters and voltmeters, and 
when anything goes wrong it is up to him to do 
the first-aid act so expeditiously that the audience 
never suspects that anything unusual has oc- 
curred. He has a large and unsatisfied appetite 
for tools and the fact that his purchasing view- 
point is based not upon the cost but how much 
time the implement will save him in a hot corner 
makes the operator a particularly good customer 
for the concern that will keep in touch with him. 

As an illustration of the completeness of the 
operator’s tool kit, here are copies of the tool in- 
ventories of two picture theaters: 


Inventory No, 1 


Three oil cans, 11 pairs of pliers, 6 small 
punches, 6 small cold chisels, 1 awl, 8 screw- 
drivers, 1 jeweler’s vise (very small), 1 jeweler’s 
vise (medium), 1 hand drill (8 drill points), 1 
pipe wrench, 1 adjustable “S” wrench, 1 carbon 
file, 3 flat files, 3 round files, 3 triangular files, 
1 5-in. vise, 1 6-in. emery wheel, 1 oil stone, 1 
breast drill, 40 drills for above, 1 set (6) punches, 
1 set (6) chisels, 1 quart blow torch, 1 oil gun, 
1 50-ft. steel tape, 1 60-in. steel tape, 1 2-ft. brass 


bound rule, 1 6-in. steel rule, 2 monkey wrenches, 
1 wire gage, 1 thickness gage, 1 screw pitch gage, 
4 calipers, 2 automatic screwdrivers, 3 ball pein 
hammers, 1 hack saw, 1 pair tin snips, 1 rip saw, 
1 cross-cut saw, 2 hammers, 1 hatchet, 1 brace 
with set of bits, 2 planes, 1 drawknife. 

Inventory No. 2 

One pair 9-in. carbon pliers, 1 pair 6-in. carbon 
pliers, 1 pair 8-in. linemen’s pliers, 1 pair 6-in. 
linemen’s pliers, 1 heavy carpenter’s hammer, 1 
light carpenter’s hammer, 1 machinist’s 15-in. 
screwdriver (magnetized), 1 6-in. machinist’s 
screwdriver, 1 5-in. machinist’s screwdriver, 2 
10-in. carpenter’s screwdriver, 1 8-in. carpenter’s 
screwdriver, 1 10-in. hack saw, 1 12-in. hack saw, 
1 24-in. rip saw, 1 Simplex wrench, 1 6-in. monkey 
wrench, 1 142 pipe wrench, 1 52 pipe wrench, 
1 5-in. rat-tailed file, 1 7-in. flat file, 1 10-in. flat 
file, 1 12-in. rasp, 1 7-in. triangular file, 1 3-in. 
center punch, 1 6-in. center punch, 1 6-in. cold- 
chisel, 1 carpenter’s chisel, 1 automatic screw- 
driver with drills and leather punches, 1 brace 
with bitts, 1 vise, 1 oil can, 2 fire extinguishers. 

Operator No. 1 has been accumulating tools 
longer than operator No. 2, and his list gives an 
idea of what the latter’s list will look like in the 
near future. 

But even operator No. 1 is not yet satisfied, for 
he apologetically explains the absence of a set of 
taps and dies by stating that he has access to a 
complete set of both A. L. A. M. and Standard 
threads, but in a yearning manner which indicates 
that he will not feel quite right until he owns 4 
set outright. 
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Office of HARDWARE AGE, 
New York, June 18, 1917. 


PP HE cont:nued cool weather and heavy rains have re- 
tarded the giving of orders to city merchants. 
Frequently these conditions have led to withholding 
specifications entirely for the season or else diversion 
to out of town suppliers more convenient to residences 
occupied only dur.ng summer seasons. The usual good 
trade of early May and June for city consumption has 
been much interfered with, while buying for use in 
suburbs and elsewhere away from the city has so far 
been lighter. In various types of seasonal goods they 
wi!l have to go over until another year unless offered 
at attractive, reduced prices to move now. 

As yet the business in screen wire cloth, door and 
window screens, is below normal, we learn, but much 
of this will come along, despite a late start, when in- 
sects become troublesome. The extremely high price 
on copper screen wire has greatly restricted sales and 
some dealers have stopped handling it because of al- 
most prohibitive cost. Jobbers in this territory report 
that general sales, notwithstanding the seasonable draw- 
backs, have kept up fairly well, although of a hand to 
mouth character. 

The demand on railroad transportation is causing con- 
siderable hardship, owing to the longer hauls, some- 
times across the North River, and the greater frequency 
with which consignments must be picked up after re- 
ceipt of arrival notices instead of combining them on 
penalty of a month’s storage charges, regardless of the 
time the goods are in the storehouse. The reason for 
this distant unloading in an adjoining State and across 
the river is extreme pressure on docking facilities along 
the Manhattan water front owing to the use of more 
pier space for war purposes. 

Collections are quite good, and prices are firmly main- 
tained with but rare exceptions where there are tempo- 
rary reasons for concessions, as in linseed oil. 

Advances have been made in bright wire goods and 
pipe cutters; tacks are nearly a third higher, and the 
Millers Falls Company has made a general advance in 
its lines of carpenters and machinists’ tools. 

The Government’s demands for war material, es- 
pecially such as will require huge amounts of metals 
and allied materials, particularly, will diminish greatly 
the available portion for ordinary mercantile uses. 
Likewise this will have to come quickly for ships, can- 
non, rifles, airplanes, ammunition, harness, pipe, the 
outfitting of camps, railway material and so on in- 
definitely. This means the utilization of great quan- 
tities of commodities at once which will long continue 
both for ourselves and the Allies. 

Some idea of the volume of business passing may 
be inferred from the enormous and heretofore unheard 
of totals reported by the clearing houses. The aggre- 
gate exchanges for the latest week in the U. S. A. are 
$5,471,480,742, an increase of 31.5 per cent comparable 
with 1916 and of 95.5 per cent contrasted with 1915 
during like periods. The total at New York for similar 
weeks amounts to $3,704,839,856, which is respectively 
30.6 and 102.6 per cent over 1916 and 1915, respectively. 
Corresponding figures outside of New York total $1,- 
766,640,886 or an expansion of 32.8 per cent beyond 
1916 and 81.3 per cent over 1915. 


Wire NaiLs.—Merchants complain that they are un- 
able to execute the orders they receive and more that 
are easily obtainable because they cannot get the nails. 
There are many inquiries from comparatively distant 
territories that have to be turned down, which indicate 
that natural sources of supply nearer the merchants 
have been drained. Then when goods are actually shipped 
from mills, cars get into freight jams and it is most 
perplexing to locate cars and get them to unloading 
platforms. Some of the mills have notified their rep- 
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resentatives to cut down on the booking of orders as 
much as possible and while there are base prices at 
Pittsburgh, they are often nominal as the nails can- 
not be delivered. 

Wire nails, in this territory, range from $4.20 to $4.25 base 
per keg, but often $4.50 is nearer the actual price. 

Cut Naits.—One manufacturer says cut nails are 
worth $5 per keg base from the manufacturer and that 
strenuous efforts are constantly being made to get raw 
stock, which at times is quoted at $90 per ton or 4%c. 
per lb. at the start; also that 50c. per cwt. will not 
cover rolling the slabs into plate, cutting up the ma- 
terial, cover the wastage and various operations of 
making and getting the nails into kegs. That 75c. per 
100 Ib. is nearer the mark, from material to concluding 
operations. There are manufacturers who say that it 
looks like $4.75 to $5 base per keg before long while 
there are others who say they are even worse off on 
production. Export buyers are constantly making in- 
quiries, but much of this desirable business has to be 
turned down for the reasons given. 


At present cut nails are held at $4.50 per peg in store. 


LINSEED O1L.—Owing to embargoes in the flaxseed 
market, there has been a depression in this line with a 
reduction in the price of seed, which has caused a lower 
price for the oil. Another factor operating in the same 
direction is a diminished demand for oil by manufac- 
turers who use it variously in paint, varnish, etc., 
owing to the wet and late spring. There is a much 
lighter building program which with the high price of 
material and labor serves to depress prices. Ordinarily 
May and June are banner months in the consumption of 
oil especially for painting new and old work, repairs, 
etc. 


r gal. 


Linseed oil, raw, city brands, card priecs, is $1.25 
ve bar- 


in lots of five or more barrels and $1.26 in less than 
rele tate and western oil is correspondingly lower by a range 
of from 2 to 4 and 5c. per gal., according to quantity and 
seller, from prices named above. 

Ropre.—Another advance was made June 11 in Manila 
rope and the indications point strongly to increases also 
in sisal products. The market is very strong on all 
classes of cordage, largely because of scarcity of raw 
material coupled with the heavy demand. The Govern- 
ment will soon be in the market*for considerable quan- 
tities of rope as but a comparatively small portion of 
its necessities can be supplied from its own ropewalks 
in Boston and Portsmouth, N. H. For instance the 
Emergency Shipping Board already wants 500,000 lb. 
of rope to be delivered over a period of sixteen months 
which is but a beginning. Manufacturers say they can- 
not attempt to figure on new orders from merchants 
and many are considering only their own regular old 
established trade and not attempting to quote on offered 
business from new customers, except when for the 
Government direct or through some one in the trade 
new to the manufacturer but buying for the Govern- 
ment. There seems to be plenty of Manila hemp in 
the Philippines and there is talk of the Government 
loading some of the German vessels taken possession 
of over there with hemp for the United States. Some 
ropemakers say they would run nights if laws in some 
of the States did not prevent; also that women often 
cannot be employed at night legally. 

Manila rope is now 3ic. for first grade, 30c. for second 
grade and 26c. base per Ib. on third grade. 

Sisal rope, so far is unchanged at 20c. for first de and 
19c. for second grade, but raw sisal hemp has very lately ad- 


vanced to 18\%\c. per Ib. which a dozen years ago was as low 


as 4c and less, and, for a long time 5, 5% and 6c. per Ib. 


was considered fairly high for it. 

CoPpPER AND Brass Propucts.—Some of the mills have 
reduced the price of copper sheets to 38c. base per Ib. 
while others still maintain a basis of 40c. There are 
those in the trade who say they are not looking at the 
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decline with apprehension because the raw copper mar- 
ket does not seem to warrant the decline. It is quite 
certain that in any event both regular demands for 
ordinary business and Government requirements for 
war purposes, both here and abroad, are bound to be 
large for a long time, in any event. 

There has also been a reduction of 2c. base per lb. 
in brass and copper semi-finished products. 

Bare copper wire for electrical purposes, carloads, mill 
shipments, is 32%c. base per Ib., but this is largely nominal. 


The price is being quoted, but concessions for desirable 
business are obtainable. 


NAVAL STORES.—The market in this territory is un- 
satisfactory, there being only a routine demand as 
manufacturers using these raw materials in their 
products are not anticipating the future. One reason 
for this is a free movement of these materials at pri- 
mary Southern points while the prospect of later con- 
cession is looked upon as good. There is also a lack of 
export business because of scarce deep-sea tonnage and 
correspondingly high freights. 

Turpentine, in yard, ranges from 42% to 43c. per gal. 

Rosins are steady with but little business, common to 


strained in yard on the basis of 280 lb. per bbl. being 
and D grade $6.20 per bbl. 


‘ood 
6.15 


Wrinpow GLass.—Virtually all of the factories are 
shut down, and have been for‘’several weeks, with here 
and there an exception perhaps. It is also stated by 
the well informed that resumption will not begin sooner 
than about five months from closing time, and possibly 
not then, owing to shortages of material and labor. 
In this locality trade is hampered by the difficulty of 
getting pier space on the Manhattan sides of the Hud- 
son and East Rivers, because, in part, of Government 
requirements for berthing vessels on account of war 
business. There are quite a few inquiries from South 
American and other foreign markets; likewise a good 
demand from the Government for cheap window glass 
for cantonments being rushed into existence for hous- 
ing the new army. 

Prices are firm and unchanged, partly because of 
light stocks and the interval before more glass will be 
made. 


Window glass prices are unchanged as follows: 


Single thick, first three brackets, A quality, 84 and 3 per 
cent; single thick, first three brackets, B quality, 86 and 5 
per cent; — thick, larger than the first three brackets, 
A and B quality, 83 and 3 per cent; double thick, all sizes, 
A quality, 84 and 3 per cent, and double thick, all sizes, B 
quality, 86 and 3 per cent discount. 


WRENCHES.—The Coes Wrench Company, Worcester, 
Mass., on June 12 advanced its lines of wrenches, in- 
cluding Knife Handle, Steel Handle and Key Model 





, 
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wrenches, for the average dealer, east of the Rocky 
Mountains, to 10 per cent discount from list. 


SasH Corp.—The Mallison Braided Cord Company, 
Athens, Ga., directly represented by John H. Graham & 
Co., 118 Chambers Street, New York, on June 13 ad- 
vanced braided sash cord 2c. base per lb., making the 
basis for average orders 38%c. per lb. with some con- 
cession from this figure for quantities. 


WHITE LEAD AND OxIDES.—The National Lead Com- 
pany, Atlantic Branch, 111 Broadway, New York City, 
under date of June 12, has advanced prices as follows: 
White lead, dry and in oil, in kegs of 12% Ib., 14c.; 25 
and 50 Ib., 13%c.; 100 lb., 134%c.; 250 and 500 lb., 13 %e.; 
cans of 1 to 5 lb. are 15%c. per lb. Dutch Boy red lead 
in oil, packed in kegs is in 12% lb. packages, 14%¢,; 
25 and 50 lb., .14%4c., and 100 lb., 14c., with 1 to 5 lb, 
cans, 16c. Red lead, dry, in kegs is 12% Ilb., 14%c.; 25 
and 50 Ib., 14c., and 100 lb., 13%c. per lb. Litharge in 
kegs of 12% Ib. is 14%c.; 25 and 50 Ib., 14c., and 100 lb., 
13%c. per lb. All prices are f.o.b. New York and on 
lots of 500 lb. or more prices are %c. per lb. less than 
given above, subject to 2 per cent discount for cash 
in 15 days from date of invoice, or 60 days net. 


BrRooMS AND Broom Corn.—According to recent ad- 
vices broom corn is selling at the highest price known 
in the history of the business, mainly because of three 
successive short crops of the raw material. Based on 
the present market price of broom corn, brooms, makers 
claim, should be selling to retailers at say $9 to $12 per 
doz. One reason that they have not yet reached this 
price according to some manufacturers is that they 
were farsighted enough to stock up on broom corn at 
about $200 per ton. These stocks naturally are di- 
minishing and, it is predicted, that a high-grade house 
broom will before long retail at $1. 

Broom corn is raised chiefly in Oklahoma, a small 
area in eastern Illinois and in portions of Kansas, 
Colorado, and New Mexico adjoining Oklahoma. Pro- 
longed droughts and extreme heat injured last year’s 
crop of broom corn considerably, after like losses 
previously. 


A normal market price for broom corn, we are ad- 
vised, is from $60 to $100 per ton. Last fall the mar- 
ket started at $130 to $150 per ton and rapidly ad- 
vanced to $200 and has been steadily going higher since 
until within a month two cars of broom corn were re- 
ported to have been sold at $500 per ton. It is also 
said that little broom corn of any quality can now be 
had for less than $400 per ton. 


CHICAGO 


Office of HARDWARE AGE, 
Chicago, June 16, 1917. 


T HE transportation problem still looms up as the most 

important factor in market conditions of the Chicago 
territory. The car shortage reported on the first of 
the month has again broken all records. To quote the 
Railway Age Gazette, “Its seriousness is sufficiently 
great, but not so much for what it means in the im- 
mediate present as because of the indication it affords 
as to what is probably coming.” A deficiency of 145,449 
cars, or approximately 6 per cent of the total freight car 
equipment, would be bad at any time. So large a short- 
age at this time of the year indicates a tendency, which 
if not relieved, will lead to conditions such as have 
never before existed in this country. Jobbers report 
that retailers are waking up to the situation and are 
sending in orders for goods to last them well into the 
fall. However, it is practically impossible at this time 
to get the shipments out, as well as to get the goods 
from the factories, with which to fill the orders. 

The general outlook for business activity and pros- 
perity is good. Reports on crop conditions are more 
encouraging than heretofore, and the improved as- 
pect of the grain crop is supplemented by better crops 
in other lines. Reports in regard to fruit and vegetables 
are particularly encouraging. 


~ 





The greatest embarrassment of industry aside from 
the matter of transportation, appears to be the flood 
of orders which the companies are not in position to 
accept. 

The week has been marked by the usual price ad- 
vances, steel sheets in particular showing a marked 
upward tendency. Road sales are reported to be about 
normal, and orders for futures are heavy. Collections 
are said to be good. 


LEAD Propucts.—Lead products, such as shot, lead 
pipe, babbitt metal, etc., are all on the up grade, new 
advances appearing almost daily. 


PULLEYS.—Miscellaneous cast pulleys have taken an 
advance of approximately 10 per cent. 


CHAIN.—Jobbers have received notices to the effect 
that weldless coil chain and halter chain is due to ad- 
vance in price sometime in the near future. The exact 
amount of the expected advance is not definitely known, 
but will very likely be in the neighborhood of 10 per 
cent. 


Post Hote AUGERS AND DiGGEeRS.—Post hole augers 
and diggers of various makes have advanced approx!- 
mately 10 per cent. 

















June 21, 1917 


WHEELBARROWS.—Wheelbarrows have taken the ex- 
pected advance, covering practically all lines. The de- 
mand. is reported to be very fair, although the types 
used in construction work are not selling as freely as 
the other models. Jobbers are now quoting as follows: 


To retailers, f.o.b. Chicago, No. 2, common bolted wood 
parrows, $24 per doz.; No. 4 tubular barrows, $63 per doz. ; 
angle steel leg garden barrows, $48 per doz. 


ENAMEL WARE.—Jobbers have advanced their prices 
on enamel ware approximately 20 per cent during the 
past week and expect to see prices go still higher. The 
manufacturers are reported to be sold up for some time 
in advance, and are facing many difficulties in getting 
out goods. The high price of sheets has naturally had 
much to do with the increase, but the matter of labor 
is seemingly a still larger factor. As warm weather 
approaches many laborers in enamel producing plants 
are leaving the factories and going into more pleasant 
lines of work. 


BUILDING PaPerR.—Building paper sales are holding 
up very well, although the volume of building operations 
is less than for the same period of last year. None of 
the jobbing houses have large stocks on hand, and de- 
liveries from the mills are very slow. Jobbers’ prices 
are unchanged. 


We quote from jobbers’ stocks, f.o.b. 
aapeny / paper, $78 per ton in ton lots. 
per ton higher. 


Chicago, red rosin 
Half-ton lots, 50c. 


WALL PAPER CLEANER.—Sales of wall paper cleaner 
are falling off to some extent, but are about normal for 
the season. Jobbers report no shortage in this line, and 
prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago, Climax wall 
paper cleaner, $11.25 per gross. 


Wire Coat AND Hat Hooxs.—There is little or no 
change in the market so far as wire coat and hat hooks 
are concerned. Sales are slightly below those of a sim- 
ilar period last year, but are well around normal. Job- 
bing stocks are in a fair condition only, and shipments 
from the makers are coming in slowly. Prices are un- 
changed. 


We quote from jobbers’ stocks, f.o.b. Chicago, common wire 
coat and hat hooks, 75c. per grosg. 


Tin PLatTe.—The tin plate situation apparently re- 
flects no improvement. Very few of the mills have 
any tin plate to sell, and what they do have is being 
turned over to factories whose outputs are needed for 
war uses. None of the plate mills are offering tin plate 
on contracts that call for delivery this year. Jobbing 
prices are same as at last report. 

We quote to retailers, f.o.b. Chicago, as follows: 20 x 28 


IC tin plate, cheaper grade 200-lb. boxes, $20.30; better 
grade, 240-lb. boxes, $28.85; IX tin plate, 300-lb. boxes, $31.65. 


GARDEN TooLts.—There is apparently no let up in 
the sales of garden tools, and sales of haying tools are 
becoming heavier. Jobbing and retail stocks are both 
below normal. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago as follows: 
Manure forks, best grade long handled, four tines, with plain 
ferrule, $7.65 per doz. ; with strap ferrule, $8.55 per doz. ; five- 
tine forks, plain ferrule, $9.90 per doz.; strap ferrule, $10.75 
per doz. ; long handle, six-tine forks, with plain ferrule, $11.55 
per doz.; strap ferrule, $12.25 per doz.; No. 2 Greenleaf spad- 
ing shovels, $9.75 per doz.; Midlothian seconds, $9 per doz. ; 
best grade, four-tine spading forks, $9.70 per doz.; cheaper 
grade, $6.75 per doz.; malleable rakes, 14-in., $3 per doz. ; 
steel bow rakes, 14-in., $5.40 per doz.; wire lawn rakes, 24 
teeth, $3.90 per doz.; wood lawn rakes, 20 teeth, $3.60 per 
doz.; standard garden hoes, best grade, $7.25 per doz. ; cheap 
hoes with riveted handles, $2.35 per doz.; ladies’ hoes, $4.25 
per doz. 


STEEL SHEETS.—Steel sheets have taken another ad- 
vance and jobbers are now selling both the black and 
galvanized kinds at $1 above the prices quoted last 
week. Manufacturers of sheets merely report condi- 
tions as unchanged. Government orders are said to be 
coming in rapidly. One large order, recently placed, 
involves several thousand camp or field stoves for use 
in the Army. 

We quote from jobbers’ stocks, f.0.b. Chicago, are 


galvanized sheets, $11 per 100 lb.; 28-gage black sheets, 
per 100 Ib. 


PLates.—Makers of plates are reported to be prac- 
tically out of the market at the present time. They 
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have no plates to sell for the remainder of the year, 
and are not attempting to do any further business ex- 
cept in cases where Government needs are involved, 
Jobbers have advanced prices $1 per 100 lb. 


We quote from jobbers’ f.o.b. 
Ib. 


$8 per 100 


stocks, Chicago, plates at 

Rivets.—Conditions in regard to rivets are un- 
changed. Manufacturers of agricultural implements 
and automobiles are the principal buyers at this time. 
The mills are turning down large orders daily and are 
cutting others as to quantity. Prices are unchanged. 

We 
rivets, 


uote, f.o.b. Chicago, from jobbers’ stocks, structural 
5 per 100 Ib.; boiler rivets, $5.10 per 100 Ib. 


NUTS AND BOoLTs.—Vehicle makers have during the 
past two weeks placed large orders for nuts and bolts 
to be used in the construction of wagons for army use. 
The prices were especially arranged with the Govern- 
ment. Automobile manufacturers and the makers of 
farm implements have also been placing heavy orders 
for nuts and bolts. Many of these orders have been 
materially cut down by the nut and bolt producers, and 


several large orders have been refused outright. Prices 
of jobbers are unchanged. 
We quote to retailers, f.o.b. Chicago, as follows: Machine 


bolts up to % x 4 in., 40-10 per cent discount; larger sizes, 
35-5 per cent d.scount ; carriage bolts, up to % x 6 in., 40-214 
per cent discount; larger sizes, 30-5 per cent discount; hot 
pressed nuts, square, $3, and hexagon, $3 off per 100 lb. Lag 
screws, 50 per cent discount. 


Bars.—The situation in regard to bars is practically 
unchanged. Mild steel bars are practically off the mar- 
ket. To some extent iron bars are being substituted 
for steel bars. Recent Government purchases involve 
the use of large quantities of iron bars. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Soft steel bars, $4.50 per 100 Ib.; bar iron, $4.50 per 100 Ib 


WirE.—The situation in regard to wire becomes more 
serious daily. Practically no new business is being 
taken by the makers, except those pertaining to war 
uses. Jobbing and retail stocks are both below normal, 
and are being rapidly depleted. No price changes have 
appeared for several weeks, but jobbers expect prices to 
go higher. 

We quote from jobbers’ stocks, f.o.b. Chicago, smooth an- 


nealed wire, 6 to 9 gage, $3.90 per 100 Ib.; galvanized, $4.60 
per 100 Ib. 


BUILDERS’ HARDWARE.—Owing to the increased costs 
of material, labor, packing, etc., builders’ hardware 
has again advanced. The Reading Hardware Company, 
Reading, Pa., has advised the trade to make void Dis- 
count Sheet No. 14, issued March 1, and all other dis- 
counts or net prices quoted previous to June 15. New 
prices are to be forwarded as soon as possible. All 
orders received from June 15 on, will be billed at the 
new prices. 


Rope.—The situation in regard to rope is very much 
the same as at last report. The heavy demand for 
Manila fiber from British sources, and the difficulties 
of transportation are giving the manufacturers much 
to worry about. The 3c. advance of last week has been 
taken by the jobbers and is being firmly held. Sisa! 
fiber has gone up %c. per lb., and jobbers are momen- 
tarily expecting an advance on sisal rope. The new 
price will very likely be 2c. per lb. higher on No. 1 
sisal rope, and 1c. higher on No. 2. 

We quote to retailers, f.o.b. Chicago, as follows: No. 1 
Manila rope, 3144c. per lb. base; No. 2 Manila rope, 30%,c 
per lb. base; No. 3 Manila rope, 26%c. per Ib. base. Sisal 


rope, subject to stock on hand; No. 1, 20%c. per Ib.: No. 2, 
19%c. per Ib. 


Woop Screws.—There is no change in prices of 
wood screws and conditions are practically the same as 
at last report. Jobbing stocks are in fair shape and the 
demand is about normal for the season. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Flat head, bright screws, 72%-10-10 ; round head, blued, 
6744-10-10; flat head, brass, 424%4-10-5; round head, brass, 
40-10-5. 


BINDER TWINE.—Although Manila fiber has advanced 
sharply and sisal fiber is higher by %c. per lb., prices 
on binder twine remain at last week’s quotations. Job- 
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bers are predicting an advance, but are not at all sure 
as to when it will appear. Shipments are slow and 
prices are very firm. 

To dealers, f.0.b. Chicago, sisal twine, 19%4c. per Ib. ; stand- 
ard sisal, 19%4c. per Ib.; 550 ft. Manila twine, 19%c. per Ib.; 
600 ft. Manila twine, 20%c. per Ib.; 650 ft. special Manila 
twine, 2lc. per Ib.; 650 ft. pure Manila twine, 21%c. per Ib. 
These prices are subject to a discount of %c per Ib. in 
10,000 Ib. lots, and 4c. per Ib. on carload lots. 


WRAPPING PAPEeR.—Prices of wrapping paper are un- 
changed and no changes are expected in the near future. 
Manufacturers are not making very prompt shipments, 
but jobbers report stocks to be in very fair condition. 
Prices are firm. 
per lb.; 


We quote krafts, wrenuies paper, 12c. express 


wrapping paper, 944c. per Ib. 


Bars WIRE.—The barb wire situation is practically 
the same as at our last report and wire is becoming 
more and more difficult to obtain. Very few jobbers 
have what might be termed adequate stocks, and the 
stocks of retail dealers are far below normal. Govern- 
ment needs are taking the attention of the makers and 
very few domestic shipments are being made. The ques- 
tion in regard to barb wire is no longer one of price, 
but rather one of ability to get the goods. Quotations 
are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 


Paint barb wire, in less than carload lots, $4.10 per 100 Ib. ; 
galvanized, $4.80 per 100 Ib. 


WHITE Leap.—Prices on white lead are unchanged 
and the domestic demand is reported to be considerably 
below that of a year ago, due to the decrease in build- 
ing operations and the backwardness of the season. 
Jobbing stocks are in fair condition. Prices appear 
to be firm. 


We quote to retailers, f.o.b. Chicago, Carter’s white lead, 
$12 per 100 Ib. 


Eaves TROUGH AND GUTTER PiIPE.—The advance in 
steel sheets is reflected in a higher price being asked 
for eaves trough and gutter pipe. The demand is 
about normal, but jobbing stocks are reported to be 
comparatively low. Shipments are very slow, and 
prices are firmly held. 


We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
26-gage eaves trough, 5-in., $9.50 per 100 ft.; 29-gage, $7.60 

r 100 ft.; 3-in. conductor pipe, 26-gage, $11 per 100 ft.; 
9-gage, $8.25 per 100 ft. 


SasH WEIGHTS.—Although the demand for sash 
weights is lighter than at this time last year, it is still 
well around normal, and jobbers are having difficulty in 
keeping up stocks. Foundries are over sold and ship- 
ments are very slow. Prices are firm. 

We quote from jobbers’ stocks, f.0.b. Chicago, in ton lots, 
sash weights, $36 per ton; in half ton lots, $37 per ton. 

GARDEN Hose.—The rainy weather of the past few 
weeks has to some extent retarded sales of garden hose, 
yet jobbers report sales to be very satisfactory. Quo- 
tations are same as at last report, although higher 
prices have been expected for some time. 

We quote from jobbers’ stocks, f.o.b. Chicago, % in., 3-ply 
hose not guaranteed at 6%c. per ft.; 5-ply a guaran- 


teed hose at 8c. per ft.; 7-ply %-in. guaranteed hose, 11 \c. 
per ft.; %-in. cotton covered hose at 7%c. per ft. 


Hardware Age 


Wire NaiLs.—The wire nail situation is apparently 
becoming more serious every day. The makers are firm 
in their refusal to accept orders for direct shipments 
and the jobbers are compelled to fill all orders from 
their own stocks. This is having the effect of rapidly 
depleting jobbing stocks. The domestic demand js 
much heavier than was expected, and retail stocks 
are for the most part comparatively low. Shipments 
from the mills are exceedingly slow. Prices are same 
as at last report, and are being firmly held. 


We quote from jobbers’ stocks, f.o.b. Chicago, common wire 
nails, $3.95 fag Keg. base ; coated nails, $3.95 per keg, base 
steel cut nails, $4.25 per keg, base; iron cut nails, $4.50 per 
keg, base. 


PouLTRY NETTING.—Prices of poultry netting are un- 
changed and the situation in the market is practically 
the same as for several weeks past. The mills are be- 
hind in their orders and jobbing stocks are reported 
to be light. The demand is not exceptionally heavy, 
but shipments from the mills are very backward, 
Higher prices are expected by jobbers. 


We quote poultry netting galvanized before weaving, 76- 
20-10; poultry netting galvanized after weaving, 7-10-2', 


WIRE CLOTH.—Wire cloth is practically off the mar- 
ket so far as the mills are concerned, and stocks are 
low all over the country. The backward season is cur- 
tailing sales, but the advent of warmer days will make 
the shortage much more apparent. Prices are firm. 


Black Galvanized 
Be Me sc cheer esbeeoweeans $1.90 $2.45 per 100 sq. ft. 
Be) MIEN 2 90's 0's. 0'n 00 andes wae 2.50 2.80 per 100 sq. ft. 
i) SE eer 2.95 3.35 per 100 sq. ft 
Ge Ms chk cet cacererdreeee 3.75 4.25 per 100 sq, ft 


GLass.—Most of the glass factories have shut down 
their blast furnaces, and there will be very little glass 
produced from now until next fall. There is no sur- 
plus in the country, and while the demand is less than 
that of last year, it is probable that higher prices will 
prevail, before the summer is over. 

We quote from jobbers’ stocks as follows: Single strength 
A, first 3 brackets up to 40-in., 86 per cent off; all sizes over 


40 in., 85 per cent off; all sizes of double strength AA, 86 per 
cent off. 


PAINT.—The domestic demand for paint is reported 
to be much lighter than for the same period of last 
year. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 


No. 1 house paint, $2.50 per gal.; second grade, $1.90 per gal. ; 
third grade, $1.45 per gal. 


O1Ls.—Wholesale prices for single barrel lots of oil, 
f.o.b. Chicago, are as follows: 
Perfection kerosene in iron bbl., 8%c. per gal.; headlight, 


175 test, llc. per gal.; gasoline, 20c. per gal.; naphtha, 19 ce. 
per gal. ; turpentine, 49c. per gal. ; denatured alcohol, 91c. per 


Bal; wood alcohol, $1.25 per gal. 


LINSEED O1L.—Linseed oil has fallen off another 2c. 
per gal. during the past week, and in some cases has 
sold for 3 or 4c. below the quotations of our last report. 
Reports on the new crop of flax are said to have forced 
prices down. 

We quote strictly pure, old process linseed oil, in carload 
lots, to retailers, f.o.b. Chicago, as follows: Raw, $1.18 per 


gal.; boiled, $1.19 per gal.; in single bbl. lots, raw, $1.23 per 
gal. ; boiled, $1.24 per gal. 


PITTSBURGH 


Office of HARDWARE AGB, 
Pittsburgh, June 19, 1917. 


ADVANCES in prices are still the order of the day, 
and nothing is in sight to indicate when these will 
cease. The advance in prices during the past two 
weeks, or more, have been chiefly in raw materials, such 
as coke, scrap, pig iron and semi-finished steel in the 
forms of ingots, billets and sheet bars. Last week in 
this report we noted advances of about $5 per ton in 
nearly all grades of pig iron, and the same advances 
in billets and sheet bars, and also in most grades of 
steel scrap. In this report we have to again announce 
practically the same advances. Bessemer iron has gone 





to $55, basic and No. 2 foundry $50, forge iron is $3 
higher, malleable Bessemer about $5 higher. Soft 
Bessemer and open-hearth billets and sheet bars are 
selling at $105 to $110 at mill, Pittsburgh, much the 
highest prices ever known in the history of the steel 
trade. Selected heavy steel melting scrap has sold in 
large quantities at as high as $42.50, Pittsburgh, an 
advance of about $12.50 per gross ton in two weeks’ 
time. It is very evident that the heavy advances that 
have taken place over the last two years in finished 
iron and steel are now going on in the raw materials 
market, and still higher prices for pig iron, steel, coke 
and scrap seem certain. 
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The problem of transportation is still a trying one, 
but is gradually being worked out. Close co-operation 
between the various committees and Government 
officials indicate that probably the transporation prob- 
lem will be satisfactorily worked out, and that ma- 
terials can be moved from and to destination in good 
shape. With all this, it is very evident that domestic 
consumers of steel products are going to suffer more 
and more in the matter of getting deliveries, and that 
the shortage in supply of all kinds of finished steel to 
domestic consumers is going to be intensified. 

Conditions in the hardware trade are only fairly 
satisfactory. This may seem a strong statement to 
make, but it is true. Hardware jobbers and retailers 
handle all the business, but the great trouble is they 
cannot get goods promptly, and this situation is getting 
worse instead of better. 

Manufacturers of hardware goods are having more 
and more trouble in getting steel, and this is cutting 
down their output of goods, in many cases, as much as 
50 per cent or more. All manufacturers are away 
back in deliveries on orders, and in spite of all they 
can do, they are steadily getting further behind. Stocks 
of all kinds of goods carried by jobbers are low, and 
they are having trouble to replenish them. Orders from 
the retail dealers are being cut down, and there is a 
great scarcity in goods of all kinds. Many manu- 
facturers have withdrawn prices entirely, or are quoting 
only for spot acceptance. 


IRON AND STEEL Bars.—On Friday, June 15, three 
makers of bar iron in the Pittsburgh district announced 
another advance of $10 per ton, or from 4.25 to 4.75c. 
per lb. at mill. This is the highest price reached in 
iron bars since the War of the Rebellion, and the mar- 
ket may go still higher. Steel bars are also up, and 
are now being quoted at 4.75 to 5c. at mill, for fairly 
prompt shipment. Steel and iron bars mills are away 
back in shipments, and deliveries to jobbers are slow. 
uote steel bars, 4.75 to 5c., and iron bars, 4.75c., 
these prices being for carload lots to large 


Small lots of iron and steet bars from ware- 
and in some cases up to 6c. for small 


We now 
f.o.b. at mill, 
buyers only. 
house bring 5 to 5.50c., 
lots. 


SHEETS.—Most of the large makers of sheets are 
practically out of the market-as sellers, having their 
output under contract over the next four or five months. 
Most of the concerns making sheets are refusing to 
quote, taking up each inquiry individually, and if it is 
found the sheets wanted are not for direct or indirect 
Government use, the mills turn the order down. All 
domestic users of sheets are having a great deal of 
trouble in getting even a part of the sheets they need, 
and this condition will be worse as time goes on, and 
Government inquiries continue. There are really no 
market prices on sheets, mills that do quote take into 
account whether the buyer is a regular customer, or is 
simply trying to place an order with a mill that here- 
tofore has not been furnishing him with sheets. 

We quote blue annealed sheets Nos. 3 to 8 gage, 8 to 8.50c. ; 
one pass Bessemer, cold rolled, No. 28 gage, 8.50 to 9ce.; No. 
28 galvanized, 10 to 10.50c.; No. 28 black plate, tin mill 
sizes, 8 to 8.50c. f.o.b. mill, Pittsburgh, in carload and larger 


lots to jobbers only. Small lots to the retail trade bring any- 
where from $5 to $10 per ton advance over these prices. 


TIN PLATE.—We can report two sales, one of 15,000 
boxes and another of 11,000 boxes, made by a local tin 
plate interest for delivery during remainder of this 
year at $15 per base box, f.o.b. at mill. This is a little 
higher price than is being charged by the mills on small 
orders from regular customers to be filled from stock. 
For such orders the mills charge from $12 to $13 per 
base box. The output of tin plate for 1917 was all sold 
up some months ago, but one or two new mills are just 
being started, and they have some output of tin plate to 
sell for remainder of this year. 

Prices on terne plate are as follows: lLong-terne plate, 
No. 28 gage base, at $7 to $7.25; short-terne plate, $11.50 
to $12, makers’ mill, prices depending on quantities and 
deliveries wanted. he full schedule of prices adopted by 


the American Sheet & Tin Plate Company on terne plates 
is as follows: 8-lb., 200 sheets, $14 per arta th 8-lb., 214 


sheets, $14. 4 Re oPE package; 12-Ib. I. C. C% pack- 
sf es = packs e; 20- it I. , $16.50; 
re a ¢ <= “att: 28: *30 1b . fis 8; 35-lb., I. C, $18.75; 


Wire Naits.—An advance in prices on wire nails of 
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probably 50c. per keg, to be made by the independent 
mills, is looked for at any time. While the nominal 
price of wire nails is $3.50 base, per keg, mills that 
have any wire nails to sell for delivery in the next three 
or four months can easily obtain $3.75 to $4 base, per 
keg, and they figure that they might as well make $4 
the regular price. -It is also pointed out that steel 
bars, which do not cost as much to make as wire nails, 
are selling at 4.50c. to 5c. per pound, and for this rea- 
son wire nails ought to be higher. It is estimated that 
the Government will need about 200,000 kegs of wire 
nails for work already placed, and the contracts for 
this quantity of nails are now being placed among the 
different mills. No attention is being paid to foreign 
inquiries for wire nails, except those that are intended 
for wire nails for the Allies, and which will now come 
through our own Government. The American Steel & 
Wire Company has not made any change in its prices 
on wire nails and wire, still taking care of its trade 


on the basis of $3.20 for wire nails and $3.25 for 
bright basic wire. Independent mills quote: 

Wire nails, $3.50 base per keg; galvanized, 1 in. and 
longer, including large-head barb roofing nails, taking an 
advance over this price of $2, and shorter than 1 in., $2.50 
bright basic wire is $3.55 per 100 Ib.; ennealed fence wire, 
Nos. 6 to 9, $3.45; galvanized wire, $4.15; galvanized barb 
wire and fence staples, $4.35; painted barb wire, $3.65; pol- 
ished fence staples, $3.65; cement-coated nails, $3.40 base, 
these prices being subject to the usual advances for the 
smaller trade, all f.o.b. Pittsburgh, freight added to point of 


delivery, terms 60 days net less 2 per cent off for cash in 
10 days. Discounts on woven-wire fencing are 48 per cent off 
list for carload lots, 47 per cent off for 1000-rod lots, and 46 
per cent off for small lots, f.o.b. Pittsburgh. 

Cut Naiits.—The price of cut nails is very firm at 
$4.65 base, per keg, f.o.b. Pittsburgh, and in small 
lots from hardware stores range from $4.75 to $5 
per keg. 


Wire.—It is estimated that the Government is now 
taking from 30 to 50 per cent of the output of wire of 
all the mills, and this demand may increase just as 
soon as certain work now under way is ready. This 
will mean that domestic consumers of wire will have 
to suffer for deliveries even more than they are doing 
now. All grades of wire are very scarce, particularly 
the fine wire used in making wire cloth. Prices in 
effect by the independent mills on the different grades 
of wire in carloads and larger lots to the large jobbing 
trade, and for forward delivery, are as follows: 


Bright basic wire is $3.55 per 100 Ib annealed fence 
wire, Nos. 6 to 9, $3.45; galvanized wire, $4.15; galv antned 
barb wire and fence staples, $4.35; painted barb wire. $3.65 
polished fence staples, $3.65; cement-coated nails, $3.40 base : 
these prices being subject to the usual advances for the 


smaller trade, all f.o.b. Pittsburgh, freight added to point of 
delivery, terms 60 days net, less 2 per cent off for cash in 
10 days. Discounts on woven-wire fencing were also lowered 
three points, effective April 19, and are now 48 per cent off 
list for carload lots, 47 per cent off for 1000-rod lots, and 46 
per cent off for small lots, f.o.b. Pittsburgh. 

Nuts AND Boits.—The new’ demand for nuts and 
bolts is reported to be getting heavier right along, and 
makers are getting further back in deliveries. Ship- 
ments of steel by the mills to nut and bolt makers are 
getting steadily worse and this is cutting down output 
to material extent. The supply of labor is also scarce, 
and this will grow more acute when drafted men leave 
their posts of duty to go in the Army. Discounts are 
very firmly held, and in carload lots to the large trade 
are as follows: 


Common carriage bolts, %-in. x 6-in. s. & s., rolled, 46 
per cent; cut, 35-2-% per cent; |. or L, 25 per cent 

Sleigh shoe bolts, C. B. list, %-in. x 6-in. s. & s. 30 per 
cent; lL & L, 20 per cent. 

Machine bolts—h. p. nuts, %-in. x 4-in. s. & s.. rolled, 40-10 
per cent; cut, 40 per cent; L & 1., 30 per cent 

Machine bolts with c. p. c. & t. nuts, %-in. x 4-in. s. & &., 
30 per cent; 1. & L, 20 per cent. 

Bolts, without nuts, 6-in. and shorter, extra 10 per cent 
longer lengths, extra 5 per cent; blank bolts, 30 per cent 


Bolt ends with h. p. nuts, 30 per cent; bolt ends with c. p.c 
& t. nuts, 20 per cent. 

Rough stud bolts, list price. 

Plow bolts, 35 per cent; coach and lag screws, 45 per cent 
hanger bolts, 45 per cent 

Forged set screws, forged cap screws, forged tap bolts, list 

Nuts h. p. square, blank, $2.10 off list, tapped, $1.90 off list 
or — $1.90 off list, tapped, $1.70 off list 

Cc 


C. t. square, blank, $1.70 off list : tapped, $1.50 off 

ine hexa 3 blank, $1.60 off list; tapped, $1.40 off list 
p. ro in nuts, square. blank, $1.60 off list; tapped, $1.40 
off list ; Oemnene. blank, $1.40 off list; tapped, $1.20 off list 
c. p semi-finished hexagon nuts, 50-10 per cent: finished and 
case hardened nuts, 50-10 per cent; rivets, small, 40 per cent 


F.o.b. Pittsburgh, with actual freight allowed up to 20c. on 
shipments of 300 Ib. or more. 
erms: 30 days net or 1 per cent for cash in 10 days 
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PouLtTrY NETTING.—Owing to the great scarcity of 
supply of wire, makers of poultry netting are not get- 
ting more than 50 per cent of their needs, if that much, 
and the result is a great scarcity in the supply of 
poultry netting, and stocks of jobbers and retailers are 
very light. A heavy general advance in prices on 
poultry netting is looked for at any time. 


RiveTs.—Effecive Thursday, June 14, all makers of 


Hardware Age 


rivets advanced prices $10 per ton, or from $4.75 on 
structural rivets to $5.25 base. The demand is reported 
very heavy, and the scarcity and higher prices of stee] 
are given as the reasons for this latest advance. Mak. 
ers are filled up on orders for three or four months 
ahead, and are very much back in deliveries. 


We now quote structural rivets at $5.25 base, and boiler 
rivets $5.35 base, per 100 lb. f.o.b. Pittsburgh in carloads and 
larger lots to the large trade. Jobbers charge the usual ad- 
vances for small lots from store. 


CLEVELAND 


Office of HARDWARE AGeg, 
Cleveland, June 19, 1917. 

[HE late spring is still having considerable effect on 

retail hardware sales and some lines of seasonal 
goods are moving slowly. This is not true, however, 
of lawn mowers for which the demand is very active. 
Wholesalers report some falling off in business and 
their volume of orders is better from the city trade 
than from the country trade. Jobbing houses are being 
seriously delayed in making shipments to the country 
trade and this has doubtless affected sales. In some 
cases salesmen calling on their trade for repeat orders 
are told that the goods previously ordered have not yet 
arrived. Deliveries on a large number of lines are still 
slow from the manufacturers. Shipments on carbon 
drills are five to six months behind. Deliveries on high- 
speed drills are not so bad, although these are in good 
demand. 

Retailers report that their sales are about the same 
in dollars and cents as at this time a year ago. That 
means some falling off in the aggregate volume of 
business owing to the advance in prices. Some cur- 
tailment in buying by consumers is noticed in such lines 
as stoves where thé increased price is quite an item to 
the consumer. Retail dealers are keeping their stocks 
up well but generally are only buying small lots at a 
time. 


GRINDSTONES.—The demand from the hardware trade 
is not active, as most of the season’s business was 


BOSTON 


Office of HARDWARE AGE, 
Boston, June 16, 1917. 


puat the public as a whole has caught some of the 

spirit of thrift is seen in the lessened sale of the 
hardware items that can be classed as luxuries. The 
rather marked decline in the demand for builders’ hard- 
ware cannot be laid to thrift but is probably caused by 
the combination of high prices and uncertain business 
conditions. Builders’ hardware is constantly climbing, 
especially goods made of steel. In the early months 
of the year it looked as though the building trades 
would continue to be very busy regardless of advanc- 
ing prices but developments of the past month indicate 
a sharp drop in new construction. 

The war is having an influence on the sporting goods 
lines carried by hardware dealers: for instance, the 
sale of baseball goods has been cut about in half but 
dealers who are carrying boy scout goods, especially 
imitation military equipment, are reporting large sales. 
Bicycle sales are reported fair but reports on rifles 
and shotgun sales vary widely, some sections seeming 
to have been affected adversely by the military regis- 
tration. 

The demand for steel goods and all the lines of 
agricultural tools continues at a high pitch. The 
market is entirely bare of certain kinds of steel goods, 
such as 5-prong hand cultivators, and there is little 
relief in sight. There is a huge demand for spraying 
apparatus and spraying materials. Garden barrows 
and most of the common garden tools are constantly 
advancing with higher prices apparently having no 
effect on sales. 


placed some time ago. The volume of business has 
been good and manufacturers are having trouble in get- 
ting cars to make deliveries. No advance has been 
made in the prices established early in the year. 

SHEETS.—The demand is fairly good and jobbers’ 
stocks are low because they are having great diffi- 
culty in getting deliveries from mills. Mill prices are 
somewhat higher. Jobbers’ prices to the trade have 
been advanced. 

Jobbers’ prices to retailers are as follows: No. 28 black, 
8.50c. to 8.75c.; No. 28 galvanized, 10.50c. to llc.; No. 16 
blue annealed, 8c. 

NAILS AND WIRE.—The demand is fairly heavy and 
jobbers are having difficulty in getting shipments from 
mills to keep their stocks replenished. Shipments from 
stocks are very heavy as mills are refusing to accept 
direct orders. 

Jobbers’ prices, which are unchanged, are as follows 
for less than carload lots: 


Wire nails, $3.90 per keg; galvanized wire, $4.60 per 100 
lb.; galvanized barb wire, $4.75 per 100 Ib.; No. 9 annealed 
wire, $3.90 per 100 Ib. 


Bo.ts, NUTS AND RiveTs.—Prices are unchanged, al- 
though manufacturers’ prices are likely to be advanced 
soon. 


We quote prices as follows: Machine bolts in small sizes, 
40 and 5 per cent off list; large sizes, 30 and 10 per cent off; 
carriage bolts, small sizes, 40 per cent off; meee sizes, 35 per 
cent off. Nuts, hexagon and square blank, $2.30 off; hexa- 
gon and square tapped, $2.20 off. Rivets, 7/16-in. and smal- 
ler, 25 to 30 per cent off for small lots. 





There is a general feeling that the manufacturers’ 
advances are warranted and that no attempt is being 
made to exploit the dealers and their customers because 
,of the unusual trade conditions. The week has seen 
the usual crop of advances, some of which are: 

Stillson and Trimo pipe wrenches, 10 per cent; Coes 
wrenches, 20 per cent; wrapping twine, ic. per lb.; barn 
brooms (mixed corn and rattan), $1.50 a doz.; whisk brooms, 
25 per cent; Pike tool grinders, 10 per cent; common mal- 
leable iron carriage clamps, 15 per cent; common zinc oilers, 

per cent; spring, ice and circular balances, 10 per cent; 
Carew’s cutting nippers, 10 per cent; Carey’s box strapping, 
10 per cent; galvanized conductor pipe, 10 per cent; Morrill’s 
saw sets, 10 per cent; Erie and Star rat traps, 25 per cent; 
shot, 15c. a bag; Putz polishing pomade, 10 per cent; pottery 
knobs, 10 per cent. Cotton duck for roofing has again been 
advanced. 

ScyTHES AND SNATHS.—There has been a sharp ad- 
vance in scythes of approximately $2 a doz. Clipper 
scythes are now quoted at $11 a doz. and solid steel 
scythes at $11.50 a doz., with 50c. off on lots over 
20 doz. and not over 80 doz. Ash grass snaths are 
now quoted at $10 a doz.; cherry at $11.75 a doz., and 


ash bush snaths at $11.25 a doz. 


WIRE AND Cut Naits.—There have been no further 
advances in the prices of wire and cut nails, but the 
situation in wire nails is becoming distressingly acute. 
The refusal of the manufacturers to make direct 
shipments except to jobbers has caused a rapid deple- 
tion of the jobbers’ stocks and they have not been able 
to increase their allotments to meet the larger de- 
mand. The market has reached a point where the 
more nails a customer wants, the higher price he 
must pay for them, this step being taken by the 
distributors in order to bring about a more even dis- 
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tribution among their regular customers. With the 
Government asking for 178,000 kegs of nails for the 
new cantonments and the other Government require- 
ments: and those of the Allies being pressed it is difficult 
to see what the outcome is to be. 


Leap.—Sheet lead and lead pipe were advanced on 
June 9 and again June 15. The present quotations are: 


Sheet lead, 18%c. per tb.; lead pipe, 1744c. per Ib. 


Wonper-Mist.—A new advanced list has been 
issued on Wonder-Mist. 

The new quotations are; 4 pints, $4.20; pints, $7.20: 
quarts, $12; gallons, $21; gallons, $36. 





Minneapolis and St. Paul, June 16, 1917. 


EI NFAVORASLE weather conditions still prevail, 
cold northwest winds bringing the lowest tempera- 
ture known here in twenty years for this time of the 
year. The first part of the week was very favorable, 
but the cold though clear weather had an adverse 
effect on business in general. Building continues light, 
but there seems to be a good volume of repair and 
alteration work being executed, some of it on very ex- 
tensive scales. New houses are very much in the 
minority although some real estate dealers claim to 
have sold practically all of their offerings which are 
in the shape of new and modern places. 

While totals are well to the front, the high prices 
make the aggregate far from satisfactory. The ad- 
vance in prices should result, if business were up to 
what it should be, in a volume far greater than that 
shown at present. And there seems to be no assurance 
from mills and factories that further price advances 
will not occur. Material and labor shortage are mak- 
ing more uncertain the producing of goods. Car short- 
age, embargoes and other railroad troubles conspire to 
prevent prompt delivery of what goods are finished. 
Some of the factories make an effort to deliver the 
goods, others plead various excuses to cover delinquent 
shipments. Jobbing stocks begin to show the effect of 
the more numerous calls for small quantities, perhaps, 
in many cases but of such volume as to make inroads on 
once complete stocks. 

The quotations by mills and factories are so many 
of them based on the statement that all goods will 
be billed at price prevailing at the time of shipment 
that jobbers are beginning to consider the same basis 
of quotation. If this becomes general it surely means 
confusion to the retailer and in many cases actual 
ruin. The average retailer even now cannot keep up 
all his prices. With his force broken up because of en- 
listments and the draft when that comes, he will be 
even harder put to it to keep his head above the flood 
of changes. Never in the history of business has it 
been so important for him to watch his prices. 

Sales the past week have been comewhat slow. 
Sporting goods are holding up remarkably well, while 
paints and builders’ hardware show a tendency to be 
very slow. Cool weather’ undoubtedly has something 
to do with this result. Some lines of garden tools con- 
tinue short, with but small prospect of new stock com- 
ing to replenish. Constant attention and irfuiry is 
the only way to gain a working stock of this class of 
goods. The “several-prong” cultivator with a long 
handle is more popular—and more scarce—than ever 
before. 

Prices have been fairly stable as from jobber to re- 
tailer, the past week. Sheets and tin show an advance 
but this seems about the only change of note in the line. 


WirE NAILS AND Braps.—Supply is the worst of this 
problem of the hardware world at the present time. All 
attention formerly was paid to price, but now the 
price is secondary in interest. The future does not 
promise any better conditions, but rather the contrary. 

We quote from local jobbers’ stocks: Standard wire nails 


at $4.10 per keg base, coated wire nails at $4.10 per keg 
base. and brads 70 per cent discount from standard list. 


TWIN CITIES 
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STEEL AND IRON.—Sales of steel bars are only limited 
by the small stocks but the high prices are causing 
a little drop in inquiries. Stocks of iron are in much 
better shape but it is expected that iron will be in 
more demand as steel becomes scarcer. 


We quote from jobbers’ stocks: Soft steel, flat bars and 
bands, stock lengths, base, 100 Ib., $5.25; rounds and squares, 
1% in. and under, $5.25; rounds and squares, 2 in. and over, 
$5.75. Angles and channels, under 3 in., stock lengths, base, 
100 Ib., $5.25 ; tees, under 3 in., stock lengths, $5.50; tees, 3 in 
and over, $6.50. American calking steel, full bundles, base, 
100 Ib., $6.25; broken bundles, $6.75. H. & P. best iron, flats, 
round and oes. base, 100 lb., $5.50; ovals, half ovals, 
bevels and half rounds, $6.75. Refined iron, base, 100 Ib., $5 
Tire steel, 1% x % and larger, base, 100 Ib., $5.40; thinner 
or narrower, $5.65. 


Tacks.—No notice has arrived of an advance though 
it appears that one would not be unexpected. 


We quote from local jobbers’ stocks: 
list, plus ten per cent. 


Upholsterers’ tacks, 

WirE CLOoTH.—This item is moving very satisfac- 
torily, with stocks in fair shape. Shipments from mills 
are very slow. 

We quote from local jobbers’ stocks: 12 mesh black 
painted wire cloth, $2 per 100 sq. ft.; 12 mesh galvanized wire 
cloth, $2.50 per 100 sq. ft., 14 mesh bronze wire cloth $10 per 
100 sq. ft. 

PouLTRY NETTING.—Sales are very good with the 
retailer, although small in amounts. No change has 
been made in price. 

We quote you from local jobbers’ stocks: Galvanized be 
fore weaving poultry netting, 70-20-10 per cent from standard 
list. 

BoLts.—The market is still steady and call is in- 
creasing. Some of the more popular sizes are being 
drawn on heavily. 

We quote from local jobbers’ stock: Small machine bolts, 
50 per cent; large machine bolts, 30-10 per cent; small car- 
riage bolts, 45-5 per cent; large tarriage bolts, 35 per cent; 
lag screws, 40-10 per cent; stove bolts, 60-10 per cent. 

Rope.—The advance last week has been well accepted, 
with but little comment. Retailers on the average 
have taken advantage of the price. 

We quote from local jobbers’ stocks: Best grade Manila 
rope 31%c. per lb. base. Sisal rope at 20%c. per Ib. base; 
cotton rope at 25c. per lb. base. 

SasH Corp.—Common sash cord is in demand, some 
little quantity being sold in a retail way for flag poles 
and staffs. Price holds strong at last quotation: 

We quote from local jobbers’ stocks: Common sash cord 
at about 40 cents per pound base. » 

SHEETS AND TIN PLATE.—Another advance shows in 
this class of goods on all items. The high price is a 
hindrance to small shops whose proprietors do not 
realize they can advance their prices to cover and 
then add a handsome profit, without losing- the order. 

We quote from local jobbers’ stocks: Black sheets at $9 
per cwt. base; galvanized sheets at $11 per cwt. base; roofing 
tin, 20 x 28, I. C., 8-lb. coating, at $18.75 per box; 20 x 28, 
8-lb. coating bright charcoal tin at $27 per box 

SoLpER.—The present wholesale price of solder, two 
years ago, if quoted to a dealer would have resulted in 
a fatality. Yet sales are fair and volume satisfactory. 


We quote from local jobbers’ stock: Solder at 45c. per Ib. 


Wuite Leap.—No ferther change has taken place on 
this item. Sales are comparatively light as to ton- 
nage. Cold weather and price are acting adversely on 
this class of goods. 

We quote from local jobbers’ stocks: White lead in 100 
Ib. kegs at $13.15 per cwt., with the usual differentials for 
quantity. 

OIL AND TURPENTINE.—The market has been steady 
although weak, with prospect of future weakening as 
the new crop is shipped. Sales here are in the same 
class as the item above. 

We 
barrel 


Boiled linseed oil, 


uote from local jobbers’ stocks: 
barrel lots, 


ots, at $1.21 per gal.; raw linseed oil, 


$1.20 per gal.; turpentine, barrel lots at 48%c. per gal. 
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Getting Your Share 


By THE Stove MAN 





Temptation for the gardener 


E can all remember the old swimming hole. 

For many it was only a puddle beside the 

road, a puddle deep enough to submarine in 
after a rain. For others it was the mill pond near 
the big elm and for still others it was the bend in 
the creek. Those were the good old-time days! 
How easily we can recall the memories of the first 
swim of the season, how, stripped and shaking 
with the cold, we would beg Sam or “Red” to go 
in first. There was just one way to goin. If you 
waded in it was torture, but if you found a deep 
hole and dived in, it was great! In diving in you 
at times took big chances of striking bottom, but at 


that it was better than death by frost bite on the | 


bank. 

In starting the GETTING YOUR SHARE Series, The 
Stove Man is going to be a kid once more and dive 
in, only this time he will dive in among the pages 
of HARDWARE AGE. 

The Stove Man realizes the vast difference between 
ink and stove polish. The application of stove pol- 
ish is simple and requires merely manual labor. 
Ink does not flow as freely, and the hieroglyphics 
made with ink are the product of thought. 

The Stove Man is a “mutt” in the game with his 
overalls on. His business is to blacken, repair, 
install and be a general stove doctor. 

When he puts the polish on the stove he is as- 
sisting the salesman to sell the stove. All stoves 
are dressed in black and nickel. The polish and the 
nickeled ornaments are to the stove what a new 
suit is to a man. In the selling transaction the 
stove is the third party, a mute “neuter gender,” 
whose only selling argument is the ability to stand 
on four legs—giving the salesman the opportunity 
to paint a mind picture of the fireside scene—with 
the stove present—in the customer’s home. The 
salesman calls the customer’s attention to the sleek 
appearance, heating qualities, prospective long life 
in active service and general superiority over all 


other stoves. The stove remains passive; the in- 
tending purchaser observes the stove in full dress. 
The salesman takes the order—the stove is promised 
at a given time and it is then up to the stove man 
to see that it gets there on time—thus helping the 
store gain the prestige of being not only a quality 
store but a store of service. 

The Stove Man has always felt that he was really 
a part of the store’s selling force. He clothes the 
stove so that it may be properly presented to the 
public. In setting up a stove it is always up to him 
to see that the stove is capable of doing the work 
for which it is intended. He must explain the most 
economical manner of handling the stove and leave 
the customer thoroughly satisfied with stove store 
and service. The moment the stove is sold and paid 
for the transaction is apparently forgotten by the 
salesman and the store. A year later, if the cus- 
tomer phones in with a complaint the salesman re- 
calls the transaction and the stove man is called be- 
fore the examining board so that he may give his 
reasons for turning out a “rotten” job when he 
should have given service. 

The Stove Man has had the stove job for the 
past six years; for six years he has remained with 
one firn? in the capacity of stove man. At certain 
times of the year stove work is neither manual nor 
mental, consequently The Stove Man in looking 
around for something to do became interested in 
the display windows and his spare time has been 
devoted to a close study of display possibilities for 
hardware—automobile accessories and_ electrical 
goods. 

Hardware window trimming has been pretty much 
of an uphill fight. When it is mentioned the man 
on the left usually says that hardware displays are 
devoid of real selling appeals; the man on the right 
agrees with him and so hardware remains the bug- 
aboo of the trimmers. 

The Stove Man realizes that in nearly every hard- 
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ware store there is an individual capable of assum 
ing full charge of the display windows. He is usu- 
ally found up front and is an optimistic individual 
who knows and believes in the goods the merchant 
has to sell. He is sincere in his desire to create 

» business for his employer. 

, using his ability to. produce sales. through the 
medium of the show window—he is taking the surest 
and quickest route for increasing his value—not 
only to his employer but to himself. 

In undertaking the GETTING YouR SHARE Series 
it is The Stove Man’s idea: to make these pages help- 
ful to the merchant, the window display man and 
the salesman. It is up to the individual; display 

work is interesting, salesmanship is as interesting 
as you care to make it and the two lines dovetail 
perfectly. 

They demand study; success in both means that 
the salesman and the window trimmer must know 
his goods. If a man wants a. thing and wants it 
bad any squarehead can take his money, but 
the man that enters the front door with the tiniest 
kind of an idea, he is the man that needs incubator 
treatment, he is the fellow that tries out real sales- 
manship. 

Salesmanship 

A man enters a store to buy a lawn mower. In 
selling the mower the salesman is doing that for 
which the boss pays him living wages; but if the 
salesman can sell the same man a ten-cent can of oil 
and a five-cent wrench for use with the mower— 
he is putting over real salesmanship, for the next 
time another customer may come in for a ten-cent 
icepick and the real Johnny-on-the-spot salesman 
will sell him a refrigerator together with a pair 
of ice tongs and the ten-cent pick. The refrigerator 
and the ice tongs were “velvet,” the can of oil and 
the five-cent wrench were “velvet.” In making the 
sale the salesman is giving a service the boss pays 
for but seldom gets. 
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A merchant may do business without window dis- 
plays—he may do. business without advertising—he 
can do business without either, but what merchant 
or manufacturer can tell the increased business that 
would result from the use of one or both? 

A newspaper ad is the invitation to those who 
read and the window display is the hand of welcome 
in line at the door for those who have read and 
accepted the invitation. The newspaper ad being 
an invitation should be couched in terms of invita- 
tion and not boast too much of the good things to 
be had, but rather let its language be of simple hon- 
esty, good will and earnest desire of acceptance. 
Then let the windows be dressed in their best as 
befits the occasion of receiving guests; and as the 
guests at dinner may on entering the door first get 
a whiff indicative of those good things to come so 
let him on arrival at your store first get a sight 
in your windows of the goods offered. 


Ideas Foster Selling Power 


Many display men prepare their displays with 
beauty as the dominant feature. In displaying 
hardware beauty is a secondary consideration, what 
really counts is the idea and the manner in which 
the idea is presented to the public. Ideas are what 
foster the desire germ in the buying public—ideas 
are the Mr. Selling Power of window display fame. 
The idea is usually expressed best in the production 
of the background. The background of the window 
is usually the place where you hang Mr. Punch. Mr. 
Punch is the most effective part of your display. It 
is up to Mr. Punch to stop the public, to present the 
selling appeal in a clear, dignified way, to impress 
upon them a desire for the article. 

In the outline of a display it is necessary to study 
the goods, consider their varied uses, consider them 
from the viewpoint of quality and durability. Are 
they practical? Sell the article to yourself and when 
you have bought the article and paid your good 
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Shop supplies in an attractive display 
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Hardware Age 


The value of comparison is the keynote of this display 


money for it, find out why you bought it, what par- 
ticular use you intended the article for, why you 
were impressed with the article. When you find 
these things out you will then have an idea that 
you can feature in your display. Snappy wireless 
stuff is expressed on your show-cards; show-cards 
are the real Mr. Punch. They should blend with 
your main display idea and should be the convinc- 
ing argument presented to the customer in a sin- 
cere manner. A display without show-cards would 
be like a man without pants. He might attract a 
lot of attention but he would not even be passively 
interested in having the public know anything about 
him. 
The Danger of Being Satisfied 


The worst thing that can happen to a display 
man or a salesman is to be satisfied, absolutely sat- 
isfied. When a man gets that way he loses his great- 
est asset, enthusiasm. Enthusiasm is contagious. 
The salesman can impart enthusiasm to the cus- 
tomer and when the customer gets the malady he 
just naturally has to spend his money. The Stove 
Man has never made a display that was entirely 
satisfactory to himself. After the creation of a 
display he can only see its weak points; he can see 
the still greater effort that would have made it a 
premier display, the one thing that should have 
been handled better. 

The Stove Man knows a display man who always 
wins the big money in prize contests. This man’s 
friends call him a lucky guy. The Stove Man wants 
to say there is no element of luck about it; it is 
the result of concentration, specializing, hard-headed 
stick-to-it-iveness, on-the-job stuff. This lucky fel- 
low thinks, eats and sleeps window displays. He 
gets up in the night and jots down ideas. He is an 
“idea hound” and he is always chasing clues. 


Garden Tools 


The display man must seize every opportunity 
that presents itself in the display of garden tools. 


The display which we reproduce is not only sea- 
sonal but the man with the hoe, next to the sol- 
dier, is the man of the hour. Garden tools are 
in demand, garden tools and seeds. Every home 
should have a garden; every man should have a 
hoe. This display pounds home the big national 
demand. There is nothing ornamental in garden 
tools, not even in their use. The light-blue back- 
ground of lattice work with the roses entwined 
thereon takes away some of the harshness of the 
plain tools. The background gives a conspicuous 
place to feature our Mr. Punch. “Oh! you cab- 
bage, you beautiful luscious Patato, your country 
needs you now! Why not be a producer? Buy the 
tools to-day. Get inthe game! Plant the seeds and 
irrigate ’em!” 

In front of Mr. Punch is displayed a basket con- 
taining seventy-five dollars’ worth of cabbage and 
potatoes—some of the potatoes are shown on the 
floor of the window—placed in a strategical posi- 
tion where they reflect the rays of the sun and 
dazzle with their wealth and immensity the eyes of 
the beholder. 

Likewise, we have gas-range week over the United 
States. The display shown ties in with local and 
national advertising. One range is featured, the 
entire display emphasizing the fact that the stove 
shown is a stove that will not rust. Rust is a big 
factor with gas ranges and the losses incurred by 
rust is brought home to the consumer by the dis- 
play of junk stoves and parts of stoves. The fea- 
ture or the Mr. Punch of the display is the fact 
that “No Armco iron stove can be found rust-eaten 
on any junk pile in America.” “They are the 
QUALITY gas stoves, built for SERVICE—may we 
demonstrate their use to you?” 


Mechanics’ Tools 


In the display of mechanics’ tools we have the 
interior of the garage shown, the home-product 
work-bench lined up beside the brick wall; the 
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wall stands out like a sore thumb and makes a good 
place to hang the Punch. The bench is daubed 
with paint, the drawer is left carelessly open, some 
waste protruding. In the foreground is an old Ford 
engine torn apart; the vise contains a part of a 
piston. The observer may have a better workshop 
and he may have a worse one; at any rate he will 
see tools that will create the desire for ownership. 
Shop supplies are also shown. The display is of 
interest not only to the man who tinkers on his var 
but also to the shop mechanic. 

National advertisers are always willing to place 
display material in the hands of the display man. 
They realize the importance of the window display 
in present-day business. The material is prepared 
at a big expense by advertising experts and, used 
in connection with their advertising campaign, is 
productive of big results. 


The Help of Expressed Appreciation 


The Stove Man often wonders if appreciation 
costs anything. He remembers one time many 
years ago when he first became interested in win- 
dow displays. He was working as a clerk in the 
town’s leading hardware store. When he went there 
the windows were unwashed; they were filled with 
miscellaneous junk and spiders had laid out a town 
site and the place was a thriving community. The 
windows were constructed of numerous small sashes. 
The bases of the windows were almost on a level 
with the eyes. There was tremendous oil excite- 
ment in the town and the new clerk, after washing 
the windows, built a model derrick and pumping 
plant out of numerous articles of hardware. The 
boss was president of the new oil company. This 
display was followed up by displays of battleships, 
engines, suspension bridges—leaning towers, etc. 
As these displays attracted immense attention the 
clerk thought he had the people going; the boss 
thought so, too, for he had never noticed any one 
looking at his windows before, and when he saw 
the ladies holding their children up so they could 
look in it was a new thing. One morning he gave 
the clerk a crisp ten-dollar note. It was a lot of 
money to the clerk in those days. Later on the 
clerk knew that those windows probably never sold 
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a cent’s worth—the only good they did was to give 
the clerk publicity. The ten dollars the boss gave 
the clerk, while it was a lot of money, yet it wasn’t 
the money that counted; it was the badge of appre- 
ciation and it started the clerk on a new line of 
endeavor and gave him the desire to become a real 
producer for his boss. It placed him where he even 
fought for his boss. 

It seems to The Stove Man that many employers 
would get better service if they would take time 
occasionally to give a word of appreciation. The 
boss has a pretty hard row to hoe—the ups and 
downs of the business are all on his shoulders. If 
business is punk, he has to pay the rent, the insur- 
ance, the help and all other expenses just the same. 
He does the worrying for the entire bunch; he 
knows that business is bad and to him the men 
may seem to be giving far less than their rated 
efficiency. His troubles may almost get his goat, 
and if he shows it then it gets the salesman’s goat, 
and when you get all the “goats” together in one 
store you have “Some GOAT!” A goat is stub- 
born, and while he can eat most anything in hard- 
ware and get fat on it, yet he has no business in a 
hardware store. Appreciation from the boss begets 
harmony and harmony in a store means a united 
sales and service force working for the store’s bet- 
terment. 

The Stove Man hopes to make this department a 
service department of HARDWARE AGE. He wants it 
to benefit the delivery boy, the stove man, the sales- 
man, the display man, the merchant and the manu- 
facturer. 

If The Stove Man wants information on a certain 
line of goods he will write to the manufacturer for 
it. The information will be used to further the 
interests of the manufacturer and the retailer. In 
the first part of this article The Stove Man referred 
to salesmanship as being as interesting as the sales- 
man cared to make it. The Stove Man’s next article 
will not only pertain to show windows but along 
with an explanation of how to get a good quick 
polish on a stove, he will give his ideas on how to 
make salesmanship interesting, how to make it in- 
teresting for you, for the boss and for the manu- 
facturer. 


A corner of the sporting goods department of the Gardner Hardware pe ig a apa Minn. Particular 


attention is called to the pone top of the counter on which guns are s 
ed or marred in some way and by this method not onl 
the customer is given the impression that the merchant thinks his guns of suc 


ws very apt to get scratc 


mary counter a gun 
are the guns protected but 
a fine quality that he gives 
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Training and Developing Salesmen 


By Roy F. SouLe 


Before the World’s Salesmanship Congress, Detroit, Mich., June 12, 1917. 


OU can’t build a permanent wall out of half- 

baked bricks, and it is a tough proposition 

to try and make a salesman out of human 
material which nature intended for the race track 
or the Amen Corner. 

Given fair material to work on most sales man- 
agers can and do whip out a product that gets by. 
Merely getting by, however, is a prelude to good- 
bye and farewell parties to salesmen are expenses 
that run into high figures. Given a new man what 
ought we do with him? 

Some people just give him a catalog and try 
him out on the small trade. Sometimes I think 
that is one of the reasons most small trade is 
stunted. It’s like giving a kid cigarettes and ex- 
pecting deep-chested, six-foot results. 

Men and dogs are much alike. They both like 
to be talked to and patted on the back. They will 
work their legs off for a master they love, or they 
will quit cold and sneak home through the alleys on 
a Bulldozer. . 

Some men who seem to possess all the qualifica- 
tions which go to make a real salesman fail at the 
finish. Such men remind me strongly of a setter 
pup I once owned. He came from good stock. 
His mother was a great hunter and his father’s 
pedigree was longer than a 1917 back order. 

That pup quickly showed streaks of form. While 
he was still wobbly on his legs he was coming to 
a stand on chickens and sparrows in the back 
yard and when harvest changed the wheat fields 
to stubble I seriously undertook the job of mak- 
ing a regular bird dog of Ted. 

He would take up a cold scent and follow it 
until it became warm. He would work up to 
birds on the windward side and make the pret- 
tiest “stand” you ever saw, but when the prairie 
chickens broke cover he completely forgot all rules 
of the game and chased them until he ran out of 
gasoline. I scolded him, whipped him and at long 
range peppered him with shot, but his marathon 
tendencies prevailed. He simply couldn’t stand 
the big shock of the last act. We finally broke 
him with a hundred feet of clothes line snubbed 
around a jack oak stump. It nearly broke his 
neck, but it made him an old dog and a good one. 

All salesmen have their faults. Most men differ 
in the way they go about getting business. I be- 
lieve in giving a man the advantage of advice, 
and if he won’t take it give him rope, but wrap 
your end of it around a substantial snubber. The 
results may put rope burns on the boy’s neck, but 
it is better in business to have a sore neck than to 
have a sore head. 

My boss has been hiring men for over forty 
years. His system is a hummer. When a prospect 
applies to him for a job he starts talking so far 
from the subject that the visitor generally wonders 
what it all means. He sets out the best chair in 
his office, welcomes the applicant with a smile and 
a hand clasp that is real. By talking of his own 
hobbieshe draws the other fellow out and puts 
him at ease as he shifts the conversation to the 
things the prospect likes to do. Any man will 
sqon feel at home and act naturally if you get him 
to, talking about the things he loves to do. The 
chap who talks like a dunce talking about voca- 


tional education may fairly sparkle if the subject 
is baseball or the Liberty Loan. This gives the 
Chief a chance to get a line on his man. Gradu- 
ally he finds out where he has worked and what 
he has accomplished, and is able to decide if he 
will fit and if so he encourages the man to sell 
himself and then springs a surprise. 

I recently overheard this conversation: “Now 
you have told us a lot about yourself. You area 
man whose activities indicate that your life means 
much to you, and that you make the most of your 
opportunities. You are naturally as much inter- 
ested in the people you are going to work for as 
we can possibly be in the men we hire. You prob- 
ably know very little about this company. We 
want you to go on the outside and learn what 
other people think of us. Go to the bankers and 
to the people with whom we do business. Go to 
some of our competitors and ask how we look in 
their eyes. Go out among the men on this floor 
and see how they like their jobs. Feel perfectly 
free to go into any office and talk with any one you 
care to. Ask those men where they started from 
and what they have come to. You may find that 
we are full of promises and that we fail to deliver 
the goods. You may find that we keep our people 
six months or a year, and then change help to keep 
down expenses. You may find that we are nig- 
gardly, and that you don’t want to work for us at 
all. Go out and look us over as we have looked you 
over, and then if you are still interested and want to 
be one of us come back and see me.” 

It is a new line of attack. Few men have ever 
been talked to in that way. The prospect feels 
that good things must be and he wants the job 
more than ever, but he feels that he is expected 
to investigate the firm and he does. He talks to 
a few people whose lives are bound into the fiber 
of our company, and he comes back more than 
ready to jump at the opportunity. He is hired and 
then given a brief coaching that sinks in. 

We recently hired a man at $2,000 a year. This 
is what was said to him just before he started on 
the new job: 

“I am mighty glad you have decided to become 
one of us, because I believe you are the kind of 
a man who will grow with us. I’m going to talk 
banking with you for just a minute. Every man 
in the business world represents an investment. 
Figured on the cold dollars-and-cents basis you 
are a $2,000 deposit to this company. If you prove 
to be only partly good we stand to lose but’ a 
little money through having hired you. If you 
should waste all your time we would lose $2,000. 

“With all the finer things swept aside you are 
$2,000 to us, but you are much more than that to 
yourself. Two thousand dollars is a 10 per cent 
dividend on $20,000, so you must figure that you 
are a $20,000 man and handle yourself accordingly. 
Any man with a bank account realizes that before 
he can draw more interest he must increase his 
deposit. We all spend some of our interest money 
a little carelessly, but most men will think twice 
before they spend any of their principal. 

“Time is the most important commodity you will 
handle. Figure your time as the big thing. When 
you are on the road an afternoon at a ball game 
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may seem like a little thing. It is in the money 
it means to your employer, but it is a big thing to 
ou. 

. “I know men who hit it up occasionally with a 
booze party. Those men are spending their prin- 
cipal. I know men who allow their personal ap- 
pearance to fray at the edges. They are spending 
principal. Compare these men with the fellows 
who roll out at five in the morning so that they 
can be in the next town for an eight o’clock busi- 
ness call; compare them with the fellows who put 
a ban on fast women and whiskey; compare them 
with the chaps who work on the idea that their 
time belongs to their customers; compare them 
with the boy who saves his money and by his 
bank roll increases his self-confidence; compare 
these two any way you want to and you can see 
that one fellow is spending both principal and 
interest, while the other is saving some interest 
and adding to his principal. 

“Before you can draw a salary of $3,000 a year 
from this company you must become to yourself 
a $30,000 man. I feel that you are going to do 
just that thing, or I wouldn’t have hired you. Now 
go to it. Call on us for any assistance you need, 
and never forget that time means money and more 
money to you than it does to us.” 

That kind of a talk sticks. That man goes out 
with a confidence in his company which nothing 
can shake. Naturally he has confidence in the 
goods they make, but he needs detailed knowledge 
about the items he is to sell. Every man should 
be a specialist on something and specialists are 
never made over night. One of the best specialty 
salesmen in America recently told me that he first 
became a specialist on a carpenter’s common claw 
hammer. It was one item out of eight thousand 
in his catalog that looked so small and so com- 
mon to the other boys that they just took orders 
for them. Bill studied hammers. He learned that 
up to the day a blacksmith ‘named Maydole in- 
vented the adze eye, hammer heads had always 
worked loose from the handle. 

He learned that the adze eye claw hammer is 
still largely an American product, and that the 
hammers used by carpenters in the rest of the 
world are crude, unsatisfactory tools. 

Bill learned the difference between open hearth 
and crucible steel. He learned that the head of a 
good hammer and the claws must be tempered 
hard to stand the shocks demanded of them, but 
that the eye must be of soft steel that it will not 
crack when the handle is wedged into place. Bill 
learned the advantages of a clinch steel wedge 
over the old wooden wedge. He found out that his 
native land produced about all the second growth 
hickory in the world, and that a lot of it went into 
hammer handles. His imagination was encouraged 
to the degree that he made a real talking point of 
the oval bellied shape of his hammer handles. He 
explained that it was made that way to fit the 
palm and that it prevented a man’s hand from 
cramping through a long day’s work. Bill became 
a hammer specialist, and they made for him a 
private brand hammer that sold to the trade for 
two dollars a dozen more than the old staple-as- 
sugar hammers had sold for, and hammers with 
Bill’s house passed out of the bulk order class and 
into the favored profit producers to be pushed. 

No man can become a crack salesman unless he 
first becomes a specialist on one little item. When 
he finds out how easy it is he tackles another and 
one by one he masters the articles in his line. 

Too many men are coached for victory only. 
They are sent out so fully primed as to the virtues 
of their line that a series of turn-downs takes the 
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heart out of them and is apt to undermine their 
confidence in either themselves or their goods. 

It is important that men should be trained to be 
good losers. I know a story that hits the nail on 
the head. It is an actual-experience in the life of 
one of the biggest business getters that travels the 
South to-day. Let’s call him Jack. He told me the 
story one evening in New Orleans. “I met the girl 
in Indianapolis,” he said, “and just three hours 
later I proposed to her. I didn’t make a sale, but 
my follow-up was a hummer. It became a habit. 
I made Indianapolis every three weeks, and my 
program was this: Telegraph for flowers to be 
sent to her house. Telephone the second I arrived 
at the hotel. Invitation to dinner, theater, and 
then a late lunch, after which I always renewed 
my offer of marriage. Her replies became a habit 
too. I used to grumble considerably about the way 
I was being treated, but it didn’t get me anything. 

“One day when I was pulling into town I sud- 
denly woke up to the fact that a little hundred and 
twenty pound woman had been holding me at arms 
length for nearly three years, and I resolved right 
there to treat her as a buyer. I wired my approach 
as usual. That evening I sent her a five-pound box 
of candy and a bundle of American Beauties that 
put some dent in my expense money. I ’phoned 
her. Would she come down for dinner? She 
would, and I drove up for her. We had the best 
the Claypool could offer, then we saw Robert Man- 
tell and afterward we cracked a lobster. I opened 
with the same old line of talk, was again refused 
with the same old statement that we were just pals 
and that we didn’t want to disturb such a splendid 
friendship. I gave in and we left the hotel. It 
was before the days of automobiles. As we came 
out every nigger cabbie in front of the place began 
to yell, ‘Lemme drive you, Mr. Jack. Hey, Mr. 
Jack, heah I is.’ They all knew me, for they had 
all driven me out to her place a score of times. 

“T put her in the front carriage, asked to be 
excused for a minute, and then I went down the 
line and stripped off a dollar for every one of those 
drivers. I hired ’em all and there must have been 
a dozen. As we swung into the street the pro- 
cession formed. She saw it, and began expos- 
tulating, ‘All those cabs can’t drive out to my 
home. What will the neighbors think? Why, 
every one will think we are coming home drunk or 
crazy. What do you mean by #t, Jack?’ 

“T just laid my hand on hers and said: ‘Just a 
minute, Honey. There’s a good reason for it. I’ve 
known you for over three years now, and I’ve al- 
ways given you the best of everything. I’ve sent 
you enough flowers to fill a greenhouse: I sent 
you tons of candy. Maybe some of it was stale, 
but it was meant to be good and had a good brand 
on it. I’ve taken you to the best shows and bought 
the best seats the scalpers could give me. I’ve 
bought you enough dinners to keep a family for a 
year, and I’ve tried to sell you a life interest in a 
man I think is all wool and a yard wide, but you 
can’t see it. Everything I have ever done for you 
has been done the very best way I know how. But 
after to-night you’re dead as far as I am con- 
cerned, and I’m giving you the best funeral I know 
how. I’ve got every available carriage in town.’ 

“She looked dumfounded for a second—her 
face was a study. Then she began to laugh. She 
grabbed my hand with both hers and said, ‘Jack, 
you’re such a good loser I want you. Tell the rest 
of those carriages to go back and we will go out 
and tell the folks.’ ” 

Business and love aifairs are a lot alike. 
great asset to be a good foser. 

The more fully you can make a man realize that 
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he is a constructive force in merchandising the 
harder he will, work for you. 

I'd rather be beaten to a pulp in a scrap where I 
can fight back than to, be.given a little back hander 
when cause makes me swallow it. 

Most men will go their length when they have 
something to fight for. Most yellow streaks are not 
physical; they are mental. 

That’s why a man can write better when he is 
bagsting,.than when his ink splashes on an anvil. 

L know a magazine whose backbone is blackmail. 
Its.editor is a. charter member of the knockers’ 
union,; His sheet doesn’t enjoy second-class mailing 
privileges because it is a wrecker of character and 
a sower of discontent. Perhaps it would be nearer 
the truth to. say.a sewer of discontent. 

I have never seen the writings of that editor in 
quotation marks.. Other magazines do not repeat 
the things he has written. It is unfortunate that 
ability of expression should take such form. That 
man has a direct, forceful, interesting style, but he 
has yet to learn that a worthy monument to his 
ability cannot be founded upon material gathered 
from the cesspools of life. 

This morning I saw a garbage wagon driven to a 
wharf, where its load was emptied into a dirty old 
barge. Later, with other similarly filthy barges, it 
was towed well out to sea and dumped. 

Life’s vilest actions should be similarly flushed 
and forgotten. Memory was never meant to be a 
plugged sewer. It has been well said that “an in- 
jury can grieve us only when remembered. The 
noblest revenge, therefore, is to forget.” 

As I think of the perverted talent of the publi- 
cation to which the Postmaster-General has wisely 
denied mailing privileges, I find mental relief in 
letting up the curtains to welcome the sunshine of 
another little monthly magazine similar only in size. 
It has been founded upon the eternal boost and its 
editor signs himself “‘A Booster.” That man pos- 
sesses punch and power and pep and all the other 
attributes of a live one. He can paint the most vivid 
kind of word pictures, but his subjects are never 
horned toads or lizards. He writes the kind of 
stuff that gives birth to higher resolves. No, he 
doesn’t preach—not a bit of it. He just takes a red- 
blooded example and by his power makes you want 
to emulate it. He fairly glories in saying good 
things about people. He shares in the pleasure of 
other men’s accomplishments. He doesn’t pounce 
upon his subjects—he puts his shoulder behind 
them. You start to read a page of what he has 
written. He carries you through to the end of 
his story, and when you have finished you want 
more. You feel that, after all, this old world is a 
great place in which to live and you want to help 
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hoe out, the weeds and water the potatoes. He puts 
more reason into your life’s work. He makes you 
see that little yellow streaks are just wash colors, 
and gives you the juice with which to rinse them 
out. 

He makes us understand through the examples 
he boosts that the principles upon which success jg 
founded are much alike, regardless of what we do 
for a living. . He gives us inside stuff, through a 
third party, that self-confidence is the keynote, and 
we begin quickly to realize that it is harder to fool 
old number one than it is the other fellow. 

The result is that we toe the mark made by con- 
science. We make for ourselves a list of reasonable 
and unreasonable questions about our goods or our 
work, and when we can answer them without a cata- 
log we begin to feel fit for anything that comes 
along. Our yellow streak is washed out. We have 
sold ourselves and we are ready to give the world 
an argument. We are ready to go our lengths be- 
cause we have convinced ourselves thoroughly that 
we are a constructive force. 

We haven’t time to knock a competitor or to 
worry over his misstatements. We have learned the 
difference between a blackmailer and a booster, and 
we have applied our knowledge to the day’s work. 

It’s great how knowledge and thoroughness breeds 
self-confidence, and how that quality makes us 
laugh at things we once thought were body blows. 

A good ad is more convincing than a mere order 
taker. A salesman who performs the full functions 
of a salesman either sells goods which are not now 
selling, or those items which are not being sold as 
rapidly as they should be sold. 

Flexibility and adaptability are essentials. Praise 
tactfully administered is also a prime factor. A 
man must know not only the details of his mer- 
chandise, but he must learn how to present them. 
Most people eat with a fork, but occasionally there 
is a buyer who prefers a knife or a spoon. A man 
should never forget that he is selling a little mer- 
chandise and a heap of human nature. 

This qualification sometimes shows itself in the 
initial order. It is almost invariably visible in re- 
peat orders. 

Get a man to thinking along these lines and you 
will send out a chap who stands a better chance 
of making good. 

In a nutshell, sell him 
Confidence in his house. 


The value of time. 


Detailed knowledge of his goods. 
A remedy for the yellow streak. 

5. And the ability to be a good loser, and you 
have given your man a running start. 
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Publicity for the Retailer 


Unique Co-operative Movement to Stimulate Home Garden- 
ing—A Tire Ad Which Brought Exceptional Results— 
Fine Sporting Goods Advertising by Two Dealers 


By Burt J. Paris 


In This Sort of Co-operation There Is Strength 


No. 1 (4 cols. x 14 in.). He’s a pretty obtuse 
hardware man who has to cast about for an adver- 
tising subject during these days. What with Lib- 
erty Bonds, home gardens, getting the car out, plan- 
ning summer sport and fixing up the house, we 
wonder how you can settle on any one subject. We 
couldn’t, so therefore this week we are giving you 


a publicity tonic mixture consisting of equal parts 
of home gardens, golf, automobile needs and fishing 
lore. We’ll start off with this home garden ad from 
Salem, Ohio. It’s a “drive” by six local merchants, 
three being hardware merchants. It’s quite differ- 
ent from any home garden ad we've seen so far. 
It’s co-operative to begin with and therefore more 
impressive than any single announcement could be. 
Then it has a special “War Garden Bulletin” as the 
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alace Hardware House 
‘ERIE 913-915 State Street 


We believe in and maintain a standaid of quality ‘merchandise that 
suring our thousands of customers that whatever they purchase at the Palace store is the very best 


PENN’A. 


we can put our personal eonfidence 
obtainable 











| Ask for Ajax Tires | 


This certainly is worth your consideration! 





no higher in price than others. 


‘5000 Miles of Splendid Tire Service 
From Ajax Tires 


The fact that we give you our personal written guarantee, as well as that of the 
Ajax Company, eliminates all doubt as to the superior qualities of the Ajax tires—the tire that you.eventually will have on vow 
car—because they give less trouble—they give more mileage—they cut down the high enst of your tire expense and—they arc 










"[Insist on Ajax Tires} 











Tires for All 
Make of 
Cars 


















































Ajax Tires in Both Plain and Non-SkKid Treads 
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14 We Also Have 
a Line 
of Ajax Tubes 


















































hard usage and: give unlimited -mileage. 







Tires because we do know 









An Ajax equipment means success—they are made only from the finest of materials that stand 
They look gocd and are just as goud as they look- 
there is more than one reason why you should have them on your car. 


Give Them a Trial---We Know the Result--- But 
We Want You to Know it by Actual Test 


Now, after all we have said and claim for these tires, 
are justified in giving them a test?. W 
that you will: be an Ajax buyer ¢yer after. 


PALACE HARDWARE HOUSE 


913-915 State Street, Erie, Penna. 


No. 2—Looks good and acted better 
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don’t. you think you 
‘ anxions fur vou to try Ajax 

















st tt tt te be 


Serer geageeegeas 


*, 
aS 


=, 
° 


>? 


- 
e 


oe, 


*, 
° 


oe 


%_ 2*, 
>! 


oe? 


o 
° 


oe: 


ca 


<> 


tho efee! 


> 


2. 
. 


oe. 








Hardware Age 


a 


: 


gg ae 


START A GARDEN NOW!! 





Seed Time and Harvest || Our Seed Department 


There will be no harvest unless you prepare the 
soil and plant the seeds. 
Will you do the work? 


and the seed 
SEED 


Bulk Garden Seeds as well as 
Ferry and other 


package Seeds 
good reliable firms represented 


We can furnish the tools 
or small. 


TOOLS 
You will need Spading Forks, 
Spades, Rakes, Hoes, Garden 
Trowls, Sprinkling Cans and 
other necessary implements 





Should ctrongly appeal to all thoce who have a patch of ground, large ° 


Seede fresh from America’s best growere, of the bect etrains and 


varieties cuited to our climate and soil. 


We-cell them by the ounce, pound or package, any quantity, and 


at prices averaging lecs than 10 per cent advance over five years ago 


LAWN HOSE 


The Oriental Company 


The Busy Cash Store 


Floding’s Drug Store 


Seed Headquarters 
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Garden 
Tools 


Hand Cultivators 
Norcross Cultivators 
Garden Rakes 


Garden Hoes 
.Garden Trowels 


Spading Forks 





Agriculture Ground 
Limestone for Gar- 
dens, 25c per 100 lbs. 


Lawn Mowers 


The 
Salem 


Hardware 
Co. 
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WAR GARDEN BULLETIN 


“Let me suggest that everyone who creates or cultiv:tes a garden 
helps and helps greatiy to solve the problem of the feeding of mations.” 
—PRESIDENT WILSON 


“Food supplies can be grown on vacant lots, gardens can be turned 
into uSe and those who cannot render defence service can be of dis- 
tinct value by simple hunbandry. In the same proportion that a family 
contributes to its own necessities it will 3c serving the nation.” 

—GOVERNOR COX. 


Show your patriotism by clipping th is coupon and sending it to the Cham. 
ber of Commerce rooms, Main street. 





Secretary Chamber of Commerce, 
Salem, Ohio. 

1 would like the use of a vacant lot for gardening purposes this 
year, and will do my best to help in the nation-wide effort to pro. 
duce more food. It is understood that the lot will be furniched me 
free of charge, for the season, and that it will be plowed and har- 
rowed for me, ready for planting and cultivating. 














Clip this coupon, if interested, and send to the Ch 
Rooms, Main street. 








Secretary Chamber of Commerce, 
Salem, Ohio. 
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which | am willing to donate for gardening purposes this year 
under the direction of your committee. 




















Garden 
Tools 


We have a full lme 
of the very best Gar- 
den Tools, at the right 
price. 


Garden Hose—10c 
per foot for 5 ply. 


LAWN MOWERS 


We will sell at the 
present price until our 
stock is exhausted. 
When we buy a new 
supply prices will be 
higher as we bought 
before the advance. 
Ii you need anything 
in above lines, buy it 
TODAY while 
stock is complete. 


C. S. Carr 


HARDWARE 
104 East Main St. 


our 
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First Class Garden Tools 


FOR ALL MEMBERS OF FAMILY 


Spading Forks 
Garden Trowels 


Grass Shears 


Cultivators 


62 East Main St. 


CALL 


S. D. Whinery 





To Make Your Garden a Success 
Lime and Fertilize Your Soil ! 





Rakes We have a supply of fertilizer on hand, and have 
an a car of lime in transit. 

Picks 

Senwele For your lawn we have timothy and white clo- 


ver seed, 


SALEM, OHIO |] Down on Dry 








Salona Supply Company 


Both Phones 
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No. 1—A concerted drive on the home garden 
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Prestwick 
Clubs 
A medium priced club. 

Hickory shafts, drop- 

forged iron heads or per- 

simmon wood heads. 


licks, Jiggers and Putters: 


ae $2.50 
Braseies -. € 
Irons 2.00 


Challenger 
Clubs 


A good club for the beginsfer 
or the man who does not play 
much, altho we would recom- 
mend a better club 

Both right and left-handed 
Mashies, Niblicks and Putters. 
Iron Clubs not scored. 





629R. White canves, brown 
trimmed. ......... 

















Drivers $2.00 MEN’S BETTER GRADE 
44 Brassies 2.25 The best: sellér of the year, having ee PT 
SZ irom 1.80 full leather re-inforcements. body and 2651. Line eabeilie groove und tren. 
shoulder-straps. Three steel spring iy on cing etna. sou 
1 a ite or brown canves. or 
stays, — covered. Ring, 5 inches, wd 910.00 
M length 35 inches MEN’S LACED BAG 
ath fer w. 609W. White canvas, black i 
Kind on leather... 1.2 c++ +9800 , 
5 ft. 3 im. taS ft. 6 in. tolS ft. 10 in. to 
Sit. Gia [Sf 10 in.) Oft. | in. CNS. Beess ences tee 
Driver. . 41-42 in, | 42-43 in. | 43-44 in. 12-13 ; 
Brasee..-- | AL-AZ im. | 414-A2b-in.| 425-43) im.) 12-13 oe. Vite sam Tee | 
Mid Iron 274 in =. bers 14-1 603T. Olive . tan canvas, 
Mashi 36 in. 37 in. | 37h im. | M4154 Sok ke 5.00 
Niblick 36 in- 3 in. 37in. 16-17 
Putter 33 in 34) in. | _35in. 14-15 














center of interest. If you read this bulletin, there’ll 
be no need to tell you it’s a mighty fine idea. It 
sort of gives an Official stamp to the whole announce- 
ment. We would like to see more of this sort of 
co-operative advertising among hardware men. It 
has preved vastly beneficial for merchants in other 
lines. For instance, piano merchants in Cincinnati 
have recently formed a co-operative alliance and 
they run a weekly ad showing the need of a piano 
in the home. The ad is the announcement of no 
merchant in particular but of all in general. These 
retailers are doing in a local way what the Cali- 
fornia Fruit Growers, for example, have done in 
a national way. These growers wanted to boost 
sales of California oranges and lemons, so they 
adopt a trade name, club their efforts, pool their 
money and through the magic of co-operative pub- 
licity, California oranges are much on the market. 
How easy to duplicate this success in a local way. 
and what better opportunity than the home-garden 
idea. Show this ad to a few of your fellow dealers 
and we’ll wager you’ll make as good a showing as 
these Salem men. And then when you see how 
easily you can extend the idea to automobile acces- 
sories and other lines—well, perhaps you'll get to- 
gether and do it. 


Motorists Read This Ad and Bought Tires 


No. 2 (5 cols. x 9 in.). Just a little story by way 
of introduction before we get to this Palace ad. 
Last week in our town they arrested sixty motorists 
for faulty lights. They’ve been corralling more 
since then and we won’t attempt to total the number 
hailed to court to date. We escaped because we 
happened to talk to one of the unfortunates before 
we took the bus out. We hied to a hardware shop 
and bought a pair of popular headlight lenses. We 
noted that this merchant had a stock of sizes for 
every car; he was prepared for any and every mo- 
torist. His sales had been good but nothing extra, 
he told us. We reminded him of the wholesale 
“pinchings,” but he said he hadn’t noted any sud- 
den increase of sales. On our way home, we stopped 
at two orthodox automobile supply stores; neither 
of them had a lens in stock, sold out and waiting 





629W. White canvas, black 
trimmed --. $4.00 


Moderate Priced Stay Bag 


No. 3—You won’t pass 























Ring black leather trim..16.00 

Ring brown leather trim. 16.00 

MEN’S MODERATE PRICED 
HOOD BA 

lust the bag fer the without « 


man 
locker. Made of 6 oz. canvas, leather 
© may reinforcements. 6” 


» 36” deep. 
deri White or brown canves, 
sos or brown leather trim- 
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this if you play golf 





for more. We could spin this out for a page or 
so but we’ll hand you the moral right now: This 
hardware man doesn’t advertise, he is prepared in 
his stocks, unprepared in his publicity. Which leads 
us to this tire ad sent us by the Palace Hardware 
Company, Erie, Pa. This hardware concern sells 
a wonderful lot of tires, not because it carries a 
complete stock of them but because it advertises the 
fact and goes driving for the business. The Palace 
Company would be in the same boat as our lens 
hardware man if it waited for the motorist to come 
in. You dealers who sell automobile accessories 
must realize that there is still educational work to 
be done on the motorist. From force of habit he 
steers toward the automobile supply store, perhaps 
the store where he has his tires vulcanized. Your 
ads are the only means of pulling him to you, and 
because you must advertise for business anyway, 
there’s a double reason for following the lead of 
the Palace Company. The hardware men who are 
advertising accessories are the men who are selling 
the greatest number of motorists. H. W. Goeller, 
who looks after the Palace publicity, wrote and laid 
out this ad and was particular to see that the news- 
paper followed his directions. A most excellent 
set-up we would term it. The main heading is one 
to attract any motorist and the text immediately 
following features two guarantees, the manufac- 
turer’s and the store’s own guarantee. When an ad 
is as carefully arranged and written as this one, 
the excellent results it brings may be put down as 
the working of the natural law of cause and effect. 


That Royal Game of Golf 


No. 3 (6 in. x 9 in.). No doubt you’ve been fol- 
lowing our reproductions of and comments on the 
series of twelve-page folders published by that en- 
terprising firm of hardware men, the Warner Hard- 
ware Company, Minneapolis, Minn. First, we 
showed you the garden folder, then the baseball 
folder and now it’s golf lore which fills the twelve 
pages of this folder. Three pages are shown here. 
Did you ever play that ancient game of golf? If 
you did once you do now. Leastways, we never met 
a golfer who gave up the game so long as he had 
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Baker. Murray & Imbrie » 


The Sporting Goods Store of Expert Personal Service 


2) 


HE elusiveness of angling lies sometimes in the 
fish, ofttimes in the angler, but mostly in the 
tackle. 





The more experienced the angler the more he 
will subscribe to this truth. The transition of the 
angler from the novice to the expert is constantly 
demonstrated by his demand for Abbey & Imbrie 
Fishing Tackle. Inevitably the fine points of 
angling lead to the fine points of tackle—which 
explains why Abbey & Imbrie have maintained a 
quality-reputation for 96 years. 


Even the medium-priced Abbey & Imbrie | 
products bear the stamp of superior manufacturing 
skill and integrity. 


10-15-17 Warren Street “a. »g. 
OPERATING DIVISIONS Dihiung. Jachle thats 


F. A. Baker & Co. Abbey & lmbrie David T. Abercromive Co. it fou Hi ‘i: ” 


New York Sporting Goods Co. 
No. 4—An appeal to the aristocrats of the rod 





two good legs to carry him round the links, and we 
wouldn’t show any sign of consternation if some 
day we saw a one-legged man doing the links, driv- 
ing true to form on his crutches. At first, golfing 
is an amusement, then a serious piece of business 
and then, finally, the fourth necessity—food, cloth- 
ing, shelter, golf. So you may bank on this fact: 






Gray & Benjamin in Adver- 
tising Field 

RAY & BENJAMIN, 608 South Dearborn Street, 

Chicago, Ill., is the name of a new concern 
recently organized to act as advertising counsel to 
manufacturers of electrical, mechanical and kindred 
products. This concern will analyze and report 
upon problems of manufacture and distribution and 
supervise the preparation of advertising copy for 
technical and trade papers, booklets, house organs, 
catalogs, etc. 

Few men have been more prominent in publishing 
and advertising circles during the past twenty years 
than A. A. Gray and Charles L. Benjamin. Their 
alliance as counselors to technical and trade adver- 
tisers brings together a rare combination of liter- 
ary ability, intimate knowledge of manufacturing 
and merchandising conditions, far-reaching source 
of technical information, and wide experience in the 
preparation and printing of technical publicity. 

Mr. Gray is widely known as managing editor of 
the Electrical Review and Western Electrician, and 
his activities as president of the Federation of 
Trade Press Associations, and more recently as 
president of the Associated Business Papers, Inc., 
have marked him as an executive and organizer of 
national reputation. He is an associate member of 
the American Institute of Electrical Engineers, 
member of the New York Electrical Society, Illu- 
minating Engineering Society, National Electric 
Light Association, and a past president of the Elec- 
tric Club of Chicago and the Chicago Trade Press 
Association. 

Mr. Benjamin has been engaged in advertising 
work all his working life, entering the employ of 
the old George P. Rowell Advertising Agency in 
1888, and becoming the first editor of Printer’s Ink. 
He was later employed by the Century Company, 
New York City, to advertise the magazine and book 
publications of that company. Upon his return 
from the Spanish-American War to this country he 
began to specialize in technical advertising, and in 


Every golf bug who received this Warner folder, 
read it. We spent a lot of time over that table down 
at the bottom of the first page and if 1000 of these 
folders went out, we know that 1000 golfers did 
likewise. When you feature golf trappings, you 
must be minute about your descriptions, and if 
you'll read these pages, you’ll see that the details 
of description have been strictly observed. Other 
pages were devoted to tees, shoe calks, golf ball 
paint, locker tidy, gloves, socks, clothing, shoes, 
balls of eight different patterns, and other link 
needs. The pages are well arranged, the cuts bright 
and snappy and there’s not a reason why this folder 
should not have made business for Warner. 


Angling for the Piscatorial Experts 


No. 4 (3 cols. x 51% in.). We are convinced that 
Baker, Murray & Imbrie, New York City, know how 
to advertise sporting goods. This ad is an ex- 
ample of how to talk to the expert fisherman. 
There’s a paragraph for the novice, but the rod 
caster who feels somewhat experienced in the art 
will take to this ad in a jiffy. It’s all in the word- 
ing, the subtle inference that the reader has passed 
the initial stage and wants to commune with the 
high priests of Walton’s art. As to the lay-out— 
suffice it to say that it was the first ad we saw on 
the sporting page and four other announcements 
were bidding for attention. 





1906 became advertising manager of the Cutler- 
Hammer Mfg. Company, Milwaukee, Wis., which 
position he held for nine years. For the past two 
years he has been engaged as advertising counsel 
to a number of manufacturers of nationally-known 
products. 


Philadelphia Hardware Asso- 
ciation Buys Liberty Bonds 


The Philadelphia Hardware Association, Phila- 
delphia, Pa., held its regular monthly meeting in 
the Parkway Building on Wednesday, June 6, 
which was presided over by Grant Wylie, chair- 
man. 

After the routine business was disposed of, 
Joseph J. McCaffrey of the McCaffrey File Com- 
‘pany addressed the members on the desirability 
and advantage of investing some of the associa- 
tion’s funds in Liberty Bonds, and on a motion 
which was passed wth an ovierwhelming “yes,” 
the trustees were instructed to buy three $100 
bonds. 

Following this, J. Monroe Rose, member of the 
association and in charge of the recruiting station 
of the Third Regiment at Independence Hall, 
spoke, stating that several members of the hard- 
ware trade of Philadelphia have already answered 
Uncle Sam’s call for recruits and are now doing 
their bit. 

Edward Weingarten of the editorial staff of 
Hardware Age followed with a talk on the edi- 
torial conference of the New York Business Pub- 
lishers’ Association, held recently in Washington, 
Dd. <. 

The association which has a membership of 
over 500, is the oldest organization of its kind 
in the country, having been organized in 1884 
and chartered the following year. The offi- 
cers are Grant Wylie, president; William R. Som- 
mer, vice-president; H. C. Wilkinson, treasurer, 
and T. B. Hendrickson, secretary. C. W. Donahue, 
L. C. Glading and A: I. Sanson, Jr., are the trustees. 
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6006 Increase in Iwo “all 


HREE times as many garages were equipped with STANLEY 

Garage Hardware during 1916 as in 1915. The sales this year 
to date are more than double the sales for the same period last year. 
This means that during the past two years the popularity of STAN- 
LEY Garage Hardware has increased six hundred per cent! 
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What has been the cause of this remarkable increase? The fact 
that, in use, STANLEY Garage Hardware has made good each claim 
we made for it. Practically every architect who has once tried it has 
been so well pleased with the results that he is now recommending 
STANLEY Garage Hardware to his clients and is specifying it, by 


catalog name and number, on all his garages. 


If you do not regularly specify STANLEY Garage Hardware and 
will only try it out on your next garage, the experience of others 
proves that you, too, will join the growing ranks of architects who 
are recommending STANLEY Garage Hardware to all their garage 
building clients. 


By using STANLEY selling helps you can link up your store with 
this publicity. 


The leading builders’ hardware dealers everywhere now carry 
STANLEY Garage Hardware in stock. They can show you samples 


and give you prompt delivery. 





You will find STANLEY Garage Hardware illustrated and de- 
scribed on pages 738 to 741 of your 1917 Sweets’ Architectural Cata- 
logue. If you have not yet received this, write us today. A copy of 


THE STANLEY Garage Hardware Catalog will be sent you by return * 


mail. 


The SGM) Works 


New Britain, Conn., U. S. A. 
New York: 100 Lafayette Street Chicago: 73 East Lake Street 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 


by Hardware Manufacturers 


Detroit Cartridge Lock 


The Detroit Motor Lock Company, 
870 Woodward Avenue, Detroit, Mich., 
has recently placed on the market 
the Detroit Cartridge Lock, which is 
especially designed to prevent the 
theft of Ford cars. The lock, which 
acts as a magneto circuit breaker, is 
enclosed in a case-hardened steel tube 
which covers the magneto connection 
plug and extends up above the floor. 
By pushing the foot lever it auto- 
matically shuts off the motor and locks 
the car. A serial key is used only 
when unlocking. 

It is claimed that it is impossible 
to successfully tamper with this lock 
once the foot lever has been pressed 
down. To force the device from its 
base would destroy or damage mag- 





The Detroit cartridge lock 


neto connections and thereby put the 
car out of commission. Material, 
workmanship and operation of the 
lock are guaranteed. The retail price 
is $5. 


Tate Cookie Press 


The Tate Mfg. Company, 40-48 
Hanover Street, Boston, Mass., has 
recently placed on the market a fancy 
cookie press, designed to assist the 
housekeeper in making cookies, small 
tarts and jumbles. It is said to be 
easy to work and will make any shape 
of plain or ruffled, large or small 
cookies by changing dies. 

The cookie press is operated by put- 
ting the shape of die desired for the 


cookies in the bottom of the cylinder, 
filling the cylinder with dough, fasten- 
ing on the iron cover after turning 





Tate cookie press 


down the wooden plunger, and then 
by turning the handle forcing the 
dough out of the bottom into a con- 
tinuous line of fancy shaped dough 
which can be cut up into short pieces 
and formed into any shape. The re- 
tail price is $1.25. 


Billings and Spencer 
Chain Pipe-Wrench 


The Billings & Spencer Company, 
Hartford, Conn., have recently placed 
on the market a chain pipe-wrench, 
which is designed for pipe fittings and 
short connections, as well as ordinary 
pipe, and which permits the pipe to be 
turned in either direction without the 
process of removing and turning over 
the wrench. 

By removing the outside elliptical 
jaws, thereby bringing into play the 
narrow jaw attached to the under part 
of the handle, the wrench is imme- 
diately converted into an efficient tool 
for narrow or irregular work. 

It is said the elliptical jaws are 
serrated on all sides and may be easily 
changed end for end, thus giving 
double life to the wrench. With the 
outer jaws removed, the wrench is 
available for nut and bolt heads, as 
well as pipe fittings. 

The handle is so designed as to give 
the necessary strength with minimum 
of weight. The handle and jaws are 
made from steel drop forgings of su- 
perior quality, the jaws being care- 
fully hardened, and all parts are in- 
terchangeable. The tool is made with 





Billings & Spencer chain pipe-wrench 


either a flat-link or cable chain. Cata- 
logs will be mailed to all dealers upon 
request. 
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American Folding Camp 
Stove 


The American Gas Machine Com- 
pany, Albert Lea, Minn., and New 
jYork City, has recently placed on the 
market the American folding camp 
stove which is designed to appeal to 
the automobile and motor boat owner, 
hunter, fisherman and camper. It is 
said to be convenient, and operated 
by simply removing the cover, placing 
the tank in position, the stove is then 
ready for instant use. There are no 
loose parts to become lost; nothing to 
screw together or assemble; no alcohol 
or torch required to light it. 

The stove uses gasoline for fuel and 
it is said produces an intensely hot 
flame when burning at full capacity, 
although the burners can be regulated 
at a low simmering fire if desired. 
The illustration shows the stove when 
folded and not in use, every part of 
the stove being inclosed within the 
steel case and protected against loss 




















American folding camp stove 


or breakage. The case which is fin- 
ished in black enamel is fitted with 
a handle, making it convenient to 
carry. The entire outfit when folded 
is 14% in. long, 8 in. wide, 3% in. 
high, and weighs only 8 lb. The re- 
tail price is $6. 












THE METAL Propucts COMPANY, 
Memphis, Tenn., has been incorpot- 
ated with a capital stock of $50,000 
by Tillman Cavert, A. L. Whitfield, 
Val Taylor, Houston W. Fall and Paul 
W. Hoggins to manufacture roofing. 


THE SAFETY SvusB-CusHION TIRE 
CoMPANY, Springfield, Mo., has been 
incorporated with a capital stock of 
$15,000 by C. E. Robinson, G. W. 
Young and G. W. Sanford to manu- 
facture automobile tires. 
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Garage Door Hardware 








A Thing a a 
And a Joy Forever 


Lends architectural attractiveness to the 
garage. Doors slide and fold inside out of the 
way. Can't sag nor slam. Operate in small 
space. 

Sold by the best hardware trade every- 
where. 


Write for booklet “Distinctive Garage Door Equip- 
ment.”” Sent without obligation. 


= v | Righers Wi waafactuna 


Aurora Itumorns.USA. 
Richards -Wilcoz Canadian Co.Ltd.London.Ont 


“A Han y door that slides 
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Above Advertisement Appears in June 23d Issue of Country Gentleman 


° - Garage Door Equipment offers to the hard- 

ware trade at a reasonable price hardware 

ich combines the advantages of both sliding and swing doors and 
eliminates the undesirable elements. 

Garage Door Hardware is nationally adver- 


tised to the user, and we co-operate with 
you positively as to moving your stock. 


We furnish you without charge working models, window and counter 
cards, fibreboard signs, electric display signs, handsomely illustrated cata- 
logs, booklets and circulars bearing your imprint, free plans and engi- 
neering service. 


R-W service is real service. Write for particulars. 
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“Modern Lee” Improved 
Broom 


The Lee Broom & Duster Com- 
pany, with factories at Lincoln, Neb., 
Davenport, Iowa, and Boston, Mass., 
has recently placed on the market a 
new style patented broom which will 
be known to the trade as the “Modern 
Lee.” 

A special feature which appeals to 
broom users, it is said, is the length of 
service which the broom renders, made 
so by a modern machine which the 
firm has recently perfected. This ma- 
chine, it is claimed, produces a broom 
lacking only the finishing touches and 
can turn out in one day as many 
brooms as ten to fifteen workmen can 
make by the old-fashioned method in 
the same length of time. 

The fibers are firmly held, pointing 
straight down the natural way, and as 
the broom wears shorter the seams 
ean be cut away, without interfering 
with the original shape. 

The brooms are packed in a newly 
improved carton which protects them 
in transit and which occupies less 
space in the store. Descriptive matter 
will be mailed to dealers upon request. 


Burglar Proof Night Latch 


The Burglar Proof Lock and Hard- 
ware Corporation, 75 Fulton Street, 
New York City, has recently placed on 
the market a new jimmy-proof mal- 
leable iron night latch, made up in 
three finishes—antique black, oxidized 
and bronze. 

The bolt is protected by a patent 
construction. The casing interlocks 
with the part attached to the door, 

















Burglar proof night latch 


making it impossible, it is claimed, to 
tamper with the bolt through the 
crack of the door. 

These locks are equipped with cylin- 
ders adjustable to doors of any thick- 
ness and are said to be easy to install. 


THE SHARPLES SEPARATOR CoM- 
PANY, West Chester, Pa., has recently 
published a new catalog entitled, “Vel- 
vet for Dairymen,” which is a compre- 
hensive and interesting story of the 
Sharples suction-feed cream separa- 
tor. The cover design shows the sep- 
arator in natural colors on a green 
stock and the entire catalog is well 
illustrated with half-tone engravings. 
These catalogs will be mailed to deal- 
ers on request. 


THE MERCHANT & EVANS COMPANY, 
Philadelphia, Pa., has recently sent 
out samples of Merchant’s Old Method 
and other styles of plate, 5 x 7 in. in 
size, so that a buyer may know exactly 
the character and quality of plate that 
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“Modern Lee” improved broom and machine 


is made under the different names. 
They are neatly arranged for hang- 
ing on a wall or desk. Interspersed 
between the samples are cardboard 
leaflets which call attention to Evans’ 
Almetl fire doors and shutters. On 
the cards full particulars in reference 
to the varieties of tin plate are 
given. The cards also call attention 
to Merchant’s metal Spanish tile a .d 
Gothic shingles, the Star ventilators, 
and to the fact that the company 
carries in stock copper, brass and 
bronze, in sheets and in seamless 
tubes. One card enumerates the ex- 
tensive variety of stock and supplies 
carried for the sheet-metal working 
trade, including tools. The last page 
carries the tin-roofing specifications 
formulated by the National Associa- 
tion of Sheet-Metal Contractors. 


Display Case for ««Eldo- 
rado”’ Pencils 


The Joseph Dixon Crucible Com- 
pany, Jersey City, N. J., has recently 
brought out a new display case for 
Dixon’s “Eldorado” drawing pencils 
which are made in seventeen grades of 
lead. 





Display case for “Eldorado” pencils 


The case is made of heavy plate 
glass on three sides and the top with 
the pencils in plain view. Each shelf 
is marked with the grade of the pen- 
cils on it. 


Self-Cleaning Curry Comb 


The Crescent Company, Inc., Des 
Moines, Iowa, has recently brought 
out the “Automatic Cleaner” curry 
comb. The name is derived from the 
fact that all hair is automatically re- 
moved with each backward stroke, 

















The Crescent self-cleaning curry comb 


leaving the comb perfectly clean for 
the next currying stroke. 

This comb is equipped with a num- 
ber of comb plates which are so 
fastened that they swing back on each 
backward ‘stroke. An equal number 
of clearer bars remove the hair that 
is collected between the teeth on each 
forward stroke. 

It is built of heavy gage steel. The 
retail price is 25c. 


THE MILL AND MINE SupPLy CoM- 
PANY, 212 Medford Building, Akron, 
Ohio, has been incorporated to conduct 
a wholesale business in automobile ac- 
cessories, belting and packing, build- 
ers’ hardware, building paper, heating 
stoves, galvanized and tin sheets, me- 
chanics’ tools, shelf hardware, pre- 
pared roofing, pumps, lubricating oils, 
etc. The capital stock is $100,000, and 
the incorporators are W. W. Sharp, 
C. P. Kennedy, E. R. Wilson and D. M. 
Bard. 
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ae Ola Trade | Mark 
Stands for 


# “Satisfaction i in Hardware” 


“TEN-IEN- 


An old familiar 


number that 
resounds with 


PROFITS 


and 


REPEAT 
ORDERS 


WATERSHED “10-10” ROUND TREAD 


Weather, Weight and Bird Proof— 
Self Cleaning 


SEND YOUR ORDERS NOW for Prompt 


Shipment and Get Those REPEAT ORDERS 
and PROFITS 


A PERFECT LINE OF 


Door Hangers and Tracks, Garage Door Hardware (for any Garage) 
Fire Door Hardware, Overhead Carriers, Spring Hinges, 
Rolling Ladders, Light Hardware, Hardware Specialties 


ALLITH-PROUTY COMPANY 


Main Office and Factory 


DANVILLE, ILLINOIS, U.S.A. 


Branch Offices and Warehouses 
Chicago New York Boston Philadelphia Los Angeles San Francisco 
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«“Fordimmer’” and “Ford- 
alarm” for Ford Cars 


The Detroit Novelty Mfg. Company, 
Marquette Building, Detroit, Mich., 
has recently brought out two new 





“Fordimmer” and “Fordalarm” for 
Ford cars 


Ford accessories, namely the “Fordim- 
mer” and “Fordalarm.” 

The “Fordimmer,” it is stated, pre- 
vents the light from burning out at 
high engine speed, cuts out the head- 
light glare, regulates the voltage 
pressure to the headlights, does not 
cause the engine to miss, and with a 
touch of a switch on the steering post, 
removes the excessive headlight rays 
at once. 

The “Fordimmer” is assembled in a 
black enameled case, mounted on the 
steering column and said to be made 
of the best material. The device is 
built for nine volt two ampere bulbs, 
which is the standard Ford equip- 
ment. The retail price of the 
“Fordimmer” is $1.50. 

The “Fordalarm” is designed as a 
handy horn push button to obviate 
the danger of the motorist taking his 
hand off the steering wheel in order to 
reach the horn. 

The device consists of a_ button 
mounted just beneath the steering 
wheel on the end of the gasoline con- 
trol lever. In emergencies the driv- 
er’s hand is usually on this lever and 
the second finger of the other hand is 
always in position to press the alarm 
button, if necessary, and sound the 
horn. The retail price is $1. 


Howe Illuminated Rad- 
iator Flag Carrier 


The Howe Mfg. Company, Chicago, 
Ill., has recently placed on the market 
an illuminated radiator flag carrier 
with flag which the concern states 
may be securely attached with a uni- 
versal clamp to any radiator cap. 

The upright is 12 in. high and is 
made of nickeled tubing which is 
wired through the center to permit 
a small electric light on top, thus 
illuminating the flag. The light is 
protected by a highly polished nickel- 
plate deflector shaped so that all of 
the light rays are concentrated on the 
flag without interfering with the 
driver’s vision. 

The flag measures 6 x 8-in, and it 
is said is made of high grade silk, the 
ends of which are sufficiently protect- 
ed so that they will not whip out 
easily. 

The radiator may be removed as 
often as desired without disturbing 
the flag or clamp. The retail price 





Howe illuminated radiator flag carrier 
with flag 


of the flag carrier, complete with bulb, 
flag and wiring, is $1.25; without bulb, 
$1. Illustrated literature will be 
mailed to dealers upon request. 


202 





A. W. T. Auto Horn 


The American Watch Tool Com- 
pany, Waltham, Mass., has recently 
placed on the market the A. W. T, 
auto horn. 

The device is constructed so that it 





A. W. T. auto horn 


can be taken apart, using the horn 
bell, in emergency, as a drinking cup 
for filling the radiator or gasoline 
tank. 

The auto horn, it is said, is attrac- 
tive in appearance and can be at- 
tached to the car at an angle con- 
venient to operate by either hand, arm 
or foot. The device is said to be made 
of a solid construction, with no parts 
to get loose, fracture or rattle. All 
moving parts, it is stated, are sup- 
ported by brass bearings and oiled by 
an automatic splash system. The re- 
tail price is $3.50. 


THE SILENT WASHER COMPANY, 
Appleton, Wis., has been reorganized 
and will remove to Clintonville, Wis., 
as soon as suitable factory quarters 
are built or secured. The officers are: 
President, John L. Zehren; vice-presi- 
dent, M. B. Lendved; secretary-treas- 
urer, Robert Fischer; general man- 
ager, G. W. Buttles; directors, John 
Kalmes, E. E. Buttles and the officers. 


Brown & RicuHarps, River Falls, 
Wis., hardware dealers, are contem- 
plating the establishment of a factory 
for the manufacture of steel ladders, 
wardrobe hooks, sash lifts and other 
hardware specialties. The business 
probably will be incorporated with 
$15,000 capital. 
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Spring and Frame Sup- 
porter 


_ The Automatic Safety Tire Valve 
Company, Inc., 110 Third Street, De- 
troit, Mich., has recently placed on 
the market the “Dottl” spring and 
frame supporter for Ford cars, which 
it is claimed will enable the car to 
carry a weight of 2000 Ib. and pre- 
vent the breaking of the rear axle 
and housings, 

This spring and frame supporter, 
it is said, will add much to the ca- 
pacity of the car. It is designed to 
support the weak points of various 
springs and help carry the load more 
directly on the wheels of the car, 
thereby giving a square platform. It 
is claimed this will prevent the frame 
from bending down or shearing off 
the center bolt and shifting side- 
ways when turning corners and also 
will relieve the tires and rear axle sys- 
tem from a strain of a load and pre- 
vent the fenders from rubbing on the 
tires. 

The “Dottl” spring and frame sup- 
porter is said to be made of the best 
material and simple in construction. 
The retail price is $8. 


“Master”? Gas Saver 


Lovelace & Hoeken, 448-450 North 
Capitol Avenue, Indianapolis, Ind., 
have recently placed on the market 





“Master” gas saver 


the “Master” gas saver, which they 
guarantee will save gas and will add 
to the power. It is said to be a per- 
fect carbon eliminator, automatic and 
adjustable to any car. A 30-day trial 
test is given to all users with a guar- 
antee of satisfaction or money re- 
funded. The price to the retailer is 
$3.50, installed. 


Automobile Accessories 


Catalog 


Blish, Mize & Silliman, Atchison, 
Kan., have recently published Catalog 
No. 156 showing a most complete line 
of automobile and garage supplies. 
The catalog which measures 9% x 
12 in., and contains 223 pages, has 
been very carefully arranged with 
illustrations and concise descriptions. 
It shows a select line of tires, chains, 
patches, cements, oils, polishes, wind 
shields, goggles, horns, bumpers, 
springs, vulcanizers, jacks, pumps, 
lamps, batteries, spark plugs, coils, 
carburetors, piston rings, valve tools, 
seat covers, robes, coats, trunks, tool 
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“Dottl’s” spring and frame supporter 


boxes, vacuum bottles and a complete 
line of Ford accessories and tools. 
The cataloz also contains an interest- 
ing chart showing the parcel post 
zones and rates. It will be mailed 
to dealers upon request. 


Hamilton +*Multometer’”’ 
for Automobiles 


The Hamilton Corporation, Lancas- 
ter, Pa., has recently placed on the 
market the Hamilton “Multometer,” 
designed as a combination efficiency 
expert and economy regulator for au- 
tomobiles. 

It is said that the “Multometer,” be- 
sides performing the functions of a 
speedomoter, gives the car owner the 
mileage on six tires, namely, the four 
on the car and the two extra tires, 
gives warning signals at 500 and 1000 
miles, tells when it is necessary to 
make certain adjustments such as oil- 
ing, etc., and makes it possible, the 
firm claims, for the car owner to keep 

















Hamilton “multometer” for automobiles 


a careful check-up on gasoline and oil 
consumption. 

The device is made up of a series 
of odometers operated in sequence and 
made compactly, occupying little 
space. The instrument is driven by 
a single cable. The diameter of the 
dial is 4% in. 

Each “Multometer” is equipped 
with a Yale lock, making it, it is 
claimed, impossible to tamper with the 
records after the instrument is locked. 


«Wellsworth” Goggle 
Cabinet 


The American Optical Company, 
Southbridge, Mass., has_ recently 
brought out the “Wellsworth” fumed 
oak goggle cabinet to assist in the 
sale of its line of automobile goggles. 





Wellsworth goggle cabinet 


The cabinet, which is said to be at- 
tractively designed and helpful to the 
dealer in selling more goggles, is suit- 
able for either counter or window. 
The goggles are well displayed and 
are protected from dust, accidents 
and too curious fingers. 

The name and retail price of each 
goggle are given on the bottom of its 
compartment. The prices range from 
50c. to $2.50. 

The cabinet and forty-three pairs 
of goggles, said to constitute the best 
selling lines manufactured by the con- 
cern, are supplied for $20. The cabi- 
net may be ordered through any job- 
bing house. 


THE BLAcK STEEL & WIRE COM- 
PANY, 413 Bryant Building, Kansas 
City, Mo., has been organized with a 
capital of $600,000 to manufacture 
wire and wire rope. Harry W. Black 
is president. 


THE AMERICAN STEEL & WIRE COM- 
PANY has begun the erection of an ad- 
dition, 41 x 42 ft., one story, to the 
power plant at.its New Haven, Conn., 
works. 
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The Original Self-Acting 
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Produces a quick, permanent repair 
in ten minutes and leaves the radiator 


like new. 
** Finds the Leak and 
Fixes It’’ 


Write for the “Chemically Correct” 
Catalog. 











THE NORTHWESTERN 
CHEMICAL CO. 


Marietta, Ohio 
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Bell Warning Signal 


The Cathedral Bell Mfg. Company, 
Baltimore, Md., has recently brought 
out a new warning signal in the form 

















The Cathedral Bell warning signal 


of a bell which is said to give a pleas- 
ant and effective warning to pedes- 
trians. 

It is made of statuary bronze, pol- 
ished and heavily nickeled. The head, 
except on special designs, is made of 
spun brass set with imported polished 
ruby “jewels.” At night a red warn- 
ing signal can be flashed through these 
lenses. 

Inside the bell is a single coii of 
enameled wire which actuates the clap- 
per through the electrical contacts. 
All bells are wound and lighted for a 
6-volt circuit unless otherwise ordered. 

Model No. 1 has a red light dome 
head; No. 2 an eagle head; No. 3 a 
ball head and No. 4 a shrine head. 
Each bell is packed in a corrugated 
carton with necessary bracket, push 
button and 25 ft. of wire. A regular 
bracket is furnished for fastening the 
bell either to the radiator neck or to 
the front of the radiator. 


THE CLAYTON MFc. COMPANY, 
Bristol, Conn., maker of cutlery and 
hardware, has been incorporated with 
authorized capital stock of $100,000 by 
Oscar W. Edwards, Northampton; 
Frederick C. Winter, Long Beach, 
N. Y.; William M. Bowes, New York 
City; Harry A. Hannum and William 
R. Bowes of Bristol. 


THE AERIAL CUTLERY COMPANY, 
Marinette, Wis., maker of fine cut- 
lery, has increased its capital stock 
from $35,000 to $100,000 to accommo- 
date the rapid growth of its business. 


THE IMPROVED WINDSHIELD MFc. 
CoMPANY, Louisville, has been in- 
corporated with a capital stock of 
$30,000 by W. R. Shacklette, J. Bauer 
and D. T. Duckwall, Jr. 


Wood,Vallance & Leggatt, 
Ltd., Accessories Catalog 


Wood, Vallance & Leggatt, Ltd., 
Vancouver, B. C., has recently issued 
a new automobile accessories catalog 
for 1917. The catalog measures 10 x 
12% in. and contains 122 pages, show- 
ing a very comprehensive line of head 
lamps, flashlights, spark plugs, jacks, 
tires, tire covers, tools and tool kits, 
auto clocks, mufflers, inner tubes, etc., 
and a complete line of Ford accesso- 
ries and parts. 


Shotwell Pump and Tank 


The Shotwell Pump & Tank Com- 
pany of Indianapolis, Ind., was in- 
corporated last January to manufac- 
ture a complete line of pumps, tanks, 
etc., for the handling of hazardous 
liquids. 

It is claimed that the Shotwell 
method possesses many advantages. 
It insures the correct measured vol- 
ume of liquid, enables the operator to 
pump constantly in one direction with- 
out having to reverse the stroke, and 
when not in use makes possible the 
complete enclosure of the working 

















The Shotwell pump and tank 


mechanism of all types, thereby keep- 
ing out dirt. 

Another feature which stands out 
as a distinct advantage, the concern 
claims, is the accessible foot valve. 
The valve is situated directly above 
the tank and is easily accessible at all 
times through a cast-iron manhole 
box with a hinged top. 

Catalogs will be sent to all dealers 
interested. 


THE F-R-X Mre. Company, Akron, 
Ohio, has been incorporated with a 
capital stock of $150,000 by W. M. 
Graham, James Heller, C. A. Hill and 
others to manufacture fire extinguish- 
ers. 
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A & H Valve Tool 


The A & H Mfg. Company, 595 
West Forty-fifth Street, New York 
City, has recently brought out the 
A & H valve tool. This little device 
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A & H valve tool 


is said to true worn, irregular or 
distorted threads. 

The “True Threader,” as the A &H 
valve tool is called, is placed over the 
valve stem. The device is self-center- 
ing. Then with a little pressure on 
both wheels while rotating them in 
the right direction, it is said that both 
the inside and outside threads of the 
cap stem and plunger can be recut 
at the same time. Either one can be 
cut separately if desired. It is said 
that this tool is so made that it is im- 
possible to cross thread. 

The retail price of the A & H 
“True Threader” valve tool is $1.50. 


THE WIsE-McCLUNG MrcG. Com- 
PANY, New Philadelphia, Ohio, which 
has been incorporated with a capital 
stock of $200,000 for the manufacture 
of electric vacuum sweepers, will erect 
an addition providing 6000 sq. ft. of 
floor space to the foundry of the Rath 
Aluminum Company, which it has 
taken over. W. A. Wise is president 
and general manager; W. A. McClung, 
vice-president, and Ivor Harris, secre- 
tary and treasurer. 


THE CANTON RIM CoMPANY, Can- 
ton, Ohio, has been incorporated with 
a capital stock of $100,000 and will 
establish a plant to manufacture au- 
tomobile rims and automobile special- 
ties. A. R. Turnbull and others are 
interested. 


THE NATIONAL SAFETY CAN COM- 
PANY, Louisville, Ky., has been in- 
corporated with a capital stock of 
$100,000 by C. D. Tylor, C. B. Joseph 
and J. L. Miller of Louisville and 
C. H. Halt and J. L. Sawin of Indian- 
apolis, Ind. 


THE OLIVER TRACTOR COMPANY, 
Knoxville, Tenn., has been incorp- 
orated with a capital stock of $10,000 
by William J. Oliver, E. C. Hammond, 
J. E. Campbell, Carl F. Nilson and 
D. G. Madden to manufacture tractors 
and other farm implements. 
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Three More Pexto Innovations 


Here are three Pexto Innovations, all new to 
the hardware trade. Each one a profit maker 
and a good business repeater. 


More than that there’s always a ready market 
waiting for the many good things that are con- 
stantly being added to the Pexto line. Read 
these short descriptions. 


Pexto Square Shank Screw Drivers 


These three members of the Pexto 
family are built for heavy work. 
When you put a wrench on the big 
square shank you won't find a screw 
that will withstand the pressure— 
they’re solid drop forged—all one 
piece with strong wooden handles 
double riveted on each side. 


Pexto Chisel Display 


A good salesman must have quality 
goods to get permanent results. This 
new Pexto Salesman has everything 
in his favor. He carries an assort- 
ment of “Best Sellers” in the Pexto 
Chisel line. Finely tempered solid 
tool steel, uniformly thick and strong 
socket, leather tipped, seasoned 
white hickory handle; are some of his 
good talking points. Remember this 
kind of salesman never gets tired. 


Pexto Carpenter’s Screw Driver 


Here is a surprise for your carpenter cus- 
tomers. They will see the good quality at first 
glance. It’s big value at a popular price. This 
new Pexto Tool has a round blade forged 
from special steel, carefully hardened and tem- 
pered. All beautifully polished and held 
securely to the handle by a heavy flush rivet. 2 
You'll recognize other good points in the The Peck, Stow & Wilcox Co. 


illustration. Mfrs. Mechanics’ Hand Tools, Tin- 
smiths’ and Sheet Metal Workers’ 
poe , Tools and Machines, Builders’ and 

The profit possibilities of these three items General Hardware 


will surely appeal to your good judgment. Southington, Conn., Cleveland, 0. 
You’ve made money on less attractive proposi-  444”¢s# correspondence to 210 W. Center St., 
tions. Take the first step now by writing to tng 

us or to your jobbers. 


PEXTO 


MECHANICS HAND TOOLS 
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NOTES OF THE RETAIL HARDWARE TRADE 


LOMOND, ALTA.—Phillips & Munro, successors to Lars 
A. Ostrum, request catalogs on the following: Automobile 
accessories, baseball goods, belting and packing, buggy whips, 
builders’ hardware, building paper, churns, crockery and 
eaarwere, cutlery, furnaces, furniture department, galvan- 
zed and tin sheets, gasoline engines, harness, heating stoves, 
heavy hardware, iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, mechanics’ tools, oil 
cloth, paints, oils, varnishes and glass, prepared roofing, 
pumps, ranges and cook stoves, sewing canal shelf hard- 
ware, silverware, tin shop and washing machines. 


DANVILLE, ILL.—C. B. Fenton has moved his hardware 
stock to 115 North Hazel Street. 


PATOKA, ILL.—James Simcox & Son have disposed of 
their hardware and furniture business to the Patoka Hard- 
ware & Furniture Company. 


EAST MOLINE, IOWA.—Charles Leenknecht of 826-828 
Fifteenth Avenue East, requests catalogs on automobile 
accessories, bicycles, building paper, dairy supplies, dog col- 
lars, fishing tackle, galvanized and tin sheets, home barbers’ 
supplies, washing machines and mechanics’ tools. 


WHAT CHEER, IOWA.—The implement store of P. C. 
Gillespie has been sold to J. A. McMains, who will continue 
the business as the What Cheer Implement Company. 


BALDWIN, KAN.—F. A. Clark has bought the stock of 
automobile accessories, dairy supplies, fishing tackle, paints, 
oils, varnishes and glass, washing machines, shelf hardware, 
etc., of A. W. Vance. 


MOUNDRIDGE, KAN.—N. H. Leatherman has purchased 
an interest in the J. P. Krehbiel Hardware Company. 


PALCO, KAN.—The Badger Lumber Company has opened 
a store here. 


LEXINGTON, KY.—C. M. Marshall & Co. has been incor- 
porated with a capital stock of $25,000 to do both a whole- 
sale and retail business in the following lines: Buggy whips, 
builders’ hardware, churns; cream separators, cutlery, gal- 
vanized and tin sheets, gasoline engines, harness, heavy 
farm implements, heavy hardware, lubricating oils, mechanics’ 
tools, poultry supplies, pumps, refrigerators, shelf hardware 
and wagons and buggies. e incorporators are C. M. Mar- 
shall, 8S. B. Featherstone, J. D. Milburn and R. M. Coone. 


CUMBERLAND, MD.—The Jones & Lashley Hardware 
Company, Inc., has recently been incorporated to deal in 
stoves, ranges, builders’ supplies and all kinds of hardware. 


MOUNT CLEMENS, MICH.—The L. F. Wolf Hardware 
Company has increased its capital stock from $30,000 to 
$40,000. 


SARANAC, MICH.—A. E. Otis 
their new quarters. 


CHISHOLM, MINN.—Napoleon P. La Londe, 213 East 
Maple Street, requests catalogs on builders’ hardware, fishing 
tackle, galvanized and tin sheets, harness, heavy hardware, 
kitchen Poussfurnishings, oil cloth and shelf hardware. 


WANAMINGO, MINN.—Quitten & Olstad have succeeded 
Quitten & Paulsness. 


LAMAR, MO.—The Sewell Hardware & Furniture Com- 
pany has bought the stock of the Adams Hardware & Fur- 
niture Company. The concern will carry a line of automobile 
accessories, builders’ hardware, dairy supplies, furnaces, 
kitchen cabinets, mechanics’ tools, etc. 


BUTTE, MONT.—The Shiner Furniture & Hardware Com- 
pany, 75-79 East Park Street, has remodeled its store. A 
new front has been put in, and new show cases and fixtures 
installed. The concern does both a wholesale and retail 
business in the following, on which catalogs are requested: 
Automobile accessories, bathroom fixtures, builders’ hard- 
ware, building paper, children’s vehicles, churns, crockery 
and glassware, cutlery, dog collars, electrical household 
specialties, fishing tackle, furniture department, hammocks 
and tents, home barbers’ supplies, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, mechanics’ 
tools, oil cloth, paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, sporting goods, toys, 
games and washing machines. 


VANDALIA, MONT.—Mogaard Brothers have commenced 
business here, carrying a stock of automobile accessories, 
kitchen housefurnishings, mechanics’ tools, shelf hardware, 
silverware, cutlery, etc. Catalogs requested on a general line 
of hardware. 


BRAINARD, NEB.—Joseph Zikmund will add a line of 
implements to his regular stock, and requests catalogs on 
cream separators, dairy supplies, lubricating oils, heavy 
farm implements, wagons and buggies, etc. 


HENDLEY, NEB.—Meyers & Roberts requests catalogs 
on automobile accessories, gasoline engines, pumps, tin shop 
and plumbing materials, lubricating oils, mechanics’ tools, etc. 


FARMINGTON, N. H.—The Read-Esty Company, pur- 
chaser of the hardware business of John H. Griffin, requests 
catalogs. 


UNADILLA, N. Y.—The Unadilla Hardware Company, 
Inc., has been incorporated to deal in baseball goods, bath- 
room fixtures, —s and packing, bicycles, buggy whips, 
builders’ hardware, building paper, churns, cutlery, dairy 
supplies, dog collars, dynamite, furnaces, galvanized and tin 
sheets, hammocks, heating stoves, heavy tarm implements, 
heavy hardware, home barbers’ supplies, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, me- 
chanics’ tools, oil cloth, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing, 


& Co, are now occupying 





pumps, ranges and cook stoves, refrigerators, shelf hardware 
sporting goods, tin enon. toys, games and washing machines’ 


he capital stock is 000. J. C. Boynton, C. CC, y 
and W. J. Topliff are the incorporators, oere 
BERLIN, N. D.—The Berlin Hardware and Implement 


Company, with a branch store at La Moure, has changed its 
name to the La Moure County Implement Company. 


CROSBY, N. D.—The Jacobson Hardware Company 
bought the hardware stock of Jones Brothers. _ 


HAMBERG, N. D.—The Mastrud Hardware Company has 
purchased the stock of the Ihlen Hardware Company, and 
requests catalogs on belting and packing, bicycles, ‘buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, electrica} 
household specialties, fishing tackle, furnaces, galvanized and 
tin sheets, gasoline engines, hammocks and tents, harness 
heating stoves, heavy hardware, home barbers’ supplies, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, tin 
shop and washing machines. 


VELVA, N. D.—C. T. Langridge has purchased an inter- 
est in the Velva Implement Company. 


HAMLER, OHIO.—The Reliable Hardware Company has: 
been incorporated by W. H. McKee, Frederick Kosson, E. 
McVetta, Cora McVetta, Nettie Kosson and Jennie McKee. 
The capital stock is $10,000. 


WORTHINGTON, OHIO.—The Potter Lumber & Supply 
Company has purchased the stock of Howard Potter. The 
concern handles a line of builders’ hardware, building paper, 
paints, oils, varnishes and glass, prepared roofing, etc. 


CORDELL, OKLA.—H. A. Seymour has disposed of his 
hardware business. 


WATONGA, OKLA.—Edward Hockaday & Co., have bought 
the stocks of F. C. Hippard, Okeene, Okla.; Munger & Son, 
Watonga and the Newell-Talbot Hardware & Implement 
Company, Watonga. The three stocks will be consolidated 
with B. M. Hippard as manager. 


NEWVILLE, PA.—The hardware firm of Graham & 
Laughlin has been dissolved. Robert M. Graham, Jr., has: 
purchased the interest of A. D. Laughlin and will continue 
the business under his own name. 


_CORNWALLS STATION, PA.—A. C. Wildman ‘has sold’ 
his hardware stock to McClain Brothers. 


, WASHINGTON, PA.—The George E. Fear hardware store, 

63 North Main Street, has been bought by the Phoenix 
Hardware Store. Catalogs requested on baseball goods, 
bathroom fixtures, buggy whips, builders’ hardware, build- 
ing paper, children’s vehicles, churns, cutlery, dairy supplies, 
dog collars, electrical household specialties, fishing tackle, 
heating stoves, home barbers’ supplies, kitchen housefurnish- 
ings, mechanics’ tools, paints, oils, varnishes and glass, 
poultry supplies, prepare roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, sporting goods, toys, 
games and washing machines. 


HARTFORD, 8. D.—H. H. Philipp has retired from the 
hardware business and sold his stock to Crooks & Lott. 


has 


CONROE, TEX.—McKibbin & McKibbin, Inc., has beem 
incorporated to deal in automobile accessories, baseball 
goods, bicycles, buggy whips, builders’ hardware, churns, 


crockery and glassware, cutlery, dog collars, fishing tackle, 
furnaces, harness, heating stoves, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, poultry supplies, 
ranges and cook stoves, shelf hardware, silverware and’ 
sporting goods. The capital stock is $5,000 and the incor- 
porators are R. E. McKibbin, Sr., and R. E. McKibbin, Jr., 
and H. W. Earthman. 


NAPLES, TEX.—The hardware stock of S. A. Robinson’ 
has been purchased by Hampton Brothers, who will con- 
solidate it with their own. 


ROXTON, TEX.—John D. Boyd & Brother have bought 
the J. T. Holding hardware stock. 


SHERMAN, TEX.—The Howell Hardware Company’s 
stock of hardware and implements has been sold to the 
Hellingsworth Hardware Comeey. which requests catalogs 
on baseball goods, buggy whips, builders’ hardware, churns, 
crockery and glassware, cutlery, dog collars, electrical house- 
hold specialties, fishing tackle, furnaces, hammocks and tents, 
harness, heating stoves, home barbers’ supplies, lubricatin 
oils, mechanics’ tools, poultry supplies, ranges and coo 
stoves, refrigerators, shelf hardware, silverware, sporting 
goods and washing machines. 


ST. JOHN, WASH.—The implement stock of R. B. Gaines’ 
is now owned by Linville Brothers, who have also added a 
line of hardware and furniture. Catalogs requested on bath- 
room fixtures, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, crockery 
aml glassware, cutlery, dairy supplies, dog collars, electrical 
household specialties, furniture department, gasoline engines, 
hammocks and tents, harness, heating stoves, heavy farm 
implements, heavy hardware, iron beds, kitchen cabinets, 
kitchen housefurnishings, _—— lubricating oils, me- 
chanics’ tools, oil cloth, paints, oils, varnishes and glass, 
poultry supplies, pumps, ranges and cook stoves, refriger- 
ators,, sewing machines, shelf hardware, silverware, wagons, 
buggies and washing machines. 


HARTLAND, WIS.—Edwin Fuller has purchased a half 
interest in the O’Brien Hardware Company. He is now vice- 


president and secretary. No change will be made in the 
firm name, 
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Made by CONVERSE RUBBER SHOE COMPANY, Malden, Mass. 
142 Duane Street, New York Service Branches 618 W. Jackson Boulevard, Chicago 


EXCLUSIVE DISTRIBUTORS 
C. M. McClung & Co. . ‘ . Knoxville, Tenn. Stratton-Warren Hardware Co. : Memphis, Tenn. 
Nash Hardware Co. . . «. #«. + Fort Worth, Tex. William Stockhoff . 424 E. Market St., Louisville, Ky. 
F. P. May Hardware Co. - Washington, D. C. W. E. & B. J. Harmon . . . =. _ Portland, Me. 
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All the people in your City will Stop, Look 
and Talk About this Window Display. It is life- 
like, life-size, handsomely lithographed, in six colors, 
and itis FREE with each “STA-LIT” Assortment, 
containing 2% dozen of the best sellers in the 
“STA-LIT™ line—or FREE with but one-half dozen 
of our Big 56-hour Fount, Weather-Proofed, Copper- 
Clad, Double-Bottom, “STA-LIT” Cold-Blast, 
Lantern, short globe type, handsomely enameled in 
battleship gray. 











Recall that old adage—'‘Like finding a needle in a hay stack?’’ We have embodied 
it in a Window Trim that a boy can set up in 10 minutes. 


This “STA-LIT’’ Window Trim is just so attractive that it is of more real value than 
your entire investment in 2!/, dozen, 30 pieces in all, of the best sellers in the “STA-LIT” 
line; and the new No. 463, Weather-Proofed, Copper-Clad, Double-Bottom, “STA-LIT”’ 
Cold Blast Lantern, short globe type, is positively the most beautiful lantern ever designed. 


Total cost to the dealer, $25.50, less 5%, and these 30 “STA-LIT”’ Lanterns will 
retail for $45.50 and sell fast. 


Ask your jobber’s salesman or send us a card today for our proposition in detail. 


THE WARREN STAMPING COMPANY 


Warren, Ohio Sales Department 


JAMES H. CUMMING, Sales Manager 
Cunard Building’ Chicago 


“THE HARDWARE CLUB IS IN OUR BUILDING” 


NOTE—Some few unscrupulous jobbers claim to be able to furnish “STA-LIT” Lanterns at less 
than our regular dealer's prices, even going so far as to use our number 451! on their package, and illus- 
trate our lantern in their circulars to the trade. 

Also, unknown to their firms, who would not countenance such methods, some salesmen claim to be 


selling “STA-LIT” Lanterns. 
Look for the name “STA-LIT” stamped on all “STA-LIT” Lanterns on the dome and insist on get- 


ting what you pay for, 
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$12 FREE 


12 $1 Cans of Polish Metal Display Stand 
6-Color Window Display Postcards to Customers 
Absolutely Free to You 


June 21, 1917 





Introductory Assortment 
No. 4 














































$25 profit on a $26 order! 
Nearly 100 %. Besides selling helps 
with life in them — selling helps 
that sell. A 6-color life-sized win- 


folly firs 


Sell to Every 








Every woman wants one. 





Check the Assortment you want and send in your order 
right now. Don't delay. Begin to cash in on this wonderful 
offer at once. If you are not decided about your order today, 
send coupon for circular giving more details about Polly Prim 
Mops and Polish. Do it now! 











Polly Prim Sales Company 


James H. Cumming, Sales Manager 


Cunard Building Chicago, Ill. 














Cost Sell 
VY doz. 25c size, ,..... $1.00 $1.50 
VY doz. 50c size...... 2.00 3.00 
1 doz. Y doz. $1.00 size..... 4.00 6.00 
1 doz. iy doz. $1.00 size..... Free 6.00 
1 doz. $1.50 Mops.... 12.00 VY, doz. $1.50 Mops... 6.50 9.00 
1 6-ft. Metal Stand.$5.00 Free | 6-ft. Metal Stand.$5.00 Free 
3-pe. life size Win- 3-pe. life size Win- 
dow Display... .45 Free dow Display... .45 Free 
50 Post Card In- 50 Post Card In- 
vitations ..... 05 Free vitations ..... 05 Free 
, $26.00 $51.00 $13.50 $25.50 


Look at these Profits! 


dow display, metal stand and post 
cards to send to customers. 
is the kind of a proposition that 
makes money for you. 








This 


Mops and 
Polish 


Woman 


The adjustable handle and self-oiling feature of Polly Prim mops put them in a class by themselves. 
The polish comes in a can with a spout—a wonderful convenience. 


Don’t Wait---Mail Coupon NOW! 


PSS SSSSSSSSeeeeeeeeeeesasaeaeeeae 


: Polly Prim Sales Company, 
' Cunard Bldg., Dept. 10, Chicago, Ill. 
. Gentlemen: 

Enclosed find check for Assortment (3), (4) 
of Polly Prim mops and polish. 

Kindly send me your Circular descriptive of 
Polly Prim mops and polish. 


Name 


Address 
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The Walker Ke-Les Auto Lock— 
for all cars—gas, electric and steam 


Cuts Off Gasoline, Battery 
Magneto and Self-Starter 


OCK your car with the Walker Ke-Les Auto A slight turn of the wrist cuts off the 
Lock and it’s as safe as any secret in your battery, to and self-starter. Noonecans 
brain. No key of any kind is used. The pur car. No one can drive it away. The Walker 

oo ee works = a ones ——— Ke-Les is easily locked or unlocked in the dark. 
ou set your three-number combination and you're Over 3,500 already in evervda You’ 
the only one who can start yourcar. Over 87,000 es fl tyday use, 20UrTS 

changes to the combination. not buying an expe ot. 


on Will last A turn of the wrist 
—— a lifetime Locks Your Car 


We absolutely guar- A marvel of simplicity is the Walker Ke-les A turn of the knob to three numbers and 
antee that the Walker Auto Lock. Just a few No springs to car is unlocked. Just a couple of seconds. 
Ke-les Auto Lock is per- weaken. No complicated mechanism or tum- The Walker Ke-les locks and unlocks quicker 
fect as to material and blers—just smoothly operating, noiselessdiscs— § ¢han you could find your key. 
workmanship. We fur- | Positively can’t get out of order. A bey lock invites tampering. The Walker 
ther guarantee that each Sets flush with the dash or instrument board, Ke-les lock defies it. One glance at the lock is 
and every Walker Ke-les same as speedometer. Right in front of the enough to drive any thief away. Change the 
Auto Lock will positively | river. Can be installed on any car—gasoline, combination as often as you please. You can do 


do everything we claim | electric or steam. it iu a minute. 


for or your moneyre | WALKER KE-LES LOCK CO., CHICAGO, U. S. A. 


funded. 
JAMES H. CUMMING, Sales Manager Dept. A, Cunard Bldg. 


WALKER KE-LES 
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to lose or leave in 
the lock— 


No keyhole to find 


($15 IMMEDIATE DELIVERY! 


Properly The small sum of $10 renders your car absolutely safe from theft. 
That’s the price of the Walker Ke-Les Auto k—only $10. 
In ed ) Havea Walker Ke-Les Auto Lock put on your car today. Go to your 
stall regular accessory dealer or to any good garageor auto supply store. 

If thedealer isnot yet supplied, send direct tous. Use coupon below. 


Save Your Car! 2 A Word to Dealers 
“Walker Lock” it without delay! jo 


with so-called “Afito- locks,” you will find the 
Walker Ke-les to be the right thing. It’s bound 

Organized bands are stealing automobiles everywhere, 
hanging thei appearance and shippin them to distant 
cities. ieves may now be “laying” for your car. It’s 


to be one of the largest sellers in accessories 
ever brought out. 

liable to be stolen any hour of the day or night. SAVE IT! 

Put on a Walker Ke-les Lock and laugh at auto pirates. 














No disappointments. No delays. 
Les Auto 


Write for our proposition—7ODAY! 
Lock abectutehs prevents 
“back-fire” setting fire 
to your Car. 

It also complies with the Insur- 
ance, Police and Fire Department 
requirements with respect to cars 
standing in the street. 


We can supply you in any quantity promptly. 
F I R E! Sg Leer 


Write Today! bm 2!! 


about 

this marvelous Auto Lock. 

il the coupon or postcard 
for full ae Do so 
today. Don't pu ut off this 
important step. tter be safe 
than sorry. 

Mail the coupon at once! 


WALKER KE-LES LOCK CO,, CHICAGO, U. S. A. 


AUTO LOCK s10°° 


Pyrerre 


“Tell Me About It” Coupon 


Walker Ke-Les Lock Co. 
Dept. A, Cunard Bidg., Chicago, Ilinois 


| PI rp ng obligation on my part, please 

send me postpaid free, your booklet telling me all about 
| the Walker Ke-Les Auto Lock. I own a 
' 


Name and Address 
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17 Years of Leadership in Sparic Plu¢ Manufacture 


Where the Money Comes In 


—And Your Fair Share of It Stays With You 


MOSLER 








EALERS get 

their fair share 
of Mosler profits. 
No need to sell at 
murderous cut rates. 
They have quality 
plugs to sell, and the 
public knows it. 


PLUG 





The motorist will pay his full dollar for a 
VESUVIUS Plug because he is sure of getting 
a dollar’s worth. He knows the Mosler name and 
reputation—the oldest in the trade. 


FREE 








“Mosler on Spark 
Plugs,” which we 
send on request, 
contains sizes of all 
cars, trucks, etc., 
ever made. It is 
the authority on 
this subject and of 
great value to 
Dealers. 








He knows the VESUVIUS is guaranteed to out- 
last the motor and by a real, whole-souled, fully 
backed guarantee. 


You can get delivery within 24 hours on any 
Mosler Plug. 


Display matter of all sorts is at your command. 
Link up our advertising with your store by 
using it. 


A. R. MOSLER & CO. 


NEW YORK CITY 


~ THE INDESTRUCTIBLE PLUG GUARANTEED TO OUTLAST THE Moron 
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ANKEE 
Pump 


Both Satisfied 


Cnieardina jiffy, * USER DEALER 





FANKEE 
Pump 5 


Folds to Fit Any A Woman Can Work It With One Hand 
Tool Box No more worry about worn casings— Means “Easy 
Air” if the “spare” in your tire rack has gone flat— 
May save you twice its cost tomorrow by averting 
a single ruinous ride ona flat tire. Just as necessary 
as a reserve” on new cars that are equipped with 
engine driven pumps as it is on cars where a hand 
pump is indispensable. 
90 Lbs. before you know it. 
Dealers: Ask your jobber about Yankee Pumps. 


Apex Electric Manufacturing Co. 


1414 West 59th Street Chicago, Illinois 
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WEED »*"-s»0 CHAINS | WEE oa 
FOR HAMMERLOCK ER PINS | FEED CROSS CHAIN WEEC ICA “he 
PNEUMATIC TIRES! weed MOTORCYCLE CHAINS LIERS CHAIN JACK ADJUSTERS WELDED TOWING CHAIN| SOLID TIRES 
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ROSS CHA 
CAMPBELL 
“ie Ane D CHAIN AMERICAN 
















AMERICAN CHAIN COMPANY’S 
AUTOMOBILE ACCESSORIES 


Display American Auto Accessories in your windows and 
sales rooms and you will be displaying good sound busi- 
ness judgment as well. 


Weed Tire Chains for pleasure cars, motor trucks and 
motorcycles; Weed Cross Chains, Weed Cross Chain 
Pliers, and Weed Chain Adjusters; Weed Chain-Jack that 
lifts the heaviest car with a few easy pulls on its chain; 
American Tire Lock Chains; American Welded Towing 
Chains; Dobbins Blow-Out Chains; and the Campbell 
Hammerlock Self-Spreading Cotter Pins. 


Write for Auto Accessory Catalogue. 


Xe AMERICAN CHAIN COMPANY, Inc. 


BRIDGEPORT, CONN., U. S. A. 


Boston Office: Chicago Office: San Francisco Office: 
107 Massachusetts Ave. 529 West 12th Street 714 St. Clair Building 


In Canada—DOMINION CHAIN CO., Ltd., Niagara Falls, Ont. 


Largest Chain Manufacturers in the World 


Factories in 


Bridgeport, Conn. Braddock, Pa. York, Pa. Carlisle, Pa. 
Columbus, O. Mansfield, O. St. Marys, O. Marion, Ind. 


TORCY E DOBBINS AMERICAN an . iN 
s WEED | piow out Chains | tine Locn cnans | WEED CHA 
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To Help You 


VERY feature shown here—folders, 
booklets, window hanger, my os cabi- 


net—all have been planned to help you 
sell more GARCO Brake Lining with 
less effort on your part. 


Each one definitely links your store up 
with our national advertising that tells 
the car owner to buy GARCO from the 
best dealer in town. 


Because the highest quality is built into 

GARCO—because it resists wear longer 
than any other brake lining made—because it gives more dollar for dollar 
value—it follows naturally that the man who buys GARCO places more con- 
fidence in the other accessories you sell. GARCO advertising strongly 
emphasizes the fact that this confidence is rightly placed. 


You are entitled to the extra business these sales-helps will bring. Ask your jobber about them, or write us direct, 


GENERAL ASBESTOS & RUBBER CO., “%.2f%oues CHARLESTON, S. C. 
Branches and Complete Stock :—58 Warren Street, New York 311 Water Street, Pittsburgh 
106 West Lake Street, Chicago 


Pacific Coast Distributors, HUGHSON & MERTON, INC., 530 Golden Gate Avenue, San Francisco 
LOS ANGELES, 1229 South Olive Street PORTLAND, 326 Ankeny Street SEATTLE, 806 East Pike Street 
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You- need 


the 





Paint Oil and Gasoline Stor- 
age System 


Profitable 
Convenient 
Safe 
Durable 





For storing and handling your paints oils and gasoline, Bowser 
Systems will prove a profit-making addition to your store 
equipment. 


sebbbi hhh hh Ahhh eb bebe eh etoile bit ebbibet sit eihehsbhsisehiibehihihtbehehsbtabnnans 


Bowser Systems will protect your valuable oil stock from 
shrinkage, deterioration and waste—will insure you accurate 
measure for your customers’ and your own benefit—will pro- 
mote cleanliness, economy, save time and oil—be convenient 
and lower your fire hazard. 


Bowser Systems are made of selected material of best quality, 
designed and constructed by men who have made oil storage 
their life’s work. 





Investigate this equipment—Now. No obligation. 


S. F. Bowser & Co., Inc. 


mailCentes FORT WAYNE, IND., U.S.A. eviryiiter 
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Vif te ot 
Self Vulaniing Auto Patch 


Two Hands And A 
Flat Spot, Thats All 


| Need To Fix A 
Punctured Tube. 


NO HEAT - NO TOOLS 





A blowout or puncture IS exasperation. Rie-Nie Products 
A quick, effective mend is gratification. —Each Fill a 


Real Need 


Rie-Nie products in- 


appliances at home. You shouldn't motor without first clude a complete line of 

aid surgical accessories for your car. supplies for motorists, 

gl y including Rie-Nie Valve 

For instance, here's the Grinding Compound in 
the handy duplex can: 

Rie-Nie Enamels for 


Rie-Nie Auto Patch 2222" 


ie wouldn’t think of being without First Aid surgical 


and Leather Dressing; 

; the famous Rie-Nie 

You can’t help an occasional puncture or blowout—so have Re-Nu for cleaning and 
: polishing all parts of an 
this very best cure always on hand—in the car. automobile — metal, 
woodwork and leather 


Made with a layer of the best cured rubber between two lay- = *°." vo nr tha ag 


ers of raw rubber—all backed by a stout Khaki fabric. beautiful lustre and sets 
the varnish so it will 


It goes over the injured tube as simply and easily as you. not crack. 
mend a cut finger with surgeon's plaster. And it’s abso- Whiiie: iibi iaieciities 


lutely air-tight and moisture proof. articles in the Rie-Nie 
line. It will pay you to 


get ‘acquainted with 
them. 


# 


DURKEE ATWOOD CO., Minneapolis, Minn. 
713 N. Third Street DE ALERS!! 


Have these Rie-Nie First Aids with you You are anxious to give 


real service—for you 
grow in proportion to 
the satisfaction you give 
efi/ie your patrons. 


° ° e Rie-Nie s de- 
Valve Grinding 4 es caer a pendiociies 


Compound at was among your accessories 





for the abundant satis- 
faction they will give 
your customers. Quick, 
easy sales mean “turn- 
over’ and profits. Your 
jobber knows—if not, 
we will respond imme- 
diately to your inquiry. 


SNE. PRODUCTS -EACH FIL A REAL NEED 
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1570) (8 o 
MOTO METER 





Helps 


No. 3—7 Sales Reasons 


EAL reasons—simple, convinc- 
ing, easily understood and ap- 
preciated. 


@ You and every one of your salesmen 
should read this. It explains why the Boyce 
Moto-Meter is one of 

the three best selling 

accessories on the 

market. 

@ Write us the number 

of copies you want. 








The Moto-Meter Co., Inc 
15 Wilbur Avenue 
Long Island City, N. Y. 








Hardware Jobbers and Dealers:—The Boyce Moto-Meter is one of the three best-selling automobile 
accessories. Without a Boyce Moto - Meter on its radiator cap the modern car looks and is—unfinished 


Sema: 


me 
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Assortmont 
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ITH every piece of merchandise bearing the ! 
NATIONAL MAZDA name there goes a NATIONAL eat 
MazpaA selling plan that makes it a profitable thing for 4 
the merchant to handle. 










Take this, for example: There are few serious car 
troubles so easily remedied as that of burned-out lamps. 
Simply take the old lamp out and put a new one in its 
place— A 







Providing you have the spare lamp with you! 


The NATIONAL Mazpa Auto Lamp Kit, carrying a : 
complete set of six spare lamps, is a great trouble saver. } | 
» 







It sells by being shown. 










It’s more, however, than simply an accessory. It’s a 
plan—an idea—a method of multiplying lamp sales by six. 







If good merchandising interests you as much as good 
merchandise, ask for information from National Lamp 
Works of General Electric Co., 104 Nela Park, Cleveland, 
Ohio, or your own lamp jobber. 
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All over the United States more Diamond Tires 
are sold than any other tire not furnished as 
“regular equipment’ on new cars. 

Every Diamond in service has either replaced a 
tire of another make or another Diamond. 


Thus entrenched in the good will of motordom, 
pushed by national advertising, Diamonds 
almost sell themselves. 


If your jobber cannot give you the attractive Dia- 
mond Dealer Proposition write direct to 


THE DIAMOND RUBBER CO., Inc. 


AKRON, OHIO 


Dia mond Tires | 


' 


cs ‘Tires 


BLACK SQUEEGEE TREAD- - + RED SIDE WALLS 
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ARTO 
Motorhorns 


Bring and Hold Patrons 
for Dealer; 
Give a Satisfying 
Security to User 


The SPARTON Motorhorn has been well called the ‘‘ Voice of the 
Automobile,” whose tone translates the “Safety First Sound Sparton’”’ 
slogan into a practical reality. It is recognized as 


The Horn with Plus Quality 


by the leading manufacturers of automobiles, whose engineers, 42 in 
number, have made it a standard part of their cars. 


To our dealers come trade benefits attached to an article of recog- 
nized standing —business prestige, substantial profits from ready 
sales, and the co-operation of ‘THE HOUSE OF SPARTON,”’ whose 
Service under its guaranty confounds all competition, and receives 
unstinted praise from those coming under its operation. 


Truthfully it is said: 
‘Show me your company and I'll tell you what you are.’’ 


Well, here are some of our companies: 


Packard Hudson Haynes 
Chalmers Studebaker Pathfinder 
Winton White Owen Magnetic 
Stutz Marmon Jackson 

Kissel Cole Marion-Handley 
Mercer Jordan National 


SPARTON Peerless Briscoe and 22 others 
One-Piece Blade 
Radiator Fan 


SAFETY 


The Sparks -Withington Company Lica 


Jackson : Michigan SPARTONZ 








PU ITLL UU LULL LL 


Mm Tm mn mmm mn 





June 21, 1917 HARDWARE AGE 225 
Me OULU LM 





A RTO 


GASOLINE 


Vacuum System 


Your Carburetor L a Ei Positive in Operation — 
Cannot Go Dry If You 7 A User Describing It 
Have a SPARTON **As Near Fool Proof 
Gasoline Vacuum System a As It Can Be Made’’ 


. Another SPARTON achievement in the direction of added efficiency 
and reliability in the operation of motor cars. 
It absolutely solves all carburetor trouble due to a faulty 
gasoline supply. 


Screens Gasoline 
Before It Goes to Carburetor! 


And in its construction there is provided means for keeping water 
passing from the tank, unless adulteration is abnormal. - 
It presents to the dealer the same attractive and dependable 
values characterizing the devices to which the 
SPARTON name is applied. 


Made by 


The Sparks-Withington 
SAFETY 
FIRST | Company 


SOUND 


SPARTON Jackson : Michigan 
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SPARTON 
Honeycomb Radiator 
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Springs That Stand the Strain 


Car hitting up 35 miles an hour. Look out for that bump! A 
sharp turn to miss it. Bang! Hit it anyhow. Will the springs 
stand the terrific rebound? A broken spring threatens a DAN- 
GEROUS SPILL. At the best it means annoying delay—a 
humiliating limp back to town—the expense of a new spring. 


No car is any stronger nor any safer than its springs. That’s why car owners are 
protecting themselves against the annoyance, the expense, the danger of broken 
springs. That’s why most replacements are made with 


Tuthill Titantic 


Lubricated Springs 


Guaranteed forever against center breakage—guaranteed at all 
points and in every respect for one year 


Tuthill Titanics stand the strain because there is no drilling out of metal for a center bolt hole 
—no punching of a weakening center nib. Instead, Tuthills are reinforced at the center by 
a patented arch—they are made strongest whe:e others are weakest—break-proof at the point 
where seven out of ten breaks occur. 


Each Tuthill spring is not only designed 
to carry its load and give maximum rid- 
ing comfort at all times, but must pass 
exacting tests both for elasticity and 
tensile strength. 


Our Special Ford Tuthill Titanic Front 
Spring Carries: the same broad guarantee Rivet head seat springs for farm wagons furnished painted. in 
as other Tuthill Titanics. standard sizes. Prices on application. Immediate shipment. 


Tuthill Titanics can be easily adapted to any type of axle construction without extra expense. 
Write for 1917 Price-list—the most complete list ever published for spring replacements—also 
our proposition and name of nearest distributor. 


Tuthill Spring Company 
760 Polk Street Chicago 
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Watch EY Goodrich 
- Lockswitch 


~ PROTECT YOUR FORD. 
YOURS MAY BE STOLEN NEXT, 


The Always Reliable Lock— 
It Stops the Ford Thief 


—because it cannot be unlocked, unscrewed, picked or bridged. 
It is theft-proof because the Yale lock is unconquerable. Its key 


cannot be duplicated. 
Cutting off your motor automatically locks your ignition. Metal 
shutters cover up the screw heads that hold the lockswitch in place— 


all in one turn. 


oodrich 
WITH LOCK 


You can't forget to lock your Ford. No com- 
bination to remember—or forget. 

It means positive protection—at all times—and 
perpetual insurance at little cost. 

Internationally advertised—sold the world over. 


DEALERS: Protect your customers against theft. Call 

their attention to the GOODRICH LOCKSWITCH with 

Yale Lock—the easiest selling, biggest money making 
accessory for Ford cars on the market. A handsome 
demonstrating stand (illustrated above), 

suitable for counter, wall or window display, 

is yours—free—with your initial order for a 

dozen locks.—Order from any good jobber 00 
or write direct, $ 4 50 


Goodrich-Lenhart Mfg. Co. 
423 Widener Building —_ Philadelphia Canada 
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WHERE MOST WEAR COMES 


—Right There the Marathon Concentrated Tread is heaped up high and thick, 
to ensure extra mileage and protection against punctures, blow-outs and other 


injuries. ' 

The thickness of this husky tread, and the 100% efficiency of its Angle 
non-skid design, are possible in ‘“Marathon”’ Tires because they have the bodily 
stamina to successfully withstand excessive strains. 

ATTENTION Get away from the wide open competition on ordinary tires. The Marathon 


DEALERS! Proposition offers a tire of exclusive quality and selling features; exclusive 
territory and sales support. Investigate—write us at once. 


THE MARATHON TIRE & RUBBER CO., CUYAHOGA FALLS, OHIO 


CANADIAN PLANT: ST. CATHARINES, ONTARIO 
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WEST LIGHT Novo 
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Profit-Producer oe 2 
for Retailers a 


hy iii USERS ask for NOVO Risen ENT 
BATTERIES after they have tried zidy “hie 
them once. oe be 


You will be interested in our selling plan. Send for 0 
catalogue and discount sheet. 


Some Novo Advantages: 


Non-Corrosion and Non-Leak- Recuperative Power: They re- 
cover an unusually large per- 
centage of consumed energy. 
Rigidly Double-Tested and In- a age — ria 4 more 

' : ie, than they need; Novo Batteries 
spected before leaving the fac find their way into Flashlights 
tory. . 

quickly. 


Brightest Light: Patented Pro- Conveniently packed ten each 
cesses and modern methods jp, handy shelf containers and 
give Novo Batteries uniform may be tested without opening 


voltage and high amperage. cartons. 


NOVO BATTERIES will win you a constantly it in- 
creasing number of satisfied customers. 


Important Announcement. The Novo Line of 

Flashlights will be placed on the market very 

soon. Our cases embody many radical im- 

Page) provements in Flashlight construction that 
HL ‘ . 

will prove of great interest to dealers and 


BRICTB 
HY ort 


age: absolutely assured by our 
Iron-Clad Guarantee. 


users. 
Better ask us to put your name on the 
list for one of our handsomely illus- 
trated catalogues. 
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Needed By Every Man 
Who Keeps His Own Car 


When you stop and consider the hard service that most autos 
get—the constant pounding over all kinds of roads—is it any wonder 
that nuts and bolts get stripped of their threads and need re-threading? 


Butterfield Auto Screw Plates appeal to every man who keeps 
his own car, because they cut perfect threads at a single cut, and each 
tap and die is selected to thread a particular nut or bolt. 


The Ford Auto Plate may be used also on many other moderate 
priced cars. 
The combined Auto Screw Plate has both S. A. E. and U. S. S. 


threads and is complete in every way. 


The Motorcycle Set is designed for Yale, Indian, Harley-David- 


son, Excelsior, Thor, etc. 


Not only the autoist needs a set of these taps and dies, but the 
motor cyclist also. 


Right NOW in the midst of the season when everybody is 
driving and riding is the time for you to be stocked. 


Write us for prices. 


BUTTERFIELD & CO., Inc. 


DERBY LINE, VT. 


BRANCH STORES: 62 Read» St., New York City 56 Cadillac St., Detroit, Mich. 
11 So. Clinton St., Chicago, Ill. 
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To confirm the claims made for Crew Levick 
Tire Seal, to prove its remarkable ability, the 
highest court, the Technical Committee of the 
Automobile Club of America, was requested to 
make the most exacting test ever given a prod- 


uct of this kind. 

Crew Levick said ‘Here is Tire Seal. We claim that 
it is an entirely satisfactory product, that it automati- 
cally will seal punctures, that it is not in any way 
harmful to tires, etc., etc. Test it openly and thor- 
oughly for the benefit of all motorists.” 

The scrutinizing laboratory engineers of The Auto- 
mobile Club of America, the highest tribunal in 
motoring circles, have completed their work, and the 
result can be said to be “‘perfect."’ (See findings of 
the Official Report). Crew Levick Tire Seal with one 
sweep stands established as a very able and depend- 
able product. 

To you, a dealer, this report is a powerful selling 
help. It is conclusive proof of the wonderful ability 
of Tire Seal. Here is a very necessary product, 
proved remarkably efficient, and advertised in keep- 
ing with its standing and value. It is one of the best 
propositions of the day. 

Stock Tire Seal now. Packed in single tube quan- 
tities. Immediate delivery if you order now. 


CREW LEVICK COMPANY, Philadelphia, U. S. A. 


REFINERIES: Pennsylvania Paraffine Works; Bessemer 
ees | Co. ; ‘ Glade as | ee Seaboard O11 Works; 
mbrick Oil Co., ; Lawrence Oil Co., Pa. 
PRODUCING COMPANIES: "Muir Oil Co., Pa.; Combina- 
tion Oil Co., Pa.; Warren Co., Ill, Okla. 
BRANCHES : New York, Chicago, San Francisco, Balti- 


more, Boston 
FOREIGN OFFICBRS: London, England. 


. Test car weighed 2,844 lbs. 32”x4” tires were 


: Run of 60 miles made; seven nails were driven into 


. After driving sixty miles with the seven nails in 


. Three punctures made with penknife in right front 


. Tire Seal heated to 260 degrees and ¢ Tee 
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ve Of ficial 
Findings 


— A quart of Tire Seal was put into tubes; 
a 14” slit cut in one tube, to test Tire Seals 
effect on vulcanizing. No difficulty experienced. 


tread of right rear tire, and withdrawn. Seven 
nails driven into tread of left rear tire were left in. 
Nails measured up to 1%” in length and up to 
3/16” in thickness, 


tire, air test showed that no air had escaped 
through punctures of either tire. Car remained 
in garage over night. No air escaped. 


tire. Practically no air lost. After a 34-mile run 
no air had escaped. Right rear tire with seven 
nails now traveled 90 miles. 





. Tubes examined showed Tire Seal completely 


effective. Tubes replaced, 139-mile run made, 
average speed 23.6 m.p.h. Rear tires each ,° 
contained seven nail holes. Right front tire - > 
had vulcanized patch. No air lost. Tires a seer 


in good condition. st Sor 
<$ 


S 


oN 


chilled to 5 degrees showed no de- 
composition. Freshly varnished <= 
surfaces not harmed by Tire o. 
Seal. Oil had no effect on the ss ¢ 
solution. Absolutely noth- 

ing injurious to shorten 

life of rubber in Tire 

Seal. 











HARDWARE AGE 


June 21, 1917 


th Performance 


hey 


Claims over the counter may make sales, but 
performance 
resales. 

Dealers who are after the profitable resale 
business should familiarize themselves with the 
records of 


RAJA 


in your customers’ cars makes 


Rajah Plugs are not standard equipment for Hudson 
cars, but before Mulford drove his Hudson up. Pike’s 
Peak in the record-breaking time of 18 minutes and 
o 74 ~ . x . > 

243% seconds—he changed to Rajah Plugs. 


In all hill-climbing contests and gruelling road 


races, Rajahs always outnumber any other plug. 


Sells better than claims 


SPARK PLUGS 


When a Chalmers car, driven by Joe Dawson, recently 
covered a straight-away mile at Jacksonville, Fla., in 
38.1 seconds, Rajah Spark Plugs were used. 


The plug that meets these exceptional tests is the 
one to talk up over the counter, confident that it will 
‘ make good in your customers’ cars. 


Address RAJAH, Bloomfield, N. J. 


HUGHSON & MERTON, Inc., San Francisco, Los Angeles, Portland, Seattle 


JOHN MILLEN & SON, Ltd., Montreal, Toronto, Winnipeg, Vancouver 


RAJAH TERMINALS AND ADAPTERS are furnished with Rajah Plugs so that 
they can be used with any car not equipped with the Rajah type of Clip Terminal. 


RAJAH TERMINALS 


RAJAH ADAPTERS 


Rajah Thumb Nut Terminal 


Rajah Regular Clip Terminal 


Adjustable to any cable. With the extra 
collar supplied fits any make of plug 


Rajah Ferrule Clip Terminal 


With any size ferrule required. Fits any 
make of plug with the extra collar supplied. 


Adapter for Dodge, Hup, Hudson. Maxwell, 
Mitchell, Packard Twin Six, Pullman 


Rajah Stud Terminal 
Adapter for Buick, 
Chevrolet, Oldsmobile. 


Rajah Ball Terminal 
Adapter for Franklin 


Rajah Packard Terminal 
Adapter for Packard 4 and 6 Cylinder 
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A Winner for Hardware Dealers 


Here's the sales wonder of the day in auto accessories, Mr. 
Hardware Dealer! Over 100,000 were sold in sixty days scarcely 


without any advertising. 


now being sold as a result of our national advertising. 
We are using big national 


just starting another big campaign. 


Thousands and thousands more are 


We are 


magazines and newspapers throughout the country, as well as a 


complete list of automobile papers. 


results—noticeable results. 


Spa 


Manufactured under Low & Miles Patent 


5-Minute Vulcanizer 


All our advertising directs 
the car-owners to our dealers—to you. 


You get real, tangible 


A clamp, a dozen patches and a piece of sand- 
paper neatly boxed—that'’s all there is to a com- 


plete outfit. 


Each patch is complete in itself, 


consisting of a metal pan containing a combustible 


material which furnishes the heat, and 
a piece of quick curing Para rubber 
on the other side of the pan. You 
simply clamp the pan over the punc- 
ture and light the heat unit with a 
match or lighted cigar or cigarette stub. 
It creates just the right amount of heat 
to vulcanize the rubber firmly on the 
tube, making a perfect, permanent 
patch in five minutes. Positively no 
danger of ever burning the tube. 

If your jobber. 


Order today cannot supply you 


at once send direct to us. 








C. A. SHALER CO. 


1456 Fourth Street, Waupun, Wis. 


WITH I2 DISCS (4 
& 12 PATCHES \ 














HE Shaler 5-Minute Vul- 
canizer is manufactured 


by C. A. Shaler Co., the 
oldest and largest makers of 
vulcanizers in the world. Be- 
sides the Shaler 5-Minute Vul- 
canizer at $1.50 there are 
other models for motorists and 
garages from $1.50 up, as 
well as complete plants for 
public repair shops. Write 
today for catalog and dealers’ 
discounts. 
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Eagle Highest 
Quality Class 
Absorbs Oilers 

the , in the 
Cost The Mark and the Motto World 
INULIN IL 











TRADE MARK REGISTERED U. 8S. PAT. OFF. 


Welded Steel Cans Are Strongest 
Where Others Are Weak 


THEY ARE MADE OF HEAVY GAUGE STEEL WITH 
BRIGHT ENAMELED COLORS AND ATTRACTIVE LABELS. 


THE SHELL IS DRAWN FROM ONE PIECE OF STEEL. 
THE BREAST, SPOUT, COLLAR, EARS AND BOTTOM HOOP 
ARE ALL WELDED INTO PLACE. THESE CANS HAVE NO 
SEAMS OR JOINTS ANYWHERE. THEY ARE MADE A 
ONE-PIECE ARTICLE. ALL JOINTS ARE WELDED OUT 
OF EXISTENCE AND AT EACH WELD ITS STRENGTH IS 
ACTUALLY DOUBLED. 

WHY HANDLE A CHEAP CAN WHEN YOU CAN SELL 
A REAL WELDED STEEL QUALITY AT PRACTICALLY THE 
SAME PRICE? 

THEY WILL OUTLAST A DOZEN OF ANY OTHER 
MAKE ON THE MARKET. 











5 Gallon Oil Can 
BLUE ENAMELED 


Let This Silent Salesman Prove 


THE EAGLE GENERAL 
PURPOSE ASSORTMENT OF 
OILERS IS PUT UP IN AN 
ATTRACTIVE DISPLAY 
CARTON AND IS_ FUR- 
NISHED WITH A CUT SEC- 
TION OF THE EAGLE 
WELDED BENCH OILER 
SHOWING ITS ACTUAL 
CONSTRUCTION. 


THE ASSORTMENT CON- 
TAINS FOUR STYLES OF 
OILERS ('%4 DOZEN OF 
EACH). TWO OF THESE 
STYLES ARE WELDED 
STEEL BENCH OILERS. THE 
OTHER TWO STYLES ARE 
COPPERIZED STEEL, AND 
THE ENTIRE CONTENTS (2 
DOZEN ALL TOLD) ARE 
ALL STAPLE SELLERS 
RANGING AT 10c, 20c, 35c 
AND 50c RETAILERS. 














5 Gallon Gasoline Can 
RED ENAMELED 


Its Worth 


WHEN YOU PLACE THIS 
ASSORTMENT ON YOUR 
COUNTER IT IS SURE TO 
DOUBLE YOUR OILER 
SALES AS WELL AS YOUR 
PROFITS ON OILERS. 


DISPLAYING YOUR MER- 
CHANDISE IS THE MODERN 
WAY OF SELLING GOODS. 


WRITE US FOR ATTRAC- 
TIVE COLORED  LITERA- 
TURE. WE WILL HELP 
YOU SELL. 


EAGLE GLASS MANUFACTURING CO. weusovsc.wvs, 


ESTABLISHED 1894—INCORPORATED 1897 
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Champion ; 
Heavy-Stone 
Price, $1.25 
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Dependable Spark Plugs 
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[ Car owners are more particu- 


lar and careful today than ever. 
They refuse to take chances with 
substitutes. 


They look for “Champion” on 
the porcelain because they know 
the quality of this Toledo-made 
spark plug. 


No other plug wears like it. 
None sells like it. 


Many dealers find it advan- 
tageous to have Champion spark 
plugs exclusively in stock. There 
is a size especially designed for 
every type of motor car, motor- 
cycle, marine and stationary 
engine. 


Backed by the strongest of 
guarantees. 


Champion Spark Plug Co. 
Toledo, Ohio 
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If You are in- 
terested in making 
more money by rep- 
resenting a time-tested 


and proved auto accessory 
in which the profits are very 
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liberal MAIL THIS COUPON TODAY. 


























This is our adv. list 


COLLIER’S 

LESLIE’S 
COSMOPOLITAN 

LIFE 

LITERARY DIGEST 
METROPOLITAN 
EVERYBODY’S 
MecCLURE’S 

POPULAR SCIENCE 
SCIENTIFIC AMERICAN 
CHRISTIAN HERALD 
MOTOR 

AUTO DEALER AND REPAIRER 
REVIEW OF REVIEWS 
FARM AND RANCH 
WORLD'S WORK 
HOLLAND’S 

NATIONAL GEOGRAPHIC 
HEARST’S 

SYSTEM 

POPULAR MECHANICS 
EXTENSION 


ALCEMO MFG. CO. 
92 Bridge Street 


Newark New Jersey 
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—_— amen 
Aleemo Mfg. Co., 92 Bridge St., Newark, N. J. 
Please mail me your book and your dealer proposition. 






We receive 
many letters 
like these. 


January 15th, 1917. 
Alcemo Manufacturing Co., 
Newark, N. J. 
Gentlemen:— 

Possibly it would interest you to 
know my opinion of pn poet 
Kor-Ker. After handling Kor-Ker 
for nearly two years I find it the 
most profitable, the most essential 
and the best selling Automobile 
Accessory on the American mar- 
ket to-day. 

Can make as much on a $150.00 
investment in Kor-Ker as: the 
average merchant can on his 
$1,500.00 to $2,000.00 investment. 
Any man looking for a small in- 
vestment with large pee would 
do well to invest in Kor-Ker. 

From one who knows. 

Yours sincere 


U , 
(Signed) L Pa. 





Gentlemen: 

Your inquiry regarding Kor-Ker has 
been referred to me for attention, 

I ordered our five demonstrators to be 
equipped with the product after it had 
been in one car for over five months 
on trial. 

At that time I told you if satisfactory 
results were obtained, I would probably 
have all our 1917 demonstrators 
equipped. The product has come fully 
up to representations and has given us 
service beyond expectations. 


I shall be glad to recommend Kor-Ker 


Very truly yours, 
W. P. M- 








$ so 




















to all OVERLAND owners. 
| 


“A DOLLAR WELL SPENT” 


—said a large hardware manufacturing firm in central Ohio regard- 
ing a “Help Want’ advertisement they inserted a short time ago in 


THE EMPLOYMENT EXCHANGE 





of HARDWARE AGE 


Their ad called for a man of experience and 
ability. Applications were received from high 
grade men from all parts of the country most 
of whom had positions. This, mind you, from 
an initial expenditure of $1.00 the cost of the ad. 


The Employment Exchange is producing 


results like this because it receives the attention 
of thousands of wide-awake hardware merchants, manufacturers, salesmen, etc. 


who read HARDWARE AGE every week. 


If you have an opportunity to offer or a want to satisfy, make use of this depart- 
ment. Write for further information. 


HARDWARE AGE 239 West 39th Street, NEW YORK CITY 
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Coupon 
NOW! 


Marvel Accessories 
Manafactaring Co. 
7251 St. Clair Avenue 
Cleveland, Ohio 
Send me full details of your 
$5000 Contest for Marvel deal- 
ers. Send full instructions on big 
advertising campaign—tell me how 
I can tie up my store for big business. 
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Never In 
The Way 
ag ore 


GRIFFIN Garas age Door Holder 


S as necessary to hold the the bolt to 
Ii shut. The mere sight of it Gidlies aus to see _ 
glance its great value. 








3,500,000 Cars 
Require Spring Oilers 


FEL t here in the U, 
r Worse making a ring ‘tier 


| ah — atta: 

squeaks, works “a 
pF and makes the car rup 
better. Our 


Universal Spring Oiler 
Price 25c Each 

is selling like ‘thot cakes’’ to 

car owners. Made in two 

sises: 1%” and 2”. We are 


turning over all orders to 
Jobbers and Dealers selling 


our goods. Write for 
cars use from 8 to 16 


Most 
oilers each. 


IMPROVED GAUGE MFG. CO. 








SYRACUSE, N. ¥. 




















The Garage door swing- 
ing to and fro in the wind 
is annoying and trouble- 
some, Rs and dan- 


crows The old way of 
locking or hookin, "he 


door open is not satisfac- 
tory or practical. 

@ automobile owner 
or buyer nowadays wants 


the new and modern im- 
provements on his car— 
and he gets them. So it 
is when he builds his gar- 
age. He wants the latest 
improvements that add 
materially to his comfort 
and convenience—and he 
gets them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


90 Warren St» Erie, Penna. _—*7 E, Lake St. 


TERMINALS 


THE ONLY COMPLETE LINE 


BRA CLIP 
23 


FL At. Sonra= 
sta Fa. a ot cable. == for all 
made 
“a 
BATTERY  CONNMODORS 


We make'many other sizes and styles ua the above 


H. B. SHERMAN MFG. CO. 
BATTLE CREEK, MICH. 














THIS STICK SHOULD BE IN 
YOUR STOCK 


It is the only brand upon which you can meet 
any competition and still make a good profit. 
Superior in Quality, Profit, Service, Packages 


ASK YOUR WHOLESALER FOR IT OR 
WRITE USI FOR PRICES AND SAMPLES 


THE JOBBER’S MFG. CO. 331,3,:454"= g1- 


EAL ERVICE UALITY 
EADING ANDARD BICYCLES 


Consult These Distributors: 


Hub Cycle Co Boston, Mass. 
Vim Cycle Hardware Co ey 
Geo. H, Greiss Philadelphia, Pa. 
W. H. Grover Norfolk, Va. 
Henry Kerdel & Co Baltimore, Md. 
Walthour & Hood Co Atlanta, Ga. 
R. J. Leacock Sporting Goods Co.. .St. Louis, Mo. 
'L. O. Scott & Co Denver, Colo. 
Pacific Motor Supply Co San Francisco, Cal. 


Reading Cycle Manufacturing Co. 
Reading, Pa. 
OUR 1917 CATALOG WILL INTEREST YOU 











Imperial Auto 
Folding Steel Chair 


No. 211 


The frame is made of the very best 
oval steel and finished in rich black 
japan. 

The seat and back rest are padded 
with felt a upholstered in black 
waterproof art leather. 

Built for strength and safety as well 
as convenience and comfort, and 
when folded occupies less space than 
any other seat. 

Adult size, seat 16” high. 

Child size, seat 12” bigh. 


Manufactured by 


IMPERIAL BIT & SNAP COMPANY 
RACINE, WIS. 














When you want 


efficient help or results remember that one 
dollar will pay for a fifty word advertise- 
ment in “The Opportunity Exchange Col- 
umns” of HARDWARE AGE. They are 


results producers. 


HARDWARE AGE 
239 West 39th Street New York City 
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Your Advertisement 


Takes Entire Back Cover 


of Mileston 
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HE new motorists’ magazine has in a few weeks attained a 
circulation considerably in excess of half a million among 
prosperous car owners of the country. Page 8x11 inches. 
Art work by best artists in the country. Famous authors and 
special feature writers make this a wonderful 


Monthly Magazine for Your Customers 


Goes to your list of customers and prospects with your V4 


own advertisements. Holds old customers, stimulates new timate 
business. Write us about it. Just one item of the new ra aRubber'Co. 


Firestone Advertising, Plan that features your name 
big, throughout. A money maker. Coupon brings the , 4 pete devals of oa 


facts. Mail it now. sect terengina the ie and 
, fr ae 
FIRESTONE TIRE AND RUBBER CO. rd 

Akron, Ohio Branches and Dealers Everywhere ef 


Street and No 


Name 









Town 
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WHEEL TOYS 


We offer to hardware men the greatest stock of wheel toys in all 
America. Much of it is owned at costs considerably below the 
present market. Therefore we can SAVE YOU MONEY. 
Moreover, we have the goods for immediate shipment. In our 
warehouses at present is a great variety of wheel goods that surely 
will interest you. 


‘*‘MARATHON”’ EXPRESS WAGONS 


America’s Greatest Line of Steel Wagons 


Stee! Express Wagons—Heavy steel sides, corrugated band, extra heavy steel braces and bolsters 
attached to body by bolts (not screws), improved 5th wheel, heavy iron axles, extra heavy 
enameled wheels, body painted bright red, gilt name and stripe, inside green, varnished inside 
and out. Nos. F106 to F111 have extra braces attached to body and rear axle. AlJl have patent 
handles that will not fall to ground. Compare size of wheels and bodies and you will find 
ours are much larger than on other wagons of this type. Note that rear wheels are larger 
than the front, making the wagon stronger and more durable. Each guaranteed. 

F102—(Mfrs. No. 0.5.) Body 8%x16%, wheels 8 and 6. % doz, in crate, 30 lbs. Doz. $6.50 

3 oa 04.) > 9 x18, bit 7 6. es 36 2 8.25 
03.) x20, - oo 4 " 92 9.40 
02.) ee x22, 8 o. - 10.50 
‘ 3) x24, 8 
Bx x26, ” 10. 
x28, = Se 
x30, . fe | 
43 x32, 13 
= x36, 14 
‘“‘Marathon’’ Steel Wagon Asst.—6 of our best sellers. 1/12 doz. each of above numbers, F104 to 


F109 inclusive. 
aa OO) Bi OUR: BO Tinka cs ivscceiaes 3 Sawde ge 2asebbaseetemeeun CRATE of 6, $7.40 


BUTLER BROTHERS 


WHOLESALERS OF GENERAL MERCHANDISE 
NEW YORK, CHICAGO, ST. LOUIS, MINNEAPOLIS 
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Se 
MERKGHCMO! ars 
Gallon of 

Gasoline 


All Economy Records 


An astounding feat. 


gallon of gasoline. 


43 miles an 


without changing a single adjustment. 


ful flexibility and speed for a Ford car. 


START EASY 


IN ANY KIND OF WEATHER 


No more priming—no more back-break- 
ing cranking. Goodbye hard sstarting. 
Equip your Ford with the Stromberg Car- 
buretor and start instantly. At last one of 


the worst handicaps of Fords entirely ban- 
ished. 





AGENCIES OPEN 


Mail coupon now for special offer to dealers. 
Big Profits. Quick sales. New Customers. 
Easy to sell—our advertising does it. No big 
stock to carry. Mail coupon for our big, live 
co-operative selling plan and dealer discount. 
Get your share of these new profits. It’s a great 
business. Mail it now. 











STROMBERG MOTOR DEVICES CO. 
Dept. 623 64 East 25th Street Chicago 





Mew STROMBERG Does it 


DEALERS! 


BIG PROFITS FROM 


FOR OWNERS 


EVERYWHERE 


Thousands of new Stromberg deal- 
ers are reaping enormous profits with 
the wonderful Stromberg Carburetor 
for Fords. Tremendous national ad- 
vertising campaign selling hundreds of 
thousands. Biggest success and 
money maker in years. You need not 
be an auto or accessory dealer to land 
these customers. We back you up. 


SMASHED! 


37 4/10 miles on one gallon of gasoline 


A Stromberg equipped Ford did it in an 
official economy test at Chicago, observed by a representative of 
the A. A. A. A model T 1915 Ford, carrying three passengers 
and weighing 2,170 pounds, made exactly 37 4/10 miles on a 


NEW 


STROMBERG 


CARBURETOR 


FOR 


FORDS 


This remarkable economy record was made under the very same 
every-day conditions the average driver encounters. 


hour 


In this same economy test 
this very same Ford was accelerated from a standing start to 25 miles 
an hour in exactly 11.4 seconds. Then it was speeded up to 43 miles an hour—wonder- 
No better actual money-paying investment can 
be made on your Ford than a Stromberg Carburetor. Send the coupon for yours today. 


GREATER SPEED AND POWER 
35, 40, 45 miles an hour,with any Ford. All the 


speed you want. 

Send for a Stromberg Carburetor today on our !|0 
Days’ Trial Offer. Try the most severe tests you 
know. See how it takes the steepest hills with ease. 
Throttle it down to a walk, then step on it suddenly 
and see how amazingly it gets away with never a sign 
of choking. 

Use it ten full days. Then compare your gasoline 
expense. See how much it actually saves you. 
Enough to pay for itself in a short time. Thousands 
of Ford owners are making this test. 


ee ee ee ee eee 
Stromberg Motor Devices Co., 
Dept. 623, 64 E. 25th St., Chicago. 
Please send free literature and details of your 
dealers’ proposition and discount. 


(If you wish to try one on money-back guaran- 
tee now, enclose $18) 
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The Warner-Lenz Light—Wide-Spread—-No Glare 


MILLIONS WILL BUY 


The Warner-Lenz—Supply Them 
400,000 Use Them Now— And 17 Famous Makers 


Hardware jobbers are today the largest 
buyers of the Warner-Lenz. And it should 
be so, for this is an ideal hardware specialty. 

It requires small investment, little room. 
The buyers apply them. There is no after- 
service. 

The demand is enormous. The field is as 
wide as Motordom. Our advertising is 
larger than was ever before done on a motor 
specialty. 

Mark the Record 


The Warner-Lenz is but one year old. 
They are used already on 400,000 cars. The 
17 makers named below have made them 
standard equipment. 

No other motor accessory ever received 
such quick, overwhelming welcome. 

Now 400,000 users every night advertise 
this perfect light. And every new model of 
17 makers boasts the Warner-Lenz as a 
feature. 


100 Million Ads 


We shall send out this year, in national 
weeklies and monthlies, about 100 million 
ads. Page ads are appearing twice a month 
in Saturday Evening Post and Collier’s, and 
large ads constantly in other right mediums. 


The present sale indicates that a million 
cars will equip with Warner-Lenz this year. 
And other millions will come to them as fast 
as we can make them. 


Why Warner-Lenz? 


Because the Warner-Lenz, after every 
comparison, has been adopted by the makers 
named below. 

Because the light is clear, though soft. 
There is no glare. It is legal everywhere. 

Because the Warner-Lenz lights a full 
half-circle. It lights the nearby roadside, 
also near and distant turns. It lights the 
road from 300 to 500 feet ahead. 

Because the light is the same in any 
position. The car may rise or fall, the 
lens turn in its rim, but the flood of soft 
light is unchanging. This is of vital 
importance. 

Because 400,000 users and 100 million ads 
are telling what the Warner-Lenz means. 
And the facts are resistless. 

Write us for our dealer proposition and a 
picture of our new window display. The 
Warner-Lenz retails at from $3.50 to $5 


per pair. 


THE WARNER-LENZ COMPANY, 905 So. Michigan Ave., Chicago 


WARRER-IENZ 





This is A. P. Warner of the Warner Auto-Meter Fame 
and Inventor of the Magnetic Speedometer 








Standard Equipment On 


Packard Fiat Biddle 

Marmon McFarlan Peerless 

Hal Twelve Ohio Electric Fageol 

Stutz Daniels 8 Singer 

White Doble Steam Pathfinder 
Lenox Cunningham 
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Jwonderful 222:"S 
BRACKET 





HE bracket is what makes any spotlight worth while. The Howe has the one 
bracket that is 100% effective. You turn directly to the spot you want to see, as 
naturally and easily as you point your finger. Both joints of the Howe Universal 
| Joint Bracket move at the same time. You operate it readily with one hand, yet right 


where you turn it, it STAYS—until again moved. Won't loosen from jars and vibra- 
tion, for the turning joints are held under firm pressure by two coil springs. Through months and 
seasons of service, the Howe does not get weak or wobbly. Just as we told you—the 


Ln a 





Tc 


™ ea — — car owners want. 


For These Reasons The They know that it is the bracket that makes the Spotlight 
How a worth while. They know from reading our advertising 
oles ¥ om Ream that the Howe Universal Joint Bracket is the one and only 
Bracket. bracket that is 100% effective. ‘ 
2—The Uni rect- my ea ae 
met The demand is big right now. To get some Howe Spot- 
o-tipere Gees put” — never loosens or lights quick, wire for a dozen, mentioning jobber’s name. 
4—Never sticks — never hard to turn. The Howe is a good selling proposition all the way through 
5—Handy on-and-off switch in knob. Works —incomparable Spotlight—free display stand—live adver- 


easy while turning lamp. a : ‘ 
@~Rahecter gives perlect qpotiight at ail tising co-operation. Send the coupon. Handsome dis- 


distances. play stand given free with initial order of one dozen. 


3 HOWE MANUFACTURING CO. 
a 1732-36 South Michigan Ave., Chicago 


; The Diff t Models : 
Pe ice far"Rioed | after Sarcnae’ Mail The Coupon Now | 


7—A special clamp to fit each different style ee ee F H I 
—A special clamp to fit eac rear-view mirror, $8—Canada, $12. owe Manufacturing Com 
of windshield post; round, square, oval. u pany 
, No. 7—same as 8 & 9. without rear- 4 1732-36 Michigan Avenue, Chicago a 
&—Hollow bracket protects wire. Prevents view mirror, $7.50—In Canada, $11. g Send me... dozen Howe Spotlights, assorted as follows: J 


wear, short circuits. 
Ne. 11—The Howe Junior—a single 
9—Detached for trouble lamp by loosening shell lamp with oe Bei 4 Cine. 7 Two. 8 Cw. a 


one set screw. 2-piece detachable clamp as Nos. 
10—Light weight—perfect streamline body- 7,8 and 9, $4—In Canada, $6. § jobber's Name 
nich eqent te peur eee. Ne. 15—same as No 11, with rear- Bf Firm Name 
11—National Mazda Nitrogen gas filled 2! view mirror, $475— Canada, $7.50 & 
candle-power bulb. 


2—100% light efficiency without danger of 
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Advertising 
Makes Sales 


We sincerely believe 
that the Allen Tire Case 
is the finest tire case on 


i the market today, and we 
Spring)Tour are backing our belief by 


Spare shoes handy? Make advertising the merits of 
sure they're covered, too. the tire cover to the mo- 


torist. 


You can get your share 
— of the desirable trade thus 
4 created by handling The 
@ is what you need for appearance Allen Tire Case, and 
= and service. This durable, upon request, complete 
& close-fitting case is made in details, price list, etc., will 
% all ce and i color, to be sent you. Address Mr. 
i poaitaniiesaeP ac. gee Allen personally; he is 
€ Prices $3.00 and interested in helping you 
% up at your to make a success o 

YG dealer’s motor car specialties. 


“any 16 West 61st Street 


NEW YORK 
The ALLEN AUTO SPECIALTY CO. : 
16 West 61st St. New York 


2007 Michigan Avenue, Chicago 


Inieresting booklet 
free on request 








each designed and constructed 
with Study, Experiment, Test 
and Experience—to meet in 
every way the requirements of 
present day motors. 


No one plug can possibly fit every 
engine—so there are siz styles of 


CALORITE SPARK PLUGS 


The engineers responsible for the manufacture of Master Plugs—with 
years of experience in the manufacture of Spark Plugs and Spark 
Plug Parts, thoroughly conversant with present motor car require- 
ments and ignition demands—have persistently kept Master Calorite 
Spark Plugs up to the minute in: 
Quality of materials— 
Potential resisting power against strains from sudden, violent tem- 
perature changes— 
Improved design— 
Thoroughness of testing— 
Sturdy construction and excellent workmanship—justifying the claim 
that they exemplify the highest achievement in spark plug construc- 
tion. 
Their plainly evidenced quality has been a shield against any degra- 
dation to the cut price class— 

OUR LIBERAL GUARANTEE 


“We guarantee Master Calorite Spark Plugs against 

all defects of material or workmanship and will re- 

place free of charge any Calorite insulators broken by 

heat which are returned to us transportation prepaid.” 
Proves our faith in their ability to make good in the severest service 
and warrants your recommending them unreservedly to your best 
customers. 
There is a Master Calorite Spark Plug for every variety of service— 
And the retail price is amply justified by their quality and ability for 


service— 
$1.00 and $1.25 Retail 
depending upon the size 
Let us send you full particulars on our proposition to the trade. You 
will find it most attractive. 
MASTER CALORITE SPARK PLUGS 
Made in U. S. A. and guaranteed by 


Master Calorite Spark Plug HARTFORD MACHINE SCREW COMPANY 


Regular Length, $1.00 each  cysrron AVENUE HARTFORD, CONN. 
























June 21, 1917 HARDWARE AGE 




















Bumpers, Shock Absorbers, 


Automobile Equipment and 
Halladay Helps for Ford Cars 


Is Complete, Well Advertised, 
Quick Selling and Profitable 





Halladay Bumpers include Front and Rear type to fit all cars of Standard design and several 
cars of specialized design, such as Buick, Cadillac, Cole, Chevrolet, Franklin, Ford, 
Mitchell, Overland, Packard, Pathfinder, Briscoe, Dodge and others. 


Halladay Flexlevers were the first and remain the foremost of the lever type of shock 
absorbers. They are made in two styles: heavy type for all cars with full or three- 
quarter eliptic springs and a Ford type for all Ford Cars. 


Halladay Double Arm Shock Absorbers are the cheapest, really efficient shock absorbers for 
Ford Cars on the market. 


Halladay Tilting Steering Wheel is an instantaneous acting, self locking, tilting steering wheel 
for Ford Cars. It is applied in place of the steering wheel without any alteration of any 
other part of the steering gear. 


Halladay Can Tipper is the greatest convenience ever offered for Public or Private garage. 
It carries standard, square or round, five-gallon cans in such manner that oil can be 
drawn from the cans with one hand, allowing the other hand free to hold the receptacle 
in which the oil is being poured. 


The Halladay Line includes many other conveniences and necessities such as Running Board 
Luggage Carriers, Side and Rear Tire Holders, Valve Lifters, Jacks, Oil Can Holders, 


etc. 
Our complete catalog will be mailed upon request. 


Live Hardware Dealers should know and handle the Halladay Line. 


L. P. HALLADAY CO. Streator, Ill. 


DISTRIBUTORS 
Asch & Co., 16-24 W. Gilat St., New York City. 
E. L. Thompson Co., S17 Boylston St., Boston, Mass. 
Gray-Heath Co., 1440 Michigan Ave., Chicago, Ill. 
SOUTHERN DISTRIBUTORS 
Sanford Brothers, Chattanooga, Tenn. 





Hughson & Morton, Inc., San Francisco, Los Angeles, Portland and Seattle, Pacific Coast Distributors. 
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- A light and handy outfit 
for the quick repair of 
tube punctures. Makes 
repairing a pleasure. 


Uses common gasoline— 
the most convenient and 
dependable fuel. Will 
vulcanize your tubes anywhere in five minutes. 















COMPLETE 
LINE Built on the same proven principles that have made 
“Adamson” Vulcanizers the most practical and 


largest selling line in the world. 


of various sizes 
of ‘‘Adamson” 
Vulecaniz- 
ing outfits for 
tube ane tire 
repairing; prices . - a é 
range, from $1.60 Complete with box of a dozen “Adamson” 5-Minute 
to $12.00. ° . P Mm 
Repair Gum Patches for $1.00. Extra box of 12 
These folders patches only 25c. 
furnished Free - be 
to “Adamson” 
Dealers. Order 
a supply for 
your customers. 


Adamson Mfg. Company 


East Palestine, O. 














Automobile owners appre- 
ciate the added luxury 
of interior car cleanli- 

ness and assurance 
of a safe foot hold 
when on the 
running board. 






ie 
C ny 






200 Jobbers 
throughout the 
United States 
have these plates 
in stock. 





$ -60 EACH 





$2.50 EACH 





Ask your jobber to show you the 
plates, place a trial order and 
show them to your trade. A 
sale will result. Your 


profits are fair. 


$1.50 EACH 
STANWOOD EQUIPMENT COMPANY, 307 Plymouth Court, Chicago, Ill. 





June 21, i917 






DEALERS: 


This outfit is 
a tremendous 
seller. Order 
now from your 
jobber. 










































June 21, 1917 


HARDWARE AGE 





The Parabolite season is in full 
swing now. Parabolite dealers 
are getting the cream of the 


spotlight business. 
$'7.50 


Pittsburgh Parabolite 


The Approved Non-glare Spotlight 


Study the pictures and you’ll understand 
why it has the call. 





The Parabolite is a seven inch lamp with nitrogen bulb, triple 
curvature reflector and auxiliary non-glare reflector—C utler- 
Hammer switch in handle, 4 inch rear view mirror—and the new 
T-Swivel 270-360 degree bracket giving it the widest possible range. 


OTHER POPULAR “PITTSBURGHS” 
$5.50; Five-M, $5.00; Dirigible, $8.00 


Get your supply from any of the following jobbers. 
Western Electric Co.......All Offices | Motor Equip. Co... . Philadelphia, Pa- 
Albany Hdwe. & Iron Co.Albany,N.Y. Geo. W.NockCo.,Inc.Philadelphia, Pa. 
F. Hersh Ce, .« am Pa. H.C. Roberts Elec. Supply Co. 


<; hi, Philadelphia, Pa. 
Lostro Auto Sales Co... Athens, Ohio 
Balt. Elec. Supply Co-Baltimere, Md. Jackson Motor Sup. Co.Pittsburgh, Pa. 
Balt. ight Co...Baltimore,Md. Logan & Gregg Hd. Co.Pittsburgh, Pa. 
Seaboard Electric Co. .Baltimore. Md. _ Pitts. Auto Equip. Co.Pittsburgh, Pa. 


ae » Gir Mich Ccomea Pee Y. 
e ° 4 is gbauc...... iter, . ° 
Marion Co. Broke NY Sere Aut Equip. Co, Rem NY. 
Dine De Wees Co...... Canton, Ohio Morley Brothers... .. Saginaw, Mich. 
Young Auto Supply Co.Canton, Ohio Sullivan Supply Co. . Saginaw, Mich 
Cussins & Fearn..... Columbus, Ohio H. C. Roberts Elec. Su Co. 
Electric a A may yracuse, N. Y. 
- Equipment Co... + Mich. 1. & M. Auto Sup. Co. .Utica, N. Y- 
pee See Ca Keimmn City; Mo, Roberts Hardware Co. . Utica, N. Y 
Townley Metal & Hardware Co. Carroll Electric Co. Washington, D. C. 


Kansas City, Mo. National Elec. Co. . Washington, D.C. 
. H. Bunnell & Co. ..New York City Chas. Rubel & Co. . Washington, D.C. 
Motor Sup. Co.New York City The Rudolph & West Co. 


Man. Elec. oa New York City Washington, D.C. 
& Pose Co... sles. Pe. ‘oy So. Auto Supply Co.Washington, D C. 
Rubber Co.Philadelphia, Pa Kitsee Battery Co. . Wilkes-Barre, Pa. 
J. H. McCulloch & & Son Stambaugh-Thompson Co. 
Philadelphia, Pa. Youngstown, Ohio 


Pittsburgh Electric Specialties Company 
Pittsburgh, Pa. 


Pacific Coast Distributors 
The United Trading Co., 595 Mission St., San Francis¢o, Cal. 











THE HANDY 


Horn Push Button and Holder 


FOR FORD CARS 


Think of it—1,600,000 Ford cars in the U. S 
Think of all the Fords right in your territory. 
They all “Blow their horn.” 


Every driver of a Ford knows how unhandy 
it is to reach the push button on the steering 
column—to reach it they must put their arm 
either through or around the wheel. This is not 
only unhandy but unsafe. 


We have placed The Handy Horn Push 
Button and Holder right on top of the steering 
column. 


More Than 80,000 
Sold Since April Ist 


proves it’s the right thing in the right place— 
right on top of the steering column—right in 
the center of the steering wheel—right in front 
of their eyes and right where they can push it 
instantly and signal danger. 


Every Ford owner wants it. Sells on sight. 
Attached in 5 minutes. + Put up complete—10 
Push Buttons securely attached to an attractive 
Counter Display Card. 


Order NOW. 


Rand Visible peed 1012 Awan 
oMPANy) NORTH TON 
qe RANO o Chnae? 


/- > Ye How 
= 





Manufactured by 
50 The Francis-Rand Company 
Cleveland Ohio 
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The Number of Jobbers Carrying Our Products Is 


Increasing Steadily—Why Not Look Into Our Line? 
HOLD FORD BRAKES 


are not a luxury, but a necessity. External 
brakes strongly made and reliable in action. 
Lined with a popular make of asbestos, inter- 
woven with copper wire and operating ON the 
brake drum. Easily attached; no adjustment nec- 
essary. Will last as long as your car. 


A BRAKING EFFICIENCY OF 100°%,—Both Hand and Foot 
JIFFY BUSHING EXTRACTOR FOR FORDS 


Removes re 
Steering BUSH- CRIES oe a 
Knuckle INGS onis 
Spindle Arm (ina REN 0 oom 
Spindle JIFFY 


Made of Tool Steel and 
nicely finished. 























Indispensable to the re- 
pairman or the owner 


Dyer Towing Device that does his own 
Ww ° 


Saves the time of one man. Positively When removing Steer- 
steer rearcar. Attached inone minute ing Knuckle Bushings it is not necessary to remove wheel. 














Pays for itself in a few minutes. 


THE G. H. DYER CO, caacsie”" Cambridge, Mass. 

















TWO SALES AT A TIME 


Dealers who handle Gemco Bumpers generally 
make two sales at a time—and two profits. 
Why not? Every sensible driver knows that 
it’s just as necessary to protect the rear as the 
front of his car. So if you handle 


TRADE magn 


END THRUST BUMPERS 


your chances are mighty good for making two 
sales instead of one. 

Gemco Bumpers are the popular kind—built on 
the end-thrust principle, affording maximum 
protection by taking the shock on the end of 
the frame, the most rigid part of the car. 
Strong, well built, attractive. Extra-heavy, 
non-rusting bars, able to withstand severe 
shocks. Furnished in diamond or channel 
bars to fit all cars. Quickly and firmly at- 
tached. 

Ask your jobber or write direct for discounts 
and prices. 


GEMCO MFG. COMPANY 
672 So. Pierce St. Milwaukee, Wisconsin 
Popular Automobile Accessories 


pa a met ie magnets 
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Sales of This De Luxe Outfit Exceed 
the Combined Sales 
of All Others 
There’s 


a 
Reason— 








Many 
Reasons 
“ in Fact 
H-34 DeLuxe Automatic Air unit 


N this Two Stage DeLuxe Automatic Air Unit 
are combined, as never before, the many fea- 
tures which experience has proved requisite for 
the most difficult service in garages and free air 
stations. 
The improvements are practical and im- 
mediately apparent, especially to those who have 
had previous experience with compressors. As a 
result we are selling more DeLuxe Units than 
all the others combined, and this outfit has been 
adopted as standard equipment by several of the 
largest companies. 
The Two-Stage Fea- 
ture and Auxiliary 
Starting Tank are but 
two of 14 superior 
and exclusive features 
that place this DeLuxe 
Unit distinctly in a 
class by itself. 
U. S. Two-Stage 
Air Compressors are 
made in various com- 
binations and capac- 
ities to meet every re- 
quirement. Ag 
__A portable outfit is 
illustrated herewith 
and the complete line 
described in detail in , 
our literature. A Portable Two Stage Outfit 


U. S. Single Stage Compressors 


The U. S. line of single-stage compressors designed to 
meet the demand for smaller outfits of lower pressure 
than our Two-Stage machines are recommended as the 
most efficient single-stage compressors on the market. 

The outfits do not 
contain all the fea- 
tures of our Two- 
Stage Air Compres- 
sors but conform to 
the high standard of 
quality, material and 
workmanship adher- 
ed to in all United 
States products. 
The Automatic 
Unit is illustrated 
herewith and com- 


Self-Contained Single Stage Automatic Plete line described 
Air Compressor Outfit on special circular. 


Send for Descriptive Literature 


The United States Air Compressor Co. | 


Carnegie Ave., Cleveland 


U.S, TeoSupetComprenors[) S. 


{ADIATOR SEA! 
COM POUND? 


Specialties 


In selling supplies to 
owners of automobiles, 
motorcycles and bi- 
cycles, remember the 
wide variety of needs 
met by the line of 
Dutch Brand Special- 
ties. For repairing 
cuts, blowouts and 
punctures in tires, for 
grinding valves, lubri- 
cating chains, repairing 
leaky radiators and 
painting engines, and 
for thousands of other 
common needs, our 
cements, compounds 
and preparations give 
satisfaction. 


The dealer who car- 
ries a stock of these at- 
tractively packaged 
goods gets many easy 
sales at a good profit to 
himself. We show but 
a few of the 43 differ- 
ent products made 
by us. 


If you are not han- 
dling Dutch Brand 
Specialties, write for 
our catalog and selling 
proposition. It will 
pay you handsomely. 


Jobbers:—Our prop- 
osition is just what you 
want. Write us for it 


today. 


VANCLEEF BROS. 








Manufacturers Dutch Brand Rubber 


Cements and Auto Chemical Specialties 


CHI'CAGO 
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Marine De Laxe 


Y fF 


Plain 


AUBURN, N. Y. 


Spring Lock CATALOGUE ON APPLICATION 





EMPRESS aneuse“urs 


¥ 299 Leather Packed Short Pat. Marine 


BOWEN MFG. CO. 


The Cups 
shown repre- 
sent only a 
part of our 
line. 


f 


Invisible. ie ¥ 


Write for full 
information. 





Style 
.C, Oo. oe Ax Cc, 


Bt wSizle 


D’'0.C, 


Style 
“N’'0.C. 


SE, 


Ratchet 





le Style 
.C, “GOO, 


Ask for 
Catalogue L. 


Wing Top 




















ORDER YOUR STOCK NOW of 


Acme Running Board Mats 


PACKED ONE TO A CARTON WITH SPRINGS 





MADE ENTIRELY OF GALVANIZED STEEL 
SAME CONSTRUCTION AS ACME DOOR MATS 
TWO SIZES 
7%4x 9%" 
844 x 14%” 
Held by Springs 
as shown at “A” 
and “B.” Easily 
attached. 
Write for catalog today 


Acme Steel Goods Co., M’f’rs 


Main Office and Works: 
2434-40 Archer Avenue, oe 


Eastern Branch: uthern Branch: 
151 Lafayette a N. Y. City 10-14 Fire St., Atlanta, Ga. 
Pramsloens 311 California Street 
A STEEL G 





ready to use. 


“That’s the Solder I Want” 


There’s a steady call for Kester Crystal- 
Core Wire Solder for automobile repair work, 
—— like it because it’s easy to handle and 
re to use. Each cell (see cut) is filled 
with an acid flux which flows as solder is 


Kester Crystal-Core 
Wire Solder 


For spark plug and battery terminals, elec- 
tric light connections, cracked fenders, gas- 
oline pipe and tank joints, radiator leaks, 
speedometer flexible shaft, and general gar- 
age use. 

Sold in one pound coils and on one, five 
and ten pound spools. 

Order from your jobber. If he cannot or will 
not supply you—then send direct to us. 


CHICAGO SOLDER COMPANY 
CHICAGO, ILL. 

















M. E. CANFIELD CO. OODS OF CANADA, Ltd. 
Los Angeles, Cal. treal, Que. 











UNIVERSAL Push Button 


Press top at 
any point—con- 
tact is instantly 
made, because 
entire top 
moves. A new 
feature in push 
buttons. Han- 
diest for desks, 
door bells and 
auto horns. 
Handsomely fin- 
ished—in Black, 

White, Oak or Mahogany. 
The standard equipment of 
largest auto makers. Cut is exact size. Big seller. 


Price, 25 Cents 


| Garford Mfg. Co., Elyria, Oni U.S.A. 





ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 


“Stops the rattle—saves 
your top’”’ 


Neatest — Quickest — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly projecting arms, nor 
dangling straps. Can installed 
in two minutes, and operates 
quicker than any other. 


Two sizes—% in. ous se small 
cars, % in. for large o 


Price, $2.00 per pair 
Write for discounts to dealers. 
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(Yo0l Head 


Mil istone Plug 





















VITRISTONE is the latest achievement in spark plug- 
dom. It’s the new artificial stone insulator that laughs 
at the heat and defies an accidental slip of oe wrench. 

Ly le 1 plugs were good enough in the days 
of the ‘ lunger’’ when eight miles per hour was speed. 
VITRISTONE was devel to withstand the in- 
tense heat generated in the modern, fast, high com- 
pression engines that blow out porcelain plugs. 

If you have ast already discovered the Red Head 
VITRISTONE plug, buy a full set today. 


EMIL GROSSMAN MFG. COR’P. 
20 Bush Terminal, Brooklyn, N. Y. 


TO SUPPLY DEALERS 


a f= is a reduced fac-simile of one of the 
of ads appearing in the Saturday Evening Post, 

Colliers, Farm Journals, and Motoring Magazines. A 
BIG demand for Red Head Vitristone Plugs is being 
created. Order from your jobber to-day and be pre- 
pared for profitable sales. 
























































GOGGLES 


REC. U.S PAT OFF, 





give you good profit and 
your customers good value 





Put your Willson Display Case on your 
front counter or in your window and you'll 
soon realize the big demand for glare and 
dust goggles. Willson Goggles are made 
right and advertised to the whole country. 
You double your money on every sale. 







See that the display tray 
shows samples of your 
entire Willson line, and 
don't let any style run 
low. Your jobber can 
make quick delivery on a 
Willson Display Case Out- 
fit, or refill stock. 
Assortment 1, with ma- 
hogany finished glass-top 
display case, $16.00; stock 
sells for $30.50. 
Assortment 2, with same 
case, $25.00; stock sells 
for $51.00. 


T. A. WILLSON & CO. 


READING, PA., U. S. A. 


Branch Offices in Chicago, San Francisco, 
Toronto, London 












Pat. App. for 
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Flexibility 
The wearing surfaces of the new Indiana 
Bracket are parallel and not tapered, which 
always insures a velvet joint. Dust and 
dirt cannot make parallel surfaces wear 


tight toa seat. Smoothly and easily turned 
in ANY direction. No. 717. 


Power Flexibility 


Fitted with Nitrogen bulb, which gives the 
maximum amount of light, and as the In- 
diana Reflector is ground to a mirrorlike 
reflecting surface: before being plated the 
shaft of light is reflected in a perfect round 
spot, which searches out the object at 
which it is directed. 


Durability 


Power 


No. 717 will outlast and outwear the auto- 
mobile. 


Service Durability 
A large convex diminishing mirror is 
placed in the HANDLE so that in the day- 
time the entire road to the rear is shown. 
You can keep your eye on the fellow be- 


hind. 
Service 


Indiana Lamp Company 
Indiana, U.S. A. 


Connersville 



















Nd 
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4 SIZES! = re 


In addition to models for home-use there 
are larger sizes for hotels, big business houses, 
office buildings, public institutions, etc. 

You thus garner many a big sale because the 


Hoover is far superior to any built-in vacuum clean- 
ing system—and much less costly. 


Dealers average 150% to 300% yearly profit on 
every dollar put into Hoovers. We prove this by 
citing names of firms you know. 


Nationally advertised. Live sales helps furnished 
free. We make it easy to get the business. Write 
The Hoover Suction Sweeper Co. 

Box 605New Berlin, Ohio 
























Only the 
HOOVER as | this 

fast-revolving soft-hair 
brush. It is driven by a 
belt attached to the high- 
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The Two-in-One 
ALASKA 


FREEZER. 





The best made. Has them 
all beaten. Freezes _ rich 
creams and mousses without 
dasher 


With No Work 


in 30 minutes; but plain custard creams 
and sherbets cannot be frozen smoothly 
in any freezer without beating with a 
dasher_ while soto» ith the 
ALASKA open spoon dasher they can 
frozen smooth as velvet in 3 to 4 
minutes. The ALASKA does all kinds 
of freezing stunts in the quickest time. 
The season is on. Order quick. 


The Alaska Freezer 
Co. 


Winchendon, Mass. 









“The freezer with the open spoon dasher” = 


















THE OSCILLATOR 


Vacuum Washer 



















*“*Ask the Woman Who Uses One’’ 


THE EFFICIENCY WASHER 


The great objective in every washing machine 
built today is more efficiency. And efficiency merely 
means making one motion do what it took two to 
do before—making one F ogh ield up results that 
two gave you before. scillator” gives this 
service to its users. Woulda’t this efficiency please 
your trade? Let us tell you how to sell ten washers 
where you now sell one. 
















We make Hand, Electric and Engine Power Washers 
Write for Prices and Our Exclusive Agency Proposition 


Kiel Manufacturing Co. 
Albert Lea, Minnesota 











BRIGHT WIRE AND 
BRASS WIRE GOODS 


SCREW EYES 
SCREW HOOKS 
GATE HOOKS AND EYES 





GATE HOOKS AND EYES 





ma, 2% (NCH 








Bright Wire 


MADE IN U.S. A. 
MORGAN SPRING COMPANY 


WORCESTER, MASS. 

















A COMPLETE LINE. 
PROMPT SHIPMENTS. 
WRITE FOR PRICES. 
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Here’s one of the far-famed One-Minute 
Washers, guaranteed unconditionally and with- 
out fail. Peg Dolly type—equipped with electric 
motor—has long bench with castered legs—fold- 
ing rack—all the earmarks of a reliable ma- 
chine. Ask for details on No. 15%. 


One Minute Manufacturing Co. 
NEWTON - - - IOWA 
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370 Atlantic Avenue, 
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Rubber 


Headed Nails. 


are used as bumpers on pianos, 
closet seats, and to receive the 
thrusts of drawers, also to prevent 
noise and marring to such as they 
are attached. 


Stem Tips, made in thirteen sizes, 
especially designed for chair legs 
and prevent the scratching of floors. 
Absolutely noiseless. 


We make a large variety of rub- 
ber specialties. Send for catalog 
and prices. 


ELASTIC TIP CO. 








Retails at Popular Price—10c. 





The Sanitary Flexible 


Rubber Fly Swatter 


Well made. Effective every- 
where, attractive, popular 
price. 


Kills all insects—Flies, Mos- 
quitoes, Moths, Beetles, Bugs, 
Roaches—on all sorts of uneven 
surfaces. Effective in window 
corners, on chairs, edges of fur- 
niture, anywhere, the rubber 
conforming to the surface 
against which it is struck. Does 
not injure the finest furniture or 
fabric. Stands the salt air along 
the coast. No wire to rust. Can 
be washed and kept clean. 
Packed in one-gross corrugated 
fibre shipping cases 10x10x14¥%, 
containing 12 cartons of 12 
swatters 14 inches long. Ship- 
ping wt. 16 lbs. per gross. At- 
tractive metal display stand free 
with each gross. You want this 
big seller. So do your cus- 
tomers. 


h 14, 1916; 


1915 
6; Others Pending. 


ay 


Canada April 4, 19 


MANUFACTURED BY 


A. W. Drake Mfg. Co. 


Formerly Standard Vending Machine’Co. 
Hazleton, Pa. 


Patented U. S. Nov. 











A Money Making Leader 


that sells rapidly, gives you an excellent profit 
and attracts customers—850,000 sales prove 


YK 
Sel€ Heating 
Irom 


A top-notch seller for the summer—and the 
whole year ‘round that we back up with 
strong advertising help. Your free copy of 
“Royal Salesmanship” is ready for you, to- 
gether with dealer’s terms. Today—send us 
your name. 


Royal Iron Manufacturing Co. 
552 Wayne Street _ Big Prairie, Ohio 











Boston, Mass. 
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K & E “Ready Reading” Tapes 





prevent errors and save time. The foot numbers are in the most con- 
venient position, for both horizontal and vertical measuring. 

Other exclusive features, such as KECO finish (to guard against 
rusting), Patent Adjustable Centers, etc., insure satisfied customers for 
the dealer handling K & E Tapes. 

Ask for our Trade Price-List of Measuring Tapes No. H 1398. 


KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street General Office and Factories, HOBOKEN, N. J. 


CHICAGO ST. LOUIS SAN FRANCISCO MONTREAL 
516-20 S. Dearborn St. 817 Locust St. 48-50 Second St. 5 Notre Dame St. W. 


Drawing Materials, Math tieal and Surveying Instruments Measuring Tapes 

















MUMHNNNUGA44GAUNLSURNUANORRUAAGEE ELAS SHGRO ETON AN EUS | OUUHNASULLAELUUUAGSE AHA 
Send for a ; Price 


Rothweiler © fj $6.50 


PUMP -~= Iy 


aay . CAW O£ USED ° 
The handiest IW BARREL First 


way to draw — 
oil, gasoline, 

turpen- 

tine, light 

paint, etc. 

out of a bar-ff 

rel or drum. 


Works easily, aay en | nse , , 
eidiy aan HME] | Made a little different— 
efficiently and} we Pees a little better than others, 
gets all the Sy Bee | oye cost no more, sell easier and 
contents. No eb oftener. Our catalog shows 
oo ne Patent Pending a long line of profit makers 
—pumps of special design 
Worth double the price as a trouble saver. construction and adapta- 


ROTHWEILER & CO. — 


Seattle Wash. HAYES PUMP & PLANTER Co. 


CALWae .thk.: 
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QUALITY plus SERVICE equals SATISFACTION 


In offering you our line of goods, we are offering you QUALITY and SERVICE, and 
complete Satisfaction comes only in the selection of that have stood the test of time. 
In stocking our goods, you get this SATISFACTION. 
EAGLE MOP WRINGERS and BUCKETS COMBINED and 
SUPERIOR FOLDING WASH BENCHES have the reputation of 
never failing to satisfy. You will find these lines quick sellers and 
big profit producers. 
All of our products are built of high grade material, and are 
guaranteed against all defects and imperfect workmanship. The in- 
~ + aga — rol these one ‘, eg — that they are 
Made in three sizes, e Standard o mparison, the Highest point o echanical Skill, 
16, 14 and 22 Qts. and the Acme of Perfection. 


The Eagle Woodenware Manufacturing Company 


Manufacturers 


HAMILTON, OHIO, U. S. A. 
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VANADIUM CRUCIBLE STEEL BLADES 

THE MASTER ALLOY AND TOUGHEST STEEL KNOWN 
ORIGINATORS OF THE FIRST SIDE WHEEL LAWN MOWER IN 1869 

NEARLY A HALF CENTURY DOING ONE THING WELL 
BEARINGS BORED WITH RIFLE BARREL ACCURACY 
GENUINE PHILADELPHIA LAWN MOWERS 
ESTABLISHED A HIGH STANDARD IN 1869 
WHEN WE INTRODUCED THE FIRST SIDE 

WHEEL LAWN MOWER 
TO-DAY OUR LEADERSHIP FOR SUPERI- 
ORITY REMAINS UNDISPUTED THROUGH- 
OUT THE WORLD 
SEND FOR 1917 CATALOG 

NOTICE—The public is advised that notwithstanding < 


mm... the disturbance in market conditions we have not 
f advanced our tet prices on lawn mowers or extra parts. 


The Philadelphia Lawn Mower Co. Style “K™ plain or roller bear. 
bi ‘ rp Pigg Makers of High-Grade Goods Exclusively - 4 yg ge 8 -y- 
Oe nay tadiveetinde 31st and Chestnut Sts.,PHILADELPHIA,PA.,U.S.A. """ “™P*THF fo, Od style 






cm “PHILADELPHIA” “&& 




















Bright Wire Goods 
Brass Cup Hooks 
Cotter Pins 


‘Hicks’ Belt Hooks | Tiewcands-4f Reels 


Coat and Hat of Chain and We’re 
Hooks Proud of Every Link 


Wire Hardware Thousands of reels of chain, in Sam- 
son, Bulldog and Hodell Patterns, an- 
, nually leave this factory for all corners 
= of the earth—yet we have a right to 

Wire Mill Goods = be proud of every link. 
= We say this because our business has 
= been built on honest purpose compe- 
Special Wire PSS tently enforced. Faulty links cannot 


get past. 


Forming == Our chain is uniform in excellence 


throughout the entire output. 


To examine samples is to appreciate 















E Jenckes Manufacturing Co. = that this is a better line to tie to. May 
° = we send them? 
WORCESTER MASSACHUSETTS 2 ‘ 
Selling Agents a 
JOHN H. GRAHAM & COMPANY vu cry Ey \ aie [Ey wars o. 
113 Chambers Street New York City é CLEVELAND OHIO « aa 
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Farm Grinders for Tool and Sickle Sharpening 


Sharpens sickle on flat side face of stone, the only way to keep a straight 
cutting edge from point to heel and retain original bevel, but any 
desired bevel may be given. The 

best general ‘‘All Year’’ farm LUT H E R 
hand power grinder for axes, Grinder 
scythes, chisels, plane bits, 

sickles, etc. Quickly attached to mower 
wheel or bench. You can sell lots of these 
all year. Write for complete catalog. 


Luther Grinder Mfg. Co., 994 Point St., Milwaukee, Wis. U. S. A. 
























HARDWARE AGE 








OPAL 
Wire Screen Cloth 


Heavy Zinc Coated After Weaving 


Made in 12, 14 and 16 Mesh 
13 Mesh Extra Heavy 


There are much wider variations of 
quality in the class of Galvanized After 
Weaving wire screen cloth than in 
any other grade. 


For many years OPAL has been the 
standard by which all others are 
judged. 


PROCESS PATENTED SEPT. 19, 1911 


GENUINE [Mf ¢€ (44 FINISH 


Manufactured by 


New York Wire Cloth Co. 


233 Broadway, New York. Works: York, Pa. 











An expensive repair job can 
be saved with a small can of 


Noahs Pitch 


No experience is necessary. No directions to 
follow. No heating or mixing required. Just 
spread on any kind of roof, chimney or drain- 
pipe with a knife. It sticks to any surface wet 
or dry, hot or cold, and stops leaks. 


It sells fast because every man who sleeps under 
his own roof needs it. Large mounted can, kegs 
and barrels. Write for dealer’s sample today. 


The Philip Carey Co. 
222 Wayne Avenue, Cincinnati, Ohio 


—and she expected to spend only sixty cents 
when she walked into the store. 


This is happening every day in hardware stores that 
are equipped with Warren’s STANDARD Hardware 
Store Fixtures. 


There’s a reason: 


The customers see displayed before them useful things 
that are out of sight under the old system of hard- 
ware store equipment. 


Write today for catalog and full information, address 


J. D. Warren Mfg. Company 


Masonic Temple Chicago, Illinois 








Box Trucks 


Type C6PA14 
Little Giant Box Truck 


We make a full line of light and in- 
expensive trucks for handling boxes 
and packages. If you are looking for 
something of this kind, write for 


Bulletin B-1 2. 


The George P. Clark Co. 
Windsor Locks, Conn. 
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Bommer Floor Surface Spring Hinge 


Has Release and Holdback Features and 
Ball Bearing and Alignment Device 


Suitable for either double-acting or single-acting doors 


fhe most durable hinge of its ype holds the door 
open when swung to 90 degrees. The spring-action can 
be entirely released so door will swing free, with- 
out spring-action, by inserting a wire nail (when 
the door is open) into a hole provided in the side 
plates. The spring- 
action can be restored 
by withdrawing the 
nail. 


ONLY 


DOUBLE ACTING 
SPRING BUTT HINGES 


have the weight-sup- 
porting bearings cor- 
rectly located to 
liberate the action of 
the springs, reducing 
breakage and increas- 
ing spring power, 
preventing unequal 
wear of the barrels, 
and giving practically 
unlimited durability. 













No. 18 Type 


BOMMER BROTHERS, Mfrs., Brooklyn, N. Y. 


















































The Shelby Garage Door Holders 


WHAT IT WILL DO—It will automatically catch the 
door as it is swinging open to right angle position or beyond, 
and hold it firmly until released by a slight pull on the chain. 
It will also lock the door as it is closed by the spear head of 
the latch entering the strike on top of the door frame. 

CONSTRUCTION—Made entirely of wrought steel, no 
—- or frail parts to rust or break. Size of swivel or jamb 
plate, 3% x 2 x 3/16 inches; door plate with locking device, 
3x83 x 2x % inches; rod, % in. round x i n. long; 
strike, 34 x 3x1%x % inches; chain No. 13, 36 inches long. 
All parts are heavily japanned. 

INSTALLATION—Can be applied quickly; does not require 
a mechanic to do the work. 

OPERATION—A child can operate it. 
to release it is a slight pull on the chain. 

PRICE—The retail price, $3.00 per pair, will appeal to the 
consumer and the good margin of profit will surely interest you. 

Send your order TODAY. 


The Shelby Spring Hinge Co. 
SHELBY, OHIO 


All that is required 


PATENT PENDING 
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INVISIBLE HINGES 


meet every demand. They are 
made of frictionless metal in the work- 
ing parts. They carry the weight of all 
sizes of doors and casements of wood or metal. 
They ‘‘sell” because they appeal instantly to every one, 
po matter whether it be acabinet maker, builder or “ busy 
around the house” customer. Made in 15 sizes for all pur- 
poses where hinges are used. 
SEND FOR CATALOGUE No.“‘H”’ 

It is interesting and instructive and contains the key to more 
profit and sales. 


SOSS MFG. COMPANY 
435-443 ATLANTIC AVENUE 
BROOKLYN, N. Y. 
BRANCH OFFICES 
CHICAGO, 160 North sth Avenue 
~ LOS ANGELES, 224 Central Bldg 
SAN FRANCISCO, 164 Hans 
ford Building. 
DETROIT, 922 David 
Whitney Building 























































(Patented) 


THE CHAMPION 


acing E-loor Hinge 


Acting 
This handsome hinge of few parts has 
the “call,” and deserves it. 
The entire weight of the door rests on 
a ball bearing and allows the door to 
swing freely and easily without jar or 
noise. 


And all a carpenter has to do to attach 
this hinge, is, simply saw out a rectan- 
gular piece at the bottom corner of the 
door and make a slight mortise for the 
strap ends of the hinge. No wonder 
it sells. 





Send for our Catalog of Profitable 
Hardware Specialties. 


The Champion Hardware Co. 


GENEVA, OHIO 
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“YANKEE” VISE No. 1993 


with Detachable SWIVEL BASE 


Quickly detached from swivel base by the turn of a set screw, and being 
accurately machined all over can be used in any position as a jig for 
special work on drill press, shaper, etc. 





Holds work rigid on any 
angle with use of the spe- 
cial grooved block. 


The swivel base is easily and feaily locked and released in any position 
by a short movement of lever at the side. 

An entirely new feature in vises quickly appreciated by Tool Makers, 
Machinists, Electricians, Amateurs, and all users of high grade lahor- 
saving tools. Your jobber will supply you. 


NORTH BROS. MFG. CO., Philadelphia, Pa. 











control to-morrow’s busi- 


Bargain Clothes ness, for it : only satisfied 
eee Sells ree the customers that return. 


Average Class “MORSE” TOOLS 


We mean just this: 99% of your ‘ 
business comes from the “common will hold trade for you, for 


people,” so called. They demand they are the choice of sat- 


low-in-price articles. ‘ 

isfied users. 
As far as good material and careful 
workmanship are concerned you'll 


not find a better article than our THEY DO THE WORK 


Bargain Clothes Line. Best of 
all, it gets hot on the trail of com- 


petition. Drills, Reamers, Taps, Cutters 
Early orders get early trade. Lay 


in your supply at once. : Se 
ESTES MIL L S Morse Twist Drill & Mch. Co. 


FALL RIVER - - New Bedford, Mass. 


























YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardware Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 239 West 39th Street, NEW YORK 


Seeabeetioetetoma ake ee 
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: The Neverip Stitcher A TIME AND MONEY SAVER 


The greatest invention with which the un- Set of needles 


skilled man can repair leather goods or any om oa = 


heavy material. 


A Miniature Sewing Machine 


Packed % dozen in attractive counter dis- 
play box 


Show cards and circulars in 4 languages. 
Foreign and domestic trade solicited 


WRITE FOR PRICES 


Stewart-Skinner Co. 


420 Herman St., Worcester, Mass., U.S.A. 














Just the Way to 
Sell Them 


This is the free 
board that boosts 
sales by putting the 
wrenches where they 
can be seen. It's an- 
other evidence of 
our desire and in- 
tention to aid the 
dealer in every pos- 
sible way. 


Ask your jobber 
about “Mossberg” 
Wrenches and _ the 
free fixtures we of- 
fer with assortments. 





Or write for our cat- 





Wherever tool grinding is of any importance 
there’s a need for this frame. It is strongly oven: 
built, compactly and conveniently designed and Y Display Board 
equipped with every facility for attaining the 
best results and lessening labor. Water pot, 
truing adjustment, babbitt bearing and ad- 


justable tool rests are some of the featurés. Frank Mossberg Company 


Our catalog No. 31 contains full particulars. 


ATHOL MACHINE CO., Athol, Mass. Attleboro Mass. 


"alog. 























NEW “Semco” PUNCH 


g SMITH & EGGE mp " MANUFACTURED BY 


ae Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN., U. S. A. 





Send for —_ This SIX TUBE REVOLVING DRIVE PUNCH will perforate a hole 


ices through paper or leather, nearly the full length of the tube, at any point on the 
Ms oe - material A ag desire to cut, which is a feat that cannot be executed with the ordi- 
Oo ere nary pun 
scien ‘ The “SEMCO” is made of Cold Rolled Steel, nicely nickeled, the tubes from 
you want it Special Drawn Carbon Steel Rod, and each one finely tempered. 


Packed in individual paper boxes and one dozer. in a container box. 


““SEMCO” signifies QUALITY, BEING THE ABBREVIATION FOR THE SMITH & EGGE MFG. CO. 
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CuIcCACQD 
‘SPRING HINGES 
DISTINCTION 


The Chicago “Relax” Spring Hinge has distinctive features which impress 
your customers and create the demand. 

The spring action release allows the door to be placed open at any desired 
position and automatically re-engages when the door is closed. 


Chicago Spring Butt Company 
CHICAGO NEW YORK 
Send fer Catalegue H-32 




















“STERLING” 


All dealers should sell aie e tw 6 Bolts 


“STERLING” Foo} | Nuts 
HACK oo == Rivets 
SAW Sineaty. | Washers 


Rae a SN gel r 1 " 
BLADES | ragbined 6) | Picks 
This trade mark on a Hack Saw Blade Gs ch 


indicates real value. This can be testified 


to by many thousands of users in the past 
Crow Bars 


spy years. sie s a 2 Sears, é c Wedges 
It is a good blade. If you are looking Vash om Forgings 
for a blade of this kind you need look no aoe RS ipa a 
further. eee Telephone and 
SS eit Mar 4 Telegrapk Pole 

MANUFACTURED BY Pa haar : yah | Line Hardware 


Diamond Saw & Stamping Wks. | (22.2 2 | = Wagon Hard- 
357 Seventh Street sete Ameena ures 
Buffalo, New York U.S. A. 


BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 ne Any. 
Twelve Medals of INCORPORATED 1895 


Special Grand Prize 














Award at 
INTERNATIONAL GOLD MEDAL 


Atlanta, 1895 
Expositions 


Cepy ef Catalegue will be sent free to amy interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Ce. 


ean ie Ma fet 
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STANLEY JOINT FASTENERS 


FOR MAKING STRONG 
AND TIGHT JOINTS 
IN WOOD WORK 
PACKED TO MEET DEMANDS 


100 to box. 500 and 1000 to box. 
And in bulk 











STANLEY WORKS 


No. 15, Saw Bdge New York 
Paraltel Qussagntions 100 Lafayette Street 73 E. be co Street 














| EE 


coffee Mi ath Whitaker-Glessner 
Vises- offeeMills—Guns 

Clocks~Lighting Portables | Company 
Lavatory Spec alties MANUFACTURERS OF 


The best the market affords in 





We Make a The more you know about hard- 
Full Li f ware the more you respect the 
u neo name Parker, for since 1832 that Billets Slabs 
Wood Screws name has indicated a high quality s h t B , 
product made in the old New ee ars bd 
England town of Meriden, Conn. Blue Annealed 
; Among the items included in the Sheets, Black 
line of Parker products are vises, & Galvanized 
Sheets, and 


tinned’ iron spoons, gas and elec- 
tric portables, coffee mills, guns, 

Formed Roof- 
ings. 





clocks, wood screws, bathroom 
fixtures, etc. 

The prices won't be the lowest 
you can find—but they will be the 
lowest possible for supremely 
good hardware. 








Address all cgmmunications 


When you want prices or infor- ‘ 
to our Sales Department. 


mation regarding this line, write 
for our literature and terms. 


WHEELING, W. VA. 
The Charles Parker Co., 


Meriden, Conn. 
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BIFURCATED Rivets | TUBULAR RIVETS 


Established 7 B fighteen Kighty-four 


Main Offiese and Factory 
JUDSON L. THOMSON MFG. CO. mr ‘a 
Waltham, Massachusetts 
Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 


ORNAMENTAL SPOTS Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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WHO'S WHO 


IN THE HARDWARE FIELD 


A Classified List of the Products of Progressive Manufacturers 


June 21, 1917 








Abrasives 
Carborundum Co., Niagara Falls. 
Cleveland Stove Co., Cieveland, O. 
Van Cleef Bros., Chicago, Ill. 
Valve Grinding 


Durkee-Atwood Co., Minneapolis. 


Northwest'n Chem. Co., Marietta,O. 


Adhesive 
Non-slip, for Rugs 
Ferdinand & Co., L. W., Boston. 
Adjusters 
Corbin, BP. & F., New Britain, Ct. 
Ives Co., H. B., New Haven, Ct. 
Ktussell & Erwin Mfg. Co., New 
Britain, Ct. 


Agate Ware 
See Ware 


Agricultural Implements 
Gilson Co., Pt. Washington, Wis. 
Myers & Bro., F. E., Ashland, O. 
Stover Mfg. Co., Freeport, iil. 


Air Compressors, Garage 
Black & Decker Mig. Co., Baltimore, 
Lipman Air App. Co., Beloit, Wis. 
Taylor Instrument Companies, Roch- 

ester, N. Y. 
U. 8. Air Compressor Co., 
land, O. 


Cleve- 


Air Moisteners 
Specialty Mfg. Co., St. Paul, Minn. 


Air Pumps, Curb 
Black & Decker Mfg. Co., Balti- 
more, Md. 
Lipman Air App. Co., Beloit, Wis. 


Alaminum Ware 
See Ware 


Ammunition 
Baker, Murray & Imbrie, N. Y. C. 
Du Pont De Nemours & Co., E. L., 
Wilmington, Del. 
Peters Cartridge Co., Cincinnati, O. 
Kemington Arms U. M. C. Co., 


Cc. 
Supplee-Biddle Hdwe. Co., Phila. 
Winchester Repeating Arms Co., 
New Haven, Ct. 


Angles, Channels and Tee 
are, Galvanized 
Harold McCalia Co.. Phila., Pa. 
Inland Steel Co., Chicago, Hl. 
Interstate Iron & Steel Co., Chicago. 


Anti-Rattlers 
Hill-Smith Metal Gds. Co., Boston. 
Fernald Mfg. Co., North East, Pa. 


Anvils 
Billings & Spencer Co., Hartford. 
Rock Island Mfg. Co., Rock Is., Ill. 


Arbors 
Morse Twist Drill & Machine Co., 
New Bedford, Mass. 


Arches, Vines 
Ludlow-Saylor Wire Co., St. Louis. 
Wright Wire Co., Worcester, Mass. 


Asbestos 
Sheet and Packing 
General Asbestos & qe Co., 
So. Charleston, 8. 
Johns-Manville Co.. Nop York City. 
Raybestos Co., Bdgport, Ct. 
Thermoid Rub. Co., Trenton, N. J. 


Augers and Auger Bits 
—— Valley Mfg. Co., Centerbrook, 
avie Auger Bit Co., Wilmington, 
wm. Mfg. Co., 
Jennings & Co., 
Jennings, R., ity. Co., Doiiak Ct. 
Lebanon Mach. Co., Lebanon, N. H. 
Peck, Stow & Wilcox Co., Cleve- 
land, O. 
iy ‘enmeaee Mfg. Co., 
Ct 


Yelieenes, S. 
. EB. Bs 


Torrington, 


Pugh. Job T.. Phila., Pa. 
Smith & Hemenway Co., mw es & 
Snell Mfg. Co., Fiskdale. Mass. 


Automobile Accessories and 
Supplies 
Adamson Mfg. Co., E. Palestine, O. 
Advance Auto Access, Corp. pate ago. 
Allen Auto Spec. Co., N. Y. 
Amazon Rubber Co., ‘Akron, 5: 





American Chain Co., Bridgeport, Ct. 

American Elec. Co.. Chicago, Til. | 

American Ever-Ready Wks., L. I. | 
City. N. Y. 

Apex Electric Co., Chicago. 

Baker, Murray & Imbrie, N. Y. C. | 


Batavia Rubber Co., N. Y. 


¢e. 
Billings & Spencer, tog 


Black & Decker Mfg. Co 
more, Md. 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 
Bowser & Co., Ft. Wayne, Ind. 
Bridgeport Brass Co., Bdgport, Ct. 
Carborundum Co., Niagara Falls, 
Cassidy Co., Ed, A., N. Y. C. 
Chainolene Mfe. Co., Chicago, Il. 
Champion Spark Plug Co., Toledo, 
Chicago Eye Shield Co., Chicago. 
Chicago Flex. Shaft Co., Chicagu. 
Chicago Solder Co., Chicago. 
Cincinnati Auto Spec. Co., Cin- 
cinnati. 
Converse Rubber Shoe Co., N. Y. C. 
Crew Levick au Philadelphia, Pa. 
Dayton Rub. & Mfg. nen Dayton, O. 
ae a Crucible Co., J., Jersey City, 


eB Atwood Co., Minneapolis. 
Dyer Co., G, H., Cambridge, Mass. 
Kagle Glass & Mfg. Co., Weilsburg, 


Relipue “Mite. Co., Indianapolis, Ind. 
Edison Lamp Co., Harrison, N, J. 
Firestone Tire & Rub. Co., Akron, O, 
Fisk Rub. Co., Chicopee Falls, Mass. 
Francis-Rand Co., Cleveland. 
Garford Mfg. Co., Elyria, O. 
Gemceo Mfg. Co., Milwaukee, Wis. 
General Asbestos & Rubber Co., 
Charleston, 8. C. 
Gibson .Co., Indianapolis, Ind. 
Gibson & Hollister Mfg. Co., Boston, 
Globe Shirt & Overall Co., Abing- 
don, Ill. 
Goodrich Co., B, F., Akron, O. 
Goodrich-Lephardt Mfg. Co., Phila. 
Goodyear Tire & Rub. Co., Akron, O. 
Grossman Mfg. Co., Emil, Bklyn. 
Halladay Co., L. P., Streator, I. 
Haney & Co., J. H., Hastings, Neb. 
Harris Oil Co., A. W., Providence, 
Hawthorne Mfg. Co., Bdgport, Ct. 


Hill-Smith Metal Gds. Co., Boston. 
Howe Mfg. Co., Chicago. 

oapeet rial Bit & Snap Co., Racine, 
Im verial Brass Mfg. Co., Chicago. 


= —_ Lamp Co., Connersville, 


Po Manville Co., N. Y. C. 
Lipman Air Appliance Co., Beloit. 
McKinnon Dash Co., Buffalo, N. Y. 
MeQuay- Norris Mfg. Co., St. 
Louis, Mo. 
MacGregor Co., John, Boston, Mass. 
Marathon Tire & Rubber Co., Cuya- 
boga Falls, O. 
Marvel Acces. Mfg. Co., Cleveland, 
Mason Tire & Rubber Co., Kent, O. 
Merchant & Evans Co., Phila. 
Miller Rubber Co., Akron, O. 
Mossberg Co., F., Attleboro, Mass. 
Morgan Mfg. Co., Newport, R. 1. 
maaiee & Co., A. R., Mt. Vernon, 
_¥ 


Moto-Meter Co., L. k. City, N. Y. 

National Lamp "Wks., Cleveland, O. 

New Era _ Spring & Spec. Co., 
Detroit, Mich. 

North & Judd Mfg. Co., New Brit- 
ain, Ct. 

Northwestern Chem. Co., Marietta,O. 

Pittsburgh Elec. Spec. Co., Pitts- 
burgh, Pa, 

Premier Electric Co., Chicago. 

Rajah Auto Supply Co., Bloom- 
field. N. J. 

Raybestos Co., Bridgeport, Ct. 

Schatz Mfg. Co., Poughkeepsie N.Y. 

Service Motor Supply Co., Chicago. 

Shaler, C. A., Waupun, "Wis. 

Shapleigh Hardware Co., St. Louis. 

Shotwell Pump & Tank Co., In- 
dianapolis, Ind 

Silvex Co., So. Bethlehem, Pa. 

Wee Withington Co., | Jackson, 


Speco Mfg. Corp., N. Y. C. 

Stanwood Equipment Co., Chicago. 

Stromberg Motor Dev. Co., Chicago. 

Supplee-Biddle Hdwe. Co., Phila. 

Thermoid Rub. Co., Trenton, N. J. 

Tuthill Spring Co.; Chicago, Il. 

Tyler Mfg. Co., Boston, 

U. 8S. Air Comp. Co., Cleveland. 

U. 8S. Tire Co., N. Y. C. 

Van Cleef Bros., Chicago, 11. 

Vosburgh Miniature Lamp Co., W. 
Orange. J. 

Walden Worcester, Inc., 
Mass. 

Walker Ke-Les Lock Co., Chicago. 

Walker Mfz..Co, Racine, Wis. 

Warner-Lenz Co., Chicago, Tl. 

Whittier Sales Co., Chicago, Il. 

Wonder Mist Co., Boston. 

Worthington Co.. Geo., Cleveland. 


Worcester, 


Awls, Automatic Stitching 


Axes 
Arcade Mfg. Co., Freeport, Ill. 


Cleveland, U. 
White Co., L. & I. J., Buffalo, N.Y 
Worthington Co., Geo., 


Babbitt Metal 
Merchant & Evans Co., Phila. 


Bags 
Coal 
~~ ane Co., Stamford, Ct. 


Troy, N. 
Osborne & Co., Newark, N. J. 


Balers 
Waste Paper 
Davenport Mfg. Co., Davenport. 


Galesburg, Ill. 
Rapids, Mich. 
Bands, Garden Hose 
Yerdon, Wm., Fort Plain, N. Y. 


Barn Baniomont 
Hunt, 
vard, 
Bars 
Iron and Steel 
Inland Steel Co., Chicago, Il. 


cago, 


Sash 


Britain, Ct. 


Barometers 
Taylor —— 
Rochester, 


Basins 
ash 
Cordley & Hayes, New York. 
Baskets 
Fibre 
Cordley & Hayes, New York. 
Wire 


Clinton” Wire Cloth Co., Boston. 
Darby & Sons Co., Inc., Phila. 


Parker Wire Goods Co., 
Mass. 


Bathroom Fixtures 
American Ring Co., Waterbury, Ct. 
Parker Co., Chas., Meriden, Ct. 


Batteries 
Dr 


Louls, 


City, N. Y 
Beacon Elec. Works. N. Y. ©. 


Novo Mfg. Co., New York City. 
Usona Mfg. Co., New’ York City. 
Electric 


Louis 


Beacon Elec. Works, N. Y. ©. 
Novo Mfg. Co., New York City. 
Usona Mfg. Co., New York City. 


ells 
Bicycle, 
Hand, Etc. 
Hill Brass Co., E. Hampton, Ct. 


Belt reste 
Jobbers Mfg. ., Chicago, Il. 


Belts 
Automobile Fan 
Gibson Co.. Indianapolis. 


Haney & Co., J. H., vow? Neb. 
Nathan Novelty Mfg. Gi.. Be ae. 
Service Motor Supply Co., Chicago. 


Belt Safes 
Hyfield Mfg. Company, N. Y. C. 
Benches 
Laundr 
American Wringer Co., N. Y¥. C. 


Lovell Mfg. Co., Erie, Pa. 
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Manual Training 
Atkins & Co., E. C., Indianapolis. 
ee endo Mfg. Co., Aurora, 


Stewart-Skinner Worcester, Mass, 


Peck, Stow & Wilcox Mfg. Co., 
Shapleigh Hardware Co., St. Louis. 
alo, N.Y. 
Cleveland. 


Sigeteter_ Pas & Mfg. Co., Ine., 


Galesburg Paper Press Factory, 


Grand Rapids Salvage Co., Grand 


— Ferris & Co., Har- 
lil, 


———, Iron & Steel Co., Chi- 
McCalla Cs. Harold, Philadelphia. 


Corbin, P. & F., New Britain, Ct. 
Kussell & Erwin Mfg. Co.. New 


Companies, 


Ludlow-Saylor Wire Co., St. Louis, 
Worcester, 


y 
Amer. Carbon & Battery Co., E. St. 
Til. 
Amer. Every-Ready Wks., L. I. 


Johns-Manville Co.. New York City. 


Amer. Corben & Battery Co., E. St. 
mm 
Angee vet Ready Wks., L. I. City, 


Door, Tea, Call, 


Bevels 


Carpenter 
eo * Sharpe Mfg. Co., Provi 


L 
coanhe lasshane Co., Pine Meadow, 


Staniey Rule & Level Co., New 
Britain, Ct. 


Bicycles 
Baker, Murray & Imbrie, N. Y. «. 
lver Johnson's Arms & Cycle Wis : 
Fitchburg, Mass. 
Reading Cycle Mfg. Co., Reading. 
BR 


a. 
Shapleigh Hdwe. Co., St. gets. 
Supplee-Biddle Hdwe. Co., Phi 
Worthington Co., Geo., Gleveland. 


Binders 


Loose Leaf 
Irving-Pitt Mfg. Co., Kansas City. 


Bins, Nail 
Duluth Show Case Co., Duluth. 
Eclipse Mfg. Co., Weliston, WU. 
Heller & Co. C., Montpelier, 0. 
Warren Mfg. Co., J. D., Chicago. 


Seed 
Eclipse Mfg. Co., Wellston, O. 


Extension 
Conn. Valley Mfg. Co., Centerbrook, 
Ct 


Lebanon Mach, Co., Lebanon, N. H. 
Progressive Mfg. Co., Torrington, 


Ct. 
Beeoeh, Jennings Mfg. Co., Ches- 


Sash, Pulley, Mortising 
Grand Rapids Hdw. Co., Grand 


Peck, ae & Wilcox Co., South- 
ington, 

Stanley Rule & Level Co., New 
Britain, Ct. 
Track 

Whitman & Barnes Mfg. Oo., 
Akron, O. 


Blacklead 


Dixon Crucible Co., Joseph, Jersey 
City, N. J. 


Blades 
Hack Saw 
Atkins & Co., E. ©., Indianapolis. 
Diamond Saw & Stamping Co., 
Buffalo, N. Y. 
Disston & Son, Henry. Phila., Pa. 
Simonds Mfg. Ce., Fite hburg, Mass 
Smith & Hemenway Co., N. Y. C 
Starrett Co., L. 8., Athol, Mass. 
Safety aay 
Factory Sales Co., N. C. 
Hyfeld. — Company, ‘New York 
Penn, Inc., A. C., New York City. 


Blanks, Key 
Corbin Cabinet Lock O©o., New 
Britain, Ct. 
Harrison & Co., N. ¥. ©. 


Blasting Supplies 


Du Pont De Nemours & Co., BD. 1., 

Wilmington, Del. 
Ensign-Bickford Co.. Simsburv Ct. 
Hercules Powder Co., Wilmington, 


Del. 
Laughlin Co., Thos., Portland, Me. 


Bobs, Plumb 
Dietzgen Co., Eugene, Chicago, Ill. 


Bolts and Nuts 
Comete Screw Corp.. New Britain. 
t 


Inland Steel Co., Chicago, M1. 
McCalla Co., Harold, Phila., Pa. 
Oliver Iron & Steel Co., Pittsburgh. 


Bolts, Door Sliding 


Allith-Prouty Co., 
Areade Mfg. Co.. Freeport. Il. 
Rommer RBros., Brooklyn, N. Y. 
Champion Hdwe. Co.. Geneva. O. 
Chicago Spring Butt Co., Chicago. 
Corbin, P. & F., New Britain, Ct. 


Danville, Ct. 


Russell “& Erwin Mfg. Co.. * New 
Britain, 
Stanley Works, New Britain, Ct. 
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An “Acme” 
Won't Cut 
the Carpet 


A large, smooth, hardened steel ball re- 

volving on o pposed bell bearings within « 

cup-shaped shell allows the ‘‘Acme’’ Caster to 

roll freely in any direction. No axles, horns 

7 to tear carpets and rugs or to mark 
joor. 


Brass, nickeled and galvanized finishes 
PRICE THEM 


THE SCHATZ MFG. CO. 
POUGHKEEPSIE, N. Y. 


Agents: J. C. McCARTY & CO., 29 Murray St., N. Y. C. 


SMELTO 


a man’s broom, heavy and dur 
able tor smelters, mines, wharves, 
ships and industries of all kinds 


MANLEE 


is the aristocrat of heavy brooms 
Similar to SMELTO in size, made 
on black polished handle, one 
wire band and three seams of 
strong twine. 

Add these brooms to your stock 
They sell rapidly, with a good 
proht. Freight paid on three or 
more dozen to any shipping point 
in the LU. S Special price on 
quantity orders 


Lee Broom & Duster 
Company 
Lincoln Nebraska 








THERE IS 50% 


more profit in selling 


The White Mop 
Wringers 


than on the aver- 
age goods in your 
Store, because 
you can turn your 
money quickly. 


White Mop Wringer Co. 
FULTONVILLE, N. Y. 


PREPAREDNESS  tiiyr'the call for 


HORSE SHOE BRAND 





Every wringer 
m a pb ufactured 
by us is fur- 
nished with a 
warranty tag 
Which bears 
our name and 
the time of 


THE AMERICAN WRINGER CO. x27 Yoru bitty 








Keystone Boiler Handles 


No. 40 Keystone Boiler Handle 


The clips of these handles are made from heavy sheet steel, 
styles f tinned, best quality and finest finish. Four different 
for boilers and four different styles for covers. 
rite for prices and samples. 
ade by 


Berger Bros. Co., 229-231 Arch St., Philadelphia 





be and a BO ony oy 


il) §=— SpRAY HOSE 
NOZZLE 


Delivers more water 
with spray than straight 
stream. A time saver. 
No back pressure to 
burst hose. Outlasts 
any other nozzle. No 
packings or complicated 
parts. Heavy construc- 
tion. 
We are sole makers. 








UP-AND-DOWN 
IN-AND-OUT 


ADJUSTABLE 
TELEPHONE 
BRACKETS 
ADD TO YOUR SALES 


STOCK THESE NOW 
Big Discounts 


is) 
65 
EFFECTIVE SALES HELPS 8 f _— 
J * 
Siar tCal8 GAO IC 1 v0 64 Se. 
CHICAGO 


COMPANY 
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Expansion 
Ankyra Mfg. Co., Philadelphia, Pa. 
Kommer Bros., Brooklyn, 
Parker Sapply Co., New York City. 
we oe Expansion Bolt Co., N. Y. 


Amer, , = Co.. Providence. R. 1. 

Corbin Screw Corp., New Britain. 
Tire 

Anetiene Screw Co., Providence, 
R 


Corbin Serew Corp.. New Britain, 
Toggie 

Parker Supply Co., N. Y. OC. 

Star Expansion Bolt Co., N. Y. ©. 


Books 
Hardware and Technical 
Williams Co., David, 239 W. 39th 
St.. New York City. 
Loose Leaf 
Irving-Pitt Mfg. Co., Kensas City, 


Bottles, Vacuum 
Glass 
Cordley & Hayes, New York, 
Simplex Vacuum Mfg. Co., Phila. 


Box Making Machinery 
Inman Mfg. Co., Amsterdam, N. Y. 


Box Straps & Strapping 
Acme Steel Goods Co., ‘Chicago, Ti. 
Cary Mfg. Co., Brooklyn, “a 
Stanley Works, New Britain. Ct. 


Box Openers 
Buffum Tool Co., Louisiana, Mo. 


Boxes 
Mali, Coin 
Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 
Miter 
Stanley Rule & Level Co., New 
Britain, Ct. 
Union Hdwe. Co., Torrington, Ct. 
Shelf 
Duluth Show Case Co., Duluth, 
Green Co., A. H., N. Y. C. 
Heller & Co., W. C., Montpelier, O. 
Warren Mfg. Co., J. D., Chicago. 


Braces 


Bit 
Atkins & Co., BE. ©., Indianapolis. 
Kussell, Jennings Mfg. Co., Ches- 


ter, Ct. 

Peck, Stow & Wilcox Co., Cleve- 
land, O. 

Stanley Rule & Level Co., New 
Britain, Ct. 
Ratchet 


Atkins & Co., B. ©., Indianapolis. 


Brackets 


Adjustable 

American Electric Co., Chicago. 

Griffin Mfg. Co., Erie, Pa 

Stanley Works, New Britain, Ct. 
anny | Scaffold 

<< ah ileox Mfg. Co., Aurora, 
a and License 

Arcade Mfg. Co., Freeport, Tl. 

Gemco Mfg. Co., Milwaukee, Wis. 

Gibson Co., Indianapolis. 

Growsman Mfg. Co., Emil, Bklyn. 

Peck, Stow & Wilcox Co., South- 
ington, Ct. A 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Service Motor Sup Co., Chicago. 

Stover Mfg. . Freeport, ii. 
Shelf 

Atias Mfg. Co., New Haven, Ct. 

Corbin, P. & F., New Britain, Ct. 

Griffin Mfg. Co, Erie, Pa. 

McKinney Mfg. Co., Pittsburgh, Pa. 

Piqua Bracket Co., Piqua, 0. 

Russell & Erwin Mfg. Co.. New 
Britain, Ct. 

Stanley Works, New Britain, Ct. 

Wire Goods Co., Worcester, Mass. 


Sink 
Rarnes Mfg. Co.. Mansfield. O. 
Griffin Mfg. Co., Erie, Pa. 
Stanley Works, "New Britain, Ct. 


oo 
Toledo Rack & Level Co., Toledo, O. 
Wind Shneld 


Balbs, Electric 
American, Ever-Ready Wks., L. I. 
City, N. Y. 
Edison Lamp Co., Harrison, N. J. 
Gibson Co. Indianapolis. 
Lux Mfg. Co.. Hoboken, N. J. 
National Lamp Wks., avers. 
Service Motor Supply Co Ghicage. 
Vosburgh iiatgtare Lamp 
Orange, N 
Bumpers 
Auto 
Gemeo Mfg. Co., een, Wis. 
Gibson Co., ana 
Grossman Mfg. Co.. Emil, Bklyn. 
Halladay Co., L. P., Streator, Il. 
Service Motor Supply Co., Chicago, 


Butts, 

Stee 

Chicago fering, | Batt o, Chicage. 
Griffin 


National Mfg. Co., a ag Ti. 
Stanley Works, New Britain, Ct. 


Cabinet Hardwa 
Allith-Prouty Co., Danville, Ti. 
Berbecker & Rowland Mfg. Co., 
Waterville, Ct. 
Corbin Cabinet Lock Co., New Brit- 


ain, Ct. 
Stanley Wks., New Britain, Ct. 
Cages, Bird 


Lindemann & Co., Y. ©. 
Ludlow-Saylor Wire gg St. Louis. 


Spring — Wrought 


Calipers 
Athol Mach. Co., Athol, Mass. 
Brown & Sharpe Mfg. Co., Provi- 
dence, R. 1. 
Peck, Stow & Wilcox Co., Cleve- 


land. O. 
Starrett Co., L. 8., Athol, Mass, 
Calks, Horseshoe 
American Steel & Wire Co., Chi- 
cago, Ill. 


Candlesticks 


American Ring Co., Waterbury, Ct. 
Stover Mfg. Co., Freeport, Ll, 


Can Tippers 
Halladay Co., L. P., Streator, Il. 
Cans 
Ash and Garbage 
= Clothes Dryer Co., Worcester, 


Sturges & Burn Mfg. Co., Chicago. 
Oilin 


g 
Qngle Glass & Mfg. Co., Wells- 
burg. W. Va. 
Hammer & Co., Branford, Ct. 
Wall Mfg. Co., P., Pittsburgh, Pa. 


Carbon Remover 
(See Compounds). 


Carborundum Paper & Cloth 
Carborundum Co., Niagara Falls. 


Carburetors 
Gibson Co, Indianapolis, Ind. 
Johns-Manville Co., } 
Service Motor Supply Co... Chicago, 
Stromberg Motor Devices Co.. Chi- 
cago. 


cos 
eaters 
Avante Si Co., Freeport. Tl. 


or 
Armstrong Cork Co., Pittsburgh. 


Carriers 


Feed and Litter 
Hunt, Helm, Ferris & Co., Har- 
vard, Il. 


ay 
Myers & ~ PF. E., Ashland, 0. 
Overhead 
Allith- Presty Co., Denptiie, Th. 
oe Wilcox Mfg. Cc. Aurora, 


Suit Case and Package 
Hempees Co., L. P., Streator, Ill 


Halladay Co., Le P., Streator, Ill. 


Rubber Tired 
Elastic Tip Co., Boston, Mass. 
. Fosse Caster Co., Evansville, 


Ghens Slide 

Berbecker & Rowland Mfg. Co., 
Waterville 

Universal Caster & Fdry. Co., 
Newark, N. J. 


Catches 
Door 
Allith- poem, Co., Danville, Il. 
Champion Hdwe. ‘Co. , Geneva, 
Corbin, P, & F., New Britain, Ct. 
— ‘ — Lock Co., New Brit- 


Peck, Stow & Wilcox Co., South- 
ingto Ct. 

Resell ‘& Erwin Mfg. Co., New 
Britain, Ct 

Wagner Mfg. Co., Cedar Falls, 
lowa. 
Refrigerator 

Allith-Prouty Co., Danville, Il. 

Corbin, P. & F., New Britain, Ct. 

os | Soatiene Mfg. Co., Aurora, 
I 


Russell & Erwin Mfg. Co., New 
Britain, Ct, 
Screen Door 
Allith-Prouty Co., Danville, Ill. 
Corbin, P. & F., New Britain, Ct. 
Peck, Stow & Wilcox Co., South- 
ington, Ct. 
Russell & prete Mfg. Co., New 
Britain, 
Suit and ‘show Case 
Corbin, P, & F., New Britain, Ct. 
Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 
Peck, Stow & Wilcox Co., South- 
ington, Ct. 
Transom 
Corbin, P. & F., New Britain, Ct. 
Ives Co., H. B., New —— Ct. 
Russell & Erwin Mfg. Co., New 
Britain, Ct, 
Stanley Works, New Britain, Ct. 


Cellings & Walls, Metal 
Miiwaukee Gorrumation Co.. Mil- 
Waukee, 
wee ‘Glessner Co., Wheeling, 
. Va 


Cement 
Coating 
Carter Paint Co., Liberty, Ind. 
Linoleum 
Ferdinand & Co., L. W., Boston. 


Radiator 
Gibson Co., Indianapolis. 
Johns-Manville oe. ‘io York City. 
Northwestern Chem. Co., Marietta, 
Service Motor Supply Co., Chicago. 
Van Cleef Bros., Chicago, IL. 


Roof 
Philip Carey Co., Cincinnati, O. 
Tire Repair 
Durkee-Atwood Co., Minneapolis. 
Firestone Tire & Rub. Co., Akron, O. 
Gibson Co., Indianayolis. 
Goodrich Co.; B. F., Akro 
Goodyear Tire dR Rub. Co., Ane, 0. 
Miller Rubbers Co Akron, oO. 
Service Motor’ Supply Co., Giesao. 
Van Cleef Bros hicago, Il 
Vulcanizing 
Durkee-Atwood Co., Minneapolis. 


Chains 
Anti-Spreader 
American Chain Co., Bdgport, Ct. 
Bridgeport one nd Bdgport, Ct. 
Cleveland Gal. Wks. Co., Cleveland. 
Automobile Tire 
American Chain Co., Bridgeport, Ct. 


Marvel Access. Mfg. Co., Cleveland.’ 


Bird Cage 
American Chain Co., Bdgpo Ct. 
Smith & Egge Mfg. Co., a. Ct. 
Brass, am and Alumi- 
num 


Piumbers’ 
American Chain Co., Bdgpoit, Ct. 
Bridgeport oa Co., Bdgport, Ct. 


pa yy Co Bagport Ct. 
— th & hwo Nig. Co » Bdgport, Ct. 
Cleveland Galv. Wks. Oo., Cleveiana, 
ap Nea Co., Stamford, ct 
as 


American Chain Co., Bdgport, Ct, 

Bridgeport Chain Co., Bdgport, Ct, 

aes jon Hdwe. Co., Geneva, 0. 
Screw Corp., New Britain, 


Hatheway Mite, | Co., Bdgport, Ct. 
Corbin New Britain, Ct. 
Ives Co., H. B., few Haven, Ct. 
Morton, Thomas, New York City, 
Niagara Falls itetal Stpg. Wks., 
agare Falls, N. Y. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Smith & Egge Mfg. Co., Bridge- 


rt, Ct. 
Stimpson, Ed. B., Roostiye. N. ¥, 
Swing; also Porch 
American Chain Co., Bdgport. Ct. 
Bridgeport Chain Co., Bdgport, 
yea ks. 


Weldiess Wire A ay 
as pe Gal. Co., Cleve- 


Chair Seats, All Leather 
momy Seat Co., Chicago. 


Chairs, Folding Auto 
Gibson Co.. Indianapolis. 
a Bit & Snap Co., Racine, 


8. 
McKinnon Dash Co., Buffalo. N. Y, 
Service Motor Supply Co., Chicago. 


Cheeke. se 
Corbi & F., New Britain, Ct. 
Bicharas- -Wileox Mfg. Co., Aurora, 


Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Sargent & Co., New Haven, Ct. 

Superior Spring & Hinge Co., Chi- 
cago, Ill, 


Chests, Tool 
Jennings & oy, B., N. Y. 0. 
Starrett Co ™~ 8. Athol, Mass. 


Chisel 
— "« Hemenway ©o., N. Y. ©. 


Bria Sepest Hdw. Mfg. Corp., 
Bridgeport, Ct. 

Osborne & Co., C. 8., Newark, &. J. 

Peck, Stow & Wilcox Co., Cleve: 


land, O. 
Union Hdwe. Co., Torrington, Ct. 
Cape 
Buffum Tool Co., Louisiana, Mo. 
Cincinnati Tool Co., Cincinnati. 

~— ae ¥_s D., Plantsville, Ct. 

ar 
Cuapin' rte Co., Pine Meadow, 


Jennings & Co., E., Cc. 
Peck, Stow & Wilcox bs. Pen 


land, O. 

Whitman & Barnes Mfg. Co., 
Akron, O, 

— Edge Tool Wks., Winsted, 
Cold, Potine 


Cincinnati Tool Cincinnati. 
Smith Co., H. pb” ‘Plantsville. Ct. 


Chisels & Gorge’; Foveine 
White Co., L. &I Buffalo, N.Y. 


Choppers, 
Enterprise Mt Go, of Pa., Phila. 
Jacobs Bros. C. 
Landers, Frary & Clark, New Brit- 


ain, Ct. 
Sargent & Co., New Haven, Ct. 


Churnsa 
Glass. Seaneh, Power 
ag Churn Mfg. Co., St. 


Mo, 
aeaee *& Burn Mfg. Co., Chicago. 


Chutes, Coal and Wood 
“oo Chain Co, Bagport, Ot. | “Majestic Oo., Huntingdon, Ind. 
Niagara Falls Metal Stpg. Wks., 
Niagara Falls, N. Y. - Cla 


Francis-Rand®Co., Cleveland. 


2 Breke Lining 
Advance Auto Access. Corp.,Chicago. | Cart 


Cartridges 
See Ammunition 


- 


neem aser-hestont sts tee nares mee ehtieminetitie 


Carey Co., Philip, Cincinnati. 

General Asbestos & ubber Oo., 
Charleston, S. C, 

Gibson Co., Indianapolis, Ind. 

Grossman Mfg. Co., Eimil, Bklyn. 

Johns-Manville eth” Hg x. e 

Raybestos Co., Bridgeport, Ct. 

Service Motor Supply Co., Chicago. 

Thermoid Rub. Co., Trenton, N. J. 
Transmission 

Advance Auto Access. Corp., Chicago. 


Brazsers, Gasoline 


Ashton Mfg. Co., Newark, N. J. 
Clayton & Lambert Mfg. Co., De- 
troit, Mich. 


Brooms 


Lee Broom & Duster Co., Lincoln, 


Neb. 
Osborn Mfg. Co., Cleveland, O. 


Bessben 


Mfg. Co., Cleveland. o. 
Whiting & Adams Co., Boston 


File 
Nicholson File Co., Providence, 
R. 1. 
Buckets 
Wel 
Hoyt Pump Co., Stamford, Ct. 
Cordley & Hayes, New York. 





J 
Wagner Mfg. Co., Cedar Falls, Ia. 


Cases 


Bolt and Screw 

American Bolt & Screw Case ‘o. 
Dayton. O. 

Duluth Show ote, Co., Duluth. 

Heller & Co., Montpelier, 0. 

Warren Mfg. dy z. . Chicago. 
Revolving 

American Bolt & Screw Case Co., 
Dayton, O. 


Cash Registers 
National Cash Reg. Co., Dayton, O. 


Casseroles 
Guernsey Earthenware Co., Cam- 
bridge, Ct. 
Landers, Frary & Clark, New Brit- 
ain, Ct. 


Casters 
Furniture and Truck 
Clark Co., Windsor Locks, Ct. 
Faultless Caster Co., Evansville, 


Ind. 
—,. Mfg. Co., Poughkeepsie, 
Schenck Co., B., Meriden, Ct. 


Universal Red & Fadry. Co., 
Newark, N. J. 





Dog Lead 
Cleveland Gal. Wks. Co., Cleveland. 
Niagara Falls Metal Stpg. Wks., 
aoe, Falls, N. Y. 
Fende 
sussenners Chain Co., Bdgport, Ct. 
Halter and Harness 
American Chain Co., Bdgport, Ct. 
Br‘dgeport Chain Co., Bdgport, Ct. 
— Gal. Wks. Co., Cleve- 


oO. 
Niagara Falls ss en Stpg. Wks., 
Niagara Falls, N. 
Heel and fearack 
American Chain Co., Bdgport, Ct. 
BrHewport Chain Co., Bdgport, Ct. 


American Chain Co., Bdgport, Ct. 

a Steel & Wire Co.. Chi- 
cago, Il. 

Corbin Screw Corp., New Britain, 


Smith & Egge Mfg. Co., Bdgport, Ct. 


e 
American Chain Co., Bdgport, Ct. 
Bridgeport Chain Co., Bdgport, Ct. 
Hatheway Mfg. Co., Bdgport, Ct. 
Niagara Falls Metal Stpg. Wks., 

ral Falls, N. Y. 

ict 

American Chain Co., Bdgport, Ct 
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mps 

Cincinnati Tool Co., Cincinnati. 

Hammer & Co., Branford, Ct. 

Williams & Co., J. H., Brooklyn. 
Hay Rac 

Myers & Bro., F. E., Ashland, 0. 


ose 
Morgan Mfg. >. — port, R. 1. 
Sherman a .. H. B., Battle 
Creek, Mich 
Yerdon, William, Fort Plain, N. Y. 


Clea 
Ghatition & Sons, J., N. Y. C. 
White Co., L. & I. J., Buffalo, N.Y. 
Climbers, Linemen’s 
lein, Mathias & Sons, Chicago, III. 
Smith Co., H. D.. Plantsville, Ct. 


Clippers 
Bolt 
Porter, H. K., Everett, Mass 
ey Mfg. Co., Somerville, Mass. 
Amer. Shearer Mfg. Co., Nashua. 
Chicago Flex. Shaft Co., Chicago. 
Tollet 
Amer. Shearer Mfg. Co., Nashua. 
Co., H. C., Ansonia, Ct. 


Cook 
Wire Rivet 
Roberts Mfg. Co.. Somerville, Mass. 
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Composed of: 
1 Quick Goerk Ad Card 19” = 9” 


as 


Scythes, Grass Hooks, Corn Hooks, Corn Knives, Hay 
Knives, Bread Knives, etc. 


NORTH WAYNE TOOL CO., Hallowell, Maine 
SALES OFFICE: 1409 Ford Building, Detroit, Mich. 


A Profitable 
Hose Mender 


Basic patents of which belong 
to us exclusively 


You can see from its construction that this hose 
mender makes a permanent union quickly. The 
kind of goods that makes customers and holds them. 
Made in all diameters. 


Get our catalogs on Hose Couplers and Lawn 
Sprinklers. There’s profit in it. 


STUBER & KUCK CO., 


New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bidg., Wm. P.. Horn, Mgr. 


Peoria, IIl. 








Easy Emptying Grass Catchers 
and Detachable Hose Reels 


ARE STANDARD HARDWARE ARTICLES 
SOLD THE WORLD OVER 


Your stock is not complete without them 


THE SPECIALTY MFG. CO., St. Paul, Minn. 


Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


All other manufacturers now make Ball-Beag- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 








T may seem impossible that wire 
| could: be shaped like the human 

hand, but if you could see our 
“Pennsylvania Fruit Picker” it would 
prove to you that this Picker is so 
much like the Human Hand that it 
shows at once the utility of the arti- 
cle. As a Fruit Picker it has no 
equal. It is made of heavy Wire and 
Galvanized after made, and can be 
easily adjusted to any pole. 
THD LOW PRICE AT WHICH IT IS 
SOLD brings it within reach of those 
who have little fruit to gather, as well 
as those who have large quantities. 


PRICE PER DOZEN, $3.00 
It will gather Apples, Peaches, Pears, etc. 
MANUFACTURED ONLY BY 





Edward Darby & Sons Company, Inc. 
245 Arch Street PHILADELPHIA, PA. 


Genuine NEY Haying Tools 


STANDARD FOR FORTY YEARS 
THE COMPLETE LINE WRITE FOR CATALOGUE 


THE NEY MFG. CO. Canton, Ohio 








} ) 
i Bialersltiets > Re st 


WI RE 


PEARL 3; 


is non-rusting, alee not require re 
] ° : }] | 

revbetete’ and 1s practically indes 

fructible Copper colored wires 1n 

ivages Tetaelaia’ if our re 


yuarantees it 


The Gilbert & Bennett Manufacturing Co. 








Give Them 
the Saving 


Paint customers want reliable yet 
economical brands. 

Give them Hilo Flat Finish for interior 
woodwork and furniture. It spreads 
out 80% farther than others of its kind. 
We'll be glad to prove it to you 


Moller & Schumann Co. 
Marcy and Flushing Avenues 


BROOKLYN, N. Y. 























266 HARDWARE AGE June 21, 1917 
(lips, Paper Cort fener *, , -— Desesing Pipes ane me 7“, 

Cook Co., H. C.. A { reade m. + Freeport, le e Barnett 5 Phila., Pa, 
Parker Wire Goods to Widen Parker, Chas., Co., Meriden, Ct. Dixon Crucible Co., Jow., Jersey ta File Works. Phila, Pa! 
Maun. Bmith & Hemenway Co,, N. Y. O, City, N. J. Yisston & Sons, Hen Phils 

Hose Williamson Wire Nov. Co. Newark, ean? od be Pitiadets: hia. 
Hill-Smith Metal Gds, Co., Boston, N. d, Drills hee mae Co,, Providence, 

. Corn Huskers, Hooks & Pina “hbr 
Clocks Estate of RK, F.’ Clark, Chicago. Cope znatt On.. Gonentet, Mens. | SE ME SS. Mchbore, 


Sessions Clock Co., 
Western Clock Mfg. 


Forestville, Ct. 
Co., La Balle, 


Cloth Novelties 
‘Troy Carriage Sun Shade Co., Troy, 
Oblo, 


Clothes Dryers 


Hill Clothes Dryer Co., Worcester, 
Maas. 


Clothes Hangers 
Taplin Mfg. Co., New Britain, Ct. 


Cont Chates 
Gifford-Wood Co., Hudson, N. Y. 
lloyt Pump Co,, Stamford, Ct, 


Coaster Brakes 


Corbin Screw Corp.. New Britain, 
t 


Consters, Toy 


Huttington Wheel Co., Burlington, 


la. 
Kangaroo Mfg. 


Cobbler Outfits 
Arcade Mfg. Co., yresport. I. 
Koot-Heath Mfg. Co.. Plymouth, O. 
Backs, Louls, Newark, N. J. 


Coffee Milla 
Arcade Mfg. Co,, Freeport, 
Enterprise . Co. of Pa., 
Parker Co., Chan., Meriden, 


Ogie Rolled Screw Stock 
McCalla ©o., Harold, Phila., 


Cold Rolled Steel 
Acme Steel Goods pooee Cateage, Ii. 
Griftin Mfg. Co,, Erie, 
McCalla Co., Harold, Phite., Pa. 
Stanley Wks., New ‘Britain, ct. 


petpee 
Union Hdwe. Co., Torrington, Ct, 


Meta! Ornament 
Stimpson, Ed. B., Brooklyn, N. Y. 


Co., Chicago, 


mM, 
Phila. 
cL 


Compasses 






‘Taylor Instrument Companies, 

Rochester, N. Y, 

Compounds 

Antl-Freezing 
Gibson Co., Indianapolis. 
Northwestern Chem. Oo., Marietta,O. 
Service Motor Sup: . Chicago. 
Van Cleef sg cage, Lil, 

Carben 
Gibson Co., Indiana 
Northwestern Chem. x Marietta. 0. 
Service Motor ag Co., _— 
Van Cleef Bros 

Cleansin 
American Products Co,., Buffalo, 
Durkee- Co., Minneapolis. 
North rn Chem. Co., Marietta,O. 
Vap Brog., Chicago, Il. 
Ww ist es ston, 

r jeanin 
‘on Krinneapotts 

Gibson m Coin bo. 
Northw 0. Marietta,O. 
Service Boney, Go. - Chicago, 
Van C = cago, Ill, 


re 
Firestone Th “ 
Goodrich Co., 
Locktite Pate 
New Era 


ap &- Co., - Akron, oO. 
oO. 


Co., ose Mich, 
8 ine & Specialty Co., 


ros., Chicage Ill. 
Vaive onee"4, 
Carborundum Co. oe Falls. 
Marvel Ace. Mfg. Cleveland, 
Van Cleef Bros., Gicagen ll I. 


Compression Bibb 
Sherman Mfg. Co., H 
Creek, Mich, 


Cooking Utensils 
See Ware 


B.. Battle 


Coolers 
Wa 


Cordiey & Hayes, New York. 


Cord 
Picture Wire 
Tageer & Stanton Oo., Norwich, 


ct. 
Weight Wire Co.. 


Sash 

Sliver Lake Co., Newtonville, Mass. 
Estes Mills Co., Fall River, Mass. 
Morton, Thos., New York City. 
Samson Cordage Works, Boston. 


CapmntS 
bian Rope Co., Auburn, N. Y. 
Estes Mills Co.. Fall River, Mass. 


Laughlin Co.. Thos., Portland. Me. 

Plymouth Cordage ‘o., North 
Plymouth, Mass. 

Rugg & Oo., T., Newark, 0. 

Samson Cordage Works, Boston. 

Silver Lake Co., Newtonville. Mass. 

Whitlock Cordage Co., N. Y. C. 


Corks 
Armstrong Cork Co., Pittsburgh. 


Worcester, Mass. 





Cotter Pins, Spring 


Whitman & Barnes Mfg. Oo., 
Akron, 
Cotton, Waat 
Kates Mills, Fall River, Mass. 
Royal Mfg. Co., Rahway, N. J. 
Coupling, plese 
Nelson, Peoria, Ill. 
Sherman Mi Co, H. B., Battle 
ree 


Stuber & Kuck, Peoria Ti. 
Yerdon, William, Fort Plain, N. Y. 


Covers, Radiator 
Cincinnati Auto Spec. Co., Cin 
cinnat, 


Cray 
Dixon "Cructble Co., Joseph, Jersey 
City, N. J. 


Cultivators 
Gilson Co., J. 
ton, Wis. 


Cups 
Bird Seed 
Marion Glass ©o,, Shinnston, 


a. 

Grease and Oll 
Bowen Mfg. Co., Auburn, N. Y. 
Hill-Smith Metal Gds. Co., Boston. 
Merchant & Evans Co., Phila. 
Sherman Mfg. Co., H. B., Battle 

Creek, Mich, 


B., Pt. Washing- 


w. 


aper 
Cordley & Hayes, New York. 


Curbs, Well 
Hoyt Pump Co., Stamford, Ct. 


Curtains, Auto Windows 
Cincinnati Auto Spec. Co., 
ecinnati, 


Cin- 


Cc wsetdous 
Mer .. Sheboygan, Wis. 
c & Wayes, New York, 


Cc aa 
Butler Bros,, Chicago, Il, 
Chatillon & Sons, John, N, 
Jacobs Bros, Co., Inc., N. Y¥. 
Landers, Frary & Clark, 
Britain, Ct. 
Murphy's Sons Co,., R., Ayer, Mass. 
Parker Co., Chas., Meriden, Ct. 
Shapleigh Hdw, Co., St. Louis. Mo. 
—_. Biddle Hdwe. Co., Phila. 


Iver Plated 
Co., Giesiten, Ct. 


Y. C, 


New 


International Sil. 


nders, Frary & lark New 
Britain, Ot. 
Oneida Comm., Ltd., Oneida, N. Y. 
Cutters 
Bolt 
Greenfield Tap & Die Corp., Green- 
fleld, Maas. 


Smith & Hemenway Co, N. ¥. ©. 
Electric Bt: 

Porter, H. . Everett. Mass. 
Glass 

Fletcher Terry Co., Forestville, Ct. 

Smith & Hemenway Co., N. Y. C. 
Storage Battery 

Porter, H. K., Everett, Mass. 


Cyindern, Pam 
Myers & Bro., F. *».. Ashland, 9. 


Dampers, Pipe 
Arcade Mfg. Co., Freeport, Ill. 
Stover Mfg. Co., Freeport, Il. 


Dashes and Fenders, Car- 


riage 
McKinnon Dash Co., Buffalo, N. Y. 
Devices for Window Venti- 

ating 
Stanley Works, New Britain, Ct. 


Dies, Sheet Metal Working 
Swaine Mfg. Co., Fred J., St. Louis. 


Dimmers 
Headlight 
Corning Glass Wks., Corning, N. Y. 
Gibson Co., Indianapolis. 
Service Motor Supply Co., Chicago. 
Warner-Lenz Co., Chicago. 


Doors 


re 
Allith-Prouty Co., Danville, Tl. 
Merchant & Evans 
Richards-Wilcox Mfg. Co.. 


Russell & Erwin Mfg. Co., 


Britain, Ct 
Stanley Works. New Britain. Ct. 
Indianapolis. 


Vonnegut Hdwe. Co., 
creen 
Chicago Spring Butt Co., Chicago. 


Drapery Hardware 
Berbecker & Rowland Mfg. Co., 
Waterville, Ct. 


Drawing Materials 
Dietzgen. Engene Co., Chicago, Tl. 
Dixon Ceuciite Co., Jos., Jersey 
City, N. 
Keuffel & ae Co., Hoboken, N. J. 
Lufkin Rule Co., Saginaw, Mich. 


a. 
Aurora, 


New 





Goodell-Pratt Co., Greenfield, Mass 


Electric 

Black & Decker Mfg. Co., Balti- 
more, 

Cincinnati Tool Co., Cincinnati, 


Hand, Breast and Bench 
Goodell-Pratt Co., Greenfleld, Mass, 
North Bros, Mfg. Co., Philadelphia. 
Stanley Kule & Level Co., New 

Britain, Ct, 

Syracuse Twist Drill Co., Syracuse. 


Dry Cleaner 
Carter Paint Co., 


Damb-Watiters 
Energy Elevator Phila., Pa, 
Sedgwick Mach, Works, New York 
Sidney Blev, Mfg. Co., Sidney, 0. 


Dynamite 
u Pont De Nemours & Co., B. I 
Wilmington, 
aye ules Powder’ Co., Websites, 


Liberty, Ind. 


Earthenware 
See Ware 


Edgers 
awn 
importal Bit & Snap ©o., Racine, 
is. 


Kae Beaters 
‘Taplin Mfg. Co.« New Britain, Ct. 


Elastic Cement 
Carter Paint Co. . Liberty, Ind. 


Electrical Sueqie 
Economy Fuse & Mfg. Co., Chicago. 


Elevators 
Energy Elevator Co., rusia. oa, ie 
Gifford-Wood Co., Hudson, 'N. Y.; 
Sedgwick Machine | ag R "WN. . 
Sidney Bliev. Mfg. Co., Sidney, QO. 


Emery Cloth 
Baeder, Adamson & Co., Phila,, Pa. 
o> Sandpaper Co., Williamsport, 


Enameled Ware 
See Ware 


Enamels 
Acme White Lead & Color Wks., 
Detroit, Mich. 
Boston Varnish Co., Boston, Mass. 
Devoe & Raynolds Co., N. Y. C. 
Durkee-Atwood Co., Minneapolis, 
Harrison Inc,, Philadelphia, 
Martin-Senour Co., Chicago, M11. 
Moller & Schumann Co., Brooklyn. 
Pratt & Lambert, Inc.. Buffalo. 
Wilhelm Co., A., Reading, Pa. 


Meporeteere Spark a fad 
Speco Mfg. 00. N. ¥. 


Bettnayishers, Fire 
Childs Co., O. J., Utica, N. Y. 
—~ Manville Co.. New York. 

ughlin Co., Thos., Portland, Me. 
Nov! thwestern Chem. Co., Marietta,O 
Nu-Ex Fire App. Co., 


Columbus, O. 
e Protectors 
illson & Co., Reading, Pa. 


Brelot, Brass, Copper and 
Stee 
Stimpson, Ed. B., Brooklyn, N. Y. 


Fans, Electric 
Gilbert Co., A. C., New Haven, Ct. 
Fasteners 
Corrugated 
Acme eos b a § Ce, 


Cary M Works lo ‘ooklyn, 
a ‘ ae Pokey Britain, Ct, 


heme “Steel Goods Co., Chicago, Tl. 
Ham 
Metal 


ame 
Niagara Falls 
} drag Niagara Falls, 


ap 
oumene, Ed. , Brooklyn, N. Y. 
Storm, Sash ‘and Screen 
Phenix Mfg. Co., Milwaukee, Wis. 
Stanley Works, New Britain, Ct. 


Window 
Allith-Prouty Co., Danville. Ill. 
— _ Lock Co., New Brit- 
ain. 
Griffin Mfg. Company, Erie, Pa. 
Stanley Works, New Britain, Ct. 


Chicago, 111. 
N. Y: 


Stamping 
« Be 


Faucets 
Cordley & Hayes, New York. 
Sommer Faucet Co., Newark, N. J. 


Fences 
Iron and Steel 
Ludlow-Saylor Wire Co., Louis. 
Stewart Iron Works Co., Cincinnati, 


ire 
Amer. Steel «& eg Co., Chicago 
Cyclone Fence .. Waukegan, “hn. 
N. J. Wire Cloth Co.. Trenton, N. J. 
Northwestern Barb Wire Co., Ster- 
ling, I 
Wright Wire Co., Worcester, Mass. 


Fence Posts 
See Posta, 


SEE ALPHABETICAL INDEX—PAGE 282 





Fillets, Wood and Leather 
Cleveland Galv, Wks., Cleveland, 


Fir 
Gute. "Patent , Wiseorme Mfg. 
Hartford, 
Hamilton & ‘ie, Plymouth, Mich 
Iver Johnson's Arwrs & Cycle Wk... 
Fitchburg, Mawes. 
U. M. C. 


Remi on Arms 
Supplee-Biddle Hdwe. o., Phila. 
Winchester Repeating Arms Cs., 
New ae Ot. 


"Gasoline and Kerosene 
Ashton i Oe. La a N 


Cla Mfg. 
Detroit. Mic . 


Fishing Tackle 
Baker, Murray & Imbrie, N. Y. © 
Supplee-Biddle Hdwe, Co., Phils 


Co., 


Co. 


J. 
Co., 


Fixtures 
Bathroom 
American Ring Co., Pistosbery et 
Parker aE s., Meriden, Ct 
Firepla 


Stover wits, 0 "o. Freeport, 1. 
ho 


Duluth ‘Show Case Co., Duluth. 
Heller & Co., W. C., Mont Her, 0. 
Warren Mfg. Co., J. D., Chicago. 


Lightin 
as Machine Cv., 


American Albert 
Lea, Mino, 


Flashlights 

Amer. Carbon & Battery ©o., KE. 
St. Louis, o 

Amer. Ever-Ready Wks., L. I. 
City, N. Y¥. 

Beacon Elec, Works, N. 

Novo Mfg. Co., New York. 

Usona M . C0. New York City. 


Flatware 
Sliver Plated 
International Sil, Co., Meriden, Ct 
Frary & Clark, New 


in, Ct. 
Oneida Comm., Ltd., Oneida, N. Y. 


poring, 
Chicago Spring Butt Co., Chicago. 
wey Swasters 
Mfg. Co., New Britain, Ct. 
Se. Mig. Co., Cleveland, O. 
Fly Trap 
Darby & vaene Co., Phi 
Ludlow-Saylor Wire oe “gt. Louis. 
a 4 & ign Gas Globe Co., Colum- 
Btuber & Kuck Co., Peoria, Ill. 
Frames 
Hack Saws 
Smith & Hemenwa ‘tig A N. Y. 
Union Hdwe. Co., orrington, Ct. 


Free Air Service Stations 
Black & Decker Mfg. Co., Balti- 


more, 
Lipman Air Appl. Co., Beloit, Wis. 
ata Ice Cream 


Dazey Churn & Mfg. 
_ Mo, 


North "Tres. Mfg. Co., Philadelphia. 
Power 


owe 
North Bros. Mfg. Co., Philadelphia. 


Funnels 
Laughlin Co., Thos., Portland, Me. 


ype 


Cc. 


Co., St. 


my Fuse & Mfg. Co., Chicago. 
io ickford Co., Simsbury, Ct. 


Coleone. Ware 
See Wa 


Gasege seninntis 
Allit! Ke  * a Danville, Il. 
Coburn Troll Mfg. 

Holyoke, aes.” 
Griffin Mfg. Co., Erie, Pa. 
Hunt, Helm, Ferris & Co., Har- 
vard, Il. 
McKinney Mfg. Co., Pittsburgh. 
National Mfg. Co., ‘Sterling, In. 
wr -Wileox Mfg. Co., Aurora, 


Shelby Ouieg Hinge Co.. Shelby, O. 
Stanley Works, New Britain, Ct. 


Garnet Paper Cloth 


Co., 


Baeder, Adamson & Co., Phila. 
Carborundum Co., Niagara Falls. 
United States Sand Paper Co., 
Williamsport, Pa. 
Gas Globes 
Wire 
Safety Wire Gas Globe Co., Co- 
lumbus, O. 
Gas Engines 
Sharples Separator Co., West 
Chester, Pa. 
Gactrets, Cork 
rmstrong Cork Co., Pittsburgh. 
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The Storm King 
Lantern 


WIND AND RAIN PROOF 
250 Candle Power 


t 
8 
Hl 
4 


ite 
i 


f 
z 
i 
§ 


cannot ¢ 


i 
ch 
i ill 


eighs 3% 
and is 14 inches high. Put up in e 
cartons. A — will be eons on 1 
to any rated dea Cotes @ coeate te 
day. or send for Ran 


National Stamping & Electric Works 
416 S. Clinton Street, Chicago 





Perfect Clinching 
Hose Coupling 


Ee 


Brass Body and Galvanized Steel Clamps. 
Complete in one article. The Lowest Priced 
Quality Coupling on the Market. Also fur- 
nished in all brass. It makes a Strong, Tight 
Job—as Neat as a Factory Inserted Coupling. 
~ oy Clamp Construction Prevents Cutting 
of the Hose 


Send for Catalogue of Hose Accessories. 


R. NELSON, PEORIA, ILL. 


Exclusive Licensee Under Patents. 




















Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 














You Get the Biggest Return 


in all the — cloneete of Hose 
Service when you buy ‘“‘YERDON’S”’ 
CAST BRASS OSE BANDS. 

Made of a Special RUST-PROOF, 
composition metal, exceptionally 
strong and durable, "they hold the 
hose firmly with a double, all-round 

‘‘grip’’ assuring a permanently ~~ 
connection. They can used 

tedly and will be right on the 
job doing Efficient work long after 
others are scrapped and Eee. 

ALL sizes for hose wa 
to the largest Suction ose. heat 
satisfactory on automobile hose con- 
nections. Made in Fort Plain, U. 8. 

Used everywhere. Unequalled by 


We solicit your stock orders. If 
you don’t know them write for sam- 
ples. Both Home and Foreign trade 
supplied. 


WILLIAM YERDON 
FORT PLAIN, N. Y. 





BOX 102 


SJUVUUACCHEUAOAELAOOSSUOUOGSUOAOGEDOOOOUOOOOGEOUOOGEEOAOCOOOOCOEOOOOEOOOOOOH LS 


DIETZGEN 


MEASURING 
TAPES 


are a guaranteed product— 

backed by a quality firm. 
Your trade will value the 
Simplified-Reading Feature. 

Send for Tape Catalog “‘H’’ 





Eugene Dietzgen Co. 


Manufacturers 


Chicago 
EEE 


New Orleans 
Pittsburgh 
Philadelphia 





SAUUUREEEUCHUERCUUUUOUCRERROEEUGUGUURORUUEREUREROUOUUEEOEEELE 


PUT 











Corrugated 
Joint Fasteners 


The keen saw toothed 
edge means a quick job 
—and solid joint. The 
finish is of the well- 
known “Acme Quality.” 

Write for samples and 
prices. 


ACME STEEL GOODS COMPANY 


2840 ARCHER AVB., OHICAGO 
New York City San Francisco 





% x 5 Divergent Saw Edge 





Atlanta, Ga. Montreal, Quebec 

















“RED DEVIL” TOOLS | 


—stepping stones to the pillars of success. 


Glass Cutters 
Auger Bits 
Pliers 


Hack Saws 
Serewdrivers 
Nail Pallers 
Wrenches Nippers 
Snips , Pincers 


Stocked by the most progressive dealers and job- 
bers everywhere. 


SMITH & HEMENWAY CO., INC. 
98 Coit Street, Irvington, N. J. 








ere) for ite full name 


Russell Jennings 


stampe yn the round of ot 


pkeias Bits 


riginal double twist auger bit, pa 


Mr. Ru: 


sell Jennings in 1855 


Russell Jennings Mf 
Chester, van. 








268 


HARDWARE AGE 





June 21, 1917 





Gates, Farm 
iron and Steel 
Amer. Steel & Wire Co., oe 
tycione Fence Co., Waukegan, Lil, 
Stewart iron Works, Cincituac, Vv. 
Wright Wire Co., Worcester, Mass, 


Gauges 
Mechanical 
Brown «& — Mfg. Vo., Provi- 
dence, RK. 
Chapin- Stephen Co., Pine Mead- 


ow, 
Greenfield Tap & Die Corp., Green- 


field, Mass. 

Peck, Stow & Wilcox Co., Cleve- 
land, O. 

Stanley Rule & Level Co., New 
Britain, Ct. 

Starrett Co., L. 8., Athol, Mass, 
Tire 


Allen Auto Spec. Co., N. ¥. ©. 
Improved Gauge Mfg. Co., Syracuse, 
R. X. 


Glass Boards 
Lufkin Kule Co., 


Glass Cuatters 
Fletcher Terry Co. 


Saginaw, Mich, 


Glinsas Novelties 
Eagle Giass & Mfg. 
burg, W. Va. 
Marion Giass Coe., 

Va. 


Glassware 
See Ware 


Glue 
Baeder, Adamson & Co., 
Ferdinand & Co., 

Waterproof 
Ferdinand & Co., L. 


Goggles 
Gibson Co., 
Auto 
Chicago Eye Shield Co., Chicago. 
Willson & Co., Reading, Pa. 

Welding 
Chicage Eye 


Wells- 
w. 


Co., 


Shinnston, 


Phila.. Pa. 
+» Boston. 


W., Boston. 


Indianapolis. 


Shield Co., Chicago, 
Gong 
Hit ‘Brees Co., 


ton, 


N. N., East Hamp- 


Graphite 
Dixon » tgs ible Co., 
City. 
Van Fiect Bros. .. Chicago, Ill, 


Jos., Jersey 


Grass Catchers 
Phila. Lawn Mower Co., Phila. 
Richards Wilcox Mfg. Co., Aurora, 
Specialty Mfg. Co., St. Paul, Minn. 
Grease 
Crew Levick Co., Philadelvhia, Pa 
Dixon ¢ as Co., Joseph, Jersey 
City. 


Durkee- Apeast Co., Minneapolis. 


Harris Oil Co., Providence, R. 1 

Vacuum Oil Co., N. ¥. C. 
Grease Guns 

Gibson Co., Indianapolis 

Haney & Co., Hastings, Nebr. 

Service Motor Supply Co., Chicago. 


Townsend & Co., Orange, N. J 


Grinders 
Foot and Hand Power 
American a Mfg. Co., Mil- 
waukee, 
Carborundum So.. Niagara Falls. 
—_ Grinder Mfg. Co., Milwau- 
Wis. 
Richards. Wilcox Mfg. Co.. Aurora, 
Star Specialty Co., Chiengo, 1! 


Son Co., Greenfield, Mass. 
R. L 


Wells & 
Valve 
M-B. Tool Co., 


Grindstones 
American Grinder 
waukee, fis. 
Carborundum Co,, Niagara Falls. 
Cleveland Stone Co., Cleveland, O. 
micnards-Wilcox Mfg. Co., Aurora, 
Il. 


Providence, 


Mfg. Co., Mil- 


Grist Mills 
Root-Heath Mfg. Co., Plymouth, O. 


Grommets, Brass, Copper 
an 
Stimpson, Ed. B., Brooklyn, N. ¥. 
Guards 
or 
Superior Spring Hinge Co., Chi- 
cago, Il. 


Drawer 
imperial Brass Mfg. Co., Chicago. 
ylight 


Cyclone Fence Co., Waukegan Ill. 


Snow and Ice 
Berger Bros. Co., Philadelphia, Pa. 


Tree and Flower Bed 
Cyclone Fence Co., Waukegan, Il. 
Ludlow-Saylor Wire np uis, 
Stewart Iron Works. Cincinnati, oO. 


Wright Wire Co., Worcester, Mass. 
indow 
Cyclone Fence Co., 
Ludlow-Saylor Co., 
Wright Wire Co., FB 


Guns and Rifles 
Baker, Murray & Imbrie, N. Y. C. 
Hamilton & Son, Plymouth, Mich. 
Iver Johnson's Arms & Cycle Wks.,. 

Fitchburg, Mass. 


wemees. Th. 
Mass. 


Parker Co., Chas., Meriden, Ct. 

Remington Arms U. M. C. Co., 

Winchester Repeating Arms Co., 
New Haven, 














Automatic Rapid Fire 
Colt’s Patent Firearms Mfg. Co., 

Hartfora, Ct. 

Shot 


Parker Co., Chas., Meriden, Ct. 
Remington Arms U. M. C. Co., 
N. ¥. C. 
Halters 
Rope 
Rugg & Co., E. T., Newark, O, 
Hammers 


Billings & Spencer Co., Htford, Ct. 

Buftum Tool Co., Louisiana, Mo, 

Maydole Hammer Co., David, Nor- 
wich, N. Y. 

a Stow & Wilcox Co., Cleve- 


0. 

Smith ‘Co., H. D., Plantsville, Ct. 

White Co., L. & I. J., Buffalo, N.Y. 
Copper 


e 
Stanley Rule & Level Co., New 


Trow & Holden — . Barre, Vt. 
Magnet and Tack 
Robertson, Arthur R., Boston. 


Hammocks 
Excelsior Bag & Mfg. Co., 
Troy, N. ¥. 


Inc., 
Mandcaffs 
Peerless Handcuff Co., Springfield, 


ass, 
Union Hardware Co., Torrington, Ct. 


Handles 
Cork 
Armstrong Cork Co., Pittsburgh. 
Tool 
Atkins & Co., E. C., Indianapolis. 
Berger Bros. Co., Philadelphia, 2a. 
Grover File Co., Nashua, N. H. 
Nicholson File Co., Providence, R.1. 


Piqua Handle & Mfg. Co., Piqua, 0. 
Hangers 
Barn and House Door 
Allith-Prouty Co.. Danville. Ii 
Chicago Spring Butt Co., Chicayyu. 


Coburn ‘Trolley Track Mfg. Co., 
Holyoke, Mass. 

Grittin Mfg. Co., Erie, Pa. 

Hiunt, Helm, Ferris & Co., Har- 


vard, Ill, 
McKinney Mfg. Co., Pittsburgh, Pa. 
Myers & Bro., F. E., Ashland, O. 
National Mfg. Co., Sterling, 111, 
Ney Mfg. Co., Canton, O. 
Richards-Wilcox Mfg. Co., 


Cedar Falls, Ia. 


Pa. 


Aurora, 


Wagner Mfg. Co., 
Eaves Trough 

Teerger Bros. Co., 
Garage Door 

Coburn Trolley 
Holyoke, Mass 

Richards-Wilcox “Mfg. Co., 
Ill. 


Storm Window and Screen 
Allith-Prouty Co., Danville, Ill. 
Fernald Mfg. Co., Northeast, Pa. 
National Mfg. Co., Sterling. Il. 
Phenix Mfg. Co., Milwaukee, Wis. 
Stanley Wks., New Britain, Ct. 


Philadelphia, 
Track Mfg. Co., 


Aurora, 


Harness and Saddlery 
Coverts Saddlery Wks., Interlaken, 
N. ¥ 


Rugg & Co., E. 
Shapleigh eiente Co., 
Worthington, Geo., Cleveland, 


Newark, O. 
St. Louis. 
oO. 


Hasps, Safety, Hinge, Hook 
Allith-Prouty Co., Danville, Il. 
Corbin Cabinet Lock Co., New Brit- 

ain Ct. 
Griffin Mfg. Company, Erie, Pa. 
McKinney Mfg. Co., Pittsburgb, Pa. 
Stanley Works, New Britain, Ct. 


Hatchets 
Arcade Mfg. Co., Freeport, Il. 
— Norton Mfg. Co., Geneva, 
i 


Peck, Stow & Wilcox Mfg. Co., 


Cleveland, 
Co., St. Louis, Mo. 


Shapleigh Hdw. 
Smith Co., H. D., Plantsville, Ct. 


Hay Unloaders 
Myers & Bro., F. E., Ashland, O. 


aero al 

Chicago Plex. Shaft Co., Chicago. 
Electric 

American Electrical Heater Oo., 
Detroit, Mich. 

Landers, Frary & Clark, New 
Britain, Ct. 
an 

a Helm, Ferris & Co., Harvard, 
ll. 


High Pressure Covering 
Armstrong Cork Co., Pittsburgh. 


Hinges 
Box and Trunk 
Corbin Cabinet Lock Co., New Brit- 


ain, Ct. 
McKinney Mfg. Co., Pittsburgh, Pa. 
Stanley Works. New Britain, . 
— Ed. B., Brooklyn, N. Y. 


oor 
Allith-Prouty Co., Danville, Il. 


Arcade Mfg. Co., at ag Til. 
VWommer Bros., Brooklyn, N. Y. 
Chicago Spring Butt Co., Chicago. 
Cerhin, P. & F., New Britain, Ct. 
Griffin Mfg. Co., Erie, Pa. 
Lawson Mfg. Co., Chicago. 


McKinney 


National Mfg. Co., Sterling, IN. 


SEE ALPHABETICA'. 


tg. Co., Pittsburgh, Pa. 


a = & Erwin Mfg. Co., New 


B t. 
Shelby wowing Hinge Co. ve Shelby, O. 
Soss Mfg. Co., Brookl, 

Stanley Works, New ritain, Ct. 
Stover Mig. Co., Freeport, Ill. 

ic - vege Spring Hinge Co., ‘Sterling, 


Allith-Prouty Co., Danville, Ill. 
Bommer Bros., Brooklyn, N. Y¥. 
Champion hidw. Co., Geneva, 0. 
ae Spring Butt Co., Chicago. 
Corbin, P. -» New Britain, Ct. 
Lawson Mts. Co. Chicago, Lil. 
Russell & Erwin Mfg. Co., 
Britain, Ct. 
Shelby Spring Hinge Co., Shelby, O. 
Stanley Works, New Britain, Ct. 
Garage 
McKinney Mfg. Co., Pittsburgh, Pa. 
Stanley Works. New Britain, Ct, 
Stover Mfg. Co., Freeport, Ll, 
Invisibie 
Soss Mfg. Co., Bkiyn, N. ¥. 
Pivot 
Bommer Bros., Brooklyn, N. ¥ 
Lawson Mfg. Co., Cuscane, nl 
Screen and Wind 
Allith-Prouty Co., Danville, Til, 
Arcade Mfg. Co., Freeport, Ill. 
Bommer Bros., Brooklyn, Ke 
Champion Hdwe. Co., Geneva 
Chicago wa ee Butt Co., Chicago. 
Corbin, P New Britain, Ct. 
Griffin Mfg. Company, Erie, Pa. 
Lawson Mfg. Co., Chicago, Ill. 


New 


McKinney Mfg. Co., Pittsburgh, Pa. 

National Mfg. Co., Sterling, Ill. 

Russell & Srwin Mfg. Co., New 
Britain, Ct. 

Shelby Spring Hinge Co., Shelby, O. 

Stanley Works, New Britain, Ct. 

Stover Mfg. Co., Freeport, Ill, 


as rior Spring ‘Hinge Co., Chicago. 
trap and T 
Griffin Mfg. Commeny, Erie, Pa. 
McKinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling, Ill. 
Stanley Works, New Britain, Ct. 
Surface Floor 
Allith-Prouty Co., Danville, I. 
Bommer Bros., Brooklyn. 
Champion Hdwe,. Co., Geneva, 
Chicago Spring Butt Co, 
Corbin, P. & F., New Britain, ct. 
Lawson Mfg. Co., Chicago, Ul, 
National Mfg. Co., Sterling, Ill. 
Shelby Spring Hinge Co., Shelby, O. 
Superior Spring Hinge Co., Chicago. 


oO. 
c ‘hicago. 


Wrought Brass 

Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 

Sargent & Co., New Haven. Ct. 


Stanley Works, New Britain, Ct. 


Hinges and Strikes 
Lavatory 
Bommer Bros., Brooklyn. 
Chicago Spring Butt a. Chicago. 
Lawson Mfg. Co, Chicago. Ill. 
Russell & Erwin Mfg. Co., 
Britain, Ct. 


Hods, Mortar and Brick 
Cleveland Wire Spring Co., Cleve- 
jaand, O. 


e 


New 


Hotsts 
ower 
wick Machine Works, N. Y. 
De 
Hont, Helm, Ferris & Co., Har- 
vard. fl. 


Tackle Block 
Ney Mfg. Co., Canton, O. 


Holders 
Door 
Rommer Brothers, Brooklyn, N. Y. 
Corbin, P. & F., New Britain, Ct. 
Griffin Mfg. Company, Erie, Pa. 
National Mfg. Co., Sterling, Ul. 
Richards-Wileox Mfg. Co., Aurora, 


Ii. 
Russell & F aaa Mfg. Co., 
Britain, 
Sargent & 3 
Stanley Works, 
Superior Spring Hinge Co., 
cago, Ill. 
Garage Door 
Griffin Mfg. Co., Erie. Pa. 
Steakey Works, New Britain, Ct. 


re 
Grossman Mfg. Co., Emil, Bklyn. 


Hollowware 
See Ware 


Monk 
Bel 
Jenckes Mfg. 
Mass 
Bird Cage 
Berbecker - Rowland Mfg. 
— Ct. 


“—- Wayne Tool Co., Hallowell, 


New 
New Haven, Ct. 


New Britain, Ct. 
Chi- 


Co., E., Worcester, 


Co., 


Ceiling 
Atlas Mfg. Co.. New Haven, Ct. 
Williamson Wire Novelty Co., 
Cc. T., Newark, N. J. 
Wire Goods Co.,’ Worcester, Mass. 
Coat and Hat 
Allith-Prouty Co., Danville, Ill. 
Atlas Mfg. Co., New Haven. Ct. 


Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 

Stimpson, Ed. B., Brooklyn, N. Y. 

Stover Mfg. Co.. Freeport. "ll. 


Williamson. Wire Novelty Co., 
T., Newark, N. J. 
Wire Goods Co.,’ Worcester, Mass. 








Gate 
Acme Steel Goods Co., Chicago, TM. 
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Gra 
North Dares Tool Co., Hallowell, 


Harness 
Arcade Mfg. Co., Free 


Corbin, P. & F., New Brita Ct. 


Peck, ~~ & ‘Wilcox Co., South. 
ington, 
Russell yy ‘Erwin Mfg. Co., New 


Britain, Ct. 

Stover Mfg, Co., Freeport, 11. 
Picture 

Turner & Stanton 7 Norwich, Ct, 
Screw and Cu 

Brooks & Sons, M. Ps. +» Chester, Ct, 


oops 
Hot and Cold Rolled 

Cary Mfg. Co., Hpeckiys. N. ¥. 

Gritfin Mfg. Co., ie. 

a la Co., Harold, Philadelphia. 

Amer. ‘steel & Wire Co., Chicago, 


Horns, Electric & Hand 
Amer. Elec. Co., Chicago, Ll. 
Garford Mfg. Co., Elyria, 0. 
Gibson Co., Indianapois, Ind. 
i . tg ose im, C. 

ew ra Spring & Spec. Co. 
Detroit, Mich. ~ 
Service Motor Supply Co., Chicago. 
aos’ ~ “arama Co., Jackson, 


Hose, Rubber 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 
Goodrich Co., B. F., Akron, 0. 
Goodyear Tire & Rub. Co., Akron, O. 
Miller Rubber Co., Akron, 0. 
Thermoid Rub. Co., Trenton, N. J. 


Hose Fittin 
Boston Wane’ Tees & Rubber Co., 
Boston, Mass. 
Sherman Mfg. Co., H. B., 
Creek, Mich. 
Stuber & Kuck, Peoria, Lil. 
Hose Reels, Me 
McKinnon Dash Con . "I saat, N. ¥. 
Hydrometers 


Battle 


ba ~~ aS Companies, 
ochester, Y. 
aon Chippe 

—— Freener Co., Winchenden, 


Mas 
Gittord:Wood Co... 
Peerless Freezer Co., 

Mass. 


Hudson, N. Y. 
Winebenden, 


Ice Cream Freezers 
Alaska Freezer Co., Winchenden, 
ass. 
Peerless Freezer Co., Winchenden, 
Mass. 
Ice Shredders 
Enterprise Mfg. Co. of Pa., Phila. 


Ice Tools 


Gifford-Wood Co., Hudson, N. Y. 
Implements, Agricultural 


oo Pump & Planter Co., Galva, 


Insoles, Cork 
Armstrong Cork Co., Pittsburgh. 
Instraments 
Orawing 
Dietzgen Co., Eugene, Chicago, 
Surveying 
Dietzgen Co., Eugene, Chicago, Ill. 


Ill. 


Ironers and Manglers 


a - uaoeeee Mfg. Co., Altoona, 
Irons 
Branding 
Schwerdtle Stamp Co., Bdgport, Ct. 
Electric 


Amer. Elec. Heater Co., Detroit. 


Chieago Flex. Shaft Co., Chicago. 
nders, Frary & Clark, New 
Britain, Ct. 

Gasoline 

American Gas Machine Co., Albert 
i inn. 

me ee Mfg. Co. of Pa., Phila. 
Self-Heating 

- aren Mie Co., Big Prairie. 
Waffle 

Stover Mfg. Co., Freeport, Ill. 

Jacks. 
Auto 

Gemco Mfg. Co., Milwaukee, Wis. 

Gibson Co., Indianapolis. 

Luther Grinder Mfg. Co., Milwau- 
kee, Wis. 

Myers & Bro., F. E., Ashland, O. 

Co., Aurora, 


R chards- “Wilcox Mfg. 


nl 
Service Motor Supply Co., Bete. 
Walker Mfg. Co., Racine, Wis. 


Japans 
arrison Inc., Philadelphia. 
Moller & Schumann Co., Brooklyn. 
Pratt & Lambert, Inc., Buffalo. 


Jobbers Hardwa 
Supplee-Biddle Hawe. oo Phila. 


Joists 
Buffington Wheel Co., 


Kegs 
Water 
Cordley & Hayes, New York. 


Burlington, Ia. 
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The C. & L. No. 32 Torch 


will work anywhere. and keep up per- 
fect generation, and that’s why it ts 
so popular with all mechanics. The 
burner is made of the best generator 
metal, by expert labor skilled in the 
line. The tank is made of heavy 
gauge seamless drawn brass, rein- 
forced, making it extra strong and 
durable, and will outlast several or 
dinary makes. Carefully tested and 
inspected before shipping. Try it 
und you will be pleased and satisfied. 
Jobbers will supply at factory price. 
Send for Catalog—-it’s free. 






Clayton & Lambert Mfg. Co. 
Detroit, Mich., U. S. A. 





No. 32 
List Price. 
Discount 








HARDWARE AGE 









BALE TIES 


GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 


market, made from selected wire. 








QUICK SHIPMENTS 


NORTHWESTERN BARB WIRE CO. 
Wire Products Mill Street, Sterling, Ul. 

























Quick-Set Steel 


Drive Posts 


These are some of the 
reasons why the de- 








mand for these om 
is growing: Cost less 
than wood or con- 
crete, guaranteed for 
35 years, a few blows 
set them, adapted to 
any kind of wire fenc- 
ing, wire _ easily 
quick 

It will vl you to 
handle these posts. 
— 7 ogpess to farm- 
property 

po lon Send _ for 
our catalog. It is free. 


Buffalo Steel Co., Tonawanda, N. Y. 






















THE HAMMER 
HOLDS 
THE TACK 


















Robertson HorseShoe Magnet Hammers 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 


Silver Medal (Highest Offered) Panama-Pacific Exposition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 














































WRIGHT’S 
PATENT 


Expansive Bits 


Small size bores % to 1% 
in Large size bores % 





to 3 in. Have greatest 
en and ease of bor- 
ing. Cutter accurately 
adjusted and absolutely 
can not slip. 


CLARK 


Expansive’ Bits. Small 
size bores % to 1% in. 
Large size bores % to 3 
in. Well known every- 
where. 























Manufactured by 
The Conn Valley 
Mfg. Co. 


Centerbrook, Conn. 


















MORTON’S CABLE 
SASH CHAINS 


Have in many instances withstood 25 years’ 
continuous service. They are the one best 
substitute for sash cord, as they can’t fray, 
stretch or rot, and are easiest to apply. 


Be sure your windows are equipped with 
MORTON’S CHAINS, as they mean a big 
reduction in this end of your maintenance 
expense. 


THOMAS MORTON 
245 Centre Street New York, N. Y. 
































ARMSTRONG TOOLS 









Tools bearing the name of the Armstrong Mfg. 
Co. are superior made tools. Perfect in construc- 
tion, accurate and dependable. 

The name of Armstrong has ever stood for the 
best in service, quality and workmanship. 


Tools With an Enviable Guarantee 


Send for our catalog of Genuine Armstrong 
Stocks and Dies, Water, Gas and Steam Fitters 
Tools and Pipe Threading Machines. 


THE ARMSTRONG MFG. CO. 


290 Knowlton Street Bridgeport, Conn. 




























“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


hi 


Weed Serow  ‘Tegulo = Machine 
Type Bolt 
be EXPANSION BOLT COMPANY 
W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 





Machine 
Beit 
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Key Machines, Automatic 


Corbin Cabinet Lock Co., New Brit- 


ain, Ct. 
Harrison & Co., N Cc. 
— Key cn Co. , Allentown, 
"a. 


Kick Plates 
Imperial Brass Mfg. 


Co., Chicago. 
Knives 
Bread 
esse Wayne Tool Co., 


e. 
Butchers’ 
Chatillon, John, & Sons, N. Y. O, 
White Co., L. & I. J., Buffalo, N.Y. 
Corn, Hedge & Cane 
Bishop Co, Geo. H., Lawrence- 
burg, 
nes Wayne Tool Co., 


Hallowell, 


Hallowell, 


Drawing 
Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 

Smith Co., H. D., Plantsville, S 
White Co., Buffalo,, N. 
ade dge ‘Tool Wks., Winsted. 


Floor Scraper 
Atkins & Co., E. C., Indianapolis. 

Hay and Straw 
Ney Mfg. Co., Canton, Obto. 
“e Wayne Tool Co., Hallowell, 

e. 

Kitchen 
Chatillon & Sons, John, N. 
Murphy & Sons, R., Ayer, 
— Wayne ‘Tool Co., 


Pocket 
Chatillon & Sons, 
New York Knife Co., 

Pruning 
Murphy's Sons Co., 

Saddiers 
Rose & Bros., Sharon Hill, Pa, 

Shoe 
Muspay's Sons Co., R., Ayer, Mase. 

Silver Piatea 
International Sil. Co., Meriden, Ct. 
Oneida Comm., Ltd., Oneida, N. Y. 


Y. GC. 
Mass 
Holloweil, 
Jobn, N. Y. GO, 
Walden, N. Y. 
R., Ayer, Mass. 


Knobs, Wood 
Piqua Handle & Mfz. 
Ohio. 


Co., Piqua, 


Knockers, Doo 
Corbin, P. & F 
Russell & Erwin Mfg. 

Britain, Ct. 
Sargent & Co., New Haven, Ct, 
Stover Mfg. Co., Freeport, Il, 


Ladders, Store 
Allith-Prouty Co., Danville, Il. 
Berger Bros. Co., Philadelphia, Pa, 
Bicycle Step Ladder Co., Chi . 
Coburn Trolley Track Mfg. 
Holyoke, Mass. 
Milbradt Mfg. Co., St, Louls, Mo, 
Myers & Bro., F. E., Ashland, O. 
Itichards- Wilcox Mfg: Co., Aurora, 
ill. 


New Britain, Ct. 
Co., New 


lamps 
Automobile 
Bridgeport Brass Co., Bdgport, Ct. 
Dietz Co., RK. E., New York City. 
Gibson Co. 5 =e Ind. 
Hawthorne Mfg. Co., Bdgport, Ct. 


Howe a Co., Chicago 
Indiana mp Co., _ wr 
New York. 


Co., Pitts- 
Chicago. 


Ind. 
Johns-Manville Co., 
Pittsburgh Elec. Spec. 

burgh, Pa. 

Service Motor Supply Co., 

Bicycle 
Bridgeport Brass Co., Bdgport, Ot. 

Carriage 
Dietz, R. E., New York City. 

Incandescent 
Amer. Carbon & Battery Co., B. 

St. Louis, Il. 

Amer. Ever-Ready Wks., L. I. City, 
N. Y 


Beacon Elec. Works, N. Y. C. 
Edison Lamp Co., Harrison, N. J. 
Gen. Elec. ie Schenectady, ms Be 
Jobns-Manville Co.. New York City. 
Lux Mfg. Co., Hoboken, N. J. 
National Lamp Wks., Cleveland. 
Usona Mfg. Co., New York City. 
Vosburgh 2 Lamp Co., W. 
Orange, N. 

Gasoline a Kerosene Vapor 
American Gas Machine Co., Albert 
" n. 
Coleman Lamp Co., Wichita, Kans. 

Motorcycie 
Indiana Lamp Co., 
Ind. 


oil 
Coleman Lamp Co., 
Portabie 
Dietz, R. E., New York City. 
= les eae & Elec. Co., 
fe: 
Warren peapins Co., Warren, O. 


Stree 
Gian , elt Co., Wichita, Kans. 
Lanterns, Oil 
Dietz, R. E., Co., New York City. 
Johns-Manville Co.. New York City. 
Laughlin Co., Portland, Me. 
Warren Stamping Co., Warren, O. 


Connersville, 


Wichita, Kans. 


Latches, Barn Door 
Ailith-Prouty Co., Danville, Tl, 
Corbin, P. & F.. New Britain. Ct. 
Peck, Stow & W''cox Co., Cleve- 


and, 
Richards: Wilcox Mfg. Co., Aurora, 





New 
a 


Russell & Erwin Mfg. Co., 
ritain, Ct. 

Stanley Works, ne FE petiaie 

Wagner Mfg. Co., Cedar Fal lis, Ia 


9g 
Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 


aoe a 
Whitaker -Glessner Co., Wheeling, 


a 
Wire 
sapien Wire Fabric Co., Chicago. 
ome Wire Cloth Co., Boston. 
Wire Cloth Co., Trenton, N.J. 
Wright Wire Co,. Worcester, Mass. 


Lathes 
Wells & Sons Co., F. E., 
Mass. 


Lathe Dogs 
Williams & Co., J. 


lane ® Mowers 
r Lawn Mower Co., 


Coldwell Lawn Mower Co., 
burgh, N. Y. 

Ideal Power Lawn Mower Co., Lan- 
sing, Mich. 

Pennsylvania Lawn 
Philadelphia, Pa, 

Philadelphia Lawn 
Philadelphia, Pa 
Supplee-Biddle awe. Co., 
a & Co., 8. P., 


Greenfield, 


H., Brooklyn. 


— Dixon, 
New- 


Co., 
Co., 


Phila. 
Orange, 


Wor- 


Mower 


Mower 


Worcester Lawn Mower Co., 
cester, ass. 


Mo 
Lawn Mower Co., 


tor 
Coldwell New- 
BR, me 
lawn Mower Co., 


burgh, 
Ideal Power 
Lansing, Mich 
Pennsylvania Lawn Co., 
Philadelphia, Pa, 
Philadelphia lays Co., 
Philadelphia, 
Supplee-Biddle Hawe. Co., Phila. 


Mower 


Mower 


Leaders, Rain 
Dieckmann, F., Co., Cincinnati, O. 


Logpers 
oose Leaf 
Irving-Pitt Mfg. Co., Kansas City. 
Lens, Auto 
Gibson Co., Indianapolis. 
Service Motor Supply Co., Gasecee. 
Warner-Lenz Co., Chicago, 1. 


Metal 
Cleveland. 
Works, 


Letters & Figures, 
Cleveland Galv. Wks., 
Niagara Falls Metal Stp. 

Niagara Falls, N. Y. 


Level Line, Alamin 
Hall Co., Frank, Newton "Falls, 0. 


Levels 
Chapin-Stephens Co., Pine Meadow, 
Cc 


Dietzgen Co., Eugene, Chicago. 

Disston & Sons, Henry, Phils, 

Goodell-Pratt Co., Greenfield, Mass. 

Stanley Rule & Level Co., New 
Britain, Ct. 

Toledo Rock & Level Co., Toledo, O. 


Life Preservers 
Armstrong Cork Co., 


Lifters 
Sa 


sh 

Allith-Prou Co., Danville, Il. 

Champion Hdwe. Co., Geneva, O. 
Corbin, P. & F., New Britain, Ct. 
Griffin Mfg. Co., Erie, Pa. 

Ives Co., H. B., New Haven, Ct. 
McKinney Mfg. Co., Pittsburg, Pa. 
Peck, Stow & Wilcox Co., Cleve- 


Mfg. Co., New 


Stanley Works, New Britain, Ct. 

Wagner Mfg. Co., Cedar Falls, Ia. 
Stove 

Arcade Mfg. Co., Freeport, Ill. 

Stover Mfg. Co., Freeport, Ill. 


Lighting Plants, Electrical 
Garford Mfg. Co., Elyria, O. 


Line 
Chalk 
Silver Lake Co., Newtonville, Mass. 
Turner & Stanton Co., Norwich, Ct. 
Clothes 
Columbian Rope Co., Auburn, N. Y. 
Estes Mills, Fall River, Mass. 
Samson Cordage Works, Boston. 
Silver Lake Co., Newtonville, Mass. 
Nu-Ex Fire App. Co., eae 0. 
Whitlock Cordage Co., . C. 


Linoleum 
Armstrong Cork Co., Pittsburgh. 


Pittsburgh. 


Linoleum Cleaner 
Ferdinand & Co., L. W., Boston. 


Lockers 
Clinton Wire Cloth Co., Boston. 
Darby & Sons Co., Edw., Inc., Phila. 


Locks 
Automobiie 
hep oF Ke-Les Lock Co., Chicago. 
— Cabinet Lock Co., New Brit- 
Geodrich: Lenhardt Mfg. Co., Phila. 


New Era Spring & Specialty Co., 
Detroit, Mich. 





Door 
Corbin, P. & F., New Britain, Ct. 
Laughlin Co., Thos., Portland, Me, 
oe ‘& Wilcox Co., Cleve- 


Richards-\ Witcox Mfg. Co., Aurora, 
Russell & en Mfg. Co., New 


“pritain 
Sargent & , New Haven, Ct. 
Slaymaker Lock Corp., La 


‘a. 
hasp 

Allith-Prouty Co., Danville, Il. 
Sash 


Allith-Prouty Co., Danville, IL 
McKinney Mfg. Co., Pittsburgh, Fa. 
National Mfg. Co., Sterling, I. 


Trunk 

Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 
Window 

Allith-Prouty Co., Danville, 111. 


Lubricants 
oie Crucible Co., 
ty, N. J. 
Harris Oil Co., Providence, R. I. 
Vacuum Oil Co., N. Y. C. 


Cycle Chain 
Chainolene Mfg, Co,, Chicago, Il. 


Jos., Jersey 


Machines, Paper Box 
Inman Mfg. Co., Amsterdam, N, Y. 


Mallets 
wyeoten 
Osborn 2 Co., Newark, N. J. 
Union indwe. Co., Torrington, Ct. 


Manifolds 
Whittier Sales Co., Chicago, Ill, 


Mantles, Gas & Gasoline 
——.S Gas Machine Co,, Albert 
‘a 
Coleman lowe Co., Wichita, Kans. 


Mats and Matting, Steel 
Cary Mfg. Co., Brooklyn, N. Y. 
Clinton Wire Cloth Co,, Boston. 
Cyclone Fence Co., Waukegan, Ii. 
Ludlow-Saylor Wire Co., St. Louis 
McKinney Mfg. Co., tieteburghe 

Auto Running Board 
Acme Steel Goods Co., Chicago. 
Tyee Co., Boston. 

° 


r 

Armstrong Cork Co., Pittsburgh. 
Door 

Chicago, Ill. 

Co., 


Acme ay Goods Co., 
oF rire & Kubber 
0. 


Mender, Hose 
Morgan Mfg. Co., Newport, R. 1. 
Nelson, L. R., Peoria e 
Sherman Mfg. Co., H. B., Battle 
Creek, Mich. 


Metal, Perforated 
Clinton Wire Cloth Co., Boston. 
Stimpson, Ed. B., Brooklyn, N. Y. 


Micrometers 
Brown & Sharpe Mfg. Co., Provi- 
dence 


oe Be 
Starrett Co., L. 8., Athol, Mass. 


Milk Clarifiers 
De Laval Separator Co., N. Y. O. 


4 
Milling Cutters 
ae & Sharpe Mfg. Co.,' Provi- 


Morse ‘Twist “Drill & Mach. Co., 
New Bedford, Mass 


Mirrors, Adjustable 


American Electric Co., Chicago. 
Grossman Mfg. Co., Emil, Bklyn. 


Mops 
Floor, Dish and Dust 
Arcade Mfg. Co., Freeport, Tl. 
—— Wootenware Mfg. Co., Ham- 
Estes "units. Fall River. Mass. 
Polly Prim Sales Co., Chicago, Ill. 


Moto-Meters 
Moto-Meter Co., L. I. City, N. Y. 


Motorcycles - 


Baker, Murray & Imbrie, N. Y. C. 
Iver Johnson's Arms & Cycle Wks., 
Fitchburg, Mass. 


Motors, Rowboat Electric 
Jewell Electric Co., Chicago. 


Motor Trucks 


Federal Motor Truck Co., Detroit. 
Service Motor Truck Co., Wabash. 


Ind. 
Stewart Iron Wks. Co., Cincinnati. 
Nails 
Cement Coated 
Interstate Iron & Steel Co., Chi- 
cago. 
Cobblers’ 


Shelton Co. Shelton, Ct. 
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—. 


Copper 
American Steel & Wire ©). opy. 
cago 


. 1. 
Hussey, C. G., Pittsburgh pa 
~“— Ed. B., Brovkly., N. y, 
Cu 
McCallie + Harold 
Sbeltou oe * Shelton: 
Stimpson, Kd. B.. Brooklyn, N. y, 
Union tiorse Nail Co.. Chi. azo, OL 
Rubber Headed 
Elastic ‘Tip Co., Boston, Mass 
Shoe, Horse, ox Mule 
Ca li Horse Nail Co.. 


Fowler Nail Co., Seymour, 
Uphoisterers 


» Philadel 
_ Dbbia, 


llart 


Stimpson, Ed, B., Brooklyn, \ 
Wire 

American Steel & Wire Co 
cage. 

Hassall, Inc., John, Brooklyn, 

Interstate Iron & Steel (o 


cago, 1. 
La Co., Thos,, Portland, Me 
MeCalla Co.,’ Harold, Philadelphia. 
Shelton Co., Shelton. Ct. 

Stimpson, Ed. B., Brookiyn, NX. Y. 
Wickwire Bros., Cortland, N. y, 


Chi 


N.Y 
Chi 


Marion 
Va. 


=e 
Glass Co., Shinnston, Ww, 


Netting, Foultey (Wire 
— eel Wire Co, Chi- 


Clinton Wire Cloth Co., Boston 

Gilbert & Bennett t Mfg. Co., Chi. 
cago. 

Ludiow-Saylor Wire Co., St. 

New Jersey Wire Cloth Co.. 
ton, N. J. 

Wickwire Bros., Cortland, N. Y. 

Wright Wire Co., Worcester. Mass. 


Louls 
‘Tren- 


Nozzles 
Hose 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 
. -» Peoria, Ill. 
Sherman Mfg. Co., H. B., 
Creek, Mich. 
Spraying 
Deming Co., Sale oO. 
Gould Mfg. Co., Seneca Falls, N.Y. 


Battle 


Nat 
Crackers 
Freeport, I)! 


Arende Mfg. Co., 
Bridgeport ‘oa Mfg. Corp.. 
Osborne & Co., Newark, N. J 


uts 
Machinery Screw 
_ Screw Corp., 


Seuore Resins Screw 
—— Mfg. Co., The, Tor- 


New Britain, 


Ct. 
fs ey Bolt 
rbin Screw Corp, 


Tire Bolt 
—_ Screw Corp., New Britain, 


New Britain, 


oll 
Lubricatin 
Crew-Levick -, Phila. 
a oer Co., Minneapolis. 
Harris Oil Co Providence, ns. & 
Vacuum Oil Co., N. Y. ©. 


Ollers 
= od ee & Mfg. Co., Wellsburg. 


er & Co., Branford, . 
Hie Smith Metal Gds. Co., ton, 
Loose Pulley 
Wall Mfg. Supply Co., P., N. 
Pittsburgh, Pa. 


Openers 


Box 
Morrill, 
Osborne & Co, 


an 
Osborne & Co.. C. 8., Newark, N. J. 
Schatz Mfg. Co., Poughkeepsie, N.Y. 


Chas.. New York City. 
Cc. 8., Newark, N. J. 


Orange Derinders 
Johnson-Starr Co., Springfield, 0. 
Radiator 

Co., Milwaukee. 


Ornaments, 
Gemco Mfg. 


Ovens 
Huenefeld Co., Cincinnati, 0. 


Overall Suits for Motorists 
Globe Shirt & Overall Co., Abing- 
don, Il. 


Packing 
Asbestos 
General Asbestos & Rubber 

Charleston, 8. C. 
Johns-Manville Co., N. Y. C. 
Raybestos Co., Bridgeport, 
Thermoid Rubber Co., 

Rubber 
Goodrich Co., 
Goodyear Tire 

Akron, 


Co., 


Ct. 
Trenton. 


B. F., Akron, 0. 


& Rubber Co., 
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Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 

















SATISF Y 


your customers 


DIXON’S SOLID BELT DRESSING 


sells itself after the first trial. It 
has to be good to come up to the 
Dixon standard of quality. Repeat 
orders follow naturally. 
How is your stock? 
Made in Jersey City, N. J. by the 
JOSEPH DIXON CRUCIBLE COMPANY 


2S 


ESTABLISHED 1827 


Rood 








National Fence 
U. S. Fence 


American Fence 
Ellwood Fence 
Royal Fence Union Lock Fence 
Anthony Fence Banner Fence 


For Farm and every other form of en- 
closure. These fences are well and favorably 
known all over the world and are the most 
effective, substantial and enduring fences 
made. For sale by dealers everywhere. 

Also, American Steel Gates in all stand- 
ard widths and varieties. 


American Steel & Wire Company 


Chieatgo New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U. 8. Steel Products Co., New York 
Pacific Coast Representative: U. 8. Steel Products Co. 

San Francisco Los Angeles Portland Seattle 

































Page-Storms Drop Forge Co. 





If i's DROP FORGED 


CHICOPEE, MASS. 


WRENCHES you're 
after, remember that 
P-S Quality is 
Guaranteed. 




























RIGHT NOW 


The revival of wooden boat building will stimulate 
the demand for Ship Augers 


ORDER 
C. E. Jennings’ ““L’Hommedieu”’ Brand 

















“WALL 


of Brazed Steel 
Construction 


Guaranteed 
for 
5 years 






















P. WALL MFG. SUPPLY CO. 


PITTSBURGH 


OILERS” 


Write us before 
placing your 


orders. One 
order means 
another 


















=‘ Prompt Shipment on Receipt of 


Your Order 
pper ; Fy Coppe! a) Bottoms moa) Burns, Cop- 
pers, conductor, Crim mped Copper ; Eaves 
Bk ee Mier eee: Saco oem 

Hammers r res, pper; Na per ; v 

per; Ro Roli bopper Shoes Copper; Sheets, per; Sold 

; Spikes, ers, r. 
= i r selling needs are listed above, write u 
irr cota Copper and Brass Rolling “Mills 


= Cc. G. HUSSEY Co., Pittsbarsh, Pa. 
















LEBANON 









LEBANON, 
Send for Catalog 


Lebanon Machine 


Company 
N. H. 







AUGER BITS 
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Padlocks 


Allith-Prouty Co., Danville, Il. 


Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 

Exceisior Lock Co., Lancaster, Pa. 

Russell & Erwin Mfg. Co., New 


Britain, Ct. 
Sargent & Co., New Haven, Ct. 
= “maed Lock COorp., Lancaster, 
Smith & Egge Mfg. Co., Bridge- 


port. 
Calon Savéuere Co., Torrington, 


Pads 
Electric Heating 
American Electrical Heater Co., 
Detroit, Mich. 
Landers, Frary & Clark, New 
Britain, Ct. 
Shaler, C. A., Waupun, Wis. 
Horse Shoe 
Firestone Tire & Rubber Co., 
Akron, O. 
Pails 


Fibre . 
Cordiey & Haycs, New York, 


Paint 
Acme White Lead & Color Wks., 
Detroit, Mich. 
Carey, Philip Co., Cincinnati. 
Carter Paint Co, Liberty, Ind. 
Devoe & Raynolds Co., N. Y. C. 
Dixon Crucible Co., Joseph, Jersey 
City, N. J. 
Deches- Atwood Co., 
Ferdinand & Co.,, 
Harrison Inc., 
Jobus-Manville Co., New York City. 
Martin-Senour Co., Chicago, Ill. 
Molier & Schumann Co., Brooklyn. 
Montauk Paint Mfg. Co., Brooklyn. 
Murphy Varnish Co., Newark, N. J. 
Northwestern Chem. Co., Marietta,O, 
Pratt & Lambert, Inc., Buffalo. 
Supplee-Biddle Hdwe Co. . Phila. 


Minneapolis. 
» W., Boston. 
Philadelphia. 


Wilheim Co., A., Reading, Pa. 
Paper 
Emery 
Baeder, Adamson Co., Philadelphia. 


U. 8. — Paper Co., Williame- 


port. 


Patches 
Rubber 
Firestone Tire & Rubber Oo., 
Akron, O. 
Gibson Co., Indianapolis, Ind. 
Goodrich Co., B. F., Akron O. 
Goodyear Tire & Rubber Co., 
Akron, O. 
Locktite Patch Co., Detroit, Mich. 
Marathon Tire & Rubber Co., 


Cuyahoga Falls, O. 
Marvel Access. Mfg. Co., Cleveland. 
Mason Tire & Rubber Co., + eae oO. 
Miller Rubber Co., Akron 
New Era Spring & Specialty Co., 


Detroit, Mich. 
Service Motor Supply Co., Chicago. 
Thermoid Rub. Co., ‘Trenton, N. J. 


Van Cleef Bros., Chicago, 


IL 








Pedals 


Grossman Mfg. Co., Emil, Bklyn. 
Percolators 
Buckeye Aluminum Co., Wooster, O. 
Landers, Frary & Clark, New 
Britain, Ct. 
Electric, Coffee 
American Electrical Heater Co., 
Detroit, Mich. 
General Elec. Co., Schenectady, 
Pickers, Fruit 
Darby & Sons Co., Inc., Edw., 
Philadelphia, Pa. 
Picks, Ice 
Arcade Mfg. Co., Freeport, Il. 
Chatillon & Sons, John, N. Y. C. 
Gifford-Wood Co., Hudson, N. Y. C.; 
Boston. Mass.; Chicago. I. 
Osborne & Co., C. S., Newark, N. J. 
Stanley Rule & Level Co.. New 
Britain, Ct. 
Stover Mfg. Co., Freeport, Il. 
Pincers 
Peck, Stow & Wilcox Co., Cleve- 
land. Ohio. 
Pins 
Escutcheon 


Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 
Corbin Screw Corp., New Britain, 
Jt. 


Hassall, Inc., John, Brooklyn, N.Y. 


Push 
Moore Push Pin Co., Philadelphia. 


Taper 
Eclipse Mfg. Co., Indianapolis, Ind. 
Pipe Fittings 

Berger Bros. Co., Philadelphia, Pa. 

Malleable Iron Fittings Co.. Bran- 

ford, Ct. 

Merchant & Evans Co., ang 


Walworth Mfg. Co., Boston, Mass. 


Pla 
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Pipe 
Conductor, Galvanized 

Dieckmann, F., Cincinnati, O. 
Merchant & Evans Co., 

Milwaukee Corrugating 


waukee, Wis. 
Whitaker-Glessner 

w. . 

Coppe 


Husse: pee. G., Pittsburgh, Pa. 
Elbows and Shoes 


Phila 
Co. 


Dieckmann & Co., F., Cincinnati. 
Hussey & Co., C. G., Pittsburgh. 
Milwaukee Corrugating Co., il- 
waukee, Wis. 
ew, Seconds 
McCalla Co., Harold, Philadelphia. 
Stove 


Dieckmann Co., 
eo Glessner 
Va 


Pipe Catters 
Armst Co., Bdgport, Ct. 
Trimont fire. 0 Boston, Mass, 


Pipe Straps 
Smith & Egge Mfg. 
port, Ct. 


Co., Bridge- 


Pistols 
(Also See Revoivers) 
Automatic 
Colt’s Patent Firearms Mfg. Co., 
Hartford, Ct. 
Iver Johnson's Arms & Cycle Wis., 
Fitchburg, Mass. 


Piston Rings 
Cassidy Co.. Ed. N. 
Dyer Co.. G. H., $e STO “Mass. 
Gibson Co., Indianapolis. 
McQuay-Norris Mfg. Co., St. Louis. 
Service Motor Supply Co., Chicago. 


Pitch 


Roofing 
Carey Co., Philip, Cincinnati. 


Planes 


Bench 
opr Stephens Co., Pine Meadow, 


Sargent & Co., New Haven, Ct. 
Stanley Rule & Level Co., New 
Britain, Ct. 
Plates, Heel 


Root-Heath Mfg. Co., Plymouth, O. 
Sacks, Louis, Newark, N. J, 


Pliers 
Billings & Spencer Co., Hartford, 
Bridgeport Hdw. Mfg. Corp., 


Bridgeport, Ct. 
Buffum Tool Co., Louisiana, Mo, 
lein & Sons, Mathias, 
Osborne & Co., C. 8., 
Smith & Hemenway Co., New "York 
Smith Co., H. D., Plantsville, Ct. 


Plows 


Ice 
Gifford-Wood Co., Hudson, N. Y. 


Plumbago 


Dixon Crucible Co., 
City, N. J. 


Jos., Jersey 


mbs 

Chapin: -Stephens Co., Pine Meadow, 
t 

Disston & Sons, Henry, Phila., Pa. 


Pokers, Stove 


Arcade Mfg. Co.. Freeport, Ill. 


Poles, Window 


Piqua Handle & Mfg. Co., Piqua, O. 


Polish 


Wood and Metal 
Black Silk _— Polish Works, 
Sterling, Ill 
Crew Levick Co.. Philadelphia, Pa. 
Durkee-Atwood Co., Minneapolis. 
Indianapolis. 


Gibson Co., 

Harris Oil Co., Providence, R. IL 
Jobns-Manville Co., New York. 
Morgan Mfg. Co., "Newport, R. L 
Northwestern Chem. Co., Marietta,O. 
Polly Prim Sales Co., Chicago, Il. 
Service Motor Supply’ Co., Chicago. 
Van Cleef Bros., Chicago, Il 
Wonder Mist Co., Boston. 


tove 
Black Silk Stove Polish Works, 
Sterling, Il. 


Porch Base 
Cheney & Sons, 8., Maniius, N. Y. 
Posts 
Pence 
Amer. Steel & Wire Co., Catena. 


Buffalo Steel Co., Tonawanda, N. 
Cyclone Fence Go., Waukegan, mi 
Inland Steel ys Chicago, Il 


Tallow 
Eagle Glass & Mfg. Co., Wellsburg, 
Ww. Va. 








Mil- 
Co., Wheeling, 


F., Cincinnati, O. 
Co., Wheeling, 


Pots, Tea and C 


Powders 
Bilastin 


Smokeless 


Preservatives 
Leather and Canvas 


Grand Rapids 
Rapids, Mich. 
Fruit, Wine and Jellies 
Enterprise Mfg. 
Meat 
Osborne & Co., Newark, N. J. 
Punching 
Swaine Mfg. 


Co., 
Stimpson, 


Fred, St. 


Price Books 
Loose Leaf 


Priming Plags 
Grossman Mfg. Co., Emil, Bklyn. 
Protractors 


Brown & 7. Mfg. 
dence, RK. 1. 


Pallers 

Nall 
Bridgeport Hardware Mfg. 
Bridgeport, Ct. 
Morrill, Chas.. New York City. 


Union Hdw. Co., ‘Torrington. ct 
Spike 
Morrill, Chas., New York City. 
Tack 
Osborne & Oo. Newark, N. J. 
Smith Co., E Sp inatevitie, Ct: 
Palleys 


Grand Rapids Hdw 
Rapids, Mich. 
Clothes Line 
Allith-Prouty Co.. 
Peck, Stow & Wilco: 

land, O. 
Hay 
Myers & Bro., F. 


Penritie, Ii. 
Co., 


E., Ashland, 0. 
Hdw. Co., 

Metal Stpg. Wks.. 

Mfg. Co., 

Smith & Ease Mtg. Co., Bridge- 
port, Ct. 

Palls 


Sash 
Grand Rapids 
Rapids, Mich 
Falls 


Erwin 








Doo 
Allith- oo Co., Danville, Tl. 
Arcade Mfg. Co., Freport, Til. 
Bommer Bros., Brooklyn, N. 
aay Hardware Co., Ge- 


New Brit- 


ain, 

orbin, P. & F., New Britain, Ct. 
es Co., H. R., New Haven, Ct. 

Peck. a A & Wilcox Co., South- 
ington, 

Richards- Wlicox Mfg. Co., Aurora, 


0. 
Corbin ‘Cabinet Lock Co., 


I. 

Russell & Erwin Mfg. Co., New 

ritain, Ct. 

Stanley Works, New Britain, Ct. 
Drawer 

Allith-Prouty Co., Danville, I. 

Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 

Griffin Mfg. Company, Erie, Pa. 

McKinney Mfg. ittsburgh, Pa. 


National Mfg. Co., Sterling, Ml. 
Stanley Works, New Britain, Ct. 
Stover Mfg. Co., Freeport, Ul, 


Pamp Leathers 
Sherman Mfg. Co., H. B., Battle 


Creek, Mich. 
Pamps 
Air, Hand 


Apex Electric Co., Speen, 
Gasoline and Oil 

Bowser & Ft. Wayne, Ind. 

Deming Co., Salem 

Goulds Mfg. Co., Seneca Falls, N.Y. 

Myers Bros., F. E., Ashland, 0. 

Shotwell Pump & Tank Co., Indian- 
— Ind. 

and 

Barnes Mfg. 

Deming Co., Salem, 0. 

Goulds Mfg. Co., Seneca Falls, N.Y. 

i Pump & Plaster Co.. Galva. 


Hoyt Pump Co., Stamford, Ct. 
F. E., Ashland, O. 


Co., Mansfield, O. 


ig Company. Seneca Falls, 
F., Ashland, O. 
Rothweller & Co., Seattle, Wash. 
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offee 
Buckeye Aluminum Co., Wooster, O. 


9g 
i Powder Co., Wilmington, 


Hepes an Powder Co., "Wilmington, 


Jobbers Mfg. Co., Chicago, II, 
Presses 
Baling 
Davenport Mfg. Co., Davenport, 
lowa. 
Galesburg Paper Press Factory, 
Galesburg, Ill 


Salvage Co., Grand 


Co. of Pa., Phila. 
Louis. 
. B., Brooklyn, N. Y. 
Irving-Pitt Mfg. Co., Kansas City. 


Co., Provi- 


Corp.. 


Smith & Hemenway Co., N. ¥. C. 


Axle 
Corbin, P. & F., rad Britain, Ct. 
Co., Grand 
Cleve- 


Grand 


New 





— 


Hydro-Pneumatic 
Deming Co., Salem. OG. 


Pneumatic 
Goulds Mfg. Co., ogee Fails, N.Y. 
Myers & Bro., F. E.. Asblend, o 
Power 
Deming Co., Salem, 0. 
Goulds Mfg. Co. “Beneea Falis, N.Y 
Myers & Bro., F. E. Ashland, 9. ~ 
Spray 
Barnes Mfg. A Mansfeld. 0. 
Deming Co., Salem, 
Goulds Mfg. 7s Falls, N.Y, 
Myers hse F. E., Ashland, oO. 
Tank 


Ind. 


Bowser ry Co., Ft. Wayne, 
F. E.. Ashland, 0, 


Myers & Bro., 


Shotwell Pump & Tank Co, te 
Fence. Ind. 

Black *. Decker Mfg. Co., Balti 
more, Md 

Bridgeport Brass Co., Bdgport, Ot, 


‘(ioulds Mfg. Co., Seneca Falis, N.Y, 
Haney & Co., Hastings, Nebr. 
Lipman Air App. Co., Beloit, Wis, 
Panches 


Belt 
ee te Egge Mfg. Co., Bridge. 


Drive 

Bemis t Call Hdw. & Tool Co,, 
Springfield, Mass, 

Eyelet ‘Tool Co., Boston, Mass. 

Osborne C. 8., Newark, N.J. 
Hand 


Moree. un New York City. 
Scha Co., Poughkeepsie, 
Gene Cotte Co., Orange, Mass. 


Punches & Shears, Hand & 
Power 
McCalla Co., Harold, Phila., Pa, 


Push Buttons, Automobile 


neis-Rand Co., Cleveland. 
Garford Mfg. Co., Elyria, O. 
Pyrometers 
Taylor Instrument Companies, Roch- 
ester, N. Y¥. 
Racks 
Glass 
American ping, On, Waterbury, Ct. 
Warren hose J. D., Chicago. 
Display 
Best r4 Sons, John H., Galva, Il. 


Toledo Rack & Level Co., Toledo, 0. 
owe 
American Ring Co., Waterbury, Ot. 
Wire Cloth 
New Jersey Wire Cloth Co., 
ton, N, J. 


Tren- 


Railing, Bank and Office 


Ladiow-Saylor Wire Co., St. Louis. 
Wright Wire Co., Worcester, Mass. 


Railway and Mill Supplies 
Shapleigh Hardware Co., St. Louis. 
Supplee-Biddle Hdwe. Co., Phila. 
Worthington Co., Geo., Cleveland. 








Rakes, Lawn 
Casement Hardware Co., Chicago. 
Gilson Co., Pt. Washington, Wis. 

Piqua Handle & Mfg. Co., Piqua, 0. 


Ranges 

Foster Stove Co., Ironton, O. 
Ratchets 

Parker Co., Chas., Meriden, Ct. 


Razor Hones 
Carborundum Co., Niagara Falls. 


Razor Strops 


Carborundum Co., Niagara Falls. 


Kokens Barber Supply Co., St. 
uis, Mo. 
Razors 
Safety 
Sales Co., > 6 
Penn, Inc., A. C., ey "York City. 
Reame 


Ba State Tap & Die Co., Mansfield, 
ass. 
Bntte:field & Co., Derby Line, Vt. 


wes sy A Twist Drill Co., Cleve- 

Detroit Twist oe On, Detroit. 

Greenfiild Tap & je Corp., Green- 
field, Mass. 

Morse’ Twis. Drill & Mach. Co. 
New Bedford, Mass. 

Whitman & Barnes Mfg. Co., 
Akron. O. 
Cylinder 


Dyer Co., G. H., Cambridge, Mass. 


Reels, Hose 


Specialty Mfg. Co., St. Paul, Minn. 


Retrigerates, Hardware 
-Prouty Co., 


Allith 
Grand Rapids 
Grand Ra 
McKinne 
Stanley 


nville, Tl. 
a Refrigerator Co., 
tg. Co., Pittsburgh, Pa. 
orks, New Britain, Ct. 
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PLIERS 
NIPPERS 


PUNCHES 


Send for Catalog 






OF SUPERIOR QUALITY 


Round and Oval Punches 


C. S. Osborne & Co. 
Newark, N. J. 



































Sickle Edge 


hay knife. 









THE NEY MFG. CO., Canton, Ohio teresting. 





AMERICAN 


Hay Knife- 
original sectional edge 


prices. They are in- 










Write for 













“Banner” 


“Challenge” ‘Rival’ 


“Reliable” 
EVERYBODY KNOWS THESE 


[OFAN ea ee ES 
York me furnan pute CO. ‘ediau, Mich. 


Windsor 
Canada 








tented 


Use No. 1 Extra Quality for filling deck and hull seams of Yachts and Motor Boats. 





merchant vessels. 


covering boats and canoes, cabin tops, decks and flying boats. 
No canoeist should be without an Emergency Can of our Special Canoe Glue. 
nies Booklet For Sale by all Hardware and Sporting Goods Dealers. 
Send 0) Free ’ 
pMarine Give, whet to LL, W. FERDINAND & CO. 





JEFFERY’S MARINE GLUE 


Use No. 2 First Quality Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of 
Use No. 7 Soft Quality or Waterproof Liquid Glue for filling and waterproofing canvas for 


152 Kneeland Street 
BOSTON, MASS.., U. S. A. 



























APOLLO-KEYSTONE Copper Steel Galvanized Sheets 


roducta, 
Ete. 


FOR CULVERTS, FLUMES, TANKS, ROOFING, SIDING, and all forms of ex: 
al and Formed P; 
Keystone Copper Steel Roofing Tin, 
Frick Building, 


Demand this material enolpelvely 

work—highest in quality, durability and rust-resistance. We also manufacture LLO 
Black Sheets of every Sescription. Electrical Sheets, Special Sheets, Bright Tin Plates, 
AMERICAN SHEET COMP. — General 





ef 
Sra 








PITTSBURGH 





Gong 












When You Need Men 


consult the Opportunity Exchange of the Hard- 
ware Age—men—the right kind—are always 
open for opportunities to advance themselves. Do 
you want the ambitious kind—the kind that can 


do things? 












50 words at one dollar per insertion will put you 
in touch with such men. 


Opportunity 
Exchange Dept. 





239 West 39th Street 





THE HARDWARE AGE 
New York 
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Mefrigerators 
Jobbers 
Shapleigh Hdwe. Co., St. 
Supplee-Biddle Hdwe. Co., P 
Worthington Co., Geo., Cievalend. 


Reservoirs, Enameled 
Vollrath Co,., Sheboygan, Wis. 


Revolvers 
(Also See Pistois) 
Colt's Patent Firearms 
Hartford, Ct. 
Iver Johnson's Arms & Cycle Wis 
Fitchburg, Mass. 


Mfg. Co., 


Rings 
Key 
Bridgeport Chain Co., Bdgport, Ct. 
Hathaway Mfg. Co., Badgport, Ct. 
Hollander Mfg. Co., Clevesand, O. 
Sieith & Egge Mfg. Co., Uridge- 
port, Ct. 
Williamson Wire 0. 
T., Newark, 


Piston 


Hill-Smith Metal Gda. Co., 
McQuay-Norris Mfg. Co., St. 


Novelty Co., 
J. 


Boston. 
Louis. 


Rivet Squeesers 


Porter, H. K., Everett, Mass. 


Rivets 
American Screw Co., 


Hassall, Inc., John, Brooklyn. 
Interstate Iron & Stee} Co., Chi- 


cago. 
MeCalla Co., Harold, Phila., Pa. 
Oliver Iron & Steel Co., Pittsburgh. 
Stimpson, Ed, B., Brooklyn, N. YX. 
Tubular Rivet & Stud Co., Boston. 


Bifurcated 
Stimpson, Ed. B., Brooklyn, N. 
Thomson Mfg. Co., Judson 

Waltham, Mass 
Tubular Rivet & Stud Co., 


Copper 
Bridgeport Brass Co., Bdgport, Ct. 
Progressive Mfg. Co., ‘Torrington, 


Stimpson, Ed. B., Brooklyn, N. Y. 
Thomson Mfg. Co., Judson L., 
Waltbam, Mass. 


Copper Tinners 
Hussey & Co., C. G., 
Richards-Wilcox Mfg. 


Ed, B., Brooklyn, N. Y. 


Providence, 


Y. 
L., 


Boston. 


Pittsburgh. 
Co Aurora, 


ih. 
Stimpson, 


Rods 
Fishing 
Raker Murray & Imbrie, N. Y¥. O. 
Union Hdwe. Co., Torrington, Ct. 
Wire, Steel 


American Steel & Wire Chi- 
cago 


1. 
McCalla Co., Harold, Phila., Pa. 


Co., 


Rollers, Stay 
Allith-Prouty Co., 
McKinney Mfg. Co., 
National Mfg. Co., 


Danville. Tl. 
Pittsburgh, Pa. 
Sterling, Tl. 


Rolls 
Galvanized Ridge 
Whitaker-Glessner Co., Wheeling, 
W. Va. 


Rubber Wringer 


American Wringer Co., 


wh z. 4 
Lovell Mfg. Co., Erie, ° 


Roof Accessories & Fittings 
Whitaker-Glessner Co., Wheeling, 
WwW. Va. 


Roofing & Siding 


Asbestos 
Carey Co., Philip, Cincinnati. 
General Asbestos & Rubber Co., 

Charleston, 8. C, 
Jobns-Manville Co., 

fhermoid Rub. Co., 


Galvanized 
Inland Steel Co., Chicago, Til. 
at “Manca Co., eeling, 
. Va. 
Tin 
American Sheet & Tin Plate Co.,. 


Pittsburgh. Pa. 
Merchant & Evans Co., Phila., Pa. 


N. Y. C. 
Trenton, N. J. 


Rope 
Horse & Cattle Ties 
Covert’s Saddlery Works. 


laken. } ‘ 
Rugg & Co., E. T., Newark, 0. 


Manila 
Colambian Rone Co., Auburn, N. Y. 
Plymouth Cordage Co., North 
Plymouth, Mass. 
Whitlock Cordage Co., N. Y. C. 


Inter- 


Sisal 
Columbian Rope Co., Auburn, N. Y, 
Cordage Co., North 
Whitlock Cordage 'Co., N. ¥. O. 


Wire 


Amer. Steel & Wire Co., Chicago. 
Laughlin Co., Thos., Portland, Me. 
Wright Wire Co., Worcester, Mass. 


Rubber Cement 
Van Cleef Bros., Chicago, Ill, 


Ruabber Goods 
Mechanical 
Boston Woven Hose & Rubber Co., 


Boston, Mass 
F., Akron, O. 


Goodrich 'Co., B. 
Goodyear Tire & Kubber Co., 


Akron, 


Rabbers, Fruit Jar 


Boston Woven Hose & Rubber Co., 
Boston, Mass, 


Rubbish Burners 


Clinton Wire Cloth Co., 

Cyclone Fence Co.. Waukegan, Ill, 

Ludlow-Saylor Wire Co., St. uls. 

ha, an -~Sumamnaned Co., Wheeling, 
. Vee 


Boston. 


Rules 
Boxwood, Spring Joint, Steel 
Chapin-Stephens Co., Pine Meadow, 
ct. 
Lufkin Rule Co., Saginaw, Mich. 
Stanley Rule & Level Co., New 
Britain, Ct. 
Slide 


Dietzgen Co., Rugene, Chicago, Il. 
— & Esser Co., Hoboken, 


te 
Starrett Co., L. 8., Athol, Mass, 


Saddlery 
See Harness 


Safety Glasses 
Wilson & Co., Inc., Reading, Pa. 


Sandpaper 
Baeder, Adamson & Co., Phila., 
Co., Wi 





Pa. 


Pa. 


Sash Cord 


Estes Mills Co., Fall River, Mass. 

Morton, Thos., New York City 

Samson Cordage Works, Boston. 

Silver Lake Co., Newtonville, 
Mass. 


Saws 
Butchers’ 
White Co., L. & I. J., 


Hack 


Atkins & Co., 
Bishop & Co., 
burg. Ind. 
Diamond Saw & 

Buffalo, N. Y. 
Disston & Sons, Henry, Phila., Pa. 
Simonds Mfg. Co.. Fitcifourg, Mass. 
Starrett Co., L. 8., Athol, Mass. 


Hand, Panel, etc. 
Atkins & Co., E. C., Indianapolis. 
Bishop & Co., Geo. H., Lawrence- 
burg, Ind. 
Disston & Sons, Henry, Phila. so Pa. 
Jennings & Co., C. 
Simonds Mfg. Co.. Fitchburg. “Mass. 


Buffalo, N.Y. 


E 


Geo. 


C., Indianapolis, 
H., Lawrence- 


Stamping Co., 


Seales 
Chatillon & Sons, John, N. Y. C. 
Detroit Auto Scale Co., Detroit 
Jacobs Bros. Co., Inc., N. Y. C. 
Landers, Frary & Clark, New Brit- 
ain, Ct. 


Scrapers 
Floor 
Laughlin Co., Thos., Portland, Me. 


Foot 
Griffin Mfg. Co.. 
Bog Mfg. — ‘Starting, In. 


Ho 
White t Co., L. & I. J., Buffalo, N.Y. 


Screens 


Perforated Metal 
Atlas Mfg. Co.. ay Haven, _ 
mn. 





Clinton Wire Clot 
Stamford. Ct. 


Hoyt Pump Co., 
SEE ALPHABETICAL 


Screw Drivers 
Bridgeport Hdw. Mfg. Corp., 
Bridgeport, Ct. 
sar. eee Co., Pine Meadow, 
Cincinnati Tool Co., Cincinnati. 
Disston & Sons, Henry, Phila., Pa. 
Goodell-Pratt Co., Greenfield, Mass. 


Hollander Mfg. Co., Cleveland, 
comme Mfg. Co., Russell, Ches- 


Ct. 
ws “Tool Co, Providence, R. I. 
North Bros. Mfg. Co., Phila., Pa. 
is. Storms Drop Forge Co., 
hicopee, Mass. 
Sargent & Co.. New Haven, Ct. 
Smith Co.. H. D., Plantsville, Ct. 
Snell Mfg. Co., Fiskdale, Mass. 
Stanley Rule & Level Co,, New 
Britain, Ct. 


Screw Machine Products 
Corbin Screw Corp., New Britain. 


Ct. 
Eclipse Mfg. Co., Indianapolis, Ind. 
ow Mfg. Co., Torrington, 
t. 


Screw Plates 
as? State Tap & Die Co., Mansfield, 


ass. 
Butterfield & Co., Derby Line, Vt. 
Greenfield Tap & Die Corp., Green- 
field, Mass. 
Wells & Son. Co., B. E., Greenfielu, 
ass. 


Screws 
Machine 


American Screw Co., Providence, 


Corbin Screw Corp,, New Britain, 
Ot. 

Hill-Smith Metal Gds, Co., Boston. 

Sayers Mfg. Co., ‘Torrington, 
t. 


Wood 
— Screw Co., Providence, 
Bridgeport Screw Co., Bdgport, Ct. 
Corbin Screw Corp., New Poritain, 


ct. 
Parker Co., Chas., Meriden, Ct. 


Scribers 
Carpenter 
Brais & Co., F., Cleveland, 0. 
Hollander Mfg. Co., Cleveland, 
Timber 


Hdw. & Tool Co., 
Mass. 


Bemis & Call 
Springdeld, 


Seythes 


Bush, Grain, Grass, Lawn 
and Weed 


Bartlett All Steel Scythe Co., 
em, . . 

Kee Wayne Tool Co.. Hallowell, 
e. 


Seals, Notary, ete. 
Schwerdtle Stamp Co., Bdgport, Ot. 


Seats 
Chair 
American Fibre Chair Seat Corp., 
Long Island City, N. Y,. 
United Chair Seat & Nov. Co., 
xB. XY. G 


Seats, Portable 
Eagorial Bit & Snap. Co., 
vis. 


McKinnon Dash Co., Buffalo, N. Y. 
— Mfg. Co., Aurora, 
s Til 


Racine, 


Separators, Cream 
De Laval Separator Co., N. Y. C. 
Sharples Separator Co., West 
Chester, Pa. 


Sets 
Nall 
Goodell 
Mae 
Morrill, 
Stanley Rule 


Britain. Ct. 
Syracuse Twist Drill Co., Syracuse, 
N 


Me Ze 
Union Caliper Co., Mass. 
Screen Door 
Rommer Bros.. Brooklyn, N. Y. 
Fernald Mfg. Co., Northeast, Pa. 
Griffin Mfg. Company, Brie, Pa. 
Russell & Erwin Mfg. Co.. New 
Britain. Ct. 
Stanley Works, Britain, Ct. 
1. 


Cleve- 


Pratt 
Chas., 


Co., 


New York City. 
Level Co., New 


Greenfield, 


Orange, 


New 


.. Freeport, 
Peck, Stow & Wilcox Co., 
nd, 0. 


Settees, Steel, Iron and Wire 
Ludlow-Saylor Wire Co., St. Louis. 


Shafting, Cold Rolled snag 


Amer. Steel & Wire Co., Chica: 


McCalla Co., Harold, Phila, "he. 


Sharpeners 
Knife 


-_—- Grinder Mfg. Co., Mil- 
wau Wis. 


Lather ‘Grinder Mfg. Co., Milwav- : 
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Shaving Supplies 


Kokens Barber Supply o., 
I Mo. poly St. 


Shears and Scissors 


Bridgeport Hdw. Mfg. 
Bri Ct. 


Co 
dgevort, O. 


Sheet Metal Machinery 
Swaine Mfg. Co., Fred J., St. Louis. 


Sheets 
Black and Galvanized 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 
Inland Steel Co., Chicago, 11). 
Merchant & Byans Co., Phila., Pa. 
oi at humana Co., Wheeling, 


Copper and Bras 
Merchant & Evans — Phila. 
Corrugated 
American Sheet & Tin Plate 
Pittsburgh, Pa. 
Inland Steel Co., Chicago, 11! 
MecCalla Co., Harold, Philadeiphia. 
Merchant & Evans Co., Phila., Pa. 
Milwaukee Corrugating (o., Mil 


waukee, Wis. 
Whitaker-Glessner Co., 
W. Va. 


Co., 


Wheeling, 


Shellac 


Durkee-Atwood ©o., Minneapolis, 
Minn. 


Shellers, Corn 
Rock Island Mfg. Co., Rock Island, 


i. 
Root-Heath Co., Syrmouth, 0. 
Sacks, ig ewark, a A 


Shells, Shot 


Peters Cartridge Co Geactonatt, 0. 
Remington Arms U. M.6.Co., N.Y. 


Shelving, Store 
Duluth Show Case Co., Duluth. 
Green Co., A. H., N. ¥. ¢ 
Heller & Co. bp We e. ¢ a 0. 
Warren Mfg. Co., Chicago. 


Shingles, Metal 


Milwaukee Corrugating Co., 
waukee, is, 


Mil- 


Merchant & Evans Co., Phila., Pa. 
‘Whssolgr-Gheseter Co, W heeling, 
. Va. 


Shock Absorbers 
Gibson Co., Segengpeth. 
Halladay Co., L. Streator, Til. 
Jobns- Manville Go. 'N. 

New Era ~ Sad & a a. De- 


troit, ch, 
Service Motor Supply Co., Chicago. 
Shoe Lasts & ——— 
Root-Heath Mfg. ee ty 0. 
Sacks, Louls, hecex 


Shoes 


Ho 
seamen Steel & Wire Co., Chi- 
eago, TL 


Shotguns 

Remington Arms U.M.C.Co., N.Y.C. 
Show Cases 

Duluth Show Case Co., Duluth. 


Heller & Co., W. C., Montpelier, 0. 
Warren Mfg. Co., yp ae D., Chicago. 


Shutters, Fire 
Merchant & Evans Co., Phila., Pa. 


Sifters, Ash 
Hill Clothes Dryer Co., Worcester, 
Mass. 
Ludlow-Saylor Wire Co., St. Louis. 


Sinks, 


Barnes Mfg. 
Vollrath Co., 


Enameled 


Co., Mansfield, O. 
Sheboygan, Wis. 


Sirens, Bicy 


cle 
Grossman Nfs. Co., Emil, Bklyn. 


Skates, Ice and Roller 


Conron-MeNeal Co., Kokomo, Ind. 
Union Hdwe. Co., Torrington, Ct. 


Sleds, Steering 
Richards-Wileox Co., Aurora, Ill 
Standard Nov. Wks., Duncannon, Pa. 


Snaps 
Harness 
oper Saddlery Works, 
a 
Im rial Bit & Snap Co., Racine, 


North. "& Judd Mfg. Co., New Brit- 
ain, Ct. 


Inter- 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF SASH CORD, CLOTHES 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. sw Aa CAYALOG 


SOSTON MASS. 









7: : Settees 
~ RA) "AN hese Iron 


te 
_ anted 


oe eee Send for Cataleg 


THE STEWART IRON worK® CO., 765 -tewart Block Cincinnati, Obie 


ae rn 
ARAR | 


wr 
pete 
Means! 














O. LINDEMANN & CO. 




















ff ; Manufacturers of 
ity BIRD F0* 
CAGES ™™, 


' Established 1863 
35-37 Wooster Street 


New York 





PRIEST’S 
Clippers 


The world’s standard ‘‘back- 
o’-the-neck’’ shaver deserves 
your serious investigation as 
a profitable item of stock 

Write. 


American Shearer Mfg. 
Company 
Nashua, N. H.,U.S. A. 











BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 








“GEM” NAIL CLIP 


The famous ‘‘Gem’’ is 
mounted twelve on a hand- 
some counter card. Sell at 
25 cents each. Big 
profit. We also 
make a_ ten - cent 
nail clipper. Write. 


H. C. COOK CO. 
Ansonia, Conn. 





















Parker Wire Goods Company 


Manufacturers of 
General and Special Wire Hardware, 
Wire Goods and Stampings 
WORCESTER MASSACHUSETTS 








Web Straps 
Web Halters 


MUCH CHEAPER THAN LEATHER 
Send Us Your Order Today 
E. T. RUGG & CO., Mfrs., Newark, O. 











G-W ICE TOOLS 


ta use by the ype for unloading Ice 
from boats or 
For we by by Retalier on wagons 
For the Lape 2 at the Ice chest. 
Write fe for Catalog and Window Dieplay Cards. 
Let us quote Jobbers’ prices. 
GIFFORD-WOOD Co. 
Works New York Rochester, N. Y. 
Hudson, N. Y. Boston Philadelphia 
Chicago 























THE WINSTED EDGE TOOL WORKS 
Manufacturers 
Chisels, Gouges and Drawing Knives 
Established 1827 Winsted, Conn. 








C-S CO. 


12-Inch 
Hardwood 
Levels ae ee 


at... THE GHAPIN-STEPHENS (7. 


Populer Prices UNION 
Ask Your Jobber PINE MEADOW, CONN. U.S.A. 

















Agr amMens Prentess FAUCETS) 


BEST BLOCK TIN K nemaapnapenngnis 
MAPLE Woop BODY HIGHLY POLISHED 


ONLY THE GENUINE ARE STAMPED ip THE WOOD with 
TRADE MARK MALTESE CROSS (a5 Pee cur) 
in onleisehieest etait 












MADE OF LEAD, IROW.OR OTHER INFERIOR METALS, TINNED OR HICKELED. 


JOHN SOMMER FAUCET CO. 555 Cenrea: Ave .N 



























NITROJECTOR N° lOO 


Hawthorn ne Mtg g. Co Inc., Bridgeport, Conn. U.S.A 


“ 








R. MURPHY S.OvD. 
P S R BER 
OLD SOL ar KN IVES ish 





Sharp Point Shoe Knife 
ROBERT MURPHY’S SONS CO., Ayer, Mass. 











You can get the latest prices from 
THe Iron AGE _ STANDARD 


KEEP 
POSTED Harpware Lists, Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 











3 239 W. 39th St., New York 



















Send for new catalogue No. 10 
WILMINGTON, OHIO 
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Snips, Tinners’ 

Bridgeport co Hdwe. 
wrt, Ot. 
Oubette & Co., C. 8, Newark, N. J. 
Peck, aes & Wilcox Co., South- 
aart 

Re: lnec., C., New York Ol 
Smith & emsauny Co., N. ¥. ©, 


Mfg. Corp., 


Socket Wrench Sets 
See Wrenches 


Solder 
Chicago Solder Co., Ch 
Merchant & Evans Co. “ 
Fiux Core 
Chicago Solder Co., Chicago. 


Voila. 


Paste 


Solderin 
sider Co,, Chicago, 


Chicago 


Soles and Heels 
Rubber 
Goodrich Dn B, F., Akron, 0. 
Goodyear ‘lire & Rubber 
Akron, O. 


Co., 


Spark Plugs 
Champion Spark Plug Co., To- 
ledo, O. 


Eclipse Mfg. Co., Indianapolis, Ind, 
Gibson Co., Indianapolis, Ind, 
Gibson-Hollister Mfg. Co., Boston. 
Grossman Mts. Co., ss, ayve. 
Johns-Manville Co., N 

MacGregor Co., Inc. Nt: Soaten. 
Co., A. R., Mt, Vernon, 


~~ * y 

N 

Progressive Mfg. Co., Torrington, 
Ct 

Rajab Auto-Supply Co., Bloomfield, 


Service Motor Supply Co., Chicago, 
Silvex Co., So. Bethlehem, Pa. 


Speedometers 
Corbin Screw Corp., New Britain, 


t. 
Gibson Co., Eationagelia, bx Ind. 
Johns- Manville Co., 

Service Motor Supply Co., ‘Cuicage. 


Splicers, Lineman’s 
Wood, Brass & Steel 
Klein & Sons, Mathias, Chicago,Ill, 


Spikes 


Amer. Steel & Wire Co., Chicago. 


Spoons and Forks, Silver 


and Silver Plate 
International Sil. Co., Meriden, Ct. 
Oneida Comm., Ltd., Oneida, N. Y. 


Spoons, Stamped Tinned 
Camp 

Atlas Mfg. Co., 
Parker Co., Chas., 


New Haven, Ct. 
Meriden, Ot. 


Sporting Goods 
Baker, Murray & Imbrie, N. Y. ©. 
Butler Bros., Chicago, Ill, 
Shapleigh Hardware Co., St. Louis. 
Worthington Co., Geo., Cleveland. 


Spotlights, Auto 
Gibson Co., Indianapolis. 
Howe Mfg. Co., Chicago. 
Pittsburgh Elec. Spec. Co., 

burgh, 
Premier Elec. Co., Chic 
Service Motor Supply con “Chicago. 


Pitts- 


Sprayers 
Hand, Barrel and Power 
Gould Mfg. Co., Seneca Falls, N. Y. 
Hayes Pump & Planter Co., Galva, 


Ti. 
Myers & Bro., F. B., Ashland, O. 


Springs 
Amer. Steel & Wire Co., Chicago. 
Bommer Bros., p AS 
Chatillon & Sons, John, N. Y. C. 
Chicago Spring Butt Co., Chicago. 
Cleveland Wire Spring Co., Cleve- 


land. O. 
Hill-Smith aiotes Gds. Co., Boston. 
‘o., Inc., N. ¥. ©. 


acobs Bros. 
Lawson Mfg. _ Chicago. 
Ludlow-Saylor Wire Co., St. Louis. 


— Spring Co.. Worcester, 
ass 
b aertag & Spec. Co., De- 


New Era 
troit, 
Sargent t - a New Haven, Ct. 


Auto 
Tuthill Spring Co., Chicago, Ill. 
Vehicle 
Tuthill Spring Co., Chicago, Ill. 
Sprinklers, Lawn 


Boston Bug - Hose & Rubber Co., 


Bost ‘ass. 
— Co., Dayton, O. 


Dayton Irri 
Enterprise . Co. of Pa., Phila. 
Cleveland. 


Ideal ody 
Co., Peoria, Tm. 
Toledo Rack & Level Co., Toledo, O. 





Squares, Machinists’ 


Brown & Sharpe Mfg. Co., Provi- 
dence, R. L 

Sargent & Co., New Haven, Ct. 

Stanley Rule & Level Co., New 
Britain, Ct, 


Stalls, Steel 
Hunt, Helm, 
vard, Ill, 


Ferris & Co., Har- 


Stamping, Sheet Metal 


Hatheway Mfg. Co., Bdgport, Ct. 
Morgan Spring Co., orcester, 


Mass. 
by Wire Goods Co., Worcester, 


Stimpson, Ed. B., Brooklyn, N. Y¥. 
Swaine Mfg. Co., Fred L., St. Louis. 


Stamps and Dies, Steel 
Schwerdtle Stamp Co., Bdgport, Ot. 


Stanchions, Cattle 


Hunt, Helm, Ferris & Co,, Har- 
vard, 


Stands 
Displa 
Eclipse y Mee. Co., ete, 2 


Toledo Rack & Level Co., Tol 0. 


Staples, Wire 
Amer, Steel & Wire Co., Chicago. 
Clinton Wire Cloth Co., Boston. 
Interstate Iron & Steel Co., Chi- 
cago. 
Laughlin Co., Thos., Portland, Me. 
McKinney Mfg. Co., Pittsburgh. 
National Mfg. Co., Sterling, Il. 
Wright Wire Co., Worcester, Mass. 


Steel, Hot and Cold Rolled 
Strip 


Acme Steel Goods Co., Cpfenge. 
Griffin Mfg. Co., Eri 
Stanley Works, New Britain, Ct. 


Steering Wheels 


Tilting 
Halladay Co., L. P., Streator, Il. 


Step-Plates 
Stanwood Equipment Co., Chicago. 


Stock and Dies 
Armstrong Mfg. Co., Bdgport, Ot. 
Butterfield Co., Derby Line, Vt. 
Greenfield Tap & Die Corp,, Green- 
field, Mass. 


Stoners, Fruit 
Enterprise Mfg. Co. of Pa., Phila. 


Stones 

oll 

Carborundum Co., Niagara Falls. 

Luther Grinder Mfg. Co,, Milwau- 
kee, 8. 
Grinding and Sharpening 

American Grinder Mfg. Co., Mil- 
waukee, Wis 

Luther Grinder Mfg. Co., Milwau- 
kee, Wis. 


Store Fixtures & Furniture 
Duluth Show Case Co., Duluth, 
Green Co., A. H., New York. 
Heller & Co., W. C. Montpelier. oO. 
Warren Mfg. Co., %, D., Chicago, 


n 
American Gas Machine Co., Albert 
Lea, Minn. 
Foster Stove Co., Ironton, a 
Huenefeld Co., Cincinnati 
Ironton Incandescent Liahe i & Sup- 
ply Co., Ironton, O. 


antes Gas Machine Co., Albert 
nn 


a, } 
Landers Frary & Olark, 


New 

Britain, 
Straps, Leather 

Union Hdwe. Co., Torrington, Ct. 


Stretchers 


Wire Fence 
— Barb Wire Co., Ster- 
Richards: Wilcox Mfg. Co., Aurora, 


Strips, Leather 
sus. N. R., Sons Co., Kenosha, 
is. 


Stuffers, Sausage 
Enterprise Mfg. Co. of Pa., Phila. 


Sweepers, Vacuum 


Bissell Caspet, Sweeper Co., Grand 
c 
Hoover Suction Sw Co., N 
an le eeper Co. ew 
National Sweeper Co., Torrington, 
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Swings, Lawn 
Myers & Bro., PF. B., Ashland, O 


Tackle Blocks 
Union Hdwe. Co., Torrington, Ct. 


Tacks 
Amer, Steel & Wire Co., Chica 
— Iron & Steel Oo., 


Chi- 

Shelton Co., Shelton, Ct. 
Thumb 

me & Esser Co., 

Moore Push Pin Co,, Phi 

Solidhed Tack Co., New York City. 


Hoboken, 


Tanks 
Gasoline and Ol! 
Bowser & Co., Ft. Wayne, Ind. 
Shotwell Pam Tank Co., 
dianapolis, Ind. 


In- 


Tapes 
Measuring 
Dietzgen Co., a Chicago, Il. 
Keuffel & Esser Go., Hoboken, 


Lufkin Rule Saginaw, Mich. 


Co., 
Starrett Co., 8., Athol, Mass. 


L. 


Taps and Dies 
Bay State Tap & Die Co., Mansfield, 


ass. 
Butterfield & Co., Derby Line, Vt. 
Greenfield Tap & Die Corp., Green- 


field, Mass. 

Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 

Wells & Son Co., F. E., Greenfield, 


Temperature Controllers 
Taylor Instrument Companies, Roch- 
ester, N. Y. 


Tennis Balls 
Goodrich Co., B. F., Akron, O, 
Goodyear Tire & Rubber 
Akron, O. 


Co., 


Terminals 


Champion Spark Plug Co., To- 
ledo, O. 


Francis-Rand Co., Cleveland. 
Grossman Mfg. Co., Emil, Bklyn. 
— F coe Supply’ Co., Bloomfield, 


Thermometers 


Taylor Instrument 
Rochester, N. Y. 


Companies, 


Ties 
Bale 
Acme Steel Goods Co., Chicago, Ne 
American Steel & Wire Co., 
cago, Til. 
Ludlow-Saylor Wire Co., St. Louis. 
Northwestern Barb Wire Co., Ster- 


ling, Ill. 
Stanley Works, New Britain, Ct. 
Cow and Horse 
See Chains 


See Halters 
Tile 


Cork 

Armstrong Cork Co., Pittsburgh. 
Metal 

Mere hant & Evans Co., Phila. 

Milwaukee Corrugating Co., M 
waukee, Wis, 


Tin Plate 
American Sheet & Tin Plate Co., 


mt wy Pa. 
Merchant Evans Co., Phila. 


Rubber 
Elastic Tip Co., Boston, Mass. 


Tire Cases 
Allen Auto Spec. Co., N. ¥. ©. 


Tires 
Carriage 
Goodyear Tire & Rubber Oo., 
Akron, O. 


Tires and Tubes 
Pneumatic 
Amazon Rubber Co., Akron, O. 
Baker, Murray & Imbrie, ". Y. ©. 
Batavia Rubber Co., N. Y. C. 
Converse Ruber Shoe Co., N. Y. C. 
Dayton Rub. & Mfg. Co., Dayton.0. 
Firestone Tire Rubber Co., 


Akron, O. 
Fisk Rubber Co., Chicopee, Mass. 
, Indianapolis, Ind. 
B. F., Akron, 
& Rubber 


e Co., 
Tire & Rubber Co., 
Cuyahoga Falls, 
Mason Tire & Rubber Co., Kent, 0. 
Miller Rubber Co., Akron, 
Service Motor Supply Co., Shitcago. 





Thermoid Rub. Co., ton, N. J. 
U. 8. Tire Co., N. y. le 
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Toasters 
Electric 
American Electrical 
Detroit, Mich. 
General Elec. Co., 
Landers, Fra 
Britain, Ct. 


Heater o,, 
Schenectady, N. 
«& Clark.” Nes 


Tongs 
Ice 
Gifford-Wood Co., Hudson, N. y, 


Tool Kits 


Billings & Spencer Co., Hartford, 
Brown ee abs Mfg. Co., Provi- 


dence, R. I, 
Goodell-Pratt Co., Greenfield, 
Greenfield Tap & Die Corp., 

field, Mass. 

Klein & Sons, Mathias, Chic aB0, i, 
Shapleigh Hdwe. Co., St. Louis, 
Smith ., H. D., Planteviile, 
Starrett Co., L. é., Athol, Mass, 
Worthington Co., Geo., Cleveland, 


Mass, 
Green- 


Tool Sets 
Hollow Handle 


Bridgeport Hdw. 


Bridgeport, Ot. _ 


Tools 


Auto Rim 
Gibson-Hollister Mfg. 
Boring 
Irwin Auger Bit Co., Wilmington, 


Co., Boston, 


Union Caliper Co., Orange, Mass, 
Box Opening 
Bridgeport Hdw. 
Bridgeport, Ct. 
Bricklayers’ 
Rose & Bros., Sharon Hill, 


Butchers’ 
Atkins & Co., 
Bishop Co., 

burg. Ind. 

Chatillon & Sons, John, N. Y. OC. 
Disston & Sons, Henry, Phila. 
White Co., L. & 1. J., Buffalo, N.Y. 

Carpenters’ 

Atkins & Co., E. C., Sndinnapolie, 
Starrett Co., L. 8., Athol, cx 
White Co., L. & I. bie Buffalo, N. Y. 

Cement Workers 
Bishop Co., Geo. H., 

burg. Ind. 
Buffum Tool Co., Louisiana, Mo. 

Draftsmen’s 
Dietzgen Co., Eugene, Chicago, IIL. 
Starrett Co., L. 8., Athol, Mass. 

Dropped Forge 
Williams Co., J. H., 


Edge 

Peck, Stow & Wilcox Co., 
land, 0. 

White Co., L. & I. J., Buffalo, N.Y. 
Eyelet 

Eyelet Tool Co., Boston, Mass. 
Garden 


Gibson Co., Pt. Washington, Wis. 
— Pump & Planter Co., Galva, 


Mfg. Corp. 


Pa. 


B. C., 


Geo. 


Indianapolis, 
Lawrence- 


Lawrence- 


Brooklyn. 


Cleve- 


Granite Workers’ 
Trow & Holden, Barre, 
Harness 
Osborne & Co., Newark, 
Hay 


vt. 
N. J. 


Myers & Bro., F. E., Ashland, 0. 
Ney Mfg. Co., Canton, O. 


Ice Harvesting and Handling 
Atkins & Co., EB. C., ——— 
Gifford-Wood Co., Hudson, N N. Y 


_  dJsewelers’ 
Starrett Co., L. S8., Athol, 


Linemen’s 
Klein & Co., Mathias, Chicago, 
Smith & Hemenway ee ae A 


Machinists’, Mechanics’, Etc. 
Billings & Spencer Co., Hartford. 
Brown & Sharpe Mfg. Co., Provi- 

dence, R. I. 

Rutler Bros,, Chicago, 1. 

—— Tap & Die Corp., Green- 
field, Mass. 

Smith Co.. H. D., Plantsville, Cc. 

Starrett Co., L. S., Athol, Mass. 

Union Hdw. Co., Torrington, Ct. 

Millwrights’ 
Starrett Co., L. 8., 
White Co., L. & I. J., 

Pipe 
Walworth », Mey Co., peste. Mass. 
Wells & Son Co., F. » Greenfield, 

Mass. 

Pipe Chain 
Williams & Co., J. 


Mass. 


Ii. 
Cc. 


Athol, Mass. 


Buffalo, N.Y. 


H., Brooklyn. 
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PORTER’S ‘“‘NEW EASY”’ BOLT CLIPPERS 


All sises. All parts interchangeable. Jaws Special Steel. 
Big Selicrs. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 





“VICTOR” BOLT CLIPPER 
Send for Catalog 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 








ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position by 


any carpenter. 
Send for Catalog No. 44 


ENERGY ELEVATOR CO. 
Philadelphia, Pa. 


214-216-218 New St. 
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HARDWARE JOBBERS 


The “SUPERIOR” Balers have many 
points of superiority over all other Balers, 
which are easily shown in our illustrated 
circular. 
The No. 30 “SUPERIOR” Baler is the 
Baler to order, for it is the merchant's 
favorite size, most economical Baler in 
the use of wire, is built the proper height 
for the ease and convenience of the oper- 
ator, has “‘U"’ shaped compression clamp 
encircling entire Baler and contains more 
baling space than Balers sold at higher 
prices. The large capacity in which we 
manufacture the Balers enables us to give 
such good quality for the money. The 
above statements are verified by thousands 
and thousands of satisfied customers. 
Order from your jobber, or if he is unable 
, supply you write us for name of job- 
ber who can supply you and information 
regarding service bulletin as to how to obtain highest prices for 
baled ri on . small family Balers which hardware merchants 


G. "'WENZELMANN 
Prop. Galesburg Paper Press Factory, Drawer 49, Galesburg, Ill. 








Sell Satisfaction 


F. Dieckmann Elbows sell solely on merit. 
Made all angles, all designs, square, round, 
plain, corrugated. 

The Ferdinand 
Dieckmann Co. 
Cincinnati, Ohie 









































Which Hlod Would, 
You Rather Carry? 





If you had to haul mortar for a living 
you certainly wouldn’t want to carry a hod 
that dripped water all over your shoulder. 


You would choose a Never Drip Steel 
Hod with its one-piece ends. You would 
go whistling on your way while the other 
fellow sulked. 


There are lots of hod carriers in your 
town who are bearing the discomforts of 
carrying leaky hods simply because. they 
have not been shown the sensible and better 
kind. 

This open field of profit is yours for the 
asking. Write us at once for details. 


Che Cleveland Wire suring CO Co 
Cleveland 


(SS 
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When You Need Men 


consult the Opportunity Exchange of 
the Hardware Age — men — the right 
kind—are always open for opportuni- 
ties to advance themselves. Do you 
want the ambitious kind—the kind that 
can do things? 


50 words at one dollar per insertion 
will put you in touch with such men. 


The Hardware Age 


Opportanity 
239 W. 39th St., New York 


Exchange Dept. 








ADVANCE 


} FOR FORDS 


Will outlast 


TRANSMISS CIN! 
Stop the ry Be rattling, lurching and chattering. 
ina 


three sets of o linings. Cost but $3.00 a set. 
DEALERS: Write for full information. 


ADVANCE AUTOMOBILE ACCESSORIES CORP. 
Dept. FS-1, 56 E. Randolph St. Chicago, Ill. 


KEEP 
POSTED Harpware Lists, Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 








You can get the latest prices from 
Tue Iron AGE _ STANDARD 
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Plasterers’ 

Masons Too! Mfg. Co., Rochester, 
ao 

Rose & Bros., Sharon Hill, Pa. 
Piumbers’ 

Osborne & Co., Newark, N. J. 
Precision 

ey oes “pe Co., Greenfield, Mass. 
Qua : 

Trow * "Ys olde n Co., Barre, Vt. 
Saw 

Atkins & Co., E. C., Indianapolis. 


Disston & Sons, Henry, Phila 
Steam and Gas Fitters’ 


Armstrong Mfg. Co., Bdgport, Ct. 
Tinsmiths & Sheet Metal 
Workers 
eck, Stow & Wilcox Co., Cleve 
land. O., 
Tire 
Gemeo Mfg. Co., Milwaukee, Wis. 


Morgan Mfg. Co., 


Newport, Rh 
—— & Co H. D., 


Walker Mfg. Co., Racine, Wis. 
Trimmers’ i 

Osborne & Co., Newark, N. J. 
Upholsterers’ : 

Osborne & Co., Newark, N. J. 


‘Tops, Automobile 
Cincinnati Auto Spec. Co., Cin- 
cinnati. 
rorches, Gasoline, Kero- 


sene and Alcohol 


Ashton Mfg. Co., Newark, N. J. 
Clayton & Lambert Mfg. Co., De 
troit, Mich. 


Towel Bars 


Taplin Mfg. Co., New Britain, Ct. 
roys 
Amer. Flyer Mfg. Co., Chicago. 
Arende Mfg. Co., Freeport. Ill. 
Wheel Co.. Burlington, 


Buffington 
la. 


Gilbert Co,, A. C., 

llill Brass Co., N. N., 
ton, Ct. 

Kangaroo Mfg. Co., Chicago. 

Shapleigh Hdwe, Co., St. Louis. 

Supplee-Biddle Hdwe, Co., 


East Hamp 


Track 
Stee! for Store Ladders 
Allith-Prouty Co., Danville, IL, 
Milbradt Mfg. Co., St. Louis, Mo. 
Trolley 
Allith-Prouty Co., Danville, IN. 
Coburn Trolley Track Mfg. Co, 
Holyoke, Mass P 


Wood 
Milbradt Mfg. Co., St. Louis, 


Traps 
See Fly Traps 

Game 
Oneida Com., 


Ltd., Oneida, N. Y. 


Sargent & Co., New Haven, Ct. 
Rat and Mouse 

Lovell Mfg. Co., Erie, Pa. 

Niagara Falls Metal Stamping 
Works, Niagara Fall«, N. Y. 

Oneida Com., Ltd., Oneida, N. Y. 


Trellis, Ornamental Wire 
Cyclone Fence Co., Waukegan. 
Laudlow-Saylor Wire Co., St. 
Wright Wire Co., Worcester, 


mW 
uis. 
Mass. 


caves 
Cincinnati, O. 


Trough, 
Dieckmann, F., 


Trowels 
Atkins & Co., Bb. C., 
Bishop Co., Geo. H., 
burg, Ind 
Buffum Tool Co., Louisiana, Mo. 
Disston & Sons, henry, Phila. 
Rose & Bros., Sharon Hill, Pa. 


Indianapolis. 
Lawrence- 


Trucks, Portable 
Arcade Mfg. Co.. Freeport, Ill. 
Clark Co., G. P., Windsor Locks, Ct. 
McKinney Mfg. Co., Pittsburgh. 
Universal Caster & Fdry. Co., 
Newark, N. J. 


Tubs 
Cordley & Hayes, New York. 


Tuornbuckles 
Screen Door 


National Mfg. Co., Sterling, Ill. 
Twine 
Samson Cordage Works, Boston. 
Binder 
Columbian Rope Co., Auburn, N. Y. 
Cotton 


Estes Mills, Fall River, Mass. 


Piantsville, 


New Haven, Ct. 


Phila. 


Mo. 


| 
| 








HARDWARE AGE 


Flax 
Columbian Rope Co., Auburn, N. ¥ 


Sail 
Columbian Rope Co., Auburn, N. ¥ 
Wrapping 


Columbian Rope Co,, Auburn, N. Y 


Twist Drills 








Cleveland Twist Drill Co., Cleve 
land, © 
Detroit Twist a. Co., Detroit. 
Morse ‘Twist Dri & Meh. Co., 
New Bedford, i. 
ad use Twist Drill Co,, Syracuse, 
Y 
Whiteas & Barnes Mfg. Co., 
Akron, O. 
Vacuum Cleaners 
Bissell Carpet Sweeper Co., Grand 
Rapids, Mich. . 
Hoover Suction Sweeper Co,, New 
Berlin, 0. 
National Sweeper Co., Torrington, 
ct. 
Valves 
Ideal Bronze Co., Cleveland, O. 


Varnishes 


Acme White Lead & Color Wks., 
Detroit, Mich. 
Boston Varnish Co., Boston, Mass. 


Columbus Varnish Co., Cotumbus, 0, 
Devoe & Raynolds Co., N. Y. C. 
Harrison Inc., P hiladelphia. 


Martin-Sénour Co., Chicago, TI. 
Moller & Sehumann Co., Brooklyn. 
Montauk Paint Mfg. Co., Bklyn. 


Murphy Varnish Co., Newark, N. J. 
Northwestern Chem. Co., Marietta, O. 
Pratt & Lambert, Inc., Buffalo. 


Withelim Co., A., Reading, Va, 
Ventilators 
Roof 
Merchant & Evans Co., Phila. 
Vibrators, Auto 
New Era Spring & Spec. Co., De- 
troit, Mich, 
Vises 
Athol Mch. Co., Athol, Mass, 
Parker Co., Chas., Meriden, Ct. 


Rock Island Mfg. Co., Rock Island, 


i. 

Stanley Rule and Level Co., New 
Britain, Ct. 

Williams & Co., J. U., Brooklyn. 


Hinged Pipe 
Armstrong Mfg. Co.. Bridgeport, Ct. 
Stationary Bench 
Luther Grinder Mfg. 
waukee, Wis. 


Co., Mil- 


Vuleanizers 


Adamson Mfg. Co., E. Palestine, 0. 
Gibson Co., Indianapolis. 

Marvel Acc. Mfg. Co., Cleveland. 
Premier Electric Co., Chicago. 
Service Motor Supply Co., Chicago, 
Shaler Co., C. A., Waupun, Wis. 


Wagon & Pole Line Mate- 
rials 


Oliver Iron & Steel Co., Pitts- 
burgh, Va. 

Wagons 
Toy 

Buffington Wheel Co., Burlington, 


a. 
Hunt, Ferris & Co., ar- 
va 


Mi. 
Wagner Mfg. Co., Cedar Falls, Ia. 


Helm, 


Ware 


Agate 
Lalance & Grosjean Mfg. Co., N.¥.C 
Aluminum 
Buckeye Aluminum Co., Wovoster,O, 
Butler Bros., Chicago, Ill. 
Cleveland Metal Products 
Cleveland, O. 
Stover Mfg. Co., Freeport, Tl. 
Sturges & Burn Mfg. Co., Chicago. 


Co., 


Earthen 

Guernsey Earthenware Co., Cam- 
bridge, Ct. 
Enameled 

Butler Bros., Chicago, Tl. 


Lalance & Grosjean Mfg. Co., N.Y.C. 

Vollrath Co., Sheboygan, Wis. 
Fibre 

Cordley & Hayes, New York. 
Galvanized 

Whitaker-Glessner Co., Wheeling, 
y. Va. 


Glass 
Corning Glass Wks., Corning, N. Y. 
Hollow 
Lalance-Grosjean Mfg. 
Volirath Co., Sheboygan, 


Co., N. ¥. C. 
wis 


-¥.C, 
New 


Metal 
Lalance & Grosjean Mfg.Co.,N 
Landers, Frary & Clark, 
Britain, Ct. 


Stover Mfg. Co., Freeport, 11, 





Silver Plated 


Washers 
Brass, Copper and tron 


Wis. 


Weed Killer 
Casement Hdwe. Co., Chicago, Il. 


Welding Machines 


Oxy-Acetylene 


Imperial Brass Mfg. Co., Chicago. 


Whistles and Calla 
Union Hdwe. Co.. Torrington, Ct. 


Wire, Bright and Galv. 


Interstate Iron & Steel Co., Chi- 
cago, 
McCalla Co., Harold, Phila. 
Wire, Barb 
Amer. Steel & Wire Co., Chicago. 
Interstate Iron & Steel Co., Chi- 
eago, Tl, 
Northwestern Barb Wire Co., Ster- 
i ling, Ill 
Wire Brads 
Amer. Steel & Wire Co., Chicago. 
Interstate Iron & Steel Co., Chi- 
cago, Ill. 
Wire, Broom 
Amer. Steel & Wire Co., Chicago, 


Wire Cloth 

American Wire Fabric 

Clinton Wire Cloth Co., — 

larby & Sons Co. Phila 

Gilbert & Bennett Mfg. 0g Chi- 
cago. 

Ludlow-Saylor Wire Co., St. Louis. 

New Jersey Wire Cloth Co., ‘Tren- 
ton, N. 

New York Wire Cloth Co., N. Y. C. 

Wickwire Brothers, Cortland, N. Y. 

Wright Wire Co. Worcester, Mass. 


Co., Chicago. 


Wire Fence 
Woven 

Amer. Steel & Wire Co., Chicago. 

Interstate Iron & Steel Co., Chi- 


cago. Ill. 
Wickwire Bros., Cortland, N. Y. 


Wire, Fiat, Cold Rolled 
Steel 
Amer. Steel & Wire Co., Chicago. 
Griffin Mfe. Co., Erie, 
Stanley Works. New Britain, Ct. 


Wire, Flat, Round & Square 


Iron & Steel Co., Chi- 
MeCatla Co., Harold, Philadelphia. 


—— te 


Wire Goods 


Brooks & Sons, M. 8., Chester, 
Darby & Sons Co., Phila., Pa. 


Ct. 
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Butler Bros., Chicago, Ul. 

International Silv. Co., Meriden, Ct 

landers, Frary & Clark, New 
Britain, Ct. 

Oneida Com,., Ltd., Oneida, N, Y. 
Wire Kitchen 

Wire Goods Co., Worcester, Mass. 


Stimpson, Ed. B., Brooklyn, N. Y 
Cork 

Armstrong Cork Co., Pittsburgh. 
Wrought 

Disston & Sons, Menry, Phila. 

Grittin Mfg. Company, Erie, Pa. 

Hill-Smith Metal Gds. Co., Boston. 


Interstate Iron & Steel Co., Chi 
cago. 
Laughlin Co., Thos., Portland, Me. 
MeCalla Co., Harold, Philadelphia. 
McKinney Mfg. Co., Pittsburgh. Pa. 
Oliver Iron & Steel Co., Pitts 
burgh, Pa. 
Stanley Works, New Britain, Ct. 
Washing Machines 
Hand and Power 
Brokaw-Eden Mfg. Co., Alton, Ill. 
Dexter Company, Fairfield, towa. 
Eagle Woodenware Mfg. Co., Ham 
ilton, O 
Kiel Mfg. Co., Albert Lea, Minn. 
Michigan Washing Machine Co., 
Muskegon, Mich. ‘ 
One Minute Mfg. Co., Newton, Ta. 
Stewart-Skinner Co., Worcester, 
Mass 
Voss Bros, Mfg. Co., Davenport, 
la, 
White Lily Mfg. Co., Davenport, Ia. 
Suction 
Beshee-iten Mfg. Co., Altoona, 
i. 
White Lily Mfg. Co., Davenport, Ia. 
Vacuum 
Stewart-Skinner Co., Worcester, 
Mass. 
White Lily Mfg. Co., Davenport, la. 
Watche 
Western *c lock Co., La Salle, Ill! 
Wenners, Calf and Colt 
Imperial Bit & Snap Co., Racine, 
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Jenckes Mfg. Co., Worcester 
Ludiow-Saylor Wire Co., St. 
Morgan Spring Co... Wo 


Mass 
N. J. Wire Cloth Co., Trenton \.J 


Darker. Wire Goods Co., Wo: er. 
Mass. 
Stimpson, Ed. B., Brooklyn, y 
Wire Goods Co., Worcester ise 
Wright Wire Co., Worcester, \iass 
Wire, Picture 
Turuer & Stanton Co., Norwi: Ct 
Wright Wire Co.. Worcester, \ass 
Wire Rope Fittings 
Amer. Steel & Wire Co., Chicago, 
Wire Stretchers 
Hiunt, Helm, Ferris & Co., Ilar 
vard, 1. 
Ney Mfg. Co., Canton, 0. 
Wood Fillers 
Acme White Lead & Color Wks., 
Detroit. 
Devoe & Raynolds Uo., N. Y. ¢ 
Wilhelm Co., A., Reading, Ia. 
Wrenches 
Bemis & Call Hidw. & Tool Co,, 
Springfleld, Mass, 


Billings & Spencer Co., Hartford, 
Coes Wrench Co., Worcester, Mass. 
Hill-Smith Metal Gds. Co., Boston, 
Smith Co., H. D., Plantsyille, Cr, 
‘'Trimont Mfg, Co., Boston, Mass. 
Union Caliper Co., Orange, Mass 

Walden Worcester, Inc., Worcester, 


Mass. 
Walworth Mfg. Co., Boston, 
Whitman & Barnes Mfg. 
kron, O. 
Automobile 
Bemis & Call Hdw. & Tool 
Springfield, Mass. 
Mossberg Co., Attleboro, Mass. 
Peck, Stow & Wilcox Co., Cleve 
land, O. 
Trimont Mfg. Co.. Boston, 
Walden Worcester, Inc., 
Mass. 
Chain 
‘Trimont Mfg. Co., Boston, Mass. 
Williams & Co., J. U., Brooklyn. 
Drop Forged 


Mass. 
Co., 
Co., 


Mass. 
Worcester, 


Williams Co., J. H., Brooklyn. 
Engineers and Machinists 
torms Drop Forge Co., 
hicopee, Mass. 
Malleable 
Allith-Prouty Co., Danville, Il. 


Monkey 
Bemis & Call Hdw. & Tool 


Co., 

Springfield, Mass. 
Coes Wrench Co., Worcester, Mass. 
Peck, wr ta & Wilcox Co., Cleve- 


land, 


Trimont Nite. Co., Boston, Mass. 


Nut 
Trimont Mfg. Co., 


Boston, Mass. 
Pipe 
Peck, Stow & Wilcox Co., Cleve 
land, O. 
Trimont Mfg. Co., Boston, Mass, 
Walworth Mfg. Co. Boston, Mass. 


Ratchet 
Walden Worcester, Inc., Worcester, 
88. 
Screw Pipe 
Bemis & Call 


Hdw. & Tvol Co., 
Springfield, Mass. 
Socket 
Walden Worcester, Inc., Worcester, 
Mass. 
Spark Plug 
Champion Spark Plug Co., ‘To 
ledo, O. 
Tap and Reamer 
Butterfield & Co.. Derby Line. Tt. 
Greenfield tne & Die Corp., Green- 


field, 
Wells & oy Co., Ureenfield, Mass. 


Wringers 

Clothes 

Amer Wringer Co., N. Y. C. 

Lovell — Co., Erie, Pa. 
Mo 

White Mop Wringer Co., 
ville, N. Y. 

Eagle Woodenware Mfg. 
ilton, O. 


Fulton- 


Co., Ham- 


Wrist Band 


LJ 
Estate of R. F. Clark, Chicago. 


Yern 
Lath 

Columbian Rope Co., Auburn, N. ¥. 
Tarred Sisal 

Columbian Rope Co., Auburn, N. Y¥. 


Yokes, 


Covert 
laken, 


Neck 
Inter 


Leather Center 
Saddlery Works, 
N. Y. 
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McKINNEY Wrought Steel 


Half-Mortise Butts 
No. 2745 


In hanging doors with these 
butts the carpenter mortises the 
jamb only, as the ornamental, 
beveled-edge leaf is attached to 
the surface of the door. This 
saving in time and labor appeals 
strongly to every contractor and 
builder. 











AIR! AND MORE AIR! 


is the steadily increasing cry as the weather 
becomes warmer. 

The maximum amount of pure fresh air is 
kept in constant circulation if 
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Fire Retarding 
VENTILATORS 


PATENTED 


are part of the ventilating equipment. They are 
expertly designed and carefully constructed from 
the very best materials. 

Further Information and Prices upon request. 


Evans “Almetl” Fire Doors 
“Merchant's Old Method” Roofing Tin 


MERCHANT & EVANS Ce 


NEw YorK PHILADELPHIA WHEELING 
CHICAGO 


BALTIMORE 
ATLANTA (3) ST. Louis 
CLEVELAND KANSAS CITY 


Kensington High School 
Philadelphia, Pa 


The butts can be made re- 
versible by simply unscrewing the 
slotted tip at the bottom, re- 
versing the pin, and inserting the 
tip in the opposite end. 


You'll find the McKINNEY 
half-mortise butt No. 2745 a 
profitable addition to your build- 
ers’ hardware stock. Better 
order a stock now. 


McKINNEY MFG. CO. 
Pittsburgh, Pa. 




















When You Invest in icine Mate 


keep in mind the importance of turning the stock over as many times as 
possible during the year. The more “turn overs” the larger the profits. 


Merchants who stock Capewell nails have the advantage. These nails 
not only move faster, but the orders repeat. 








Not cheapest regardless of quality, but the world’s best nail 
at a fair price. 


Stock up with Capewell! It pays! 


Capewell Horse Nail Company 


HARTFORD, CONN., U. S. A. 


Largest Manufacturer of Horse Nails in the World 
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Help Wanted and 


$1.00 minimum rate. 





Business Opportunity 


Advertisements 2c per word— 


Situations Wanted 


2c per word—50c minimum. 
Display Rates on Request 
E Allow seven words for keyed address 





lowing week’ 


LASSIFIED advertisements must be in our office not 


later than Friday noon to secure insertion in the fol- 


8 issue. 


On account of the small amounts involved, we particu- 
larly request that all orders be accompanied by remittance. 








- Help Wanted 


Original letters of reference should 
not be inclosed with rephes to ad- 
vertisements appearmg im these col- 
umns, as they are frequentiy misiaid 
and iost. A copy oj the reference 
wul serve the purpose. 

IF YOU ARE DESIROUS of in- 
creasing your earnings, write for 
terms on Sollers’ Self-Calculating 
Scales, something that every carpen- 
ter and stair-butider will be glad to 
get and use. Write early and secure 
exclusive right to territory that you 
will be able to handle. Address R. 
Cc. Smyers, Mt. Union, Pa. 


HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR_IT 
WILL BE SEEN AND READ 
BY EXECUTIVES—THE MEN 
TO WHOM YOU MUST SELL 
YOUR SERVICES. 





A retail store in Massachusetts 
has a good opening for the right 
kind of a man experienced in gen- 
eral hardware. Correspondence con- 
fidential. Address in own hand- 
writing Box A-161, care Harpware 
Ace, New York. 

HARDWARE MANAGER — An 
experienced hardware man to man- 
age department in general store in 
Pennsylvania town of 10,000; per- 
manent position for right man, State 
full particulars in application. Write 
Box A-172, care Harpware AGE, 
New York. 


Corporation located in New Eng- 
land making automobile specialties, 
building new factory, requires the 
services of a sales manager. Great 
possibilities. Must be prepared to 
make investment. Address Box 
A-173, care Harpware Ace, New 
York. 


Wanted — Capable, 

salesman, acquainted with hardware 
and house furnishing trade, to de- 
vote his time exclusively to the sale 
of a water motor washing machine 
which is manufactured by a large, 
responsible firm. The salesman will 
be assigned some of the best terri- 
tory in the U. S., and if he makes 
good his earnings from re-orders will 
amount to a very considerable sum 
per, year. Address G. F., 408 Ray 
Sty, ton, Ohio. 





Wanted — Traveling salesman. 


Must have knowledge of hardware, |‘ 


good habits‘and a worker; good sal- 
ary or commission to» right man. 
Give full particulars first letter. Rus- 
sell Hardware Co., McAlestery Okla. 





Wanted—Hardware man with ex- 
perience as salesman, for inside for 
a large wholesale hardware jobber. 
Opportunity for the road later on. 
State age, experience and salary. Ad- 
dress Jobbing Department, Weed & 
Co., 95 E. Swan St., Buffalo, N. Y. 





Wanted—Experienced retail hard- 
ware salesman about 35 years of age 
for permanent position as compiler 
of general hardware catalogs. Ap- 
ply in own handwriting. ive full 
particulars concerning past business 
connections, references and salary 
wanted. Applicants only considered 
who live in vicinity of New York 
City. Address Box A-183, care 
Harpware Ace, New York. 





Wanted—Experienced mill, mine 
and railroad supply man about 35 
years of age for permanent position 
as compiler of mill, mine and rail- 
road supply catalogs. Apply in own 
handwriting. Give full particulars 
concerning past business connections, 
references and salary wanted. Ap- 
plicants only considered who live in 
vicinity of New York City. Address 
Box A-184, care Harpware Aaogz, 
New York. 





Help Wanted 


Wanted—Experienced retail sport- 
ing goods salesman about 35 years 
of age for permanent position as 
compiler of sporting goods catalog. 
Apply in own handwriting. Give 
full particulars concerning past busi- 
ness connections, references and 
salary wanted. Applicants _ only 
considered who live in vicinity of 
New York City. Address Box A-185, 
care Harpware Ace, New York. 


DEPARTMENT MANAGER—A 
man of executive ability, familiar 
with heavy hardware, blacksmith and 
machinist supplies. Prefer one ac- 
quainted with New England trade, 
capable of taking entire charge of 
purchases, sales and store manage- 
ment, State age, experience in de- 
tail and salary expected with refer- 
ences as to character and ability. Ad- 
dress Box A-187, care HARDWARE 
Ace, New York. 


Situations Wanted 





ATTENTION TO RETAILERS 


A hustler and wide awake hard- 
ware man, age 27, acquainted with 
all sides of the hardware field, wants 
yosition as manager with a retail 
vardware merchant. Am a shrewd 
buyer, a capable executive, an or- 
ganizer and a producer. Will only 
consider an association that offers a 
career as well as a fair compensa- 
tion. Address “P. A.,” care Harp- 
ware Ace, New York, 

IF YOU WANT A POSITION 
WHY DON’T YOU SAY SO TO 
THE THOUSANDS OF EXEC. 
UTIVES THROUGHOUT THE 
HARDWARE TRADE WHO 
READ THIS PAGE? 


Experienced salesman covering 
Wisconsin, Michigan and Minnesota 
wishes to make connection with rep- 
utable house. ommission _ basis. 
I. O. Box 674, Milwaukee, Wis. 
YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE T 
OBTAIN A _ POSITION; BUT 
IF YOU WANT TO GO AFTER 
IT INANATIONAL WAY 
USE THIS SECTION—IT MAY 

A “LOWER” IN A 
BUT IT WILL 

VE YOU A 

“BERTH.” 





Gi 
WORTH-WHILE 





Middle age traveling salesman with 
extensive experience in hardware 
would like position by July 1 with 
manufacturer or wholesale hardware 
house. Address Box A-170, care 
Itarpware Ace, New York. 


Situations Wanted 


Business Opportunities 





Wanted — Position as builders’ 
hardware salesman, by a young man. 
Ilave had ten years’ experience with 
large builders’ hardware manufac- 
turer. Am presently employed as 
inside contract man. Desirous of 
connecting with live builders’ hard- 
ware firm. Address Box A-149, care 
Llarpware Ace, New York. 

A live wire salesman with 15 years’ 

experience in New York and New 
England territory selling hardware 
and kindred lines to housefurnishing, 
plumbing and hardware trade, is 
open for a proposition. Salary or 
commission. Married, age 39 years; 
can go to any territory; best of refer- 
ences. Address Box A-138, care 
Ilarpware Ace, New York. 
_ Position as MANAGER or TRAV- 
ELING SALESMAN—An experi- 
enced, live wire hardware and im- 
plement man, married, 40 years of 
age, wants a position as manager or 
assistant with a good hardware con- 
cern in Middle West or South. Or 
would consider a position as travel- 
ing salesman. Am familiar with and 
exceptionally good in any of the 
following: Shelf, builders’ and 
heavy hardware, housefurnishings, 
paints, oils, tinners’ and plumbers’ 
supplies, pumps, wind mills and gas 
engines, also a fair knowledge of 
auto supplies. Am a thorough im- 
plement man, both salesman and ex- 
pert. Can do anything in the hard- 
ware line and do it right from black- 
ing a stove, figure a hardware bill 
from plans—not only figuring the 
tinning and plumbing, but could in- 
stall same if necessary—to the man 
ager’s desk. Have been in this busi- 
ness exclusively since graduating 
from high school at the age of 16. 
Will gladly exchange references and 
go into detail. Address Box A-179, 
care Harpware Ace, New York. 


SITUATION WANTED—By first 
class plow and implement man. Now 
have charge of implement department 
of large wholesale and retail hard- 
ware firm, but desire to make a 
change. Well educated, good corre- 
spondent, excellent salesman, thor- 
oughly practical knowledge of farm 
togls; capable of taking hold of this 
line of work from any angle. Ad- 
dress_ Box A-180, care HarpDWarE 
Ace, New York. 





Salesman with over 15 years’ road 
experience, favorably acquainted 
with wholesale and retail hardware, 
seed and implement_trade, covering 
Middle West, also East, desires po- 
sition with reliable concern. Best 
references. Position with salary and 
commission preferable. Personal in- 
terview if convenient. Address Box 
om 9 care Harpware Ace, New 

ork. 








Salesman well acquainted with the 
jobbing hardware trade throughout 
the Middle West finds it necessary 
to make a change. Wishes position 
with some good manufacturer and 
can give best of references as to 
ability, ete. Can give that of present 
connection where have been for 
about ten years. Address Box 390-A, 
care Harpware Acez, Otis Bidg., 
Chicago. 





Hardware and_ housefurnishing 
man desires position with wholesale 
or retail firm in New York or New 
Tersey. Capable salesman, account- 
ant and advertising writer. Age 32, 
married. Address Box A-188, care 
THiarpware Ace, New York. 





Wanted—In Pennsylvania or south- 
ern New York—store po: 
— experienced in every : 
in hardware, mine supplies, pipe, 
fittings. etc. Beyond Coumeriotion 
age. References. Address Box A-147, 
care Harpware Ace, New York. 


byjetc.; $10,000 
capacity | pa 





Get a copy of this 
big accessory Cata- 
log. Every hardw: 


Business Opportunities| w+ 


DEPARTMENT STORE 
FOR SALE. 

A department store, located in a 
town of about five thousand, in Penn- 
sylvania, having an annual gross 
business from $100,000 to $115,000, 
and with annual net earnings of 
about 20 per cent, is for sale. The 
business is incorporated under the 
laws of the State of Pennsylvania, 
with a capital stock of $25,000. For 
further particulars address Box 
a care Harpware Ace, New 

ork. 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R . S..” care 
Harpware Ace, New York. 


FOR SALE, 

_ First class hardware stock, con- 
sisting of hardware, tinware, paints, 
oils, seeds and farm tools. Inven- 
tory about $15,500. Located in Mid- 
dle Western town 40,000 population. 
Desirable farming trade; $12,500 
cash only. Address P. O. Box X, 
Station A, Waterloo, Iowa. 








SEEMS TO BE AN 
L E 


THERE 
UNUSUA 


NOW—W HAT 
OPPORTUNITY ARE YOU 
FTER. WE ECOMMEND 
THIS SECTION FROM “PAST 
PERFORMANCES.” 





FOR SALE—Long established 
hardware business, located in the 
heart of the corn belt of Illinois. 
Stock and fixtures will invoice about 
$13,000; $25,000 goaety business. 
Good clean stock. ill give 10 per 
cent discount to cash buyer. This 
is a real bargain, and will not be on 
the market long. Reason for sell- 
ing, failing health. Address “E. D.,” 
care Harpware Ace, New York. 





For Sale—Stock of general hard- 
ware and farming implements. 
cated in growing town of over 1000 
inhabitants. Fine farming section 
and good sawmill and motor boat 
trade. Good schools and churches. 
Only exclusive hardware store in the 
town. Stock will invoice $4,000, fix- 
tures $400. Will sell or rent build- 
ing. Reason for selling, have other 
business which want to devote all of 
time to. For full detail information 
address C. F. Farrar, Jonesville, La. 





“WE GOT THE MAN 
WANTED.” IT’S THE 
OLD UT N 
GRATIFYIN 

LD TO U 

UT. 


TION IS T Ss 
CHEAPEST METHOD 
COMPETENT MEN. 





FREE & ce 


auto supplies ought to see this book 
Made for the auto supply dealer who 
wants to make more moi selling 
supplies. Your copy is waiting. A 
request on your le’ d will bring 
a book by return mail. Write today. 
CATALOG PRINTING & PUB. CO. 


160 Lafayette St., N. ¥. C. 


PROSPEROUS STORE in  @ 
date Middle West town of 1000, in 
heart of fine farming district; paved 
streets, electric lights, schools, 

stock o 


hardware, 
int, stoves, furniture. Unde = 
ing business combined. Did $35,000 
business last year. Must be cash 
deal. Address “B. F.,” care Harp- 
ware Acz, New York. 











FOR SALE—An old and well es- 
tablished business. General hardware 
and mining supplies. Complete tin 
shop in connection. Will invoice 
about $8,000 and oom a yearly busi- 
ness of $25,000 to $30,000. Located 
in promising mining town in Mon- 
tana. Cash only. ill rent or sell 
buildings. Wish to retire from busi- 
ness. Address Box A-169, care 
Harpware Ace, New York. 





Partnership interest for sale in a 
lished hardware store, lo- 
t Central New Hampshire, 
doing a good business. Reasons for 
selling, want to go West for health 
of family. Address Box A-166, care 
Harpware Ace, New York. 








June 21, 1917 


HARDWARE AGE 





B J oO t iti 

Established hardware business in 
Vermont. A plumbing and heating 
business in connection. Only busi- 
ness of its kind in town. Draws a 
large t of busi from three 
surrounding towns in which there is 
no such business. Small stock 
bought at 20 per cent under present 
market. Excellent reasons for sell- 
ing. Address Box A-155, care Harp- 
ware Ace, New York. 











Young man of proved abiity and 
energy and thorough knowledge of 
hardware, to take half interest in an 
established and ying mail order 
business, and to have full charge of 
hardware department in an inland 
city. Will require an investment of 
$25,000, of which half can be paid 
in cash and the balance, if necessary, 
in secured notes. A good chance for 
a young man to make money. High- 
est references required. For salary 
and pny address Box A-182, 
care Harpware Acz, New York. 


EXPERIENCED, live wire hard- 
ware man who wants to come South. 
To take $25,000 interest and general 
management on salary of $2,500. Old 
established business, hardware, fur- 
niture, implements, building material. 
Quarter million capital. /holesale 
and retail. Manager wants to retire 
to develop other interests. Good op- 
portunity for right man. Stock pays 
good dividend. New country de- 
veloping fast. Business can be 
doubled in five years. Highest ref- 
erence required. Address Box A-174, 
care Harpware Ace, New York. 


FOR SALE—Tinners’ tools, sec- 
ond hand, good as new. Address 
Mason City Hardware Co., Mason 
City, lowa. 











For Sale—Because of owner serv- 
ing in U. S. army, one-fifth interest 
in best hardware in Northern Michi- 
an. Will take about $3,000. Ad- 
ress Lieut. Joe Murphy, 825 Michi- 
gan St., Petoskey, Mich. 





Wanted—Line of hardware or A-1 
specialty to carry with present line. 
Address Box A-153, care Harpware 
Ace, New York. 





For Sale—Hardware and tool store 
located in busy section of Brooklyn, 
N. Y. Up-to-date stock. Excellent 
and growing trade in tools, cutlery 
and auto supplies. Inventory about 
$8,000; 10 per cent discount to cash 
buyer. Address Box A-136, care 
Harpware Acge, New York. 





When You 
Need Men 


consult the Opportunity 
Exchange of the Hardware 
Age—men—the right kind 
—are always open for op- 
portunities to advance 
themselves. Do you want 
the ambitious kind — the 
kind that can do things? 

50 words at one dollar per 
insertion will put you in 
touch with such men. 


Opportunity 
Exchange Dept. 


THE HARDWARE AGE 
239 W. 39th St., New York 





“| have landed a 
position through the 
ad that | placed in 
your paper, and sin- 
cerely hope that! can 
hold same, as it is the 
best position that | 
ever had. All told, | 
received about ten 
answers. I cheerfully 
recommend your 
paper to men in my 
line who are looking 
for a position, because 
I have had occasion 
to use it more than 
once, and find that it 
not only gives satis- 
faction, but encour- 


agement as well.”’ 





Sara err - 


eA Rr teeeaandhemanttemees 





HARDWARE AGE 


» a a5 
19% ar) elie 0S 3 


A 
Acme Steel Goods Co... 50, 
Adamson Mfy. Co....... 


Advance Auto Accessories Corp 


\laska Freezer Co.. 
Aleemo Mfg. Co 
Allen Auto Spec, Co 
Allith-Prouty Co 


American Bolt & Screw Case Co 
American Carbon & Battery Cu., 
328, 


\merican Chain Co 

American Electric Co 
American Ever Ready Works 
American Gas Mach, Co 
American Grinder Mfg. Co. 
American Hdwe, & Supply Co 
American Ring Co 

American Screw Co. ..... 
American Shearer Mfg, Co 


American Sheet & Tin Plate Co 


American Steel & Wire Co, 
American Wire Fabrics Co 
American Wringer Co. 
Ankyra Mfg. Co...... : 
Apex Electric Mfg. Co.. 
Arcade Mfg. Co... - 


Armstrong Cork Co..... 
Armstrong Mfg, Co,...... 
we gS Eo ears ; 
Atkins & Co., E. C.... 
Atlas Tack Co......... 

B 
Barnett Co., G. & H....... 


Bartlett All Steel Scythe Co 
Reacon Electric Works. 
Berger Bros. Co......... : 
Billings & Spencer........ 
Bishop & Co., Geo. H. 


Black Silk Stove Polish "Works 


Bommer Bros. .....+..+++> 
Bowen Mfg. Co....... it 
Bowser & Co., S, F..... ie 
Bridge & Beach Mfg. Co..... 
Bridgeport Chain Co.... 


Bridgeport Hdwe. Mfg. Corp. ' 


Rrooks & Sons, M. S. 
Brown & Sharpe Mfg. c Ries 
Buckeye Aluminum Co 


Buffalo Steel Co..........-. 
Butler Brose. .......-.++-.308, 2 
DutterGield Ce. . cccccecnes 

c 


Capewell Horse Nail Co. 
Carborundum CB cone 
Carey Co., Philip....... 
Cary Mfg. Co......... 
Certain-teed Products Corp., 


24S, 2 


Champion Hdwe. Co.. 


Champion Spark Plug Co...... 


Chapin-Stephens Co. 


Chatillon & Sons, John........ 
Chicago Flexible Shaft Co..... 


renal 


267 
146 
177 


252 


236 
244 
01 
94 


338 


216 
263 
50 
80 
90 
73 
81 
87 


. 275 


273 
271 
69 
263 
81 
215 
40 
57 


. 269 
259 


38 


5S 


. 257 
-235 


Chicago Spring Butt Co........260 
Chicago Solder Co.. cuicies oe 
Clark Co., George P. — 
Clayton & Lambert Mig. Co o....269 
Cleveland & Buffalo Transit Co. 95 
Cleveland Galv. Works.........255 
Cleveland Stone Co........... 87 
Cleveland Twist Drill Co....... x 
Cleveland Wire Spring Co......277 
Clinton Wire Cloth Co........ 30 
Coes Wrench Co... .ccseccess 

Columbian Rope Co........ 72 
Conn. Valley Mfg. Co...... 269 
Contents Page ............. 147 
Converse ee Shoe Co. 209 
te Be Ty a Re -275 
Copper-C lad Miteabic Range Co.26S 
Corbin Cabinet Lock Co........ 88 
Come: Be EF incssvascss ivi a 
Corbin Screw Corp............ 49 
Cordley & Hayes........-.. sae 
Corning Glass Works.......... 61 
Covert’s Saddlery Works....... .271 
Comet COR vc'n s dincic ce cassias 35 
Crew Levick Co.............--.331 
Cyclone Fence Co............. 74 


We, ome ect 


The Classified Directory appears in this issue on page 262 





“eneral Asbestos & Rub. Co... .217 


co 275 
Gilbert & Bennett Mfg. Co......265 
Goodell-Pratt Co. ..........:; 10, 11 


«eodrich-Lenhart Mfg. Co.......227 
“oodrich Co., B. F 
“oodvear Tire & Rubber Co. .46, 47 


_ 
~ 
~~ 
we 


Goulds Mfe@. Co......ccceccees 68 
Grand Papids Hdwe. Co........ 88 
Greenfield Tan & Die Corp...14, 15 
i! a rer rr eS 
Grossman Mfg. Co., Emil.......250 
H 

eho ns apa ee Pa Pe ee 245 
ee Oe , Bere rr 7x 
Hartford Mech. Screw Co.......244 
anantt. Eee... FORA oo civessesccaen 
Wawthorne Mfo. Co...........275 
Haves Pumn & Plenter Co......2 

Heller & Co.. , RE IS Rs 94 
Hoover Suction Sweeper Co... .252 
Howe Mfe. Oc sdewiewseeb haves 243 
Hunt, Helm, Ferric & Co....... 75 
es OE. oe ey ee 271 

I 

Imperial Bit & Snep Co........238 
Improved Gauge Co............ 238 
Indiana Lamn Co.............-251 
ee HO AE. i.6 so 00.0000 60 wer 93 





Interstate Iron & Steel Co..... 12 
Ironton Incand. Licht & Sup. Co. 78 
Irwin Auger Bit Co............275 
J 
NE MRS Sadr odese sna RA 
Jenckes Mig. Co., EB... ..cs.seee 255 
OO eg Oe Ae 
Tennings Mfg. Co., Russell..... 267 
Johnson's Arms & Cycle Works, 
DOE . igaidte be ac4boes onSeecns $1 


b 
Davenport Mfg. Co ese 94 
Dazey Churn & Mfg. Co........149} 
Delta File Works stan 31 
Deming Co, . dwt he wee cae 
Detroit Automatic Scale Co,..... 43 
Detroit Twist Drill Co..........284 
Diamond Saw & Stpg. Works... . 260 
Dieckmann Co., Ferdinand,.....277 
Dietzgen Co., Eugene..... 10 fae 
Disston & Sons, Henry. . sve 
Dixon Crucible Co,, loseph.....271 
ened Bite, Ce.. Ac Wisecvsstcaee 
Durkee Atwood Co coon ds ton Cane 
NN Ea eae 248 
E 
Eagle Glass & Mfg. Co. (aac seu 
Eagle Woodenware Mfg. Co.....254 
2 8 as errr erry | 
Economy Seat Co...........+++ 58 
Elastic Tip Co.... er 
Emerson Elec, Mfg. Co ...168 
Energy Elevator Co...........+. 277 
Ensign-Bickford Co, ... et 
Enterprise Mfg. Co, of Pa,..... 79 
Estate of R. F. Clark.... oe 
| aa ee ca> tee 
F 
Waultions Caster Ce. ...ccccccsss Ge 
Ferdinand & Co., lL. W > ‘vx Se 
Firestone Tire & Rubber Co... .23 
Foster Stove Co....... 690 oe ee 
Poancis-tned Co. .ccccocvecvae 247 
G 
Galesburg Paper Press Factory. .277 
Oe OS Ee re 250 
Celler, Ward & Hasner Hdwe. 
Ce pawidieethuneds xk os er 
Semco Mfg. Co........++0+++++248 
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K Rock Island Mfg. Co...... 
Root-Heath Mfg. Co..... Via 
; Rothweiler & Co............ ‘ 
Keuffel & Esser Co..........-- 254 
Kiel Manufacturing Co........ 252 ee a. Poe COreeeernee, 98 
Klein & Sons, Mathias...... 5a se & Co. z T etme eee 13 
Koken Barbers’ Supply Co. .228 Rusnil & ‘Erwin Mig. wa oe ¢- 
L Ss 
Lawson Mfg. Co........ 4ig : 
Lebanon Mch, Co...... TY 2 Sacks, Louis thy tet dean taal » 88 
Lee Broom & Duster Co..... PAs ——— Cordage Works..... 70, 75 
“pF tcheemsriy he staiaar ara "378 Sargent & Co, ihe bees tb'ss 660' 25 
oer BOONE DOOR Ec ich vicncrces 63 
opel MG Cais s vices sss 791% 4 ietaag 
- : RL Ms ERs nhiode-'sk toe mce'e 5¢ 
Ludlow Saylor Wire Co..... 3S Seneca Tripoli Co 48 $$ 
pan Rule Co. - +04. :273| Service Motor Truck Co....... "222 
uminous Unit Co.,........... 488 Shaler Co.. C. A * 
Luther Grinder Mfg. Co (M4 ee ae rs rner sarees 233 
: Shapleigh Hdwe, Co............208 
Lux Mig. Cor.ssseseereees : 95) Sharples Separator Co.......... 91 
Shelby Spring Hinge Co........257 
M Sherman Mfg. Co., H. B...238, 263 
Simmons Hdwe. Co............ 10S 
McKinney Mfg. Co.........-. s7elgeun @ Rem te Co h.. 
McQuay-Norris Mfg, Co........18S Smith & Hemenway iN A > 67 
Ne oe 498 ISnell Me We oS eer ay, “17 
Marathon Tire & Rubber Co.....228 Sommer Die a. 7 "John 1 Sigs eth 275 
SOG DOM veiccccccense ++ 97) Soss Mfg. Co...... ; od ahr ; Bis 257 
Marvel Accessories Corp...,.... 237 Sparks-Withington Co. 224, 225 
Merchant & Evans Co..........2 Specialty Mfg. Co..... ti "eae 265 
Milbradt Mfg. Orsi eee crass 168 Stanley Rule & Level Co........ 20 
Miller Rubber Co............ 28 Stanley Works 197, 261 
Milwaukee Corrugating Co...... 86] Stanwood Equipment “ gpasige 
Moller & Schuman Co........ 265! Star Bucket Pump Co esheiahigie 348 
Monitor Stove & Range Co. 52] Star Expansion Bolt ‘Be WE! Senet 269 
Morgan Spring Co,....-......:-398|gungem Ger ke we 
Morrill, Chas. ose eseeresees 39 | Steel Scaffolding Co............ 92 
Morse Twist Drill & Mch. Co...258| Stewart Iron Works Co......... 275 
Morton, Thomas ............. 269 | Stewart-Skinner Co. ........... 259 
Mosler & Coy Av Reveerevees 2141 Stromberg Motor Devices Corp. .241 
Mossberg Co,, Frank......... 259 | Stuber & Kuck 265 
Moto-Meter Co. .......-.050> 220] cwai Regt ae 1 abit 
nubs Bes Co 8. 275 Swaine Mfg. Co., Fred J...... 46S 
Myers & Bro., fy Seer ee. 77 
T 
N 
Taylor Instrument Co......... 95 
a q R 3 Thermoid Rubber Co........... 2 
National Cash Register Co.... 42] Thomson Mfg. Co., Judson L....261 
National Lamp W orks........ 221! Toledo Rack & Level Co....... 48 
National Mfg. Co......... -+ +148] rownsend Co., 8. P 265 
National Stpg. & Elec, Works. ..267|-Trimont Mfg 3 Co. eles ee 16 
cong aod 5 tant. = Tubular Rivet & Stud Co....... 279 
owe + 9 
atu ~ 18- saay Sorgyr Aiahda 256 Tothill Seeing Co. 6. cec cess. 2 26 
eh! eee | 
Niagara Falls Metal Stpg. Works 66 U 
Nicholson File Co............ 22 
North Bros, Mfg. Co......... 258} yy; 7 
Morth Wayne Tool Co....... 265 oe at py (Ores esrereeee 32 
Northwestern Barb Wire Co, ...269] {nom Too Co. «5-2: +718, 19 
Northwestern Chemical Co......205 United 8 mp 12 C wae SAReles 8 
“eg ag Pappu ails 229 Jnited States Air Compressor Co,249 
0 Vv 
: é af Be 2” per er ae 249 
Oliver Iron & Steel Co........-260]Volirath Co. ......cccccscccece 54 
Oneida Community, Ltd....... 591 Voss Bros. Mfg. Co..........-. 63 
One Minute Mfg. Co........ 253 ‘ 
Opportunity Exchange ....280, 281 
Oebatd MIG Cec cs vigecceies 45 W 
werares @ G6, C. Basiiacess 273 
Walker Ke-Les Lock Co....212, 213 
P Wall Mfg. Supply Co., P....... 271 
WGIMOPEN BATE, Cee cb cccansece 4 
fo gg & Sree 242 
Page-Storms Drop Forge Co.....271| Warren Mfg. Co., J. D......... 256 
Parker Co., Charles.......... 261 |Warren Stpg. Co......cccccves 210 
Parker Wire Goods Co....... 275| Wells Sons Co., F, E........... 29 
Peck, Stow & Wilcox Co..... 207 | Western Clock Co...........4++ 62 
WE OO Mii Rnd Sone csee es 1 | Whitaker-Glessner Co., 
Pennsylvania Wire Works..... 265| Wheeling Corrugating Dept... 83 
Peters Cartridge Co.......... 85 | Whitaker-Glessner Co. ......... 261 
Philadelphia Lawn Mower Co....255|White Mop Wringer Co......... 263 
Pittsburgh Electric Spec. Co....247|Whitlock Cordage Co.......... 37 
Plymouth Cordage Co........ 71| Wickwire Bros., Inc............ 28 
Polly-Prim Sales Co...........211] Williams & Co., J. H........... 90 
RN GS os wae. 6 vada in S07 Wren © Ce, Fe Be vcccagsess 251 
Progressive Mfg. Co......... 89 , Winchester Repeating Arms Co.. 3 
Winsted Edge Tool Works...... 275 
i Seer 28S 
R Worthington Co., Geo........ 64, 65 
Wright Wire Co............- 26, 27 
Rajah Auto Supply Co........ 232 
Reading Cvcle Mfg. Co....... 238 
Richards-Wilcox Co. ........... 199 Y 
OSS Ee ee ee 277 
Robertson, Arthur R......... 269 \Yerdon, William ............+.- 267 





S—INDICATES ST. LOUIS SUPPLEMENT. 
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Mark Twain Was 
a Great Pilot! 


He knew every sand bar and snag in the ever 
changing Mississippi River. His passengers 
relied upon Twain’s accurate knowledge for a 
safe and pleasant journey. 


The tire business is as full of shoals and snags 
as the Mississippi unless you have a depend- 
able pilot. 


Miller 


GEARED-TO-THE-ROAD 


TIRES 


will pilot you to real profits in tire selling. 
With Miller Tires you never strike the snag of 
customer disappointment and you never get 
stuck on the sand bar of too close competition. 
And they are the only tires made that have a 
real selling point—natural vegetable oil and 
wax retained in the fabric by the Miller method 
of vulcanization. 


Miller Geared-To-The-Road Tires repeat. 
Your selling cost is lower and your profit 
margin is larger for this and other reasons 
which you can learn by sending for the Miller 
proposition. 


The Miller Rubber Company 


ae AKRON, U. S. A. 





AGE 
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